Peer-reviewed academic journal

Innovative Issues and Approaches in
Social Sciences

IIASS – VOL. 7, NO. 3, SEPTEMBER 2014

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Innovative Issues and Approaches in Social Sciences
IIASS is a double blind peer review academic journal published 3 times
yearly (January, May, September) covering different social sciences:
political science, sociology, economy, public administration, law,
management, communication science, psychology and education.
IIASS has started as a SIdip – Slovenian Association for Innovative
Political Science journal and is now being published in the name of
CEOs d.o.o. by Zalozba Vega (publishing house).

Typeset
This journal was typeset in 11 pt. Arial, Italic, Bold, and Bold Italic; the
headlines were typeset in 14 pt. Arial, Bold
Abstracting and Indexing services
COBISS, International Political Science Abstracts, CSA Worldwide
Political Science Abstracts, CSA Sociological Abstracts, PAIS
International, DOAJ.
Publication Data:
CEOs d.o.o.
Innovative issues and approaches in social sciences, 2014,
vol. 7, no. 3
ISSN 1855-0541
Additional information: www.iiass.com

|2

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Editors:
Albin Panič, ret. prof. at University of Ljubljana and director of the
Institute of Macroeconomic Analysis and Development of the Republic of
Slovenia (Slovenia) - editor@iiass.com
Nataša
Pržulj,
prof.
at
Imperial
College
London
(UK)
natasha@imperial.ac.uk
Warren Master – editor of The Public Manager (USA)
wciwmaster@aol.com
Lasha Tchantouridze, prof. at University of Manitoba (Canada)
tchantou@ms.umanitoba.ca
Editorial board:
Ph.D. Daniel Klimovský - Technical university of Košice (Slovakia)
daniel.klimovski@tuke.sk
Ph.D. Michaela Batorova - University of Tampere (Finland)
michaela.batorova@gmail.com
Ph.D. Aleksandra Tabaj - University Rehabilitation Institute - Republic of
Slovenia (Slovenia) - aleksandra.tabaj@ir-rs.si
Ph.D. Diana CameliaIancu - National School of Politics and Public
Administration Bucharest (Hungary) - dcinacu@snspa.ro
Ph.Dr. Viera Žúborová - University of St. Cyril and Methodius in Trnava
(Slovakia) - viera.zuborova@ucm.sk
Ph. D. Dejan Jelovac - School of Advanced Social Studies (Slovenia) dejan.jelovac@gmail.com
Ph. D. Inez Zsófia Koller, - University of Pécs (Hungary) koller.inez@feek.pte.hu
Ph.D. Katarzyna Radzik Maruszak - University of Marie Curie
Sklodowska Lublin (Poland) - katarzyna.radzik@poczta.umcs.lublin.pl
Ph.Dr. Jaroslav Mihalik - University of St. Cyril and Methodius in Trnava
(Slovakia) - jaroslav.mihalik@ucm.sk
M.A. Simon Delakorda - Institute for Electronic Participation (Slovenia)
simon.delakorda@inepa.si
Ph.D. Sandra Jednak - University of Belgrade (Serbia)
sandra.jednak@fon.rs
Ph.D. Piotr Sitniewski - Bialystok School of Public Administration
(Poland) - psitniewski@wsap.edu.pl
Ph.D. Uroš Pinterič - Faculty of Social Sciences, University of SS. Cyril
and Methodius Trnava (Slovakia) uros.pinteric@gmail.com
Ph.D. Aleksandar Marković - University of Belgrade (Serbia) aca@fon.rs

Language editor: M.A.Tanja Kovačič

|3

NUARY 2012
Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

|4

NUARYInnovative
2012Issues and Approaches in Social Sciences, Vol. 7, No. 3

www.thepublicmanager.org
|5

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Contents
|6

TRANSITION OF YOUTH WITH DISABILITIES FROM
EDUCATION TO LABOUR MARKET IN SLOVENIA
Aleksandra Tabaj, Tatjana Dolinšek, Črtomir Bitenc

8

IMPACTS OF REMITTANCE ON THE SOCIOECONOMIC
CONDITION OF BANGLADESH: AN ANALYSIS
Iqbal Ahmed Chowdhury

23

THE IMPORTANCE OF LEGAL ORGANISATION OF RAPIDLY
GROWING COMPANIES FOR INTERNATIONAL BUSINESS
COMPETITIVENESS
Riko Novak, Viljem Pšeničny

44

THE IMPACT OF MANAGERIAL MULTICULTURAL
COMPETENCES ON COMPANY’S COMPETITIVE ADVANTAGE
IN GLOBAL ECONOMY
Rosana Grušovnik, Dejan Jelovac

58

THE ACTION MODEL FOR MEASURING INFLUENCE IN
ADVERTISING
Andrej Kovačič

90

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

MODELING THE QUALITY OF LIFE - ECONOMIC GROWTH
FUELLED BY TECHNOLOGY RESEARCH, INNOVATION AND
KNOWLEDGE
Katja Rasic, Matjaz Mulej, and Vesna Cancer

104

FREE-FLOATING IDENTITIES: SOCIAL PAIN OR SOCIAL
GAIN?
Tadej Praprotnik

132

A PSYCHOTHERAPEUTIC TREATMENT OF
PSYCHOSOMATIC PROBLEMS: PRESENTATION OF THE
CASE
Nevenka Podgornik

148

DEALING WITH CHILDHOOD TRAUMA
Mitja Krajnčan, Rada Polajnar, Olivera Gajić

167

|7

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

TRANSITION OF YOUTH WITH DISABILITIES FROM
EDUCATION TO LABOUR MARKET IN SLOVENIA
Aleksandra Tabaj1, Tatjana Dolinšek2, Črtomir Bitenc3
Abstract
The purpose of the article is to present the transition of youth with
disabilities from education to labour market in Slovenia. The article
introduces the European Social Fund project “Transition”, provided by
the partnership of Racio, University Rehabilitation Institute and Auris,
operated from 2010 to 2013. The Transition project was intended for two
target groups: youth with disabilities in the education process, with the
aim to achieve their integration from education to the labour market, and
for professionals who provide the transition. Young people in Europe
have been facing increasing uncertainty in the labour market. The labour
market transition for youth, and especially for youth with disabilities, is a
very demanding question. Policymakers and experts in the European
Union have therefore developed programs for social inclusion, improved
access, achievement and integration of young people with disabilities
into the labour market. Youth unemployment during economic crises has
increased in all parts of the world, with the impact of prolonging the
duration of unemployment. The transition of young people with
disabilities from school to the labour market in Slovenia is not integrally
and adequately organised. A support system should be introduced to
monitor young people with disabilities while they are still at school and
prepare them for entering the labour market. After finishing school, a
model of transition from school to work is proposed to prevent
unemployment.
Key words: disability, transition, education, labour market
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Introduction
Transition from school to work is an important and usually a difficult step
for persons with disabilities. Like all other young population they face
unemployment. Besides the barriers at the labour market youth with
disabilities face barriers caused by their disability.
In Slovenia, the transition of youth with disabilities from school to the
labour market has not been satisfactory. Youth with disabilities are often
left to themselves after finishing the education. Many of them stay at
home, some register at the Employment Service of Slovenia, others
enter vocational rehabilitation programs, and rare individuals become
employed. Often a young person enters vocational rehabilitation after
many years of having stayed at home unemployed and having lost the
basic employability skills, professional knowledge, working habits and
confidence.
Clearing service in Austria, selected as a best practice in the field of
social integration by EU Peer Review programme for 2004, served as a
good basis for research as well as development in Slovenia, Czech
Republic, Slovakia and Hungary, joined in Leonardo da Vinci project
2007-2009, under Austrian coordination.
To implement a successful and effective practice model of the transition
of youth from school to labour in Slovenia, Racio Social, University
Rehabilitation Institute and Auris launched a three-year project which
started in December 2011 and closed in December 2013. The project
was financed by Slovene national sources and the European Social
Fund. The project comprised an analysis of the current transition of
young people with disabilities from school to the Slovene labour market,
theoretical and practice models, presentation of global good practices,
adaptation of an educational training program for the Slovene
environment, and a training program for fifteen transition trainers who
offered support to more than sixty young people with disabilities during
their entry into the labour market. Through practical work with the young
people, transition trainers were able to test the knowledge acquired
during the program and suggested potential improvements to be
developed. Based on the experience acquired during the practical
experiment, the solutions for integration into the system, policies and
best practices were suggested in the Transition project.
There have been emerging needs in Slovenia for a support system that
would start monitoring young persons with disabilities while they are still
at school and prepare them for entering the labour market. Conditions
and organisational structures must be established that will enable
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professionals (transition trainers) to work with young persons with
disabilities and help them from school to the labour market.
Through education and training young persons with disabilities acquire
the key competences in order to respond to the needs of the labour
market. The transition to the labour market should enable everyone to
acquire his or her first fully-paid job.
Youth unemployment
A survey by the International labour office (ILO) presented key statistics
about global youth:

The crisis has led to a substantial increase in youth
unemployment rates,

Youth are more vulnerable to economic crisis – young people are
»first out« and the »last in«,

Youth jobs crisis has been confirmed in both developed and
developing economies, but the highest price of the crisis was
paid by youth in developed economies (ILO, 2011: 1).
One of the strategies of managing to bridge the job crisis is often
»hiding« in the education system rather than facing the job search or
staying at home. An increasing number of young people combine work
with study, or work part-time (ILO, 2011: 4).
ILO lists the activities of governments for supporting youth
unemployment:
 Addressing skills mismatches among youth as vocational training
programmes, re-training of unemployment or discouraged youth,
workplace training schemes, the creation or improvement of
apprenticeships systems, entrepreneurship training programmes,
soft and life skills training programmes for youth with disabilities,
etc.,
 Addressing inadequate job matching as programmes to bring
relevant information;
 Addressing poor signalling: programmes to ensure skills to
employers;
 Supporting strong labour market information systems;
 Addressing slow job growth barriers – programmes for job
creation, public works;
 Financial and macroeconomic policies as credits to SME
enterprises (ILO, 2011:6).
Youth with disabilities are amongst the most marginalized and poorest of
all world's youth. Youth with disabilities face dual disadvantages as
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individuals with disabilities are more likely to live in poverty even in
developed countries (United Nations, 2011: 1).
Youth unemployment rate was more than twice as high as the adult
one – 23.3% against 9.3% in the fourth quarter of 2012. In 2011, 12.9%
of young people were neither in employment nor in education or training
(NEET’s). There are also skills mismatches on Europe’s labour market
(European Commission 2013).
Transition into working life for youth with disabilities can be particularly
challenging as they face discrimination and attitudinal barriers (United
Nations, 2011: 4). Obstacles for employment are:
 youth do not receive skills and qualifications;
 inaccessible environment and
 initial costs (ramps, accessible IT) pose a formidable barrier for
youth with disabilities looking for employment.
The key aspects needed to be considered in the field of transition are:
 Transition is a process that must be supported by the existence
and implementation of legislation and policy measures;
 Transition needs to ensure the young person's participation and
respect personal choices of the young person;
 The development of an individual education plan focused on the
young person's progress should be part of the transition process;
 Transition must be based on the direct involvement and
cooperation of all parties concerned;
 Transition requires close co-operation between schools and the
labour market in order for young people to experience real
working conditions;
 Transition is a part of a long and complex process of preparing
and facilitating young people to enter into economic and adult life
(European Agency for Development in Special Needs, 2006: 12).
Based on those facts, EU Disability Strategy 2010-2020 adresses the
issue and promises that “EU will pay particular attention to young people
with disabilities in their transition from education to employment”
(European Commission, 2010: 7).
Vickerman and Blundel (2010: 26-28) found out:
Students with disability frequently do no disclose their disability during
higher education due to a perceived fear that they may not be offered a
place on the course of their choice. On that basis, reasonable
accommodation may not be available of. Therefore, they recommend
more proactive policy;
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50% of disabled students did not have any contacts with the university
careers services and those who did found the advice to be limited in
relation to specific issues around employability.
Marks (Winn and Hay 2009: 104) found out that what school leavers do
in the first year after school was especially important, and this decides
on good or bad transition from school to work.
The study by Roggero et al. (2010: 647) found out “society tends to view
disability in isolation that is without reference to other social issues.
Stigma and prejudice are perpetuated by schools, employers, society as
a whole, and even by the families of disabled people. Employers tend to
assume that a person with a disability is unable to handle the
competitive work environment”.
Costs of youth unemployment are high for the society. The study by
EUROFOUND (2012) concentrated on the costs for young persons not
in education, employment or training (NEET’s). The data for Slovenia in
2008 show that the cost per person is 9,937 euro, and with adding the
costs of the institutions dealing with youth unemployment it becomes
0.92 GDP (2012, 76). The costs for 2011 are even higher – 10,766 euro
per person and per GDP – 1.31 (2012, 79).
Transition Project
The comprehensive training program for professional
encompassed 80 hours of theoretical work in 5 modules:
 Legislation,
 Evaluation and assessment of competencies,
 Learning and planning for future,
 Partnership: schools – employers, good practices,
 Management of transition process.

workers

100 hours of practical work per each youth with disability was also
provided.
In the training program professional workers worked practically with
62 young persons with:
 Physical disabilities,
 Hearing and visual impairments,
 Learning disabilities,
 Mental health problems, behavioral or emotional disorders,
autism and other special needs.
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State of the art in Slovenia reveals that many institutions take care of
youth with disabilities but their activities are not connected: Employment
Service of Slovenia, school councellors, Career centers at Universities,
Association of students with disabilities, The National Education Institute
of The Republic of Slovenia, providers of employment rehabilitation,
University Rehabilitation Institute – medical examination and vocational
counselling, and others.
When education institutions close their door, it is hard to find appropriate
information and the best possible outcome in the unfamiliar area
covered by many institutions. That is especially true in times of rapid
legislation, crisis and institutional changes – in recent years, the
changes in labour market have been substantial in Slovenia; many
employers have shut down their facilities and legislation changes have
been comprehensive. The knowledge about possible engagement is not
so easy to be assured for youth with disabilities and for their parents
since average professional workers know only the area they cover in
their institution and rarely what other institutions can do.
The project has gathered data on the population with disabilities
transitioning from education to labour market. The assessment was
made on the basis of the data provided by the National Education
Institute of the Republic of Slovenia for persons with special needs:
about 1,000 youth with disabilities yearly make transition from education
to the labour market. This number is also in line with the assessments of
international institutions – “Global Burden of Disease estimates the
number of children aged 0–14 years experiencing “moderate or severe
disability” 5.1% and 0.7% children experiencing severe difficulties)«
(WHO 2011, 36).
Research method
The action research theory was set as a framework for the training
model. The methods included quantitative and qualitative data.
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Figure 1: Action Research Model
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Source: New South Wales Department of Education and Training (2010)
In the transition process a training program was developed and tested
for professionals providing support to youth with disabilities in transition
from school to the labour market. Professionals (transition trainers) did a
pilot testing of their theoretical knowledge gained from the prior training
program in practice with 62 young people with disabilities who were
actively involved in the project in the school year 2012/2013. For the
purpose of evaluating the impact of the transition trainers’ work and with
the aim of evaluating the project, 11 transition trainers of different
professions (i.e. social worker, psychologist, social and special
pedagogue) who were involved in the project from the very beginning of
their training program and all the way to the end, i.e. completion of the
training process of young people with disabilities, were asked to draw up
a report on the counselling process and all the work they had done with
young people with disabilities in the previous school year. The reports
contained information about young people with disabilities, information
about the process of counselling, effectiveness and outcomes, as well
as feedback on the project and trainers’ work provided by the youth’s
parents, school counsellors, young people with disabilities, and trainers
themselves (where successful employment was carried out, the opinion
of the employer was obtained as well). Furthermore, we gathered basic
demographic data about the participants, such as gender, level of
education, categories or types of disabilities, and their status in terms of
their successful enrolment in employment or education (next level of
education) at the end of the school year 2012/2013.

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Results and discussion
Quantitative Analysis
Transition trainers worked with 28 young female with disabilities and
34 male with disabilities. The project included 14 deaf and hard of
hearing, 13 physically impaired, 11 individuals with mental illness, 9 with
learning disabilities, 6 blind and partially sighted, 5 with speech and
language disabilities (for more information, see Table 1). In addition,
there were 3 young people with behavioural and emotional disorders
and one diagnosed with chronic illness.
Table 1: Descriptive statistics for categories/types of disabilities
Categories/types of disabilities
Deaf and hard of hearing
Physically impaired
Individuals with mental illness
Individuals with learning disabilities
Blind and partially sighted
Individuals with speech and language disabilities
Individuals with behavioural and emotional disorders
Individual with chronic illness

N
14
13
11
9
6
5
3
1

Proportion
22%
21%
18%
15%
10%
8%
5%
1%

Furthermore, the results in Table 2 show that the majority of young
people with disabilities were visiting vocational or secondary school, 13
were undergraduate students and two post-graduate students. There
were two pupils of primary school, one graduate (but unemployed), one
undergraduate dropout, three students who had completed studies but
did not yet graduate, and two with unfinished secondary school.
Table 2: Descriptive statistics for level of education
Level of education
N
Students of vocational and secondary school
41
Undergraduate students
10
Students who had completed studies but did not yet 3
graduate
Pupils of primary school
2
Post-graduate students
2
Students with unfinished secondary school
2
Undergraduate dropout
1
Unemployed graduate
1

Proportion
66%
16%
5%
3%
3%
3%
2%
2%
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The young people with disabilities who were involved in the project after
the completion of their training and receiving counselling, consultations
and other support from transition trainers in most cases (34 total)
continued their schooling: a few of them had to repeat a grade, some
continued their education (progression to the next grade and
transitioning from e.g. secondary school to undergraduate study), some
successfully finished their education process (or they had to do some
exams or obtain a diploma or baccalaureate and their schooling would
be completed). Nine young people with disabilities were included in
vocational rehabilitation, seven were given fixed-term employment, three
were successful in completing their schooling and three unsuccessfully
completed their education and registered for employment at the
Employment Service of Slovenia. One student with disabilities, who was
enrolled in an elementary school with special curriculum, failed to
successfully complete it. He acquired the status in accordance with the
Act Concerning Social Care of Mentally and Physically Handicapped
Persons and will probably decide (if he has not already by now) to join
one of occupational activity centres or programs of social inclusion(for
more information see Table 3). Fifty-seven (57) young people with
disabilities successfully finished their transition; 5 of those 62 who had at
first decided to participate ended their training prior to the end of the
project. The reason for that is probably their lack of motivation in the first
place.
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Table 3: Descriptive statistics for project outcome
Project results
Continuation of schooling
Vocational rehabilitation
Employment
Successful completion of schooling – registration as
unemployed at the Employment Service of Slovenia
Unsuccessful completion of schooling – registration
as unemployed at the Employment Service of
Slovenia
Acquiring the status in accordance with Act
Concerning Social Care of Mentally and Physically
Handicapped Persons

N
34
9
7
3

Proportion
60%
16%
12%
5%

3

5%

1

2%

The majority of the 34 young people with disabilities decided to continue
with their schooling at the end of the school year 2012/2013. They
successfully passed the academic or professional practice with the help
of their transition trainers. Young people with disabilities met with
employers (or future employers) and gained practical insight into what
awaits them when they successfully complete their studies and become
active job seekers.
Qualitative Analysis
One purpose of the present study was getting feedback about the
project and its effectiveness from different viewpoints, i.e. youth with
disabilities, their parents, school teachers or school counsellors, and
transition trainers. In order to get as much information as possible, each
transition trainer was asked to collect the necessary data in the final
report. Afterwards, a qualitative analysis was made. In the analysis, the
typical stages of the counselling process were as follows:
1st stage: getting to know each other, i.e. young person with disability
starts the process of transition with the trainer (exploring young person’s
strong points and points of weaknesses, potentials and challenges;
training social skills and meta-learning skills);
2nd stage: exploring career goals of young person with disability: learning
how to properly plan the career and setting career goals;
3rd stage: job search (learning how to write applications, CVs and
Europass, job interviews simulations, etc.).
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It is evident that young people with disabilities gained a lot of benefits
out of this project, such as:
 useful information that helped them in planning their life, search
and assistance in finding employment opportunities;
 feelings of not being alone, having much needed support and
knowing that whenever help is needed, they have someone they
can turn to for advice and help;
 a better insight into their own abilities, improved self-esteem, new
knowledge about the labour market and the sources of
assistance that is available; timely detection of problems and
dealing with them appropriately;
 moral support, encouragement, and confirmation that the young
person with disability is on track to reach his or her goal;
 assistance in getting suitable employer when young person
seeks professional school practice or internship,
 help in learning for school exams and getting proper meta-skills
as well as social skills;
 becoming familiar with the options of vocational rehabilitation at
the Employment Service of Slovenia;
 assistance in preparing for a job interview and knowledge how to
write a good CV and job application;
 new knowledge about the employment rights and duties;
 assistance in finding a suitable employer for employment of
young person with disability and establishing contact with him or
her.
The positive influence of the project on the young people with disabilities
was certainly not overlooked by their parents. They had a lot of good
things to say about the project and the trainers. The parents of one
adolescent had commented on their daughter's positive development
during the project which was largely driven by the transition trainer. They
said that:
"…soon after the beginning of cooperation with the trainer she began
changing positively: she was more relaxed and less aggressive. She
became more confident, talkative and open. She showed that she had
aims and the needed motivation to go to school and to finish it. She
realized that without finishing her schooling and education process
successfully it would be very difficult for her to find appropriate
employment."
Needless to say, the young people with disabilities who were included in
the project were almost all very grateful for having the opportunity of
support by the transition trainers. Some of them even reported being
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inspired by the whole project activities and trainers. This is true for the
following student with disabilities who said:
“Just as I myself needed help so I try my best to give help and support to
other students who have difficulties during their studies. The work of
transition trainer gives each of us, students, who were involved in the
project even more motivation. I can just honestly thank my transition
trainer who really did a remarkable job in helping me to find suitable
employment.”
School counsellors were also in favour of the project and often
participated with transition trainers very actively. One school counsellor
reported that at first the students were not motivated to join. The reason
for that was the fear of stigmatization from their schoolmates (i.e. “What
others will say about their sessions with transition trainer – will they think
that they are helpless and that they cannot work out appropriate
solutions for their challenges by themselves?”). However, the students
accepted that their schoolmates with disabilities had after school
sessions with “some special trainer”, where they got support concerning
school and career orientation. In fact, it turned out that even students
without disabilities were interested in having such support. Due to that
and due to good results in working with young people with disabilities
one trainer said that the profile of transition trainer should be included in
the national qualification of professions, while one of the young person’s
parents gave an appeal to increase the project’s idea and include it into
the system. It was suggested by one trainer to broaden the counselling
target group from young people with disabilities to all young people (also
those without disabilities) because all young people nowadays face the
same problem - finding employment - and are in great need of support at
the transition from school to the labour market. Let us conclude with one
of the trainers who ended her report by saying:
"When working with the candidates I came to the conclusion that young
people with disabilities are genuinely in need of help in the transition
from school to the labour market because they will have significantly
bigger problems in finding the right employment. We are here talking
about young people with disabilities who do not have appropriate
techniques to solve problems themselves, have difficulty adapting, and
are not equipped with information about where or to whom they can turn
for help. For those reasons, they could be facing several years of
unemployment. This applies to the entire group of young people with
disabilities, as well as a number of young people who are not defined as
persons with disabilities, but are facing major difficulties in the
successful transition to the labour market anyway. Therefore, I believe
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that the role of the transition trainer is extremely important because he or
she can detect problems in time and can help solving them and then
also properly orient the young person.
Although the project has helped more than 50 young people in
facilitating their transition to the labour market, I believe that this is far
too little. Similar assistance should be given to all young people with
disabilities as well as young people who do not have that status but their
teachers and parents estimate that they would need help. Therefore, I
believe that the only appropriate solution would be applying this form of
assistance at the national level, with the aim to help as many young
people as possible, who are really in need of help. This could then result
in a decrease of the large yearly number of newly unemployed young
people which nowadays steeply continues to grow. Young people should
be directed to various forms of assistance that are available to them
(e.g. vocational rehabilitation) which would have a positive impact on
their employability."
Conclusion
The article presents a possible solution for the transition of youth with
disabilities from education to labour market. The project was inspired by
the Austrian best practice where every young person is given advice or
further options after finishing education. Especially in times of high youth
unemployment, transition options can bring solutions for many young
persons with disabilities. Within the dissemination of the project, all the
Slovenian key stakeholders have been informed with the transition
process and the needs of the target group. So far, no system solution
has been provided but the idea lives and continues with the new EEA
Grants project in cooperation with Norway.
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Abstract
Remittance is considered to be one of the influential sectors of the
socioeconomic development of the Third World countries, particularly
countries like Bangladesh. In Bangladesh, remittance contributes to the
socioeconomic development, maintain foreign exchange reserves, and
manage balance of payment, etc. This paper particularly explains the
impacts of remittance on the socioeconomic condition of Bangladesh.
The paper is written based on secondary sources, published documents
on the impacts of remittance. The paper reveals that remittance has both
positive and negative impacts on the socioeconomic condition of
Bangladesh. However, the positive impacts are more influential than
negative one. In Bangladesh, remittance helps people generate income,
provide children advanced education, increase social status, create
employment opportunities for poor, and above all empower women.
People can avail material and non-material culture and can enjoy civic
amenities of the modern era. Although, it creates inequality in the society
and cultural lag among people, its influential aspect to the
socioeconomic development of Bangladesh is more prevailing. As a
result, this paper recommends for necessary initiatives from Government
Organizations and Non Government Organizations to maintain both
remittance and migration flow normal and congenial.
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Introduction
The role of remittance in socio-economic advancement of developing
nations is increasingly being recognized in contemporary development
literatures. In 2013, the World Bank published a report showing that in
several developing countries, remittances have exceeded the size of the
Official Development Assistance (ODA), Private Debt and Portfolio
Equity (PDPE), and foreign exchange reserves. For example, in
Tajikistan, remittances are 1129% larger than foreign exchange
reserves, in Ecuador, Sudan, and Pakistan it is 227%, 208%, and 137%
respectively (World Bank, 2013). Another report from the World Bank
shows that in 2009, the remittance flow to South Asia was $75b, and in
2011, it increased to $107b (World Bank, 2013). The remittance flows to
developing countries are also expected to reach $540b by 2016.
Therefore, the role of foreign remittance to the development is
undeniable in the current contexts of developing countries.
The fact that remittance supports socio-economic and cultural
development of a developing nation is evident today in Bangladesh1.
The country has been experiencing an increased inward growth of
remittance since the very beginning of its independence2. Every year
considerable numbers of people migrate to different countries of the
world. As a result, remittances have become one of the important forces
of the socioeconomic development of Bangladesh. According to the
estimation of the Bureau of Manpower, Employment, and Training
(BMET), Bangladesh, in first two months of 2014 (January and
February), 96068 persons have migrated to the Middle East, Europe,
America, Canada and several other countries of the world (BMET,
2014). In 1976 the number of expatriated individuals from Bangladesh
was 6087, which was 409253 in 2013 (Islam, 2014; BMET, 2014,
Bangladesh Bank, 2014). The amount of remittance has also increased
with the increases of the number of migrants. For instance, in the 19941994 (Fiscal Year), the amount of remittance sent by transnational
migrants was US$ 1197.63m, while in 2000-2001 (Fiscal Year), it was
US$ 1882.10m, and in 2012-2013, the amount of remittance sent by
Bangladeshi migrant workers was US$ 14461.14m (BMET, 2014; World
Bank, 2013).
The huge exodus of manpower and subsequent remittance flows help
ease the precarious condition of unemployment in Bangladesh, generate
1

Bangladesh is a South Asian developing country with a population of approximately 16
crore. The territory of the country is 147570 sqkm. (BBS, 2014).
2
Bangladesh became an independent sovereign country in 1971 after nine-month long
war of liberation with Pakistan (Khan et al., 1996)
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foreign exchange earnings, contribute to the reduction of poverty,
provide opportunity to improve social status, and help the unfavorable
balance of payment (Osmani, 2004; Hussain, 2011; Chowdhury, 1985).
In so doing, they facilitate the development of the socioeconomic
conditions of Bangladesh. Moreover, the migration of labor has a
considerable impact on income distribution between receiving and nonreceiving population of Bangladesh (Alam et al., 2011; Siddiqui 2003;
Sabur and Mahmud, 2008). According to a report of the World Bank, in
Bangladesh, remittance has exceeded the foreign direct investment as
well as foreign exchange reserves. For example, in 2011, the remittance
was 117% larger than foreign exchange reserves of Bangladesh (World
Bank, 2013). Besides, in 2008-2009 Fiscal Year, the FDI flow in
Bangladesh was US$ 960,60m and in 2012, FDI was gone up by
13.75% (Rahman and Ahsan, 2013; bdnews24, 2013). And, it is
expected to be increased in the coming years because of the
implementation of several policies favorable for remittance flows.
While remittance has positive impacts in the socio-economic conditions,
it has some negative impacts too. Ratha et al. (2011) demonstrate that
although international migration increases rapid economic development,
income opportunity, better living conditions, infrastructural development,
it also creates income inequality, cultural leg, and class distinction
among the remittance recipient and non-recipient households. Similar
discussions are also present in the development discourse of
Bangladesh (Ahmed, 2012; Haas, 2007).
This paper focuses on the impacts of remittance on the socioeconomic
conditions of Bangladesh. In so doing, it deals with the central argument
that remittances have considerable impacts on the development of
Bangladesh. Although, it has few negative impacts on the
socioeconomic condition of Bangladesh, the positive impacts are
widespread over negative impacts. As a result, remittance can be
considered as one of the important forces of the socioeconomic
development of Bangladesh. The discussion is divided into seven parts.
The first part conceptualizes the term remittance. The second section
portrays the migration and remittance flows in aspect of Bangladesh.
The third section concentrates on the economic impacts of remittance.
The fourth section analyses the impacts of remittance on the family life
of the remittance recipients. The fifth part discusses the impacts of
remittance on the social life of Bangladesh. The sixth section analyzes
the cultural impacts of remittance. Lastly, the seventh section represents
the author’s reflection and the conclusion of the paper.
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Conceptualization of Remittance
Generally, remittance is defined as “money sent by migrants to their
families in their home countries” and it was called worker remittance
(World Bank, 2013). In 2005, personal transfer was used in place of
worker remittance in Balance of Payment Manual-5, which included
workers remittance and other household-to-household transfers (IFM,
2005). According to the BPM5, Personal transfer includes:
a) The sources of income of the sender (be it wages and salaries, social
benefits or any other type of transfers, including transfers from a person
receiving no income and running down his/her assets);
(b) Relationship between the households (be it between related or
unrelated persons);and
(c) Purpose for which the transfer is made (be it inheritance, alimony,
lottery, etc.).
Personal remittance, therefore, consists of current and capital transfers
in cash or in kind, made or received, by resident households to or from
non-resident households and net compensation of employee from
persons working abroad for short periods of time (less than one year)
(IMF, 2005). However, in the Balance of Payment Manual-6, the
definition of remittance has been modified where few other elements
have been included (see, Table 1).
Table 1: Estimation of Total Remittance
Total Remittance: a+b+c+d
a

Personal Remittance: a+b+c
b

Personal
transfers
(standard
component
in BPM5)

d
c

Capital transfers
Compensation of
Between
employees taxes,
households
social
contributions,
transport,
and
travel

Source: World Bank report, October 2, 2013

Social
benefits

| 26

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Features of the new definition:
Personal remittance is the some of two main components:
“compensation of employees” and “personal transfers”. It also consists
of a third item: “capital transfers between households” (difficult to get
data on “capital transfer).
Compensation of employees is unchanged from BPM5.
Unlike worker remittance, personal transfers are defined independently
of the sources of the income of the sending household, the relationship
between the households, and the purpose for transfer.
Personal transfer is not limited only in aspects that migrants sending
resources to support their relatives in their economy of origin.
Therefore, the new definition of remittance includes all kind of personal
transfers, compensation of employees, taxes, social contributions,
transport, and travel, capital transfer between households, and social
benefits (World Bank, 2013).
Migration and Remittance flows in the Context of Bangladesh
Migration from Bangladesh started in 1976 with a modest number of
6078 (BMET, 2014). Presently over 8.5m Bangladeshi migrants are
working all over the world. In 2013, 409253 persons migrated from
Bangladesh to other countries of the world and in the first two months of
2014, the mount number was 96068 (BMET, 2014, IOM, 2014). Mainly,
Bangladeshi workers migrate to 143 countries of the world. Among
them, about 90% migrate to the Middle east and Malaysia. Bahrain,
Libya, Qatar, Saudi Arabia, UAE, Kuwait, Oman, Malaysia and
Singapore are some of the major countries of destination for
Bangladeshi Workers (see, Table 2; Figure 1).
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Table 2: Overseas Employment from 1976 to 2014
Year
1976
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988

Number
6087
15725
22809
24495
30073
55787
62762
59220
56714
77694
68658
74017
68121

Year
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001

Number
68121
101724
103814
147131
188124
244508
186326
187543
211714
231077
267667
268182
222686

Year
2002
2003
2004
2005
2006
2007
2008
2009
2010
2011
2012
2013
2014

Number
188965
225256
254190
272958
252702
381516
832609
875055
475278
390702
568062
409253
96068
(February)
Source: Bureau of Manpower Employment and Training (BMET), 2014.
Figure 1: Principal Destinations of Transnational Migrants

Source: Bureau of Manpower Employment and Training (BMET), 2014.
According to the Islam (2014), currently, two types of international
migration occur in Bangladesh: voluntary migration to the industrialized
West and migration to the Middle Eastern and South East Asian
countries. Voluntary migration to the industrialized West includes
permanent residents, immigrants, work permit holders and
professionals. They are usually perceived as long term or permanent
migrants. Migration to the Middle East and South east Asia are usually

| 28

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

for short term, and migrants return home after finishing their contracts of
employment in the host countries (BMET 2014, IOM, 2014).
As the number of transnational migrants has increased over the time,
the amount of remittance sent by the migrants has also increased. It has
increased from US$ 1197.63 million in 1994-1995 to US$ 14461.14
million in 2012-2013. The trend of remittance has accelerated in recent
years from US $2.07 billion in 2001 to US$ 14.00 billion in 2012 (see
Table 3).
Table 3: Remittance Flows to Bangladesh
Year

Remittances
In million US dollar

In million Taka

2012-2013

14461.14

1156460.78

2011-2012

12843.43

1018827.79

2010-2011

11650.32

829928.90

2009-2010

10987.40

760109.59

2008-2009

9689.26

666758.50

2007-2008

7914.78

542951.40

2006-2007

5998.47

412985.29

2005-2006

4802.41

322756.80

2004-2005

3848.29

236469.70

2003-2004

3371.97

198698.00

2002-2003

3061.97

177288.20

2001-2002

2501.13

143770.30

2000-2001

1882.10

101700.10

1999-2000

1949.32

98070.30

1998-1999

1705.74

81977.80

1997-1998

1525.43

69346.00

1996-1997

1475.42

63000.40

1995-1996

1217.06

49704.00

1994-1995

1197.63
Source: Bangladesh Bank, 2014.

48144.70

The oil-rich Middle Eastern countries with more than 60 percent of the
total stock of Bangladeshi migrant workers account for a lion’s share of
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remittance to Bangladesh. The Kingdom of Saudi Arabia is the most
important source of remittance. Its share is almost 27 percent of the
aggregate remittance in 2012-2013 FY. The UAE, accounts for the
second largest source nearly 20 percent of the total remittance to
Bangladesh (Bangladesh Bank, 2014).
Conceptual Framework
The conceptual framework has been constructed on the basis of
secondary sources.
Figure 2: Conceptual Framework

Source: derived based on review of literature
The Impacts of Remittance on the Economic Condition of
Bangladesh
Remittance has a direct impact on the economy of Bangladesh. The
increasing flow of remittance to Bangladesh contributes to rapid growth
of its economy, creates income opportunities, provides better living
condition, and facilitates infrastructural development. Because of its
conducive impacts on the economy, remittance has become a major
source of development for Bangladesh. According to the International
Fund for Agricultural Development (IFAD), in 2006, remittance
contributed almost 13.1 percent of the total GDP of Bangladesh, and in
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2013 it was 11 percent of the total GDP of Bangladesh (Datta and
Sarkar, 2014; Arman, 2013; IFAD, 2006). More importantly, remittance
affects the size the national development budget. It accounts for more
than half of the total government revenue and it is about four times the
total annual aid flow to Bangladesh (Khan, 2008; Siddiqui and Abrar,
2003). As a result, the stability of the economy of Bangladesh is largely
determined by foreign remittance (Al Hasan 2006). As it is an
inexpensive source of foreign exchange earnings and less prone to
market fluctuations and private capital flows, it is used in maintaining
balance of payment and easing foreign exchange constraints (Khan
2008) (Zeitlyn 2006, IOM 2006; Khan 2008). Moreover, remittances also
make significant contributions in financing import of capital goods and
raw materials for industrial development. (Cited in Stevanovic, 2012:6465)
The role of remittance in the economies of labor sending countries like
Bangladesh is very important. For example, recently, a World Bank
report observes that remittance inflows in Bangladesh (annual average
growth of 27 percent in 2006-07) contribute in stabilizing the current
account surplus. In addition, it also helps Bangladesh maintain an
increased level of foreign exchange (Stevanovic, 2012). Ratha (2003)
shows remittance as a very stable source of foreign exchange and
explains that in Bangladesh remittance has an impact on the boosting up
of the market economy. Furthermore, the incoming foreign exchange
helps Bangladesh pay import liabilities, improves balance of payments
position, strengthens foreign exchange reserves and finances external
debt (Khan, 2008). According to BMET (2013), by easing the foreign
exchange constraint and stabilizing the exchange rate, remittance allows
Bangladesh to import necessary raw materials, intermediate goods, and
other capital equipments. Moreover, comfortable reserves of foreign
exchange also contribute to overall macro economic stability and reduce
aid dependency (BMET 2013; Khan, 2008).
Remittance facilitates internal (rural-urban) migration in Bangladesh. In
Bangladesh, a major portion of remittance is invested in the urban areas
to build high-rise buildings, shopping malls, and several establishments,
which create formal and informal job opportunities in the urban areas. As
a result, people from different poverty stricken rural areas migrate to the
urban areas and involve in formal and informal jobs (Siddiqui, 2003;
Quasem and Mondol., 1998; Islam et al., 2013; Ahmed, 2012).
Moreover, remittances have positive impacts on poverty reduction and
sustainable development in Bangladesh. International Organization of
Migration (IOM) examines the dynamics of remittance utilization and its
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effectiveness as a poverty-alleviating tool (IOM, 2005). It shows that
remittance increases the personal savings of recipient families, provides
opportunities for investment and reinvestment, strengthens people’s
entrepreneurial initiatives, all those effects of remittance have further
impact on the poverty reduction (IOM, 2013; Chowdhury, 1995; Ahmed,
2012). Let us make the point clearer. In the readymade garment (RMG)
along with non-farm activities in the agricultural sector, remittance is
identified as one of the key factors that contribute to reducing the overall
incidence of poverty in Bangladesh (Osmani, 2004). Moreover, Khan
(2008) gives his opinion that remittance has a positive impact on per
capita income of the people of Bangladesh, which contributes in
declining poverty condition of Bangladesh Another study by Raihan et al.
(2009) provide a pro-poor analysis of remittance and suggests that
remittance plays a very important role in Bangladesh with regard to
macroeconomic stability and household’s well-being, measured in terms
of consumption level and poverty incidence (Raihan et al., 2009).
Remittance and the Families of Bangladesh
Besides the macro level impacts (economic), remittance has several
micro level impacts (on family or household). Literatures on the impacts
of the remittance at the family level show that remittances are mostly
used for direct consumption of the family members. For example,
remittance increases the ability of buying food, clothes, furniture and
medicine (Arif, 2009; Siddiqui and Abrar, 2003; IOM, 2009; Thao, 2009;
Martin, 2004; IOM, 2005; Ahemed, 2012). Remittance promotes
economic conditions of recipient family and enhances their living
standard. For instance, it helps them improve their daily food intake,
eating adequate and quality food, take good care of their health, send
their children or siblings to better schools, and give children/siblings
proper education and adequate learning materials (Ahmed, 2012). The
major pecuniary benefits of remittance are the improvement of living
condition and greater access to civic amenities for the migrant and
his/her family. Some of the primary uses of remittance are settling debt,
and purchasing land and consumer durables (Mahmood,1991; Afsar et
al., 2002). Food and clothing rank highest on the list of family
consumption. According to Demary (1986), in Asia, 50- 60% of total
remittance is typically spent in current consumption and only about 10%
goes into further investment (Siddiqui and Abrar, 2003). According to
Siddiqui and Abrar (2003), about 20 percent and according to Murshid et
al. (2002:19), about 35 percent of the remittance is spent on food alone.
Remittance fosters the annual household income of the family of
Bangladesh. It is important to note that remittance can be used for either
direct consumption of the family or productive activities; it depends on
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the pattern of households and migration. Besides the immediate
consumption, remittance is invested in several sectors. For example, in
Bangladesh, land is the most profitable and safest investment sector
(Murshid et al., 2002:47; Siddiqui and Abrar, 2003). According to
Mahmood (2002 cited in Murshid et al., 2002), land is the most important
utilization of overseas remittance, which provides direct economic return
through crop production, and it can increase in value over time. Apart
from this, the use of remittance in releasing mortgaged out land is also
quite important in the rural context as it re-establishes the right of the
person to cultivate the land. (Murshid et al., 2002; IOM, 2005).
The economic and social status of the members of the migrants’ families
can be enhanced through remittance. Better economic condition results
in changes in life style, which in turn confers higher status of the migrant
families. The development of the economic condition of the migrants’
families manifests itself in their better housing condition, new household
amenities, food consumption, dresses, interactions with others, and
transactional patterns. Thus, every amenity, achieved from remittance,
adds value to the status of the migrants’ families (Sabur and Mahmud,
2008). Because of their social and cultural implications, the civic
amenities play a significant role in changing people's perception and
attitudes towards the migrants’ families. Apart from this, remittance
accelerates the possibility for the migrants’ families to involve in political
organizations. Sabur and Mahmud (2008) discusses that remittances
help the migrants' families improve their social status through attaining
economic solvency and new lifestyle that in turn helps them get access
to local organizations.
Remittance also has a profound political impact within the family, one
that empowers the wife of the migrants where women get direct power to
make decisions about various matters. In many aspects, the wife of the
migrant can take decisions related to education and healthcare of
children. They also can enter into public life by means of their ability to
allocate money and other benefits and to draw assistance from others.
The study by Sabur and Mahmud (2008) reveals that there is a positive
correlation between the money received by the wives from their
husbands and the capacity of the wives to make decision in the family.
Moreover, with the power from remittance that the wives receive directly
from their husbands working abroad, the traditionally dependent
housewives effectively claim authority in the decision making process
within the family and can make voice both in the family and in the
community.
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Besides the positive impacts, remittance, however, brings a few negative
impacts onto the family life of the migrants. The major one is that the
households of migrants become dependent on remittance for their
livelihood (Afsar et al., 2002). Ahmed (2012) also confirms this
observation. According to Ahmed (2012), since remittance becomes the
major source of household income, family members become more
dependent on the transnational migrants. This dependency, however,
may make migrant’s family members apathetic to productive activities,
which may cause problems when the political or economic situation in
the destination countries is altered, for instance, putting a stop to
migration.
Moreover, remittance may change family structure (extended to nuclear)
and increase the chance of internal migration for the recipient family. It is
known that remittance is quarterly sent, and sometimes the amount of
money is not enough for all households to enhance the economic and
social status of individual members. In rural areas in Bangladesh, most
of the households are extended, and there is a limited chance of
improving civil amenities, such as better education and healthcare.
Under such circumstances, extended families may turn into nuclear
families to enhance access to better civic amenities through the
migration to nearest urban areas. Additionally, the change of family
structure and internal migration may depend on whether remittances are
directly received by migrant’s wife or not.
Society level Impacts of Remittance in Bangladesh
Remittance has direct and indirect impacts on the society of Bangladesh
where the families’ cumulative activities affect indirectly the development
of the society. Moreover, altruistic and philanthropic remittance inflow to
the society by personal and community-based organizations may
promote development activities. According to BMET (2013),
manufacturing, construction, agriculture, services, transport and
communication, and social infrastructures sectors are the mostly
benefited from remitance. In addition, remittance is also invested in the
setting up of shops, purchasing of sewing machines to make clothes,
and the acquisition of stocks in a cooperative project (IOM, 2005).
According to Haas (2010) and Skeldon (2008), spending on
consumption, such as housing construction, generates multiplier effects
through the creation of job for local people and stimulates the demand
for local products.
Sen’s (1999) broader concept of human development defines
development as the process of escalating the real freedoms that people
enjoy through spending on education. In this case, health-care can also
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be seen as an aspect of development, because they contribute to
expand the freedom of the people. In the social level, remittance plays a
vital role to ensure freedom of expenditure, freedom of savings of the
families which in turn is identified as development. The study conducted
in the Power and Participatory Research Center (PPRC1) on the mesoeconomy of Bangladesh suggests that a demand boost for certain
products at the local level is occurred because of the foreign remittance.
Consequently, certain economic activities are started, which cater for
these products flourish (IOM, 2005).
Moreover, community can be developed by the direct philanthropic
intervention of remittance. According to Siddiqui (2004) and Murshid et
al. (2002), it may not be possible to measure the exact level of
philanthropy practiced by migrants; only certain assumptions can be
drawn. Studies on remittance and philanthropy observe that the uses of
remittance include gifts or donations to relatives and to community
development activities through faith based organizations, charity, and
helping victims of natural disasters (Khan 2008; Siddiqui and Abrar,
2003; Siddiqui, 2004; Murshid et al., 2002). A portion of the remittance is
donated for the infrastructural development of mosques and madrasas2
(Siddiqui and Abrar, 2003). More importantly, remittance is used in
“alleviating poverty and assisting in sustaining subsistence within one’s
kinship networks. Moreover, it is also used in other social development,
such as education, health, and infrastructure (Najam 2007).
Remittance has positive impacts on elderly social security. According to
Kuhn (2001), remittance forms a major source of money for parental
support and, as such, they act as a kind of social security resource base
for the elderly in Bangladesh (IOM, 2005). For example, aged people of
remittance recipient families can avail healthcare facilities easy. They
can get quality treatment for from modern clinic without being dependent
on the social assistance program. In addition, they can buy necessary
food items useful for their health. By remittance elderly people can also
buy necessary equipments useful for their comfortable movement.
Moreover, they can invest for their insurance program. So, for them
remittance is a most useful way of ensuring social security.
Finally, remittance can contribute to the creation of social capital within
the society of Bangladesh. As mentioned earlier, with the increase of the
remittances, the members of the remittance recipient families involve
1

The research of Power and Participation Research Centre (PPRC) covers 188 unions
and market centers all over Bangladesh.
2
Islamic Academic institution. As majority of the population of Bangladesh are Muslim,
there are several religious in this country.
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with several philanthropic and social welfare activities, such as building
schools, mosques, madrashas, and development of the infrastructure.
As a result, a strong network among the members of the remittance
recipient families and other members of the society is built up, which
help them develop social capital. Moreover, other elements of social
capital, such as civic participation and social trust are also created
through the engagement with the philanthropic and social welfare
activities facilitated by foreign remittance.
On the contrary, remittance may create some nefarious impacts on
society. The negative impacts of remittances are also seen in their
dependency potential on the part of the recipient families and their
inflation nature (IOM, 2005). For example, a sudden interruption in
remitting money can have a disruptive impact on local economies and
families (Stevanovic, 2012:69). Remittance recipient families may
neglect local productive activity. Poor families who do not have the
money to send members abroad do not have access to remittance.
Thus, the gap could increase between the better-off families and the
ultra poor. Chowdhury (1992 and 1995) shows, the inflow of remittance
widen the socio-economic difference between remittance receiving and
non-receiving families.
International Organization of Migration (2005) explains the signs of
inflation due to remittance can be seen in the society of Bangladesh.
Haan (1999) indicates that remittance in Bangladesh led to rising
inequality and impoverishment within the society. Interestingly,
remittances are used to buy social status and to purchase land which
lead to a concentration of landownership, and a sudden increase in the
price of land (Islam, 1999; Haan, 1999). In addition, inequality may occur
in every aspect of service sectors because of remittance where quality of
services may decline as a result. Poor people who have no remittance,
access to services may hamper.
Impacts on the Culture of Bangladesh
Remittance plays an important role in shaping the culture of Bangladesh.
It may inspire migrant’s families to apply foreign ideas, knowledge,
norms and values. For example, when the financial condition of a family
is developed, the members of the family can avail several material
cultures, such as television, computer, and furniture, which in turn may
affect other elements of non-material culture. Sabur and Mahmud (2008)
argue that migrants, living in any overseas countries, acquire new ideas,
knowledge, norms and values. Thus, their experiences change their
tastes, motivations, and habits. In that case, remittance provides with
opportunities to come up with changed tastes, motivations, and habits. It
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is also observed that significant number of the migrants’ families have
improved their civic amenities by the help of remittance. These include
TV, VCD, Radio, Cassette player, Ornament, Furniture, Telephone,
Motorcycle, Computers, Refrigerators and other home appliances
(Siddiqui and Abrar, 2003; Stevanovic, 2012).
On the other hand, remittance recipient families are able to send their
children to the English medium schools facilitated with modern and
developed equipments. As a result, children can have the opportunity of
being familiarized with the modern norms and values different from the
traditional norms and values of their families, which may create cultural
conflict among the new generation and the older generation. These
amenities of modern education may create unequal attitudes in the
family as well as in the society. In addition, the changes of material
culture may create cultural lag, especially to the elderly people of the
community who can avail elements of material culture such as advanced
mobile phone, motorbike, and private car, but, they may not operate and
use them. However, the chance of creating cultural lag may depend on
the family status or education level.
Author’s Reflections and Concluding Remarks
The paper tries to shed lights on the impacts of foreign remittance on the
socioeconomic condition of Bangladesh. In this respects, it discusses
the changed definition of remittance, which includes personal transfers,
compensation of employees’ taxes, social contributions, transport, travel,
capital transfer, and social benefits. It also discusses the migration and
remittances flows of Bangladesh. Finally, it presents the discussion on
the impacts of remittance on the economy, family, society, and culture of
Bangladesh. In this respect, the paper portrays both positive and
negative aspects of remittances flow of Bangladesh. The paper is guided
by the central statement that remittance is one of the important forces of
socioeconomic development of Bangladesh despite of its few negative
influences.
From the discussion it can be concluded that remittance has a strong
positive impact on the developing economy of Bangladesh. Each year
hundreds of thousands of people of Bangladesh migrate to different
countries of the world. As a result, considerable amount of remittance is
inflowing to Bangladesh which contributes to the phenomenal economic
growth of the country. A big share of the GDP of this nation comes from
the remittance sent by its expatriates. Sometimes, the amount of
remittance goes over the internal revenue of Bangladesh. Consequently,
foreign exchange reserves are increased and balance of payment of the
country is maintained. Moreover, it creates income opportunity, provides
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better living conditions, and facilitates infrastructural development. As
the remittance flow to Bangladesh is counted more than that of the
annual aid flow, it has a positive implication in the development budget
of the country. Remittance is also used to finance external debts.
The discussion reveals that remittance has both positive and negative
impacts onto the family, social, and cultural life of Bangladesh. In case of
the family life, remittance increases direct consumptions, increases the
ability of buying goods, and helps them improve the standard of living.
The families of the transnational migrants can obtain the ability of
sending their children to better schools. In addition, families of migrants
can avail civic amenities, which contribute to develop their social,
economic, and political status. Besides these positive aspects,
remittance makes the family members of the migrants more dependent
on the remittance. It also provides opportunity of breaking down the
extended families and the creation of the nuclear families. In the case of
society level, remittance contributes to social development. It provides
freedom, enhances philanthropic and social aid activities, helps victims
of natural disasters, and contributes to alleviating poverty from the
society. In addition, remittance ensures social security of elderly persons
and empowers the women of migrants’ family. Above all, remittance
creates social capital in the society of Bangladesh. In regards to the
negative impacts of remittance on the society, remittance flows increase
the price of the land of Bangladesh, create social inequality, and foster
the rate of inflation. Beyond the family and social level impacts,
remittance provides opportunities of developing the material and nonmaterial culture of Bangladeshi families. However, it is also responsible
for the creation of cultural lag and cultural conflict in the society of
Bangladesh.
As remittance brings both positive and negative impacts to the
socioeconomic condition of Bangladesh and the positive impacts are
more effective than the negative one, the government of Bangladesh
and other relevant associations need to consider with due importance.
For government, several rule and regulation favorable to the migrants
and remittance flow should be formulated. Several investment
opportunities can be created so that the remittances of transnational
migrants can be utilized properly. Government Organizations (GOs) as
well as Non Government Organizations (NGOs) should consider the
interest of international migrants and work for making congenial
environment of sending money to the country. They can consider
bilateral agreements with the destination countries so that the interests
of the migrants can be promoted. The related institutions should be
concerned about the rights of migrant workers so that they can get
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favorable environment from the beginning of the migration to the
returning phases. In additions government should introduce provisions of
sending money with low cost as well as it can make sure that at the time
of collecting remittance in the home the sender and receiver are not
required to pay extra fees. Above all, NGOs can launch awareness
programs for the families of the remittance recipient families so that they
can be provided with guidelines of proper utilization of remittance.
Finally, researchers should consider the prospects of remittance in
respect to the development of Bangladesh and should work on to find
out the problems and prospects related to international migrants and
their earning remittances.
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Abstract
This article discusses the importance of a company’s legal form for the
process of internationalisation using a sample of 1577 Slovenian
companies. We refer to previous studies and on the basis of additional
statistical data evaluate whether the choice of corporate legal structure
influences a company’s ability to compete internationally. In the
domestic market, most companies operate as limited liability companies;
this is also the most frequent legal form in which companies enter
foreign markets. We conclude that the form by itself does not influence
the decision to go international.
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Introduction
In this article we discuss the importance of a company’s legal
organisation to its ability to compete internationally with a focus on
Slovene companies and their responses to certain key factors in the
internal and external business environment. Rapid growth is a key
element if companies wish to be competitive, and we will examine how
the legal status of a company affects its ability to grow.
In the literature, different terms are used to describe fast-growing
companies, such as gazelles, rapidly growing enterprises, dynamic
enterprises, and enterprises with potential for growth. We will use the
term dynamic companies (Birch, 1987; Kingstone, 1987; Davidsson,
1989; Mei-Pochtler, 1999; Pšeničny, 2002). Generally speaking, these
are small and relatively young companies that experienced rapid growth
(adapted from Henrekson and Johansson, 2009). According to Pšeničny
(2002), such companies appear on the market suddenly, obtain the
resources necessary for growth (employees, knowledge, and funds),
develop or grow rapidly, and achieve above average growth in a
relatively short period of time, a maximum of five years. Some authors
such as Acs and Storey (2004), Acs and Amoros (2008), Acs and
Mueller (2008), Acs et al. (2008) have provided the following definition of
dynamic companies: these are high-tech, innovative, fast-growing
companies which appear on the market with a new product or service,
obtain financial resources, start doing business seriously, then grow
swiftly and attain better than average results in their field.
In Slovenia, research on fast-growing companies and dynamic
entrepreneurship is a new field. Companies can be evaluated only on
the basis of monitoring of data and information about the companies and
entrepreneurs over several years, and not on the basis of initial
successful business operations. Research has therefore focused on
companies with fast growth during the twenty year period from 1992 to
2012; most of these companies experienced dynamic growth over a fiveyear period (Žižek and Liechtenstein, 1994; Mei-Pochtler, 1999; Roure,
1999). In Slovenia, the newspaper Dnevnik has published an annual list
of the “500 fastest growing companies in Slovenia” for several years.
Only recently have Slovenian companies that can be described as
international been given close attention, and the differences and
similarities between dynamic entrepreneurs in Slovenia and the rest of
the world and their potential for international business operations been
analysed (Hisrich and Drnovšek, 2002). We will now consider whether
the selection of the legal form of a company’s organization has an
impact on successful internationalisation or its further transformation for
successful international business operations. We will see how many
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successful Slovene companies decided to enter foreign markets and in
which legal form.
Theoretical Background
Definition of a Dynamic Company
Successful companies grow rapidly, hire new employees intensively and
are always a step ahead of the competition. Part of this success
depends on the company’s ability to internationalise its business
operations. For a company to succeed, the following factors are
essential: 1 – sufficient funding for rapid growth; 2 – finding the right
people for new assignments in the company; 3 – plans for expansion
and seeking new markets (internationalisation). In today’s economic
climate, these are most often small, high-tech companies which have the
ability to identify new market niches and adapt their business models to
mastering new market opportunities; such companies are the main
driving force of the economy (Birch, 1987; Kirchhoff, 1994; Henrekson
and Johansson, 2009). In general, around 85% of economic growth and
of all new jobs are created by 5% of business entities (Birch, 1987).
According to Henrekson and Johansson (2009), dynamic companies are
responsible for the creation of more than 40% of all new jobs worldwide
(there are similar statistics for the Slovene economy in Pšeničny et al.,
2012) and are an important driving force in regional development,
despite the fact that they represent only 2 to 10% of small and medium
sized enterprises. In general, it can be said that in business, the size of
the company is not as important as its age. However, size and age are
two of the most important factors in determining how quickly a dynamic
company will grow (Armington and Acs, 2004; Fritsch and Mueller,
2004). Recent Slovene and international studies of dynamic enterprises
examined the companies in light of their organization and further
potential for rapid growth (Boccardelli and Magnusson, 2006;
Macpherson and Holt, 2007; Nelson et al., 2007). Hölzl (2009), Haisu
and Zhongxiu (2010), Mateev and Anastasov (2010) focused their
attention on companies in several national economies (including China,
Slovenia and other European countries) and analysed the reasons for
their rapid growth and their influence on national economies. All came to
the conclusion that the most successful companies are relatively young,
small and niche-oriented.
The Internationalisation Process
Growth, development, and international business operations of
companies play a vital role in successful economic development,
creation of wealth and employment in every economy. In the literature,
the process of business expansion outside local borders is known as
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international business operations or business internationalisation. We
use the expression internationalisation; the term is used by many other
authors (Dunning and Lundan, 2008; Konečnik-Ruzzier, 2012; KonečnikRuzzier and Ruzzier, 2013). The internationalisation of Slovene dynamic
companies is crucial to the growth of the Slovenian economy, especially
because of the country’s small economic base; it is our contention that
the ability of the economy to grow and to increase employment is directly
related to the capability to create and support dynamic companies. As
part of the European Union, Slovenia is part of a single market of almost
500 million consumers; if we consider only the Slovene market, the
country seems small, but expanding to EU markets actually means that
companies become international in the single European market (Bobek
and Korez-Vide, 2005; Hauptman et al., 2011).
The Legal Organisation of Dynamic Companies
The most common legal organization of business entities is that of the
limited liability company, followed by sole proprietorships and public
limited companies, but there are also unlimited companies and limited
partnerships. However, it must be emphasised that the names of the
legal forms depend on the country in which company is registered.
Companies can also be defined and classified according to a growth
stages model. The stages include 1 – establishment (beginning of
business operations); 2 – survival time (obtaining funds for growth); 3 –
growth (supporting growth by takeovers and acquisitions) and 4 –
decline (sale and harvest).
Companies often start as sole proprietorships or one-person limited
liability companies. To start growing rapidly they need to obtain funds,
frequently acquired in the form of a limited partnership. In general,
sources of financing can be divided into debt and proprietary financing
and in relation to content, into equity capital, venture capital, long-term
and short-term loan capital, as well as state aid and resources (O’Regan
et al., 2006). How a company obtains and uses its sources of finance
depends on the legal form of the company. A sole proprietor who
contracts loans from banks or from individuals as a natural person with
full liability will for this reason probably not keep the same legal form
during the entire lifetime of the company, especially if the company
starts to grow with above average speed. For this reason, limited
partnerships are a popular form of legal organisation for dynamic
companies. In limited partnerships, the personal property of the
entrepreneur is adequately protected and at the same time he or she still
has freedom to do business in a way that enables successful and
effective management of the company. According to the stages model,
companies need to transform in the third or growth stage (if
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arrangements for rapid growth have not been made beforehand) to fulfil
financial as well as personnel, organisational, and legal requirements. In
most cases they first transform into a multi-person limited liability
company and later into a public limited company. This development
route enables the company to mature and afterwards, before reaching
the fourth or decline stage, achieve sales at the harvest stage (according
to Foster et al., 2008).
In the first stages companies are usually financed by the entrepreneur,
his or her family and friends, and also from retained profit. Therefore, in
the initial stages, the company’s legal form is of less importance.
However, if the company is to grow rapidly, additional external capital is
required. From then on, the legal organisation of the company becomes
important. To attract investors (in US American and European
companies) additional equity financing is necessary in most cases.
Companies can enter the financial markets with IPO (initial public
offering) shares and, together with the entrepreneur, the investors who
have invested in the company expect to earn a profit after five to seven
years. In Slovenia, however, we are still mostly unaware of the concept
of venture capitalists, or “business angels.” On the one hand there is a
shortage of people with entrepreneurial experience and a willingness to
invest in companies; on the other hand, successful companies neither
need nor want equity capital. Venture capital funds in Slovenia are rare
and too small to be able to substantially influence the financing of
corporate growth. Few companies decide to sell their shares or
participate in mergers, take-overs or shares in public offerings, which are
the usual means of financing the growth of companies elsewhere. In
Slovenia, only a few companies decide to become joint stock
companies, and there are even fewer that make public offerings of
shares or stocks (Hisrich and Antončič, 2004).
Methodology
Research direction
We surveyed Slovene companies which were placed on a national list of
the 500 fastest growing companies in Slovenia for the period between
2007 and 2011 by the newspaper Dnevnik (Dnevnik, 2012) to find if
there was a relationship between their legal form and the process of
internationalisation. Companies were selected for Dnevnik’s list based
on the index of sales income growth for the previous five years,
added-value per employee, increase in the number of employees, and
the DaBeg index (which makes it possible to compare growth in the
number of employees between different companies). In order to be
placed on the list the companies must also fulfil the following conditions:
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1 – distributable profit in the previous financial year; 2 – at least EUR
220,500 sales revenues in the base year; 3 – the company had to
operate in both index years during the entire 12 months and must have
shown a profit in the previous year. We looked for a relationship
between companies in the sample and their tendency to internationalise,
and to find out if the form of legal organisation they chose had any effect
on their success.
Working Hypothesis
Our hypothesis H1 is that legal form influences a company’s decision to
start the internationalisation process. The hypothesis was formulated
based on the findings of Pšeničnya et al. (2012) that most businesses
operate as limited liability companies. It is in this form they most
frequently begin their international operations. To verify this hypothesis,
we performed a regression analysis between the dependent variable,
the company’s legal form, and several independent variables, including
the amount of revenues in the preceding business year and business
operations in selected foreign market.
Data Gathering
We used the online questionnaire survey method to gather data for our
research. The questionnaire was created using software for developing
online questionnaires. The questionnaire comprised 43 questions. The
questions were divided into four content-related parts: part one – the
company’s basic data and ownership structure; part two – education and
work experiences of the entrepreneur; part three – the company’s
business operations; part four – the company’s business environment,
part five – questions concerning the process and content of the
company’s internationalisation. Our hypothesis, described in section 3.2,
mostly refers to questions from part five, which included 11 questions
concerning the company’s internationalisation process.
First, a pilot or a test questionnaire was sent to randomly chosen
companies from the sample to check whether the question sets were
appropriate. The questionnaire was composed so that it did not take too
much time to complete it. Email addresses of companies were collected
in advance on the Internet and afterwards an introductory letter with a
request to take part in the survey was sent to these companies. The
email also contained a link to access the online questionnaire.
Population and the Examination Sample
Our research was conducted on a sample of 2500 Slovene companies
which were ranked on the official annual list of “500 fastest growing
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companies in Slovenia” (Dnevnik, 2008–2012) during the period from
2007 to 2011. In the 2,500 companies a certain percentage of
companies came up more than once (60 % or 1,499 companies) as they
made the list for several years in a row. The sample for further research
and study was 1,499 companies. The expected response rate to the
online questionnaire was between 2 and 3%. 78 companies answered
the survey; hence, the sample of companies for further research was 78
companies.
Statistical Data Analysis
In the first stage, the empirical data acquired was processed in the
EXCEL Programme (graphic display) and later on in the SPSS statistical
programme to search for correlations and dependencies between
individual variables. On the basis of the data processed, findings on the
testing of the primarily set hypothesis relativity are given. Using
regression analysis, we sought the relationship between the dependant
variable (the company’s legal form) and individual independent variables
(the size of company’s revenues in the preceding business year and
business operation in selected foreign market).
Empirical Research
Characteristics of the Sample
Based on our questionnaire survey in 2012 and further analysis of the
answers gathered from the sample of 78 companies, we found that more
than three quarters of companies which participated in the research had
the legal form of a limited liability company. This form of organization
has the most common legal form of companies in Slovenia for the past
twenty years (Pšeničny et al., 2012). Most companies were initially
financed by the savings of the company founder. In the Slovene
domestic market, most companies did not convert their legal form from
sole proprietorship to limited liability company, or did so in less than one
tenth of cases. This is also true in foreign markets. On the domestic as
well as on the foreign market, most companies are production and
services (trade) oriented. For one-fifth of companies, an insufficient
market, insufficient financing or inability to acquire resources, problems
with the recovery of claims, and unfavourable government regulations
were found to be the most important problems that hinder business
operations in the domestic market. For dynamic companies, the Slovene
domestic market was described as the most important market and,
regarding the most important foreign markets, companies stressed
markets in Slovenia’s neighbouring countries (Croatia, Italy, and
Hungary), east and north European countries, and other countries of the
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former Yugoslavia. End-consumers and wholesalers were the most
important buyers in the domestic and foreign markets.
Most companies reported that they did not plan their internationalisation;
it simply happened. The most widely used forms of internationalisation
are direct export and contractual relationship with a foreign agent. In
table 1 we present the key motives and reasons for internationalisation.
Table 1: Key motives and reasons for the internationalisation of dynamic
companies
Key
proactive higher profit and growth,
motives
for wish to be the leading company in the field,
internationalisation competitive technological knowledge and
capabilities,
opportunities/information,
economy of scale,
tax relief.
Key reasons for seeking new markets (preserving/enlarging
internationalisation market share in foreign markets; the Slovene
market is too small; lack of opportunities in the
Slovene market; better response to the
demands of local consumers),
strategic
reasons
(company
growth;
preserving
and/or
strengthening
competitiveness; risk, market and product
diversification; expecting higher profit margins.
The findings in table 1 were taken from data gathered on our
questionnaire. The data and the findings are valid only for the sample of
companies studied in this research.
Influence of Legal Organisation on the Internationalisation Process
We found that three-fifths of the companies surveyed are present in
foreign markets with the export of services or products. Consequently,
we concluded that they do not have their own branches in the foreign
market and that they export directly to the foreign market. We also found
that more than three-quarters of companies operating in the domestic
and foreign markets operate with the status of a limited liability company,
that they had already developed their business operations in the form of
a limited liability company in the domestic market, and that they
successfully used this mode of operation for their internationalisation. If
we take into account the most frequent reason for internationalisation,
which is entering new markets (Ruzzier et al., 2007), we can conclude
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that companies must demonstrate fully functional business operations in
the domestic market in the first place (Pšeničny et al., 2012).
To test our hypothesis further, we performed a regression analysis
between the dependent variable, the company’s legal form (A19) at the
time of establishment and the independent variables (A443 – presence
in a foreign market in years). Table 2 shows the variables used for the
regression analysis.
Table 2: Variables of the regression analysis
Variables Entered/Removed
Model
Variables
Entered
1
A443
a. Dependent Variable: A19
b. All requested variables entered.

Variables
Removed
.

Method
Enter

Table 3 shows the results of our regression analysis. The first partial
regression coefficient (between the company’s legal form and its
presence on a foreign market expressed in years) amounts to -0.099
and is statistically insignificant (p = 0.184), which means that the
presence in a foreign market expressed in years does not influence the
company’s legal form.
Table 3: Results of the regression analysis – coefficients of individual
variables (A19)
Coefficients
Model

1

(Constant)

Unstandardized
Coefficients

Standardized
t
Coefficients

B

Std.
Error

1.563

.584

A443
-.099
a. Dependent Variable: A19

.074

Beta

Sig.

2.678 .009
.184
1.341

-.155

On the basis of table 2 the following regression model equation was
formulated:
ya = 1.563 + 0.567x1 – 0.145x2 – 0.133x3 – 0.099x4
ya – regression model equation
x1… x4 – partial regression coefficients
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In the regression analysis, we were looking for relationships between the
company’s legal form at the time of its establishment (the dependent
variable) and some independent variables which influence the decision
regarding internationalisation and its process. We found that there are
some statistically significant connections between the dependent and
the independent variables; nevertheless, on the whole, individual
decisions about the process of internationalisation do not influence the
decision about the company’s legal form. Based on the data and
findings, the hypothesis was supported. On the basis of the data we
conclude that most companies internationalise in the form of a limited
liability company, or, more precisely, companies that engage in
international activities already operated as limited liability companies on
the domestic market. On the basis of our analysis, we can state that
there is no statistically significant connection or dependence between
the dependent and the independent variables, or, in other words,
companies do not decide to incorporate as limited liability companies
solely for the purpose of internationalisation.
Conclusion
Generally, companies that start operating during the same time period
and which perform similar activities grow differently; this means that their
success and existence are not predetermined. Companies which are led
ambitiously by dynamic, business oriented entrepreneurs grow faster
than those that just happen to be in the right place at the right time. Over
the last twenty years, successful Slovenian companies have tended to
be high-tech production and services oriented limited liability companies
founded by an entrepreneur who is also the company owner. It is
important to note that the small size of the Slovene market is an
important factor that influences the fast growth of dynamic companies,
as long-lasting fast growth is not possible without a strong export or
international orientation.
Regarding the relationship between the legal organisation of a company
and internationalisation, we argue that legal organisation does not
influence the internationalisation process in and of itself, but
nevertheless it has an indirect influence. In the last twenty years, most
Slovene companies have operated as limited liability companies in the
domestic market. We assume that they were engaged in the
internationalisation process in this legal organisation as well or that they
operated in this legal form in individual foreign markets (this is supported
by export data over the last few years) and that for different reasons,
such as legal liability of owners and shareholders and easier access to
debt financing, this is the best legal form for the first steps toward
internationalisation and for further business operations in foreign
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markets. The legal form plays an important role in finding additional
resources to finance growth. Financing and finding new investors is the
easiest way to acquire financial resources. At the same time the legal
form of the company also underlies most regulations in the case of joint
stock companies, which is the most common form when it comes to
medium sized and large dynamic companies. On this topic, the
relationship between the form of the company and financing growth,
more research should be carried out in future.
We conclude that internationalisation is of the utmost importance for the
growth of companies in Slovenia and that internationalisation does not
directly depend on the legal form of a company. However, it does
depend on the ability of a company to provide suitable financial
resources to stimulate rapid growth. The financial resources required for
internationalisation and growth can be most easily acquired if a business
operates in the form of a joint stock company. Therefore,
internationalisation is the motor of growth and the legal form of a
company does, in fact, affect it.
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THE IMPACT OF MANAGERIAL MULTICULTURAL
COMPETENCES ON COMPANY’S COMPETITIVE
ADVANTAGE IN GLOBAL ECONOMY
Rosana Grušovnik1, Dejan Jelovac2
Abstract
In this article, we will present an empirical account on management of
intercultural differences. The focus will be on managerial dilemma how
to achieve the company’s competitiveness with adaptation to market
forces as well as to the cultural environment in which they operate. The
contemporary companies in global economy need competent
management with willingness, awareness, knowhow and skills to
successfully communicate and operate across cultural borders. Because
they are not visible on the surface, they represent an overlooked factor
that can have an impact on the organisation’s success. In our qualitative
empirical study on the sample of 28 managers from Slovenia, EU, and
former Yugoslavia, we try to find out how their intercultural competences
affect everyday business activities, whether the management is
neglecting the impact of cultural factors, and whether the reason for
such neglecting is the lack of intercultural competences. In the
discussion and conclusion of the article listed are recommendations to
managers and suggestions to academics for further exploration.
Keywords: business culture, organisational culture, cultural differences,
intercultural competences, management.
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Introduction
Influences and consequences of globalization and waves of recession,
environment turbulency and complexity, as well as continuous changes
are challenging and characteristic for today’s business environment,
which result in demand for constant adaptation. Market and business
have changed. Political, technological, personal linkage and countries’
memberships in economic integrations – so called four factors which
influence business standardisation and thereby the level of globalisation
(The Globalization Index, 2006: 74-82) – enable more dynamic business
operations. Differences between national markets are disappearing; the
world becomes increasingly homogenous. Elimination of tariff and nontariff barriers between countries increases the scope of potential
upstream and downstream markets (Dubrovski, 2006: 49). The more
open is the international environment, the larger is business
internationalisation tendency. There are multiple reasons for
international business, and these vary from company to company.
Besides the revenues generated on local market (Bhagwati, 2004:
Gulev, 2006, 2011), we consider that the most frequent reasons for
business internationalisation are also the utilisation of operating and
production capacities, and thereby the cost reductions per unit product,
increase or maintenance of the employment scope. Both large and small
companies are involved in the international business. The large
companies create mass markets and control them with low prices;
meanwhile the small ones are more orientated towards the niche
markets.
In the free-trade zones, such as European Union, there are many
possibilities for local, large and small companies to expand beyond
national borders. The full membership of Slovenia in the European
Union1 brought more opportunities for many Slovenian companies, since
the market environment has undergone drastic changes. Obvious
barriers for trading have been reduced; therefore, foreign investments
have stimulated and supported the internationalisation. Besides the
exchange within the national market and the exchange with third
countries, another form of exchange appeared – the exchange within the
Union, which at the same time has the characteristics of national
exchange, since there are no tariff barriers, as well as the international
exchange, as it is the interaction with different business environment
(Dubrovski, 2006: 69-91). Slovenian companies cannot avoid the
1

For deeper understanding see comparative studies of economic cultural
(in)compatibility between New and Old EU Members (Adam, Jelovac and Rek,
2008) and an empirical account of public–private value congruence in Slovenia and
the Netherlands - business and government ethics in the “New” and “Old” EU
(Dejan Jelovac, van der Wal and Ana Jelovac, 2011).
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interaction within different business environment even on their national
market, since the market unification brought a larger number of
multinationals that made local companies either to cooperate or to
compete. Consequently, for Slovenian companies the business
operation took over many characteristics of international business in the
operations on the national market as well. Besides the other
globalisation and internationalisation traps, it includes one of less
obvious barriers, which is then even more difficult to overcome – cultural
factors: hidden, ingrained, difficult to change and frequently crucial even
for the survival of the multinationals.
“The business world is not based only on rules, economic and financial
factors, i.e. “hard” factors, frequently mentioned as essence and target
business objectives which are supposed to be easily standardised in
global dimensions. Business operations largely depend also on the
quality of human and social relations, i.e. so called “soft” factors of
business operation and their universalisation is questionable because of
different connotation attributed to interaction and inter-human
relationships in certain cultures.” (Jelovac and Rek, 2010: 23). The
essence, nucleus of culture is not visible on the surface, and therefore it
is too often neglected component, which can also decisively influence
the success or failure of international project. The successful companies
will only be the ones, which do not struggle against chaotic environment,
but accept it and use it (Lipičnik, 2005: 206). If they want to remain
competitive, they must adapt to the cultural environment in which they
operate. Therefore, the intercultural management competences are of
major importance. Management must be aware of cultural differences,
must have the knowledge on basic variables, as well as skills and
willingness to overcome barriers and communicate successfully
(Hofstede and (Hofstede, 2005: 358-360). Afterwards, cultural factors
are not a barrier anymore and overcoming them even represents a
competitive advantage. Therefore, the aim of this article will be the
empirical study about the impact of cultural differences on the
international business operations and inter-cultural competences that the
management requires to overcome successfully such differences. We
will start with the supposition that knowledge and overcoming of cultural
differences by management are crucial for the success of the company
in interaction with intercultural environment. The culture and the
economy are connected in several aspects. Cultural preferences, which
define the differences in the national culture, reflect in the organisation
as well. Culture permeates all the aspects of the organizational life and
affects the business operation. Knowing the culture, moreover national
culture in own organisation is essential for the executive management.
Only after that, the management can successfully interact with other
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organisational and national cultures. This is what the main purpose of
this article is based on. It is empirical research about cultural factors,
their impact on business operation effectiveness and managing these
factors. In their operation, companies cannot avoid the interaction with
other cultures and this applies both to companies operating only on the
national market and to companies that have expanded their business
operation to foreign markets. The consequences of globalisation and
modern technology are disappearance of borders and increased
cultures’ interweaving. Thus, there is the research interest to explore to
what extent the management considers or neglect them in everyday
business practice. The aim is to verify the intercultural competences of
the management, their knowledge and skills necessary for efficient and
suitable intercultural interaction in order to achieve competitive
advantages in business operation.
To conduct our own empirical study that we conceived this way, in the
first place we formed three hypotheses as guiding principles for the
research. These are the hypotheses are:
 H1: The management will neglect the influence of cultural factors
in the corporate governance.
 H2: The cause of neglecting cultural factors is the lack of
intercultural competences.
 H3: Intercultural management competences will have positive
impact on the effectiveness of companies in global economy.
In the text below, we will try to verify the previously stated hypotheses,
i.e. we would be interested to know whether they can be confirmed or
refuted.
Theoretical background
Due to the globalisation processes, the nowadays-modern world
became more open and interwoven. That made obvious how from one
side the geographical, economic, communication, administrative and
other barriers were reducing, while from the other side the differences in
the culture were more and more evident. Cultural preferences, which
define the differences in the national culture, reflect in the economic
organisations as well and strongly affect the business activity. Business
operation therefore largely depends on the quality of the relations among
people, that is, so-called “soft” operation factors and not only from
economy, financial factors and similar, so-called “hard" factors. Since the
essence of the culture is not visible on the surface, often-neglected
component could be of decisive importance for the effectiveness of the
organisation, especially in the projects/business in which participate. To
achieve the competitiveness, the organisations have to adapt
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themselves to the cultural environment in which they are active and for
this, they require the entire management who is willing, aware, who have
the knowledge and skills to communicate and operates above the
cultural barriers.
Considering that a company for the successful overcoming of continuous
changes in the environment and its own organisation must have
competent management, who understands and masters not only
economic elements and human resources, but also cultural element, the
basis for our present research consists of three segment of study: (i)
management competences, derived from (ii) knowledge and ability to
manage intercultural differences and (iii) their reflection in the
organisation. According to Kefalas and Paul, the competences of global
manager are especially valuable, if they help him/her to make the
connection between cultural, social and political parts of national and
foreign company and are strictly necessary for the efficient
accomplishment of set objectives. As they are developing, with the
implementation of new strategic visions, the way of thinking, acting and
even the worldview of a global manager are modifying as well (Kefalas
1998; Paul 2000). The theoretical background for our research about
intercultural competences consisted of the model of intercultural
competences and the Process Model of Intercultural Competence by
Darla Deardorff (Deardorff, 13.9.2013), Jelovac’s model of fruitful
business communication (Jelovac, 2008), Bolten s Acting Competence
Model (2007: 86), spiral of learning by Bertelsmann Stiftung (15.9.2013)
and Harvey s model of global manager’s competence development
process (Harvey [et al.], 13.9.2013).
In the case of researching intercultural differences in business
environment, as a basis for acquisition of competences Hofstede’s
model of five indicators for cultural dimensions was used (PDI – power
distance index, UAI – Uncertainty avoidance index, individualism versus
collectivism, masculinity versus femininity, as well as time horizon
(Hofstede and Hofstede 2005: 39–237), upgraded with the Trompenaars
and Hampden-Turner models (199: 29–122), with the Hall s high and
low context cultures (Treven, 2001: 61–65; Makovec Brenčič and
Hrastelj, 2003: 52), with House’s model of nine dimensions, where he
construed
the
Hofstede’s
dimensions
of
collectivism
and
masculinity/femininity (House and Hanges, 2004: 12–13), Inglehart s
model of comparison between traditional and profane-rational values
and between survival-related values and self-expression values
(Inglehart and Welzel, 200: 63) and others.
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As an instrument to recognize and understanding the organisational
culture (Deal and Kennedy, 1982, 1999; Schneider, 1990; Brown, 1995;
Mesner Andolšek, 1995; Schein, 1999, 2004, 2010) and prerequisite for
its managing and modification, Ansoff s typologies with five types of
organisational cultures were used (stability, reactivity, anticipation,
exploitation and coordination) (Ansoff and MacDonell 1990: 175–195),
subordination-based typology (culture of powers, roles, tasks,
personalities) by Charles Handy (1993: 183–191) and in recent times the
most frequently used typology, which is conceived on two criteria:
degree of risk on the market and the promptness of feedback on
employees’ decision and strategy effectiveness, by Deal and Kennedy
(1999, 12–13) as well as the model of competitive values by Cameron
and Quinn (1999, 32).
Research method
In our empirical study was used the quantitative research method. The
questionnaire was prepared in advance aiming to collect the data from
primary sources, i.e. from answers to questions sent to managers from
the companies operating in intercultural environment. The questionnaire
is designed in Slovenian, English, German, Croatian and Serbian
language. It consists of 60 questions classified in four sets. The first set
includes nine questions and its purpose is to provide the demographic
data about respondents, such as their nationality, country of residence,
age, sex, education level, companies they are employed in, number of
years in management, in the current organization and function in
respective company. The second set contains 10 questions. They refer
to our hypothesis H1. We used them to get the answers why the
management neglected the cultural factors and to verify the projections
that the following factors were among causes: 1) general social
alienation, 2) technologies development (Internet, social networks, such
as Facebook, Twitter etc.), 3) diversification of business operation, 4)
fast globalization and its effects and 5) increased competition. The third
set is divided on three sections, referring to our hypothesis H2: in the first
part of the set (A) the answers will be used to verify the awareness of
managers regarding the existence of cultural differences, in the second
part of the set (B) we will establish the attitude of managers towards
uncertainty, time – long-term/short-term orientation, gender-based
preferences
in
business
(masculinity/femininity),
individualism/collectivism, while the third part of the set (C) will provide
the answers regarding the attitude of management towards cultural
differences, i.e. the information if they are willing and have skills to
communicate successfully over the intercultural barriers. The fourth set
contains eleven questions and is designed for additional verification of
the H1 and the H2, at the same time the H3: therefore, the last set
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contains the questions which refers to: 1) the level of attention the
company operating in the international environment dedicates to the
education in the subject of intercultural differences, 2) the most frequent
errors of non-competent manager while entering the selected market, 3)
the evaluation of correlation between the effectiveness in management
of cultural factors and the effectiveness of company, 4) advising
managers how to enter in foreign markets.
Sampling
The questionnaire in 2011 was forwarded to 32 respondents; 28
respondents completed it, which means the response rate was 87.50%.
This is proportionally high, since the cooperation in the survey was
prepared at the basis of snowball sampling. The respondents were
informed that the research was anonymous. They could answer the
questions in the electronic form via Google, what actually 27
respondents did, or in hardcopy, and only one respondent submitted
his/her feedback that way. Afterwards we introduced his/her answers in
the existing table.
Considering the gender criterion, more than half of respondents were
men (60%), which is associated with the number of men/women in the
top and middle management. In the sample of the top management, the
percentage is even higher in favour of male gender (75%). The
respondents are from Slovenia, France, Austria, Germany, Croatia,
Bosnia and Herzegovina and Serbia. Nineteen respondents are from
Slovenia (SI), four are from other EU countries (EU) and five are from
countries of former Yugoslavia (ExYu). Due to its historical background,
we processed the feedback from Slovenia separately from other EU
countries. In addition, the reason why the results from the countries of
former Yugoslavia were joined is the same, despite the ethnic, linguistic
and religious diversity. Croatia was taken into consideration still as a
non-EU country, since the research had been conducted before its
accession to EU as of 1.7.2013.
In the age structure, 75% of respondents are older than 35 years and
consequently have lot of years of experience. They are differentiated
personnel in the most productive working period and they had time to
acquire new necessary knowledge and experiences. Due to the
particularity of their work, they had many opportunities for intercultural
meetings and consequently more challenges in this context.
We have used three categories in the research of respondents’
experiences in management: less than 10 years, between 10 and 20
years and more than 20 years. The percentage of 39% of respondents
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have less than 10 years in management and remaining 61% have more
than 10 years of experience. Further, 82% is employed on a position in
the top management, out of that 57% in a director’s post. Among them
even 75% are men, meanwhile women are primarily more present in the
middle management, according to the results of the research. We
received many questionnaires from executive management, since they
have very important role in the creation and guiding the culture in
organization. According to Kavčič (2006: 79), their function in the
introduction of successful organisational culture is to form and
consciously maintain the group with co-forming desired norms and
values. The effectiveness of value transmission from top management
through middle management to all employees is crucial. Half of
respondents were employed for more than 10 years in the same
company. Because of that, they had opportunity to get well versed in the
organizational culture. That provides the advantage in managing and it is
the condition for potential changes, in the case the current culture is not
appropriate.
We have been establishing educational structure. For the educational
classification, we have used the grades from 5 to 9. Most of them (67%)
have a higher university level of education (7th level of education) or
above. This information is important for verifying the influence of the
formal education and general knowledge to the intercultural
management competences.
The respondents are from companies engaged with service business
activities, mostly trade and are in contact with other cultures in their
companies and in foreign markets because of purchase and sales
channels. The direct contact with buyers and purchasers is particular for
service activities, as well as the orientation towards the quality of
provided services. We suppose that all elements of the organizational
structure affect the quality of service. Therefore, the success of their
work largely depends on intercultural competences as well,
notwithstanding they are aware of this or not.
Results
The sample under consideration represents very small part of
population. Common particularity of respondents in our study is that they
are working in service activity and are interacting with foreign cultures in
their work. The respondents are coming from different countries,
therefore from different cultural environments, as we want to generalise
the results to intercultural management competences, if possible. Due to
the data regarding their native country, although it is a very small
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sample, it will be possible to make comparisons of results among
respondents from particular cultures.
In the second set of questions, we were trying to discover why the
management disregards the impact of cultural factors. The results we
obtained from answers, which referred to the most frequent form of
communication with foreign business partners, are available in the tables
from 1 to 4. As shown in the table 4, the most frequent form of
communication among all respondents is e-mail, on the second place is
telephone and only on the third place is in-person communication. Video
conference is the least used form of communication. Frequency of email usage among respondents from the countries of former Yugoslavia,
EU and Slovenia is 50-60% and there are no significant variations. The
most obvious difference is in the usage of video conference, which is
more frequently used in EU than in Slovenia, while respondents in the
countries of former Yugoslavia even do not use it.
Table 1: Usage frequency of communication in person
IN PERSON

ExYu
SI
EU
AVERAGE

THE
MOST VERY
FREQUENT
FREQUENT

FREQUENT

THE LEAST
FREQUENT

0%
11%
0%
7%

60%
58%
50%
57%

20%
21%
25%
21%

20%
11%
25%
14%

Table 2: Usage frequency of telephone communication
TELEPHONE

ExYu
SI
EU
AVERAGE

THE MOST VERY
FREQUENT FREQUENT

FREQUENT

THE LEAST
FREQUENT

0%
21%
0%
14%

20%
21%
50%
25%

20%
11%
25%
14%

60%
47%
25%
46%

Table 3: Usage frequency of video conference communication
VIDEO
CONFERENCE

ExYu
SI

THE MOST VERY
FREQUENT FREQUENT

FREQUENT

THE LEAST
FREQUENT

0%
0%

0%
5%

100%
89%

0%
5%
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EU
AVERAGE

25%
4%

0%
4%

0%
4%

75%
89%

Table 4: Usage frequency of e-mail communication
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E- MAIL

ExYu
SI
EU
AVERAGE

THE MOST VERY
FREQUENT FREQUENT

FREQUENT

THE LEAST
FREQUENT

60%
58%
50%
57%

20%
16%
0%
14%

0%
0%
50%
7%

20%
26%
0%
21%

The result provided above confirms our assumption that modern
information and communication technology will enable very well targetoriented and quick methods of communication, which are not physically
limited and are cost-efficient as well. Personal contact and information
provided in that way are lost, as well as skills required for its usage,
especially skills of verbal and non-verbal communication. While
communicating, people exchange the messages using different symbols
(words, gestures, body language, images, light and sound symbols etc.)
(Mihaljčič, 2006: 11). It makes sense to use the most appropriate
symbols considering the objective, message content, number of persons
included in the very process, their personality characteristics, education,
experiences, traditions and related costs. All factors can affect the very
same effectiveness of communication (Kavčič, 2000: 49). The contact in
person provides more information through verbal and non-verbal
communication than the written or telephone communication. In face-toface communication, the non-verbal mean of communication has a very
important role and it is closely interwoven with the verbal
communication. It uses more channels and consequently has a better
effect. Therefore, it is not crucial only what we say, but the way we say
as well and how it will be understood, especially in the case of foreign
cultural environment. “Non-verbal communication therefore emphasizes
the message of our discourse and complement the meaning of nonverbal communication” (Jelovac and Rek: 2010, 89). The non-verbal
communication is important in business world in terms of receiving the
message, since smooth comprehension and synergy of the verbal and
non-verbal part of the message decisively influence on their
effectiveness. It is important as well in the aspect of outgoing message
influencing the persuasiveness, level of confidence and respect
provoked in the interlocutor (Jelovac and Rek, 2010: 89).
In our research, we also asked for the number of foreign countries
respondents had visited in previous five years for business/private
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reasons. The majority of respondents (except one) travelled abroad in
last five years for business reasons. The results show that they together
had 207 journeys in total. Further, 43% of respondents visited up to 4
countries, 18% of respondents visited 5 to 9 countries and 39% of them
visited more than 10 different countries. All of them travelled abroad for
private reasons and the total number of visited foreign countries is 189.
Therefore, 25% of respondents visited up to 4 countries, 54% from 5 to 9
countries and 21% of respondents visited 10 or more countries (see
table 5).
Table 5: Number of countries visited for business/private reasons
in last five years
NUMBER OF VISITED
COUNTRIES IN LAST
FIVE YEARS

BUSINESS REASONS

PRIVATE REASONS

0-4
5-9
10 or more

43%
18%
39%

25%
54%
21%

From the data obtained, it is possible to conclude that the respondents
like to travel and meet foreign cultures, since the difference between
business and private journeys’ percentages is quite moderate (only
8.7%).
We have been researching the frequency of visits the respondents made
to business partners abroad and visit of business partners from abroad
as well. The results are shown in the table 6.
Table 6: Frequency of business visits (from) abroad

I
VISIT
BUSINESS
PARTNERS ABROAD
BUSINESS PARTNERS
FROM ABROAD VISIT
ME

NEVER

EVERY
SEVERA
L
YEARS

ONCE
PER
YEAR

SEVERAL
TIMES PER
YEAR

7%

29%

25%

39%

7%

21%

29%

43%

Frequency of visits to business partners abroad and their visits is quite
balanced. This indicates that the selected target group of respondents
like to travel, meet foreign cultures and have the interest for other
cultures, which are prerequisites to acquire intercultural competences,
since the process of intercultural competences acquisition, according to
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Hofstede (2005, 358), consists of three phases: awareness, knowledge
and skills.
Regarding the dilemma whether the respondents during their business
visits abroad prioritise only the topics regarding business operation or
they try to obtain other information as well and get to know their
partners, the following result was provided: majority or 46% of
respondents confirmed that at visiting business partners abroad they
prioritised only the topics regarding business operation, and the
percentage of respondents who disagreed with such statement is equal
(see table 7):
Table 7: Prioritising business operation at business conversations
abroad
WHEN VISITING BUSINESS PARTNERS ABROAD, I PRIORITISE ONLY
THE TOPICS REGARDING BUSINESS OPERATION.
I strongly
I neither agree
disagree
I disagree
nor disagree
I agree

ExYu
SI
EU
AVERAGE

0%
11%
50%
14%

40%
32%
25%
32%

0%
11%
0%
7%

60%
47%
25%
46%

If we analyse the results by country criterion, with the statement
disagree most of respondents from EU countries, meanwhile in the case
of countries of former Yugoslavia most of respondents agree with the
statement. This is quite surprising in comparison with our experience in
practice, since they usually prefer to build their business relationship
through the channels of communication in person.
Within our study, we have also asked them about their opinion on the
statement that the borders are disappearing and that a sort of global
culture is being created. With the statement that the borders are
disappearing and that a sort of global culture is being created, 61% of
respondents agree and/or strongly disagree. In addition, 18% of
respondents disagree, and 21% are indecisive regarding this dilemma
(see table 8).
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Table 8: agreeing level for the statement that the boundaries in
global world are disappearing and that the global culture is being
created
BOUNDARIES ARE DISAPPEARING IN GLOBAL WORLD AND THAT THE
GLOBAL CULTURE IS BEING CREATED.
I neither agree
I disagree nor disagree
I agree
I strongly agree

ExYu
SI
EU
AVERAGE

20%
16%
25%
18%

0%
26%
25%
21%

80%
42%
50%
50%

0%
16%
0%
11%

The interpretation of the result we obtained at this question is that the
changing the culture is a slow process and that the deeply rooted
values, traditions and similar, do not stop affecting the behaviour of
members of certain cultural groups, despite the physical borders are
disappearing. The basic component of national cultures indeed consists
of exactly those values, which are to be internalised within the institution
of family (primary socialization), confirmed and further developed within
the educational institutions, working organizations etc. (secondary
socialisation). Since they are somehow unconscious and less obvious,
they are difficult to change (Hofstede and Hofstede, 2005: 13; Jelovac
and Rek, 2010: 24).
In our study, we tried to get the answer to the research question that
consists of verification whether the companies are dedicated to
economic factors only. Therefore, 78% of respondents agree and/or
strongly agree with the statement that the most of time is devoted to the
economic factors and the result is similar in all countries (see table 9).
Table 9: number of respondents who dedicate the most time to
economic factors
WE DEDICATE THE MOST TIME TO THE ECONOMIC FACTORS DUE TO
INCREASINGLY STIFF COMPETITION
I
neither
I strongly
agree
nor
I strongly
disagree I disagree disagree
I agree agree

ExYu
SI
EU
AVERAGE

0%
11%
0%
7%

20%
0%
50%
11%

0%
5%
0%
4%

80%
79%
25%
71%

0%
5%
25%
7%

In the struggle against stiff competition and market, the respondents
focused their attention mostly on more tangible economic factors, maybe
also due to a mirage that because of the global market creation, the
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global culture has been created as well, and as reflect the answers to
previous question, 61% of respondents are convinced in that regard.
Consequently, the soft factors, such as culture, are neglected,
notwithstanding their provable impact on the business operation.
Regarding our question in the study, which refers to marketing strategy
differentiation depending on the market the company is entering, we
received the following results: 7% of respondents did not answered, 14%
did not have different strategies, and the remaining 79% do had different
strategy. They are different regarding the position they want to take in
the target market, regarding the purchase habits, assortment and price
policy etc. Only one respondent answered that his company did follow
the culture and traditions predominant on the market, which confirmed
the result of previous answers, that the companies participating in the
research were mostly devoted to economic factors.
Through the study, we tried to obtain the information on experience the
respondents had had in the business interaction with foreign business
partners. The result indicates that the 79% of respondents has
considerable experiences, only 21% of them do not have experiences at
all, or their experiences are negligible. Whence, we conclude that the
target group of respondents was suitable for the research. We were also
interested to know on which market the respondents were operating the
most. As shown in results, they are operating the most with the countries
in EU – 64%, with Slovenia 21% and 15% with the countries of former
Yugoslavia. Most of them are in contact with the same cultural groups
and their experiences are comparable.
In short, the results we obtained confirmed with a high degree of
probability our first hypothesis, that the management would neglect the
impact of the cultural factors. Notwithstanding the frequent interaction
with foreign cultures, for business or private reasons, whence we
conclude there is interest to understand them, in the business operation
the attention is exclusively dedicated to economic factors.
In one of sets within our study, we have been trying to find out whether
the management is aware of cultural differences. Using the figure below,
we have been verifying if the respondents will interpret it in different
manners. We have used eight answers that Hofstede collected by
testing members of different cultural groups. The interpretations are
diverse, since the people are prioritising different aspects. Some of them
search for unique attributes of the persons on figure; others note the
hierarchical relationship or gender differences (Hofstede, Pederson and
Hofstede, 2002: 11) (see figure 1).
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Figure 1: Potential interpretations of the figure
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Source: Hofstede et al., 2002: 11
Obtained result includes all provided answers: (i) argument among two
intellectuals about...; (ii) the man gives the money to the woman, but
there is a dispute; (iii) the man is taking money from the woman; (iv)
negotiations; (v) discussion between friends; (vi) the woman is giving
money to the man, but he...; (vii) the woman is trying to bribe the man;
(viii) the woman is asking the way and man... Results indicate, that 29%
of respondents, consider that the woman on the figure asks the way and
this is the percentage of respondents from EU and Slovenia. In addition,
18% of respondents interpret the figure as negotiation or that the man is
giving money to the woman. It is interesting that respondents from
Slovenia have chosen the most different answers. Nevertheless, their
opinion represents a kind of transition between the results of
respondents from EU countries and the respondents from the countries
of former Yugoslavia.
The result indicate how different point of view people can have regarding
the same thing and despite the sample is small, at the same time
culturally conditioned preferences can be identified. The awareness
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about such diversity in points of view is quite important for a successful
communication is required that sender and recipient attribute the same
meaning to the message, since one of the main communication
problems is the discrepancy in coding and decoding due to differences
between transmitter’s and recipient’s perception. People indeed often
accept occurrences on radically different ways. Self-images strongly
affect the communication. It is important the role of “the important other”
who help us to develop our self-concept. The realistic evaluation of
others primarily depends on empathy – ability to put ourselves in others’
shoes. And the very same level of empathy depends on the openness of
the individual’s way of thinking in the communication process (Ule, in
Jelovac and Rek, 2000, 86).
To the question whether they think that their business partners abroad
would interpret the figure on the same way, most of respondents
considers that their interpretation would be different. The respondents
from EU (75%) agree the most with such possibility; the respondents
from Slovenia (63%) are not so convinced in that regard, while the
respondents from countries of former Yugoslavia agree the least (40%).
Furthermore, the number of answers “no” is significantly higher at first
two groups than the number of answers “yes” or “I don’t know”. The
results reflect the awareness that there are different views to the same
things in different cultures and respondents confirmed it providing the
reasons. The result between respondents from Slovenia and the result
of respondents from other EU countries is much more similar. This
means that the Slovenes are culturally closer to Europe than to the
Balkans.
In addition, 82% of respondents agreed and only 4% of them disagreed
in the answer to question from this set, i.e. if they in the communication
with foreign business partners use certain stereotypes particular to their
country. Respondents obviously generalise and accept other persons
mostly stereotypically, which indicates low level of intercultural
competences, since exactly intercultural competences prevent the
application of stereotypes in the communication. According to Hofstede,
intercultural meetings between individuals usually do not provoke
collective perceptions. However, in the case of meeting in groups, group
members are not perceived as individuals anymore, but in a
stereotypical way. Work, social contact, sport meetings and similar are
the approaches to create the environment, which shall enable the
integration of representatives of different cultures (Hofstede and
Hofstede, 2005: 325).
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We have also been searching for the answer to the research question if
the respondents before their travel inform themselves about the history,
politics, and way of life, traditions and habits of the host and if so, what is
the reason. The respondents could choose the following answers: 1)
yes, I inform myself, 2) I inform myself a little and 3) I do not inform
myself. According to result, 22% of respondents do not consider that any
kind of preparation is necessary, 57% of respondents prepare
themselves before their travel, and 18% inform themselves at least a
little, while 3% provided invalid answer. It is possible to interpret such
result in the light of respondents’ convincing that the preparation for
entering into another cultural environment requires some preliminary
knowledge, since this affect the effectiveness of the communication and
consequently the effectiveness of business dealings. Another reason is
the respect towards the foreign business partner. In such context, we
were interested to know whether the respondents could dispose of any
support within their companies to acquire intercultural competences. The
result we have obtained is self-explanatory: 32% of respondents do have
help in the company, 11% have at least partial help and 57% do not
have any help. The results obtained in the study show that the
individuals are significantly more aware about the requirement of
preparation for foreign environment than the organization, which send
them there. The preparation mostly depends on self-initiative and it is
conditioned with the resources available to individual. There is no
feedback on professional training. The phase of knowledge, i.e.
acquiring such knowledge should follow the phase of awareness. If there
is an interaction with certain other culture, then we should inform
ourselves about that culture. Although we will never share the same
values, we can at least take an insight regarding their origin on the
intellectual level (Hofstede and Hofstede, 2005: 359).
In the international management discourse, academics are frequently
asked whether the language is a barrier in the operation with business
partners in the international environment. The result we obtained in our
study indicated that 72% of respondents affirmed that language was not
a mayor barrier in the operation with business partners, 14% considered
that only sometimes, while only 14% was convinced that it was a mayor
barrier, what they principally associated with the lack of language
proficiency or with the countries in which currently the most frequently
used business language – English, was not spoken. Based on answers
to our question regarding the number of foreign languages the
respondents use at least on a conversational level, the result show that
all respondents understand at least on a conversational level minimum 2
foreign languages, while 75% speak from 3 to 8 foreign languages.
Taking into account the results, we can conclude that the respondents
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are aware of the importance of foreign language proficiency and that
their personal characteristics and abilities, in this aspect, are suitable for
their work. Language proficiency enables verbal communication with the
people from other cultures, which is crucial prerequisite for the efficient
communication. Although, it is worth recalling that it is not yet a sufficient
condition to achieve the communication objective, since “the intercultural
communication is primarily a nonverbal act between people” according
to Neuliep (Neuliep, 2006: 35).
As we understood on the basis of an anecdotal evidence, so-called
cultural shock is a phenomenon that frequently appears in the
intercultural business communication, we were interested to know
whether the respondents had experienced something surprising in their
interaction with foreign cultures. The result show that almost three
quarters of respondents or more exactly, 71% of them did not have any
surprising experience, while 29% did have such experience. The
answers are quite revealing, since indicate either very good preparation
for the interaction with the foreign culture, or maybe their insufficient
awareness of the problem and lack of self-criticism regarding this
subject.
Regarding the question what the respondents consider it is the most
frequent cause of conflict in the operation in international environment,
the result we obtained indicates that 79% of respondents consider the
cause is associated with the cultural factors and lack of competences for
their managing (lack of knowledge, tolerance) and only the remaining
21% consider the cause are economic factors (payment policy, pricing
policy, legislation and similar), although they dedicate the most of their
attention exactly to them. Prerequisite for a competent manager who is
active in foreign environment is awareness of intercultural differences
existence. Considering the results that we obtained in this set of
questions, we established that respondents were aware of differences
and of that, how important language proficiency is as prerequisite for
communication, and consequently they inform themselves at certain
extent about the history and habits within the culture in which they want
to operate. There is no professional training, so the second phase
according to Hofstede – knowledge is very questionable, as well as the
third one – the skills including the awareness, knowledge and practice
(Hofstede and Hofstede, 2005: 359).
The last question from this set of our study referred to the respondents’
opinion about the difference between the Slovenian culture and the
culture of the country within they operate the most. The results are as
follows: only 21% of respondents consider that there are no significant
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differences, the remaining 79% notice some differences. In the answers
of respondents from the countries of former Yugoslavia can be found
history-related stereotypes, such as the ones describing Slovenia as a
state, which is more based on rule of law, Slovenians as hard-working
and fair people who keep to agreement and similar. The answers of
respondents from Slovenia include the introversion, low selfconsciousness, but also can be found many previously mentioned
stereotypes, which unfortunately does not match with the reality
anymore, and which the respondents from the countries of former
Yugoslavia use to have about Slovenia. Only in one answer proneness
to corruption and greed are mentioned. The respondents from other EU
countries are more critical and they list proneness to corruption and
networks of elites involved in the economy, as well as the differences
associated with the narrowness of the market.
In the next set of questions (B) we have used the Hofstede’s cultural
dimensions model. We have been establishing the respondents’ attitude
towards others, to the space and time (Hofstede and Hofstede, 2005:
22-23; Jelovac and Rek, 2010: 57). The respondents marked the
agreement level with five-level scale (from 5 – I strongly agree to 1 – I
strongly disagree).
Let start with the agreement level according to the Hofstede's dimension
individualism versus collectivism (Hofstede and Hofstede, 2005: 73114). We have therefore asked the respondents in our study how much
they agree with the statement: “I prefer to do the tasks I like the most
myself”. With the statement disagree 43% of respondents from all
countries, 25% partially disagree and only a third part or 33% agree or
strongly disagree with the statement. This implies that the collectivism is
more predominant cultural dimension than the individualism. We assess
that such result indicates both the cultural preferences of the countries
the respondents come from and the personal characteristics of
individuals who had been living half of century in the socialist society,
which had been promoting the collectivism and criticising the
individualism.
In such context, we set to respondents a control question, which is in
certain way associated with the dimension individualism vs. collectivism,
“if the common good is more important for them than the self-interest”.
We obtained the following result (see table 10): half of respondents
answered affirmative, that is, the common good is more important to
them than the self-interest, one fifth or 21% of respondents consider this
is very important, another fifth consider it is partially important and only
8% of respondents prefer the self-interest. However, it is interesting that
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all egoists, who always prioritise self-interest rather than common good,
are from Slovenia. We assess that such result is not surprising and
matches with the results from other societies, since most of respondents
are from societies where interest of group overrides the interest of an
individual (Trompenaars and Hampden-Turner, 1998: 51; Hofstede and
Hofstede, 2005: 74). We consider the singularity that the respondents
from Slovenia, who despite the collectivist nature of their culture
advocate the egoistic individualism, is a consequence of the transitional
shock, which the businessmen experienced in the transition from
socialism to capitalism. The most obvious manifestation of this
phenomenon is the radical “tycoonisation” of economy in Slovenia.
Former comrades as advocates of collectivism and their modern heirs as
directors of principally state-owned companies became the worst selfish
individualists and for them the most important thing in the world is their
private interests. Due to enormous money-making of certain infamous
tycoons in a very short period of time (two decades) through media
promotion have come to represent an identification basis to imitate many
managers and businessmen, and not only them. Therefore we got an
absurd, which reflects in the fact that in the predominantly collectivist
culture we have the most passionate supporters of individualism.
Table 10: The common good is more important for me than the selfinterest.
agreement level

Answers in %

I
strongly
disagree
4%

I disagree
4%

I neither
agree nor
disagree
21%

I agree
50%

I strongly
agree
21%

Let us proceed with the analysis of the agreement level regarding the
statement if we can trust people. The result we obtained indicates that
54% of respondents expressed high level of confidentiality in others,
21% of respondents (from EU – Austria, Germany and France)
expressed the middle level of confidentiality, meanwhile 18% of
respondents expressed low level of confidentiality (from Slovenia and
Serbia). Based on the answers provided, we verified also the uncertainty
avoidance of respondents. The result indicates that the level of
accepting uncertainty in life is higher at respondents from other EU
countries, as well as at the respondents from the countries of former
Yugoslavia. This is what confirmed the results of Hofstede’s research,
according to which the inhabitants of developed western countries are
more ready to accept the uncertainty than the inhabitants of former
socialist countries, who have higher uncertainty avoidance index (see
table 11).
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Table 11: Uncertainty avoidance index
COUNTRY

UNCERTAINTY AVOIDANCE INDEX

SLOVENIA
88
CROATIA
80
SERBIA
92
GERMANY
65
AUSTRIA
70
Source: Hofstede and Hofstede, 2005: 168-169.
The result of our research indicates that the security in terms of reducing
the uncertainty is very important and/or important for 90% of Slovenian
respondents, 7% consider that it is moderately important, but only for 3%
of respondents consider that is not important. This is reasonable, since
the certainty or uncertainty is associated not only with the culture, but
also with the existence of individuals and survival of society, which is so
important for all. Indeed, all cultures deal with problems in that regard.
Only the approaches vary. According to Trompenaars and HampdenTurner (1998: 6) the culture is only a way to solve such problems.
Not only the anecdotal evidence, but also the academic studies and
experiences from business practice confirm the hypothesis that the
planning reduces the probability businesses’ failure, which eo ipso
reduces the risk or uncertainty. Therefore, in our study we assessed the
respondents’ agreement level with the statement: “I like to plan all in
advance”. The result obtained shows that the most of respondents, that
is 71% agree and/or strongly agree with the statement that everything
should be well planned in a timely manner, but only for one quarter of
respondents or 25% consider it is not important. At this point would be
useful to emphasize that such attitude is associated both with the
uncertainty avoidance, since by planning we try to reduce the level of
uncertainty, as well as with the time orientation of a culture in terms of
the dimension long-term/short-term (Hofstede and Hofstede, 2005: 163237). Partially is associated with personal characteristics of individual as
well.
To the control question, how much they agree with the statement “My
future is exactly predetermined” we got the answer that indicates a
discrepancy with the result about planning we mentioned above, since
less than half or 43% disagree with the statement that their future is
exactly predetermined and only one-fourth of respondents or 25% of
them disagree. The third part or 32% remained indecisive on this regard
(see table 12). In such answers is more present the uncertainty and
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doubt regarding the possibility of efficient feasibility of the exact plan,
which consequently also indicates the need for short-term time
orientation. It is manifestly contrary to the strong affirmation of the
statement that they like to plan everything, as almost three fourths of
respondents answered.
Table 12: My future is exactly predetermined.
Agreement
level
Answers in %

I strongly
disagree

I
disagree

I neither
agree nor
disagree

I agree

I
strongly
agree

4%

39%

32%

25%

0

The ability to accept the uncertainty in life also reflects in the willingness
of people from certain culture to accept the novelties, changes,
innovations and similar. Therefore, we asked the respondents to rate the
agreement level with the statement: “I like to try with new things and
activities”. The result is sufficiently revealing for itself: even 82% of
respondents strongly agree and/or agree with the statement that they
like to try new things and activities, for 11% of respondents this is of
moderate importance, 7% of them strongly disagree, that is, they do not
like novelties. The result shows that the most of respondents express
the characteristic of curiosity and readiness to meet the unknown, which
is important trait for both acquiring intercultural competences and
expressing their uncertainty avoidance in terms of readiness to take a
risk, which the existence imply.
In the context of researching the uncertainty avoidance, we asked the
respondents how much they agreed with statement: “Unforeseen
occurrences derail me”. We have provided the result in the table 13
below. As shown in the table, the most of respondents, that is, 61%
accept well unforeseen occurrences (participated the respondents from
all cultural groups), 21% remained indecisive, and 28% of respondents
have difficulties to accept them. It is symptomatic that all of them are
from Slovenia. This should not surprise us. Although Slovenians had
been living and worked in planned economy half of century. Such result
shows that our managers are still in the mind-set of concerted economy
and eo ipso are not able to adapt to unforeseen occurrences in business
world, unlike the managers from other countries that have been included
in our sample and who are more prepared to act in uncertain
circumstances typical for global economy of the 21st century.
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Table 13: Unforeseen occurrences derail me
Agreement
level
Answers in %

I strongly
disagree

7%

I disagree

I neither
agree nor
disagree

I agree

I strongly
agree

54%

21%

14%

4%

Since in the theories within the culture and organisational culture is
considered that the attitude towards time is an important factor to form
the desired community members’ pattern of behaviour, in order to verify
this statement, we asked the respondents how much they agreed with
the statement: (i) “I come always on time to the meeting” and (ii) “I live
for today”. The result that we obtained indicates that with the first
statement agreed and/or strongly agreed 93% of respondents. At the
same time, it is interesting that only 7% confess that sometimes are late
to a meeting 5-10 min. These are female respondents from Slovenia.
This means that the attitude towards time, associated with good
business habits in the business world and the value of respect to other
people, is mostly equal, since we have not noticed any cultural diversity
in our research. At the second statement we obtained the result that less
than half of respondents or 46% do not live for today, considerable third
part or 36% do live for today. Such result now we can compare with one
of the results mentioned above, according to which the great majority of
respondents prefer to have everything timely planned (71%). The result
is similar, although not so extreme and indicates long-term time
orientation (see Hofstede and Hofstede, 2005, 210-211) for the majority
of respondents who are long-term oriented and are ready to invest in
results in the future, unlike almost one third of those who are short-term
oriented and prefer quick results in the present.
The respondents also classified the following seven elements in the fivelevel scale as they considered them more or less important: success,
family, money, career, health, free time and the quality of life. With this
question, we have to find out whether the societies are more feminine or
masculine. For 75% of respondents the rate of success importance is
high, as well as the importance of money, while 64% of them consider
that career is also important. In addition, 79% of respondents highly
rated the importance of family and the quality of life, for 82% of
respondents the most important is health, and the free time is important
for 60%. The result is equal for the factors that are typical for both
masculine and feminine society, with a slight priority for the feminine
(4%). Considering the respondents are from the management, which is
oriented on achievement of business goals and where the profitability
has an important role, it is difficult to imagine that they would not be
interested in money, career and success, as remarkable masculine
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dimensions of culture. It is obvious that their personality development
make them aware in terms of the meaning and the quality of life, which
are typical for the female dimension of culture. Such result probably
depends on the fact that the respondents are not junior managers on the
beginning of their careers, but managers that have already
accomplished their basic needs (according to well-known Maslow’s
pyramid).
We asked the respondents which gender they prioritised in the business
operation on the target market. They could choose among three
answers (male, female, I do not have preferences in that regard). For
86% of respondents the gender of their business partners does not
matter, 4% prefer to cooperate with women (respondents from Slovenia)
and 10% with men (respondents from Bosnia and Herzegovina and
Slovenia)1. Should we interpret the result of respondents from BIH
through the cultural conditionality of masculine domination in their own
culture, it is not applicable to respondents from Slovenia who also
contributed to this result, since the most of respondents from Slovenia
do not prioritise the gender. Therefore, we can conclude that in this case
it is a matter of respondent’s personality characteristics.
The next set of our questions refers on how the respondents are aware
of the existence of cultural differences, of how much they are prepared
and of the knowledge for managing such differences. In accordance with
the theoretical background as a basis of our empirical research, there
are two basic steps to become an intercultural competent manager.
Therefore, we were interested to know how high the respondents’
agreement level with the proposed statements in that regard was. The
result we have obtained is self-explanatory. For example, to the
statement: “I like to meet new people and traditions when travelling”
even 61% of respondents answered with the highest agreement level,
while 39% of them provided the feedback between the middle and high
agreement level. The results show that all respondents like to meet new
people and traditions. The basis for acquiring the knowledge and skills in
the subject of intercultural competences consists of the existence of
interest and willingness, which expressed also the respondents from our
research. At the statement “I always learn some words in local
language”, the respondents provided similar answers distributed on the
scale from the middle – 14% the high – 43% and the highest agreement
level – 43%. This result as well confirms the previous result: all
respondents learn some words in local language, which express the
respect towards the host and the wish to get closer. The respect towards
1 See also recent empirical study on this issue: Baric, Jelovac and Fain, 2013.
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other cultures is also an important factor for interculturally successful
and competent manager. The similar situation is regarding the level of
agreement with the statement: “Before travelling I usually inform myself
about the history of the country, habits and traditions”, for which
significant three fourths of respondents or 78% provided high and the
highest agreement level, while only 11% of respondents did not dedicate
almost any attention to this. We have noticed that at the research of the
history, habits and traditions of the target countries, which managers
plan to visit, the result is somehow lower than at the result of previous
two statements. If we try to explain it in the way that the research of such
subject is more demanding from intellectual point of view and
consequently requires more effort and time the managers have to invest
in their own interest, that is, on their own initiative, and not within a
professional training in their organisation, the result is quite satisfactory.
However, the quality level of such preparation is completely different
question.
With the following statement: “I follow carefully his/her verbal and nonverbal communication” we have been verifying the competences of
respondents in the intercultural communication. The result is sufficiently
revealing – all respondents answered affirmatively to the statement,
since their answers distributed in the range from middle level (14%) to
high (54%) and the highest level of agreement (32%). Considering the
result, the respondents are aware of the importance of non-verbal
communication and in 86% of cases follow it carefully in order to get the
feedback strictly necessary for successful communication. Indeed, the
non-verbal communication is the communication that emphasises the
messages we produce orally and complements the verbal meaning of
messages we produce orally and complements the verbal meaning
(Mihaljčič, 2006: 25). At the same time, non-verbal communication is
strongly based on the culture (Jelovac and Rek, 2010: 89).
If we summarise the results above, we can conclude that the
respondents are aware of existence of intercultural differences, are also
willing and ready to invest certain effort in acquiring the knowledge about
other cultures. They fulfilled the basic condition of the verbal
communication, that is, the proficiency in one or several languages.
They acquire the remaining knowledge in an amateurish manner, on
their own initiative and through experiences. They do not have
professional guidance that according to the model of Harvey et al. (2013:
120) includes the initial evaluation of self-concept, the initial evaluation
of intercultural competences, the distribution of cultures according to
levels of novelties, development of the organisational support for
immigrants etc. Due to the lack of language proficiency and since not all
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the elements required for intercultural competent manager are fulfilled,
thereby we confirm our second hypothesis that the cause for neglecting
the cultural factors is the lack of intercultural competences.
Finally, with the 4th part of the questionnaire we have tried to verify the
impact of intercultural management competences to the effectiveness of
companies. The respondents provided descriptive answers to all
questions. To the question: “if the values, religion, history, habits and
traditions, i.e. culture, in fact have a considerable impact on the
international business operation”, 72% of respondents answered
affirmative, 14% consider that their impact is partial, while 14% of them
provided negative answer. Therefore, most of respondents agree that
the culture has large impact to the international business operation. In
our next question, we asked the respondents “whether they (had)
experienced cultural barriers in the operation on target market”.
According to their feedback, 46% of respondents did not have any
experience with cultural barriers; the remaining 54% did have such
experience. Among mentioned experiences was strong emphasising of
the religious affiliation, gender inequality, language and alphabet (for
example Cyrillic), intolerance and stereotypes, (in)punctuality, collective
decision making. They overcame such barriers through communication.
The feedback on the effectiveness of such communication would be also
interesting, but unfortunately, it was not provided.
To the question in our study, “if they already had the training in the field
of intercultural differences”, they answered that 93% of respondents did
not have any training in this subject (out of which one respondent
provided negative answer, as he was a professional, lecturer in this
subject), while only 7% of them did have such trainings to a smaller
extent. The respondents did not have a professional training and
therefore their knowledge and skills are insufficient and questionable.
With this result, we just additionally confirm the assumption from our
second hypothesis. To the next question within this set, “if their business
partners from abroad had such training” we obtained interesting result:
50% of respondents considered that their partners from abroad did not
have any training, 7% of them answered that they did have some
trainings, 11% of respondents answered affirmatively, while 32% of them
did not disposed of such information.
We were also interested to know about the level of attention the
management dedicate to the cultural factor in their company. The
provided answers were descriptive. We classified them into three
categories as follows: dedicated, not dedicated, no answer. According to
answers of 39% of respondents, their company dedicate the attention to
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cultural factors, 43% of them provided negative answer, while 18% did
not answered the question. Such answers additionally confirm our first
hypothesis. In such context, we wanted to know whether the company
has human resources to support the education of the management in
the subject of cultural differences. According to feedback, 93% of
respondents answered that their company did not have human
resources for such purposes. Meanwhile, only 7% of respondents inform
themselves in that regards. For the majority of managers, companies do
not provide professional training and the consequence is insufficient
knowledge. Thereby we additionally confirm our second hypothesis, and
at the same time the first one, since this result shows that the companies
neglect the impact of the cultural factors on everyday business life. To
our question from the questionnaire, that is, “whether the respondents
have enough education possibilities”, 54% of them think that they have
sufficient education possibilities (out of which 25% for the education on
their own initiative) and 46% provided negative answers. The answer is
quite surprising. We interpreted such feedback as a consequence of lack
of knowledge on how the professional education in the subject of
intercultural competences even looks like, which confirm our second
hypothesis.
We asked the respondents “which are the most frequent errors someone
without enough knowledge, awareness and skills, can make”. The most
frequent answers were as follows: 1) errors in communication, 2)
perception of foreign environment through their own culturally
conditioned insight, 3) aggressiveness, arrogance, self-overestimation,
4) lack of time and interest for other cultures, 5) incomprehension of
habits and traditions. Such result is completely in accordance with our
expectations we based on our first and second hypothesis.
At the end, respondents provided the rate of correlation between
effectiveness of managing intercultural differences and the effectiveness
of the companies, for the company of respondents and for the company
of business partners from abroad. Half of them (50%) believe that the
effectiveness of managing cultural differences affects the operation’s
effectiveness, while only 14% cannot notice the correlation or the
impact. The remaining respondents were indecisive. The rate is similar
for the companies abroad – 61 of respondents confirmed the correlation
between the successful management of cultural differences and the
effectiveness of the company, only 10% cannot see any impact, while
the remaining respondents remained indecisive.
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Discussion and conclusion
Based on the obtained primary data, in this study we confirmed our first
hypothesis according to which the management would neglect the
impact of the cultural factors at their work. If we are searching for the
reasons, we can firstly conclude that they are several and very different.
Among them are the factors, such as general social alienation, (too) fast
technology development, that enables immediate and cost-efficient
communication without contact in person (consequently all additional
information such contact provides is lost), accelerated globalisation,
cruel competition on the world market and similar. Unfortunately, the
management as usual still dedicates the attention to the “hard” or
economic factors, which are visible and more easily measurable, and not
to the underlying “soft” factors, such as culture. Therefore, we are not
surprised that, based on the obtained data, we have confirmed our
second hypothesis, according to which the reason for neglecting cultural
factors by managers is associated with the lack of intercultural
competences. We have established that the managers, at least the ones
from the group of respondents who were included in our study sample,
are clearly aware of the existence of cultural differences. On the other
hand, the knowledge that based on the theoretical considerations
consists the second required element to acquire intercultural
competences, unfortunately is limited to: (i) foreign language proficiency,
providing to managers only the basic verbal communication and (ii) the
knowledge they have been acquiring on their own initiative, i.e. without
professional guidance. Because of that, such knowledge is on a low
level and limited. It is primarily reduced to verified practices of obtaining
intercultural competences, such as initial evaluation of self-concept,
initial evaluation of intercultural competences, classification of cultures
depending on the level of novelty, development of the organisational
support for immigrants, revision of competences etc. The companies do
not provide to the managers education and training in this subject.
Whence, their intercultural competences are very moderate and limited.
At the same time, they expose the managers to the risk of experiencing
a culture shock and significant probability to cause an intercultural
conflict. The respondents from our research are obviously aware of this,
since they provided following advices to managers entering a foreign
market: (i) be well informed about the cultural particularities of all groups,
(ii) plan the time and meet the country and people before business
meetings, (iii) observe and learn, (iv) be patient and tolerant, (v) obtain
all relevant advices from the managers who already have some
experience with the target and (vi) educate yourself. It is self-evident that
should the intercultural competence of the respondents be on a higher
level, such advices would be even more extensive, specific and
comprehensive.
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In the academic audience in the management field it is widely accepted
the statement, that one of important factors of international
project/business failure is intercultural conflict. Therefore, the managers
require a range of complex competences for successful management of
such conflict. The main task of managers is to pay attention to the
factors and circumstances that provoke the conflicts and prevent them.
Therefore, it is necessary to improve their intercultural knowledge and
skills through the lifelong learning.
At the end, we can conclude that the intercultural competences are
important for the effective operation of companies and that the
management do not dedicate substantial attention to them, since do not
dispose of suitable professional competence. In such context, our
research just confirmed the results of already conducted studies on
different samples, which indicates that intercultural management
competences positively affect the effectiveness of companies in the
global economy and, vice versa that the lack of such competences can
even affect their existence. Unfortunately, we consider that the research
of correlations among economic and cultural factors and comparative
studies on such issue, designed on a representative samples in different
countries has yet to be conducted.
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THE ACTION MODEL FOR MEASURING INFLUENCE
IN ADVERTISING
Andrej Kovačič1
Abstract
Despite the abundance of different theories there is little agreement on
the suitable model that would explain how influence in advertising works.
Historically, theoretical models have moved from including solely rational
components towards including emotional components and from focusing
on sequential processing towards hierarchy free processing models.
Based on the existing literature, several most representative models are
presented, described and evaluated. In a quest to explain a broader
view on advertising influence we introduced the ACTION2 model (an
acronym for Aim, Connection, Techniques, Identity, Opportunity and
Numerous). Advantages, suggestions for future research and a critical
discussion of using this model are further discussed.
Keywords: ACTION, influence, advertising, model.
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Introduction
Never before has knowledge on communication techniques been so
abundant and widely available. In 21st century there are numerous
suggestions in academic literature as well as on the practitioners’ side
about how to influence people to purchase certain goods and services
that we can easily speak of information overflow. As the old theories and
models still have support of many academics we are also facing a lot of
new ideas and on experiments proven theories. As a consequence it is
getting extremely difficult to create a clear perspective about the
antecedents of influence in advertising and in other similar areas where
influence is essential (for example coaching, therapy, PR and
marketing).
Advertising as a discipline has the main objective to influence
consumers to take action and purchase products and services. As such
we use the definition of advertising influence as “the action or process of
producing effects on the actions, behaviour, opinions” (Collins dictionary,
2009). It is important to stress the connection between influence and
action as only sales of goods and services lead to business success and
expansion of companies (long-term perspective). Advertising
suggestions thus should in a broad perspective aim to activate
consumers towards purchase of products and services.
Despite the abundance of different theories (different scales in
numerous articles1) there is little agreement on the suitable model that
would explain how this influence actually works. We have to agree with
Poels and Dewitte (2006) that to date, literature is not straightforward on
what instrument provides the most valid measurement especially if it
includes emotional component. A construct of how to measure
effectiveness has no “perfect” solution. The emotional component in
advertising is the reason that Hall (2004) recently suggested a “complete
rethinking of some new and a careful reconsideration of old tools”. As he
explains, the new tools should bring affective measures to the forefront.

1“Measure advertising effects” is presented in more than a million documents (Google,
2014).
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Evolution and overview of advertising models
To classify the models how advertising works Vakratsas and Amber
(1999) reviewed more than 250 journal articles and books and found out
that models fall into one of three categories:






emotion plays no explicit role
emotion plays an exclusive or dominant role
emotion works in conjunction with cognition and experience
sequential - hierarchy
hierarchy-free models (no processing sequence)

Vakratsas and Amber (1999) present this list as an evolution of models
from relatively simple cognition, where emotion plays no explicit role, to
more complex integrative cognition, affect and experience, where
hierarchy is not fixed. In this class of models, different hierarchies of
cognition, affect and experience are assumed, depending on the context
in which advertising operates. As Vakratsas and Amber (1999) note,
product category and level of involvement may determine the order of
effects. In some models context may also determine the strength of each
effect.
The earliest and the most famous hierarchical model is the AIDA
(Attention, Interest, Desire and Action), developed in the 19th century.
This sequence presupposed advertising (or suggestions) working
entirely in the conscious mind and was in the 20th century most often
connected to the measurement instrument of instant recall of the ad. The
information processing view on advertising claims that advertising works
by delivering a unique persuasive informational message and thus “ads
have to be persuasive to be effective” as in Meyers-Levy and Malaviya
(1999).This view on advertising has been extensively used in academic
and practitioner research in the last 30 years. Simplicity and popularity of
recall encouraged many authors to use it without being concerned about
other components that could determine the level of influence. It seems
that many academics use the “easy and safe way” but not necessarily
the “right” way when analyzing advertising effectiveness and emotions.
Neuroscientists today argue that emotion can operate independently of
the rational brain to drive behaviour. Consequently there is a need for
change in the model of influence. According to Green’s research (2006)
information can in fact be processed at very low levels of attention. The
attention may in fact be so low that people do not know they are
receiving certain messages. If this is the case, researchers’ demand that
they “play back” or recall advertising from their active memories may not
be the only or the best way to explain their behaviour. Although the
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knowledge how advertising works as well as the media and the contents
of advertising stimuli have changed considerably, researchers like Heath
(2006) argue that researchers still too often use the same measures
which have been developed a century ago, by asking people for
example to recall elements they have no reason to recall.
As a response to deficiencies of rationally focused models, Mehta (1994)
suggests Advertising Response Modelling (ARM), which integrates two
routes of persuasion: systematic or central route (cognitive) and heuristic
or peripheral route to persuasion. The systematic route should produce
judgement based on extensive and critical elaboration of messages.
Heuristic route is based on intuitive inferences that emerge from
exposure. Both routes have an effect on advertising liking and on brand
attitude and lead to purchase intention. Hansen (2005) suggests
Elaboration Likelihood Advertising Model (ELAM) – originally developed
as Elaboration Likelihood Model (ELM) in 1986 by Petty and Cacioppo.
These models divide consumers into those who are “involved” and those
who are not. Involved consumers tend to process advertising using a
higher level of thoughtfulness, which they term “central” processing.
Uninvolved consumers use a lower level of thoughtfulness – called
“peripheral” processing. Hansen (2005) provides evidence from his
research that “emotional activities contribute significantly to the overall
effectiveness of communication.” In his research, he does not, however,
find peripheral communication significant.
Hall (2001) urges the practitioners in advertising to move away from
explicit and implicit reliance on hierarchical models of advertising effects.
He suggests a model that places affect and experience at the centre of
advertising process. Thus he presents a model that includes the two
routes of persuasion “hierarchy-of-processing”. His model is presented
as a good example of how cognition and experience could influence
consumers simultaneously (Heath, 2005). In addition it shows how
advertising can influence brand choice without the need for informational
persuasion or high attention. Heath (2007) also argues that the majority
of ads are processed through passive and automated learning and new
neuron connections are established in our brain. Emotions thus
subconsciously (without conscious awareness) influence purchasing
decisions (see also Heath and Hyder, 2005) and can be described as
“any stimulation of the feelings, at any level, that is capable of
stimulating the feelings of the viewer” (Heath, 2007).
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The basic characteristics of the Heath model (2007) are:
 Attention does not need to be “focused on the ad”. It requires
only inattentive, shallow and automatic processing to be
processed.
 The evaluation is automatic and therefore likely to be
subconscious.
 The message itself does not need to play any part in emotional
processing.
 Brand attitude changes will happen automatically and mostly
subconsciously.
By introducing this model Heath managed to explain why modern
consumers are usually exposed to advertisements in low-attention
environment, where the focus of advertisers has to be on engagement
rather than attention. This model continues a logical evolution of models
and is compliant with the trends of the usage of emotional advertising.
Despite the large contribution Heaths’s model may lack in two ways.
First a complex communication process between marketers and
consumers is difficult to be described clearly. Secondly the model may
lack a wider perspective on influence and thus does not provide an
adequate understanding of when and how consumers are influenced by
implicit, passive or active learning. As a consequence any measurement
being developed from Heath’s model is very likely to be focused on the
techniques used in a certain ad (like previous models) rather than on
antecedents of influence.
ACTION model as a Hierarchy-Free Model
The latest evolution of models are the Hierarchy-Free Models that reject
the persuasive view of advertising and provide broader and more
composite perspectives of the relationship between advertising,
branding and consumption (Vakratsas and Amber (1999). These models
generally present a more person-centred view of advertising, which can
be thought of as an extension of the basic reinforcement model.
Hierarchy-Free Models include one or more components that explain the
total effect of influence of a certain advertising effort. In addition to
measuring advertising effect as a whole, each of the components could
be measured and thus a more detailed analysis can be performed. Such
analysis can provide a better understanding of what the weakest
component of influence is and how it can be improved.
ACTION model is presented in a form of a hexagon (see attachment 2).
Each of the 6 components of ACTION is measured as the distance from
the hexagon centre (0%) to the hexagon border (100%). All components
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are measured on a logarithmic scale. The total area of the whole
hexagon indicates that suggestions are unconditionally accepted and the
desired action is taken unconditionally. The diamond shape formed in
the middle is the total influence based on the measured components.
The hexagon area minus the diamond shape presents the potential for
improvement. The optimal individual components (100%) in the context
of advertising are:







Aim – Clearly defined goals which (if successfully achieved) lead
to measurable action.
Connection – Advertising message connects to customer’s
current state.
Techniques – Techniques for constructing and delivering
marketing message through a specific media are optimised to
have the best impact
Identity – Individual customer values and beliefs are included in
the advertising message.
Opportunity – When receiving the message consumers are in a
suggestible state.
Numerous – Number and the quality of exposures to the
marketing message.

ACTION model emphasizes all six components not only techniques of
constructing and delivering marketing message. Practitioners and
academics that limit themselves only to testing ads in a laboratory
environment will most likely not be able to explain influence potential as
other five components play a vital role as well. Moreover the total
influence is a product of all presented components. Missing one
component will cause the total influence to be drastically reduced as half
of the influence hexagon is void. As presented ACTION model suggests
that opposite sides are summing up. A clearly defined aim can to some
extent compensate for the lack of information about the individual’s
identity. Similarly this is also true for the other two pairs: numerous and
techniques as well as for connection and opportunity. The
interconnection also points out the fact that at least one component in
each pair is needed for adds to have an influence. Finally the model
shows that only when all components are optimized influence (and thus
advertising effect) is maximized.
Possible improvement of individual components
In a modern mass media advertising advertisers use a wide range of
different methods and techniques. For the purpose of the discussion
massive generalisation has been made in order to stress out the
possibilities for improvement and further research.
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Aim
The majority of modern advertisers have a clear definition of the
objective to be achieved, however not all. Sometimes the segment to
target is too wide and consumers have a hierarchy of values that are too
different to target. As Payne (2000) argues, “companies only bombard
their customers with too many choices from which the customers cannot
find the right one for their individual needs. Customers do not want more
choices. They want exactly when, what, where, and how they want it”. A
technology can be combined with a relationship marketing knowledge to
make it possible for companies to target consumers better and deliver
better services and products.
Connection
Too many advertisers do not understand the importance of connection
on the subconscious level. As suggested by Willis and Todorov (2006)
consumers need only 100 ms for an impression. In addition, Karremans
et al. (2006) stress the importance of subconscious advertising as it
bypasses the critical evaluation. Evolution of mankind has caused that
first impressions have become vitally important for survival and are
mainly based on body language, breathing speed, face expressions and
voice tonality. First impression tends (Rabin and Schrag, 1999) to
manipulate consumers to (1) interpret evidence with bias, (2) distort
facts as time passes and (3) influence selection of evidence. Because
subconscious brain has developed a tendency to like states that are
similar, advertisers should select advertising content that presents
similarity to the states of consumers when they are receiving the
message. For example relaxed consumers tend to subconsciously reject
an excited person. Despite the general awareness of matching, mirroring
and pacing techniques too many advertisers still create ads that do not
reflect the current state of the consumers when receiving the message.
Advertisers thus still have a chance for improvements of this component.
Techniques
This is a part that has improved the most in the last 20 years as a
consequence of academic as well as practitioner research. With the
notion of leading into emotional states and locking the positive feelings
on a product, consumers are now exposed to embedded suggestions
subconsciously. A simple overview can produce evidence that
advertisers increasingly avoid information based route and focus entirely
on the locking the product or service on the main values (for example
pro-social or reptilian emotions). Despite the general understanding that
the main purpose of an ad is to lock an emotional state with a product or
service this technique is for many advertisers still not understood. More

| 96

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

sophisticated collapsing anchors are now used frequently by some
advertisers, however many never use them. In addition, advertisers too
often make a mistake using negatives when locking states and thus tend
to lock negative states on a product (sometimes this is happening in
translating the basic concept).
Identity
This is a component where future developments of one-to-one marketing
have the greatest potential. Knowing the values, beliefs, capabilities,
behaviour and the environment of individual consumers will give
marketers enormous advantages. In a recent study we have proven that
in the case of internet, consumers are already willing to share this
information (Kovacic, Rek, unpublished Media Literacy Research, 2014).
Using such data and using modern technology can enable customised
ads targeted at specific customer. Marketers can lock their products and
services subconsciously directly to consumers’ values and beliefs
making this component ready to improve and (ab)use.
Opportunity
Opportunity applies to suggestibility of the consumers when receiving
the advertising message and it is increased with consumers being
deeper in a state of trance. Trance can be induced and deepened within
an ad and within the program of the media. It is not easy to create an
add that includes an induction, deepening and embedded suggestions in
30 seconds or less, but this may be the best choice, if an advertiser
cannot influence the selection of the media and timing. Although some
techniques allow quick induction of trance, too much confusion (when
entering a trance so quickly) can result in suggestions not being
accepted correctly. This is the case especially in short ads where there
is not enough time to create a clear separation between the trance
induction and the suggestions of the marketing message. In addition
with the repetition of the same add the induction is less and less efficient
as consumers subconsciously begin to filter out the induction.
The second way is to make use of the trance induced and deepened by
the media programme itself. The media has the incentive to put
consumers in a deep state of trance (as trance is a pleasant passive
state ideal for media consumption). Media itself needs to embed
suggestions and lock pleasant emotional states in order to “sell their own
programme” and so increase. Usually this is achieved with the
programme highlight using specific sound and visual effects. Primary
emotions that are locked are: happiness, uncertainty, fear, excitement
and tension (for example soap operas).
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In addition to the ratings media is primarily concerned with advertisers
being successful in selling their products and services. If this goal is
achieved advertisers will be profitable. As a consequence in a constant
market struggle some media use extreme measures to put consumers
into deep states of trance. One of these measures is a high frequency of
negative news reporting. The goal of serving such news is to make
consumers as depressed as possible because when consumers are in a
negative emotional mood they tend to spend more (Lerner, 2004).
Negative mood is also very useful to create a contrast between the
program and advertising as the majority of advertisers want to anchor
positive emotions on their products. News reporting is especially useful
as the negative states are not locked to the programme and media itself
(as such media is not blamed that bad things happened). It seems that
the combination of negative programme, especially negative news, (as
in Kovacic, 2011a and Kovacic, 2011b) and positive advertising, will
bring the best results in sales of goods and services. This may, however,
be devastating for consumers. As the media market competition
increases we can expect a further abuse of techniques to put people in a
state of trance.
Numerous
The simple logic, the more exposure the more effect, is confirmed in
many academic as well as practitioners research (for example in Like
more, look more. Look more, like more: The evidence from eye-tracking:
Maughan, 2007). Despite the clear correlation this relation is not linear
but logarithmic. This means that increasing exposure increases
influence less and less. This could be explained by the reducing effect of
surprise as a component of attention and inductions.
This may be the only component that has been decreasing over time for
marketers. Advertising overload (e.g. facing more than 500 ads every
day) causes consumers to filter information drastically already at the
subconscious level. In addition in some segments, consumers are
getting more media literate and start to recognise embedded
suggestions or start to avoid media exposure. On the other hand new
technologies (for example 3D) may improve the quality of exposures
causing the value of this component to increase again.
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Research suggestions and discussion
The presented model offers in-depth analysis of all aspects of
advertising influence. Despite the fact that marketing techniques have
improved substantially in the last two decades there is still enormous
potential in increasing other components. The ACTION based theoretical
model is thus a beginning of the complete rethinking of the
measurement tools used to optimize advertising. When measuring
individual components we should develop tools that move away from
merely optimizing the marketing message based on laboratory testing.
This may prove not to be easy as it means that existing measuring
scales like recall and likeability simply do not work any more. Regardless
of the question whether we can use some of the existing measurement
techniques or not introducing a new model of influence opens a new
perspective on advertising research. As suggested by the ACTION
model each of the components includes separate techniques which, if
applied, can improve the influence. As the model has 6 components and
each component has several techniques research is needed. All these
techniques need to be tested individually as well as integrated in an
individual component and in the whole system. In a wider perspective
the presented model based on ACTION formula of influence may serve
as a foundation for measuring influence in all forms of communication
(business, non-profit and personal).
Conclusion
Since the beginning of advertising, marketers have been interested in
developing models that would explain how advertising works as best as
possible. Now in the 21st century after thousands of academic articles it
seems that the notion of how to influence people has never been so
confusing. This could be due to the fact that we have only recently
begun to understand the complexity of advertising in a wider
perspective. Namely, in the quest to create the perfect add a vast
majority of academics and practitioners often ignore the importance of
other components. This ad-focused approach may have been a good
method in the past, when other components were out of advertisers’
control. However with the onset of information overflow understanding
new models may become crucial in the future. ACTION model may
provide a fresh view on advertising influence that can benefit academics
as well as practitioners. In addition, by understanding this simple
structure, consumers themselves can get a good insight into how they
are being influenced subconsciously. The full extent to which the
ACTION model will increase research and understanding in the field of
advertising will however remain to be seen in the future.
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Attachment 1: Heath model

| 102

Source: Heath (2007)
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Attachment 2: ACTION model
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Abstract
The paper attempts to integrate indicators of economic growth based on
innovation, technology research, and knowledge with the indicators of
quality of life. The research collected data at the macro-economic level
from the Republic of Slovenia between 1990 and 2011 and empirically
verified individual variables based on the quality of life and economic
growth. The main purpose of the research was to conceptualize and
empirically verify individual variables based on the quality of life and
company success, using a sample of 288 economic companies at the
micro-economic level. Their innovation–government mechanisms and
innovation–innovative process show a strong correlation, while
technology research, innovation, knowledge, and company’s success
show a medium-strong correlation with the quality of life at the microeconomic level. Technology research, knowledge, and economic growth
also show a strong correlation with the quality of life at the macroeconomic level in the Republic of Slovenia. Company’s success and
economic growth in the Republic of Slovenia have a positive effect on
the quality of life. The scientific contribution is based on the application
of the new QL-TRIK model that investigates how economic growth fuels
quality of life through technology research, innovation, and knowledge.
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Introduction
For decades, various researchers (Stiglitz, 2009, Mars, 1994, Allard,
1973, Vintar Mally, 2010, Hanžek, 2010 & Suvorov et al., 2010) have
asked various questions. For example, is the growth of the economy,
which is left to the market, the best or only way of humanity? Does gross
domestic product (GDP) growth cause only negligible side effects on the
environment and society due to uncontrolled growth? Does quality of life
(QL) depend on maximizing the production of material goods?
Technology research (TR), innovation, and knowledge are pursuant to
which the state should constitute a dynamic, competitive economy, with
greater economic knowledge, education, and innovation. They have a
supportive impact on the economic growth of transition economies, such
as the Republic of Slovenia (RS). A strong correlation exists among
science, technology, and income. Only high technological innovation and
potential entrepreneurship have a significant impact on economic growth
(Costa Ribeiro et al., 2010; Poh et al., 2005). A concrete impact has not
been clearly defined.
Without quality information, it is impossible to fulfill the law of requisite
holism when it comes to quality of life. Only indirect indicators are
feasible. Because the development is complex, the data on material
wealth as well as the growth of gross domestic product and gross
national product are insufficient. We concentrate on the mechanisms of
innovation and knowledge that link GDP with the purpose of better
quality of life without harming the environment (Rasic et al., 2011).
Regarding other empirical and theoretical research, growth models have
often not been proved to be satisfactory as the statistics are often
incomplete and misleading (e.g., a lack of measure of soft indicators).
None of the empirical analyses have sufficiently confirmed the
theoretical bases nor given sufficient useful conclusions. One of the
main reasons for such evolutionary development of the theory of
economic growth is the fact that, to date, economic theory has not been
able to satisfactorily—with indicators and more directly in view of the
success of management—define knowledge as a factor of production.
This represents a need to define new indicators, such as the need for
information bases.
The problem on which we focus in this research is using comprehensive
data to determine a measurable level of development of the QL and the
influence of TR, innovation (including entrepreneurship), and knowledge
(including knowledge of diffusion and marketing) in terms of economic
growth. The purpose of the research is to design a new model of
indicators useful for a more comprehensive measure of the QL and,
therefore, to promote innovation, TR, and knowledge to enhance
economic growth (without being destructive to the natural conditions of
human life and other parts of nature) in RS—namely, the Quality of Life–
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Indicators of the Technology Research, Innovation and Knowledge (QLTRICK)—so that it supports QL, not just GDP. We want to find out how
to ensure the necessary and sufficient integrity to measure the impact
and relationship among the areas of innovation, such as the
characteristics and technology invention, innovation diffusion process
(IIDP), TR, and technology (T) knowledge on economic growth of RS for
the purpose of achieving a better QL.
Using the indicators of methodological reporting and the methodology of
the European Innovation Scoreboard (European Innovation Scoreboard,
2009), the European Innovation Report 2008-2010 (Hollanders & van
Cruysen, 2008), it is hypothesized that it will be possible to achieve a
better, more comprehensive and innovative strategy of national
innovation policy transition economies and enhance the usability of TR,
innovation, and knowledge in the practice of companies in transition
economies (European Commission, 2010).
The variables we operationalized in the empirical part of the research
were formed in the relevant scientific literature on innovation, TR and
knowledge, theories of economic growth, and the QL. We seek to verify
the following hypotheses in our research.
H1: Economic growth and company success are not sufficient to raise
quality of life.
H2: A company’s success has a positive effect on the quality of life.
H3: Economic growth has a positive effect on the quality of life.
The next chapter is based on the theory of the specific fields of TR,
innovation, knowledge, and QL of company success and economic
growth. First, we defined variables of indicators of TR, innovation,
knowledge, company success, and QL at the micro-economic level of
RS. We then defined variables of indicators of TR, innovation,
knowledge, economic growth, and QL at the macro-economic level of
RS. After we collected primary statistical data via a questionnaire on the
micro-economic level of RS and secondary statistical data for RS
between 1990 and 2011 at the macro-economic level, we used SPSS for
statistical analysis. We verified hypothesis H1 with a correlation analysis
and hypotheses H2 and H3 with regression analyses (see chapter: Data
analysis). After testing the hypotheses, we designed the QL-TRIK model
at the micro- and macro-economic levels of RS (Figure 1 and Figure 2)
based on the results of the correlation and regression analyses. The
most important indicators in economic practice, a summary of the
correlation analysis results at the micro- and macro-economic levels of
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RS, and regression analysis are summarized in Table 8. A discussion
and conclusions are provided in the last chapter of the paper.
Literature on quality of life and economic growth fuelled by
technology research, innovation, and knowledge
Theory, development strategies and policies are, during a global crisis,
concentrated on one issue: whether the GDP measures development.
GDP as an indicator of development has already been reviewed
(Hanžek, 2010, Murn, 2010, Plut, 2010, Stiglitz, 2009 &Tome, 2010),
and the results have indicated the need to replace it—or at least
supplement it—with a better rate of development.
The high rate of growth since World War II has been based on the belief
that growth enhances the pride of the country, even though high-growth
companies are not happier (Cassiers, 2011). In the last two centuries,
the population and the quantity and quality of production have increased.
If the world economy continues to grow at the same rate, by 2100 it will
be 80 times higher (Jackson, 2009: 13; Seljak, 2000: 6). What is the
nature of this growth and what are the real needs and for whom? In
addition to economic indicators, the country needs other indicators to
measure social development (QL), explaining the situation and
development of the individual companies.
Based on the holistically sustainable education and the associated
revised hierarchy of values, the integrated indicators measuring human
and ecosystem well-being and quality of life (rather than just GDP) are
indispensable building blocks for the implementation of a sustainable
paradigm (Plut, 2010: 20). However, complete totality is not possible, so
we have the law of requisite holism (Mulej & Kajzer, 1998).
Korten et al. (2011), within the New Economy working group, found that
it is necessary to measure GDP, indices of shares, and other financial
indicators, which have hitherto been a key objective measurement of
economic activity, in order to replace indicators related to health, social,
and economic factors as well as the ecological integrity of the QL. GDP
measures only the monetary value of trade in goods and services in the
market. It does not tell us much about QL, the community in which we
live, or the natural system. The leading countries that have thus far
measured the growth of GDP have not brought people to a better QL,
reduced the release of gases into the environment, or minimized other
environmental issues. A higher GDP indicates that the U.S., despite
higher unemployment and poverty, is achieving economic growth.
Focusing on the economy with a view to raise GDP is needed to shift to
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the use of indicators such as health and community factors as well as
the achievement of the economic impact at the local and global levels.
GDP has many shortcomings in the measurement of QL. The
accelerated depletion of valuable natural resources like oil accelerates
GDP growth; even causing the destruction of the natural resources on
which it depends can lead to GDP growth. Daly, in Farley (2010),
asserted that GDP actually measures the cost of production, which aims
for QL but leads to social disaster.
Economic growth does not improve QL, but rather the availability of
public goods, services (e.g., education), infrastructure, and public health
and ecosystem services (Constanza, Farley, & Kubiszewski, 2010; Plut,
2010). We need a development concept and method of optimal
economic and social development for quality of life: The concept takes
into account the natural balance and restrictions (better performance)
and, therefore, should not be based on continuous, maximum quantity
growth (Plut, 2010).
Hicks (2012) found that, in our rapidly changing society, QL requires
adequate new approaches. Subjective well-being measurement needs
to supplement existing objective measures as well as various social
indicators. The study of the relationship between subjective quality of life
and income shows that average life satisfaction is higher in countries
with greater GDP per capita. Income plays an important role in
influencing quality of life: As countries experience economic growth, their
citizens’ life satisfaction typically grows (Sacks, Wolfers, & Stevenson,
2010), but this is not without limits: After a threshold, non-economic
factors become increasingly important (Šarotar Žižek, 2012). Andrews
(1974) found that human well-being not only leads to economic growth,
but the state must play an active role in ensuring the well-being and to
have instruments to measure well-being.
We are living through the worst financial, economic, and social crisis in
post-war history. The EC has recommended reforms in the
measurement of economic growth (Stiglitz et al., 2009), but such reforms
would also be desirable even if there was no crisis. Modern economics
is at an important turning point paradigm. Yet some members of the
commission believe that the crisis increases the urgency of these
reforms. One reason for this is that the existing system of measurement
is not appropriate due to an improper set of statistical indicators. Current
indicators of the economy are considered to be effective measurements,
but the consequences now show that we did not cover content relevant
to today's situation, but the former, who have passed. Among them, for
example, the GDP tells a lot about the extent of market operations,
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rather than the conservation of natural living conditions of the present
civilization on the effects of business for people, especially for their
happiness, on the social responsibility of governments, businesses, and
people to both people and nature. Economy is not an end to itself, but to
the people. Technological research and development should contribute
to the invention innovation diffusion process (IIDP). Innovation is one of
the sources of pleasant well-being and people’s happiness, even in the
form of supporting economic growth and development, without having to
destroy the natural conditions of human life—or at least not as much as
during the last two centuries. Economic growth in itself does not
increase happiness. Even China, with the highest rate of economic
growth, has shown no improvement in life satisfaction. Full employment
and safety net policies increase happiness (Easterlin, 2012).
The criteria of economic growth should be able to help remove such
tendencies; otherwise people will resolve the issues themselves. The
question is: Which indicators tell what is essentially intended to grow
until no longer aimed only at commercial scale operations, meaning that
it in itself helps narrowly understand economic success and does not
take into account the complexity of humanity (Šarotar Žižek, Mulej, &
Treven, 2009)? This fact does not diminish the importance of TR,
knowledge, technological work IIDP (TIIDP), or innovation; rather, it
raises the question of what their content is and how to measure—or at
least reasonably assess—their impact, success, and other
consequences. Does this mean that, for example the RS—as a typical
transition country moving from the routine of life to an innovative
economy—underinvest in innovation, TR, and knowledge, thereby
disabling and preventing the success of technological work for IIDP?
Another question relates to the extent to which the implementation of TR
in terms of content, as measured by indicators, helps monitor these
problematic consequences when it comes to natural conditions for the
existence of the present civilization of mankind (e.g., Korten, 2009;
Taylor, 2008). Howart (2012: 38) argued that accepting substantial
reductions in the future rate of economic growth might be unnecessary
for safeguarding and sustaining the biophysical systems that provide the
basis and underpinnings for humans’ livelihoods and well-being.
Significant growth in GDP, a measure of the subjective value of goods
and services, cannot be achieved in the interim by moving to
technologies and consumption patterns sufficient to sharply reduce the
economy's “ecological footprint.”
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Methodology
Research is based on defining a system of indicators in the field of TR,
innovation, knowledge, and economic growth to enhance QL. It is a
complex process. The proposed models (Figure 1 and Figure 2) verify
whether the application of indicators for individual variables at the microand macro-economic levels, as shown by theoretical research, was
correct and meaningful.
Non-technological innovation IIDP was not included in the research; nor
were the values, culture, ethics and norms, even if they were considered
to be influential when it comes to TR, innovation, TIIDP and knowledge.
We are not measuring the economic productivity, but QL, as a result of
structural changes, which characterizes the evolution of the modern
economy. Such limitations were used to model the impact of certain
factors, for which we determined the intensity of their impact on QL. The
restrictions also limited access to primary data in an empirical survey as
well as the breadth and scope of indicators in terms of accessibility
acquisition of secondary data (statistics data). The verification of the
hypotheses was also limited due to the intensity of changes in financial,
economic, and social crises. The aspect of market conditions was also
taken into account. Hypotheses were verified using two types of
variables, which we divided according to the acquisition of primary data
sources at the micro-economic level of RS (companies) and secondary
data sources at the macro-economic level of RS (RS national data
statistics).
Data gathering
Secondary statistical data were limited to current documents of the EU
and the RS that included data and information on the QL, GDP, TR, T
knowledge, TIIDP, and innovation. These essentially included The World
Bank (2012), WCY (2010), OECD (2010), EIS (2009), and SURS
(20130, among others. This paper gathers data for RS between 1990
and 2011. The option for the macro-economic level of RS is justified by
the inclusion of five scopes of different indicators (Table 1).
The primary statistical data were obtained from 1,430 respondents
employed in companies of RS. In designing the study, the sample was
limited by the size of the population (Zakon o gospodarskih družbah,
Ur.l. RS, št. 42/2006) of the company. The units of population were
spread out based on random sampling. Based on the TR, innovation,
knowledge, economic growth, and QL constructs, we developed
indicators and variables created in accordance with the questionnaire
that altogether summarize the main features of the quantitative
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indicators that might capture the dimension at the macro- and microeconomic levels and growth of RS.
Data analysis
The statistical analysis was performed using the software SPSS
(Statistical Package for the Social Sciences Statistics, version 19.0). The
research aimed to verify Hypothesis H1 using correlation analysis and
Hypotheses H2 and H3 using regression analysis.
Through the correlation analysis, we discovered the links between the
characteristics of representative variables and determined the intensity
of the connection or correlation between TR, innovation, knowledge, and
QL and the success of companies at the micro-economic level as well as
the intensity of the connection or correlation between TR, innovation,
knowledge, and QL and economic growth at the macro-level in RS. We
then constructed the QL-TRICK (H1) model at the micro-economic level
(Figure 1) and economic growth at the macro-level (Figure 2).
We used regression analysis at the micro-economic level of RS to
determine the influence of the success of companies in RS on QL (H2)
and, at the macro-economic level, the impact of the economic growth of
RS on QL (H3). Through the regression analysis, we wanted to examine
the effect of companies’ performance on the QL and the impact of
economic growth on the QL. First, we defined variables for factor
analysis because we wanted to explain a maximum of variability. The
conditions for the execution of the factor analysis and determination of
the factors were to verify the correlation among sets of dependent
variables. Before carrying out the factor analysis, we examined the
suitability of the information for using this method. In the first step, we
conducted Bartlett's test of sphericity and verified the correlation
between variables according to the level of significance of less than
0.05. We then conducted the Keiser-Meyer-Olkin (KMO) Measure of
Sampling Adequacy test and measured data for factor analysis. The
KMO measure value in the present case was greater than 0.8, so we are
talking about the optimal suitability of data for factor analysis. In the next
step, we conducted the factor analysis using the Principal Axis Factoring
(PAF) method, which is a widely used method in factor analysis. The
basic principle of the PAF method is to maximize the variance of the
common factor, but based on an estimate variance from which factors
are located (Field, 2005). In PAF (Warner, 2007: 785), the analysis of
the data structure focused on shared variance, not on sources of error
that are unique to individual measurements. For some datasets, PC and
PAF might yield similar results in terms of the number and nature of
components or factors. For many applications of factor analysis in the
behavioral and social sciences, the conceptual approach involved in
PAF (i.e., trying to understand the shared variance in a set of X
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measurements through a small set of latent variables called factors)
might be more convenient than the mathematically simpler PC approach
(which sets out to represent all of the variance in the X variables through
a small set of components).
We conducted the PAF in two steps. First, we determined the PAF
method for assessing the communalities; then we used a Varimax
rotation for the factor weights. The limit for the inclusion of variables in
the factor model was determined at the value of communalities, or 0.40
(Field, 2005: 631). We excluded from the model any variables for which
less than 40% of the variance was included in the model. For easier
factor interpretation, we made a right angles matrix of factor weights
after the Varimax method, where the rotated factors were independent of
each other. When we saved the factor scores in the SPSS program, we
defined new variables. When verifying the hypothesis of regression, we
also met the criterion that the independent variables were not correlated.
Factor scores were saved as new variables—namely, standard normal
distributed variables—and used to test the hypothesis at the microeconomic level of RS.
In the next step, we conducted a correlation analysis (H1). The
correlation analysis was based on primary data using the results of the
questionnaire and on a sample of secondary data from RS (Annex A),
keeping in mind the high values of correlation coefficients (correlation is
significant at the 0.01 level (2-tailed)).
Empirical results







The correlation analysis was performed with the aim of verifying
Hypothesis H1: Economic growth and company success are not
sufficient to raise quality of life. When considering the full range
of variables, certain values of correlation coefficients were
negative. If the empirical analysis revealed that independent
determinants of economic growth, QL, TR, innovation, and
knowledge were not able to measure and were not mutually
correlated, they were not included in the regression analysis. We
considered only the positively correlated variables, which were
divided and named after specific areas:
TR_A: R&D (results—technological development, financial
support)
INOV_B: results of innovation policy and innovation results
KN_B: knowledge transfer, knowledge acquisition, and
knowledge creation
EG_B: GDP growth, investment, international economics, and
macro-economic impact of GDP
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QL_B: environmental component (the balance of natural
resources, energy consumption, and environmental impact due
to the economy), people (population growth, the activity of the
population, life expectancy, and birth), health, and HDI (human
development and satisfaction)

Table 1 shows a correlation matrix on the macro-economic level of RS.
TR is strongly correlated with knowledge (0.848), economic growth
(0.774), and quality of life (0.813). Knowledge is strongly correlated with
TR (0.848), economic growth (0.944), and quality of life (0.961).
Economic growth is strongly correlated with TR (0.774), knowledge
(0.944), and quality of life (0.913). Quality of life is strongly correlated
with TR (0.813), knowledge (0.961), and economic growth (0.913).
Ferligoj et al. (2011: 12) defined the coefficients in the following manner:
0.05 < α < 0.3 is a weak correlation
0.3 ≤ α < 0.6 is a medium-strong correlation
0.6 ≤ α < 1 is a strong correlation
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Table 1: Correlation Matrix: Macro-economic level of RS
TR

TR

PKK

1

Sig.(2 tailed)
N

20

PKK
INOV

KN

KN

0.276
0.3
16

16

PKK

.848(**)

.593(*)

1

Sig.(2 tailed)

0
20

0.016
16

22

.774(**)

.571(*)

.944(**)

1

0
20

0.021
16

0
22

22

Sig.(2 tailed)
N
PKK

QL

1

.813(**)
.559(*)
.961(**)
Sig.(2 tailed) 0
0.024
0
N
20
16
22
** Correlation is significant at the 0.01 level (2-tailed).
QL

EG

Sig.(2 tailed)
N

N
PKK
EG

INOV

.913(**)
0
22

1
23

We noted that, at the macro-economic level, all values of correlation
coefficients of the TR, innovation, knowledge, economic growth, and QL
variables in the table correlation matrix (Table 2) showed positive
interdependence. The darkly shaded fields in the correlation matrix show
a strong correlation (0.6 ≤ α < 1); lighter shaded fields in the correlation
matrix show a medium or weaker correlation (0.3 ≤ α < 0.6). This is
significant at the (p < 0.01) level.
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Table 2: Correlation Matrix: Micro-economic level of RS
TR

TR

CS

QL

INOV
(GM)

INOV
(IP)

KN
(OC)

KN
(RC)

PKK
1
Sig.
(2tailed)
N
278
PKK

.372(**) 1
Sig.
CS
(2tailed) 0.000
N
275
275
PKK
.247(**) .522(**) 1
Sig.
(2QL
tailed) 0.000
0.000
N
274
274
274
PKK
.547(**) .558(**) .317(**) 1
Sig.
INOV
(GM) (2tailed) 0.000
0.000
0.000
N
278
275
274
278
PKK
.511(**) .597(**) .369(**) .671(**)
Sig.
INOV
(2(IP)
tailed) 0.000
0.000
0.000
0.000
N
278
275
274
278
PKK
.303(**) .179(**) 0.117
.266(**)
Sig.
KN
(2(OC)
tailed) 0.000
0.003
0.053
0.000
N
278
275
274
278
PKK
.321(**) .538(**) .389(**) .418(**)
Sig.
KN
(RC) (2tailed) 0.000
0.000
0.000
0.000
N
278
275
274
278
** Correlation is significant at the 0.01 level (2-tailed).

1

278
.306(**) 1
0.000
278
278
.440(**) .429(**) 1
0.000
278

0.000
278

278

Hypothesis H1 at the macro-economic level is confirmed. Economic
growth is not sufficient to raise QL. At the macro-economic level,
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indicators that shows strong relationship with QL are TR, KN, and EG
(Table 3). The strong relationship among these variables indicates that
some system connects them. EG shows a medium-strong correlation
with INOV. At the micro-economic level, we found that indicator QL has
a strong relationship with CS. No other indicators showed a connection
with QL (Table 3).
The equation constructed for the verification of hypotheses was
estimated using a regression analysis, alternating between two different
independent variables (company success and economic growth) as the
measure for quality of life at the micro- and macro-economic levels
(Tables 3 and 4).
Table 3: Definition of variables: Hypothesis H2
Variable

Definition

Data source: primary data at the
micro-economic level

Independent

Company
success
QL

Questionnaire

Dependent

Estimated
result:
positive

Questionnaire

Table 4: Definition of variables: Hypothesis H3
Variable

Definition

Data source: secondary data at
the macro-economic level

Independent

Economic
growth

Dependent

QL

The World Bank (2012), The
World Bank (2012a), WHO
(2012), OECD (2012), IMF
(2012), IMF (2001),
SURS (2013), WDI (2012),
Eurostat (2012), IRF (2012), and
IEA (2012)

Estimated
result:
positive

Hypothesis H2 is verified by the regression analysis, in which we verified
the influence of the independent variable—namely, the success of
companies (questionnaire) on the dependent variable QL at the microeconomic level. H2: Company’s success has a positive effect on the
quality of life.
Results of the regression analysis (Table 5) show that the regression
coefficient is 0.501 and is significantly different from 0 (p  0.01). The
impact of economic growth on the QL is positive.
Using the F test shows that the resulting regression function is reliable.
The value of the F statistic is 147.142 (p  0.05). Hypothesis H2 at the
micro-economic level is confirmed.
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Table 5: Regression analysis (micro-economic level): Hypothesis H2
Unstandardized
Coefficients

Standardized
Coefficients
Beta
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Model

1

Constant
Company
success

B

Std. Error

2.132

0.177

0.501

0.05

0.522

t

Sig.

12.052

0.000

10.082

0.000

Dependent Variable: QL

Hypothesis H3 is verified by the regression analysis at the macroeconomic level in RS, in which we verified the influence of the
independent variable on the dependent variable QL. H3: Economic
growth has a positive effect on the quality of life.
Table 5 shows that the regression coefficient is 0.921 and is significantly
different from 0 (p  0.01). The influence of the independent variables
indicator EG on the dependent variable indicator of QL is positive. Using
the F test shows that the resulting regression function is reliable. The
value of the F statistics is 100.287 (p  0.05). Hypothesis H3 at the
macro-economic level is confirmed.
Table 6: Regression analysis (macro-economic level): Hypothesis H3
Unstandardized
Coefficients

Standardized
Coefficients

B

Std. Error

Beta

Constant

10.037

4.491

EG

0.921

0.092

Model

1

Dependent Variable: QL

0.913

t

Sig.

2.235

0.037

10.014

0.000
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Modeling the quality of life with economic growth fuelled by
technology research, innovation, and knowledge (QL-TRIK): Microand macro-level economic growth
Using a sample of 288 companies in RS1 surveyed at the microeconomic level, we found that, on average, they were not successful in
the last two years. The previous chapter reported that, at the micro
economic level, we found that the independent variable of companies’
success affected the dependent variable’s environmental, economic,
and non-economic indicators of QL (Table 5). At the macro-economic
level, we found that the independent variable of economic growth2
positively impacts QL3 (Table 6). In the research on the sample of
surveyed companies from RS, we also found that employees placed the
greatest importance on protecting the environment and concerns about
the environment. We further noted that employees produce agricultural
products for the purpose of their own households. Activities outside the
production boundary are important because of the terms of citizens’ own
QL. We considered the good environmental aspect of the QL and the
bad economic and non-economic aspect of the QL of employees by
companies in RS. We found that economic growth is one of the key
factors of the QL. It can also be argued that the success of companies is
one of the factors of the RS population’s satisfaction with economic and
non-economic aspects of the QL (Table 2).
Figure 1, the graphical QL-TRIK model for the micro-level economy of
RS, summarizes the correlation analysis results at the micro-level
economy of RS between CS and five variables (connection 1): TR, ENE
QL, INOV (GM), INOV (IP), and KN (RC). The CS variables have a
medium-strong correlation on variables: TR (0.372), ENE QL (0.522),
INOV (GM) (0.558), INOV (IP) (0.597), and KN (RC) (0.538). The
correlation coefficients are significant at the p < 0.01 level.
We also summarized the correlation analysis results at the micro-level
economy of RS between ENE QL and four variables (connection 2): CS,
INOV (GM), INOV (IP), and KN (RC). The ENE QL variables have a
medium-strong correlation on the variables: CS (0.522), INOV (GM)
1

This includes focusing on households as the unit of analysis. The questionare included
five sets of questions: technology research, innovation, knowledge, company success,
and quality of life. The fifth questionairre set on QL refers to an individual household.
2
Economic growth is defined by GDP growth, investment, international economics, and
macro-economic impact of GDP.
3
QL is defined by the environmental component (balance of natural resources, energy
consumption, and environmental impact due to the economy), people (population
growth, the activity of the population, life expectancy, and birth), health, and HDI (human
development and satisfaction).
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(0.317), INOV (IP) (0.369), and KN (RC) (0.389). The correlation
coefficients are significant at the p < 0.01 level.
Figure 1: Graphical QL-TRIK model: Micro-level economic growth of RS

Connection 1 A

Connection 1 B

CS

Connection 1 D

Connection 1 C

Connection 1E

Connection 2 A

TR

INOV (GM)
ENE
Quality of
life

Connection 2 B

Connection 2 C
Connection 2 D

KN (RC)

INOV (IP)

The linkage between quality of life and economic growth at the macrolevel can be shown as follows (Figure 2). TR, knowledge, and economic
growth are strongly related with quality of life, which consists of three
elements: knowledge, economic growth, and TR. We found that
economic growth at the macro-economic level in correlation with
knowledge and TR is one of the key factors of the QL. TR is defined by
the R&D indicator (the results of technological development and financial
support), which consists of the TR_B variables (Annex A), which are
interrelated indicators of knowledge (knowledge transfer, knowledge
acquisition, and knowledge creation), or the KN_B variables (Annex A).
TR and knowledge are the basis for economic growth. The EG_B
variables (Annex A), which provide indicators of economic growth (GDP
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growth, investment, international economics, and macro-economic
impact of GDP), are the basis for QL; environmental factors (balance of
natural resources, energy consumption, and impact on the environment
due to the economy), population (population growth, the activity of the
population, life expectancy and birth), health, and HDI (Human
Development Index and satisfaction) are indicators that describe the QL
(QL_B, Annex A). The concept of the most important indicators of quality
of life is discussed next (Table 7). We recognize that, beyond BDP,
environmental, human, and social capital is important to consider as
sustainability aspects of QL.
Figure 2: Graphical QL-TRIK model: Macro-level economic growth of RS

QL

Population

Environment

HDI

Health

Knowledge

Capture and transfer of
knowledge

Economic growth

GDP growth,
investment, international
economics

TR

Technological
development and
financial support

Table 7 summarizes the most important indicators in economic practices
as well as the correlation analysis results at the micro- and macro-level
economy of RS and regression analysis. It focuses on specific single
indicators and composite indices, such as the HDI. All variables
correlating with QL at the micro- (Figure 1) and macro- (Figure 2)
economic level of RS and all variables for which the regression analysis
(H2 and H3) showed an impact on QL were combined into a meaningful
whole and divided and named according to the following key areas to
achieve better QL.
Table 7: Indicators of QL
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Non-economic aspects QL (variables (QL, EG_B)
Satisfaction with their own lives.
Satisfaction with standard of living.
The feeling of happiness.
Health and well-being.
Satisfaction with leisure activities.
Satisfaction with social life (visits, cultural events, various forms of
associations, voluntary assistance to the needy).
Satisfaction with forms of travel (escape from everyday life, to learn
something new or for rest, recreation, socializing).
The feeling of safety (road safety, personal safety and security when using
the internet).
Satisfaction with the work of the police and the courts in the event of
damage.
Trust in state institutions.
Trust in people.
Human Development Index (HDI).
The activity of the population.
The birth rate.
Lifespan.
Access to healthcare and quality; the number of physicians
The growth of the urban population.
Economic aspects QL (variables EG_B, CS, QL)
Satisfaction with employment.
Satisfaction with housing conditions.
Satisfaction with personal material situation (income, consumption, and
housing).
The Gini coefficient (distribution of income among the population).
Railways.
Roads.
Air transport.
Environmental aspects QL (variables EG_B, QL)
Protection and concerns about the environment.
Production of agricultural products for the purpose of his own household.
CO2 emissions.
Production of cereals.
Chemicals.
Renewable fuels and waste.
Energy consumption.
Knowledge (variables KN_B, KN (RC))
Daily newspapers.
Higher education.
Number of scientific and technical journal articles.
Use of communication technologies (Internet, phone, cell phone).
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Enterprises’ projects—connection with R&D institutes and universities.
Enterprises’ investment in knowledge.
Innovation and TR (variables TR_B, INOV (GM), INOV (IP))
Grants, excluding technical cooperation.
Expenditures on R&D in the business sector expenditures by source of
funding.
Innovative processes of products and services as well as marketing of
innovative products and services.
National mechanisms for promoting innovation and collaboration with
industry.

Discussion and conclusions
This paper contributes to the current literature by presenting a new
model, QL-TRIK, forming a new system of indicators for QL using the
variables TR, innovation, and knowledge as well as indicators of
economic growth. It was designed as a practical example containing
new guidelines and suggestions on the use of statistical indicators, the
requisite holistic information from them to achieve more meaningful
economic growth, QL (Figure 1, Figure 2, and Table 7), and the
achievement of better, easier political decision making as well as a
better national innovation policy.
The application of the QL-TRIK model relies on a dialectical system of
interacting variables: TRR, innovation, and knowledge as key factors in
economic growth. The model focuses on promoting non-economic
impacts of the QL by connecting the correct indicators of TR, innovation,
and knowledge and improving the information and support for
researchers, universities, and companies in terms of opportunities for
investing in research, innovation, and knowledge through the structural
funds and the specific programs in the interaction of the RS political
system and the financing of public and private institutions in the TR,
innovation, and knowledge.
Innovation is not limited to the IIDP in terms of products and services; it
must be covered mainly by state administration and management. The
economic situation and the political system situation of RS in the field of
innovation, TIIDP, TR, and knowledge are negligible. In a transition
economy, such as in RS, a crisis is considered merely as a financial or
economic event, but not a climatic, natural, legal, sociological, or
psychological crisis. We need to make structural changes to consumer
society and consumer savings (for details, see Rasic et al., 2011).
An industrial economy, which follows the GDP, says a lot about the
success and productivity and less about the happiness and sustainability
of human life. GDP has often been used as a proxy measure QL
because more income would allow an individual to satisfy more
preferences, resulting in increased QL (Dolan, 2011). An industrial
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economy is focused on the scale of operations and costs. GDP as an
indicator for measuring the QL was tested in this study based on the
results of verifications of tested hypotheses (H1, H2, and H3)
supplemented with indicators that measure other factors (TR,
knowledge, and innovation) as these environmental, social, and
sustainable development indicators (e.g., indicators from the EU 2020
Strategy) were developed by a number of other international institutions.
With the inclusion of new indicators it is possible to achieve a better
national innovation policy, transition economies, and enhanced usability
of TR, innovation, TIIDP, and T knowledge skills in terms of increased
measurable indicators of the QL. But this is not necessarily sufficient for
success and not necessary for the selected variables to be the most
appropriate for achieving higher economic growth.
This paper gives the European Commission and the designers of the
new economic policy of transition economies, such as RS,
recommendations for reforms in the measurement of economic growth
and the QL. The resulting question arises: What rate of economic growth
and to what extent do they consider to signify growth? At the same time,
to what extent are companies considered to be successful? We live in
prosperity and abundance, so what will the growth in prosperity be?
Since World War II, the economy has experienced a five-fold growth in
GDP. By increasing the offer in the market, the economy grows, but the
question is whether this results in even better QL. In achieving a fivetimes larger GDP, we have used seven times as many natural
resources. Until 1820 (the year of the statistical industrialization), GDP
growth was 3% over 1000 years. Now we are seeing a 3% GDP growth
each year (Stiglitz, 2009). Stiglitz concluded that “the time was right to
shift the emphasis from measuring economic production to measuring
people's quality of life.” Yet the reasons for this are unrealistic because
of neoliberal economics. It is essential to generate innovation for socioeconomic relationships. Economic growth does not cover the costs
incurred, but economic growth and financial markets depend on meeting
human needs.
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Anexes
Annex A Variables of indicators of TR, innovation, knowledge, economic
growth, and QL at the macro-economic level of RS
Research
field
Technology
Research

Indicators

Variables

TR_A

High-technology exports (% of manufactured
exports)
R&D expenditure (% of GDP)
Researchers in R&D (per million people)
Technicians in R&D (per million people)
Percentage of expenditure on R&D in the
business sector expenditure by source of
funding (national sources)
Patent applications, residents
Grants, excluding technical cooperation (BoP,
current US$)
Percentage of expenditure on R&D in the
business sector expenditure by source of
funding (sources from abroad)
Percentage of expenditure on R&D in the
business sector expenditure by source of
funding (private non-profit organizations)
Self-employed, total (% of total employed)
Revenue from the sale of technologically active
enterprises
The Percentage of GDP devoted to R&D
Graduate graduates - the technical direction (per
1000 inhabitants aged 20-29)
Number of patents granted (USA) for marketing
High-tech exports
Subsidies, except for technical cooperation
(current, USD)
Proceeds from the sale of innovation active
enterprises

TR_B

Innovation

INOV_A

INOV_B
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Knowledge

KN_A

KN_B

Economic
Growth

EG_A

The number of employees of all innovation
active enterprises
Number of employees of technology companies
active
Number of employees of non-technological
innovative enterprises
Proceeds from the sale of all technological and
non-technological innovative enterprises
The number of employees of all technological
and non-technological innovative enterprises
Revenue from the sale of non-innovative
enterprises
Number of employees of non-innovative
enterprises
Number of enterprises innovation activities, the
three-year
Revenues (1000 EUR) from the sale of
innovation activity, three-year
Percentage of GDP public spending on
education
Expenditure on student high school (% of GDP
per person)
Continuing education in secondary school (%)
Public funding of education, total (% of GDP)
Secondary education, students generally
Vocational secondary education, students
Percentage of gross national income (adjusted
savings, expenditure on education)
Daily newspapers (per 1,000 people)
Internet users (per 100 people)
Enrollment in private primary schools (% of total
enrolled in primary school)
Enrollment in high school (% of total)
The number of scientific and technical journal
articles
Telephone lines (per 100 people)
Subscriptions to mobile phones (per 100 people)
Percentage annual growth in government
revenue
Foreign direct investment, net inflows (% of
GDP)
Employment in agriculture (% of total
employment)
Exports of goods and services (annual% growth)
GDP per capita, annual growth in%
Gross domestic savings (% of GDP)
Industry, value added (annual growth in %)
Services, etc. value added (annual % growth)
Tax revenue (% of GDP)
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EG_B

EG_C

Imports of goods (% of merchandise imports)
Manufacturing, value added (% of GDP)
Electricity consumption (kWh per person)
Foreign direct investment, net outflows (% of
GDP)
Production of electricity (kWh)
Employment in Services (% total employment)
Labor force participation rate, total (% of total
population aged 15 years and over)
Exports of goods and services (% of GDP)
Fuel exports (% of merchandise origin)
Imports of fuels (% of merchandise imports)
Domestic companies listed on the stock
exchange, together
GDP per capita (constant 2000 USD value)
Merchandise exports (current prices USD)
Imports of goods (current prices USD)
Imports of goods and services (% of GDP)
Trade in goods (% of GDP)
Services, etc. value added (% of GDP)
Gross national expenditure (% of GDP)
Health expenditure, private (% of GDP)
Health expenditure, public (% of GDP)
Computer, communications and other services
(% of commercial service imports)
Computer, communications and other services
(% of commercial service exports)
Trade and services (% of GDP)
Hardware and transport equipment (% of value
added in manufacturing)
Employment in industry (% of total employment)
Net energy imports (% of energy use)
External resources for health (% of total health
expenditure)
Food, beverages and tobacco (% of value added
in manufacturing)
National final consumption expenditure (% of
GDP)
Industry, value added (% of GDP)
Inflation, GDP deflator (annual %)
International tourism expenditure (% of total
imports)
International tourism receipts (% of total exports)
Military expenditure (% of GDP)
Military expenditure (% of government
expenditure)
Travel services (% of imports of services)
Transport services (% of imports of services)
Imports of agricultural raw materials (% of
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Quality
life

of

QL_A

QL_B

merchandise imports)
Food imports (% of merchandise imports)
Travel services (% of commercial service
exports)
Exports of agricultural raw materials (% of
merchandise exports)
Food exports (% of merchandise exports)
Private capital flows, total (% of GDP)
Exports of goods (% of merchandise exports)
Agricultural area (% of total surface area)
Agriculture, value added (% of GDP)
Agriculture, value added (% annual growth)
Improved water source (% of population with
access)
Arable land (arable land) (% of total surface
area)
GNI per person, annual growth in %
Hospital beds ( per 1,000 inhabitants)
Mortality, adult , female ( per 1,000 female
adults)
Mortality, adult , male ( per 1,000 male adults )
Mortality of children ( in 1,000 live births )
Water pollution , chemical industry (% of total
emissions of organic pollutants )
Water pollution, production of glass and pottery
(% of total emissions of organic pollutants)
Water pollution, pulp and paper production (% of
total emissions of organic pollutants )
Water pollution, textile industry (% of total
emissions of organic pollutants)
Water pollution, wood industry (% of total
emissions of organic pollutants)
Unemployment, total (% of total labor force )
Unemployment, youth total (% of total labor
force aged 15-24)
Social contributions (% of revenue)
Air transport, passengers carried
Air transport, registered number of departures,
the world
Birth under the supervision of qualified health
personnel (% of total)
CO2 emissions ( tones per person)
CO2 emissions caused by transport (% of total
combustion)
Cereal yield (kg per hectare)
Chemicals (% of value added in manufacturing)
Combustible renewables and waste (% of total
energy)
Power Consumption (kg of oil equivalent per
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person)
The Gini coefficient (distribution of income
among the population)
Life expectancy at birth, total (years)
Outpatients visits per capita
Urban population (annual growth in %)
Physicians ( per 1,000 people)
Population aged 15-64 (% of total)
Population aged 65 and over (% of total)
Population growth (annual in %)
Railways, goods transported (million ton - km)
Railways, passengers carried (million passenger
per km)
Roads, goods transported ( million ton per km)
Roads, paved (% of total roads)
The active population aged 15-24, total (%)
The active population, total ( % of total
population aged 15-64)
The Human Development Index (HDI)

Abbreviations
CS: Company success
EG: Economic growth
EC European Commission
GDP: Gross Domestic Product
IIDP: Invention, innovation diffusion process
INOV (GM): Innovation (government mechanisms)
INOV (IP): Innovation (innovative process)
KN (OC): Knowledge (obstacles to reestablishing collaboration with
economy)
KN (RC): Knowledge (reestablishing collaboration with economy)
RD: Research and development
QL-TRIK: The Quality of Life–Indicators of the Technology Research,
Innovation and Knowledge
RS: Republic of Slovenia
T: Technology
TR: Technology Research
TIIDP: Technology invention, innovation diffusion process
ENE QL: Economic, noneconomic and environmental quality of life
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FREE-FLOATING IDENTITIES1: SOCIAL PAIN OR
SOCIAL GAIN?
Tadej Praprotnik2
Abstract
The article is focused to the problem of identity. It sketches some basic
assumptions and questions the notion of identity. Identities are not
stable and everlasting entities of some sort, because it is typical of the
present time to be aware of the absence of any firm ground that could
make universal identification possible. The truth about identities has to
be sought first and foremost in its constant course of redefinition and
denial, some continuous cutting of the rotten away from the good parts;
it is not, as could well be expected, a goal of some kind that individuals
might eventually achieve. The question of identity is problematized
within the new media environment too. The potential of virtual reality lies
actually in the very process of redefinition of identities itself, which is
very typical for this reality. The individuals should find out that they
themselves are constructed but that they can redefine again their
individuality and identity in the corresponding internet environment. As
far as idea of “virtual liberation” is concerned – we come across many
questions and problems. The first problem concerns the fact that virtual
persons are still “the same” persons. The question of creativity is
connected to this because it is more and more obvious that the biggest
limitation in virtual world are the people themselves. They project into
virtual space all that they have learnt and realized in everyday life. In this
sense the internet and popular culture connected with it are especially
and above all an extension and not the alternative to the existing culture.
Key words: identity, internet, collaborative culture, new media, userprosumer
DOI: http://dx.doi.org/10.12959/issn.1855-0541.IIASS-2014-no3-art07

1

Idea of identity as free-floating means that identity is not connected to an 'essence', but
instead to a performance. In this respect our identities do not express some authentic
inner 'core' self but are the dramatic effect (rather than the cause) of our performances.
2
Assistant Professor Tadej Praprotnik, PhD, contact: pratadej (at) gmail.com
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Introduction: Identities at crossroads or at the dead end?
The notion of identity is evergreen topic for quite a long time. Its
»vulnerability« is basic mechanisms for its long lasting popularity and
concern among researchers. For sure, identities are not stable and
everlasting entities of some sort, because it is typical of the present time
to be aware of the absence of any firm ground that could make universal
identification possible (Praprotnik, 1999: 155). For this reason, the very
ideological mechanisms of the production of identities are highly diverse
as well. They cooperate in one way or another in the formation and
preservation of the awareness of the “reality” of the individual’s identity,
offering him the “reasons” for accepting identities, even though these are
by the very definition, in accordance with Hegel’s conception of identity,
defined as a kind of endless impossibility. One of the basic motives of
accepting ideologically constructed identities is without a doubt the
individual’s fear of the empty field of no-belonging. The so-called “beauty
of community” offers the individual the provision of the meaning of
his/her existence. Mechanisms of this kind could also be labeled as
myths that keep insisting on the demand that all people must identify
themselves in their “always-already” eternal image. Of considerable
importance is also, of course, the effect of the identification process
itself, because it is by their identification that individuals become that
which they identified themselves as, thereby lending “retroactive”
support to the substantiation of ideological mystifications of this kind. In
this way, we wish to emphasize the performative dimension buried in the
framework of ideological rituals or discourses (Praprotnik, 1999: 155156). With the notion of performativity1 we would like to stress and point
to the basic process within »identity formation«: the ideologicaly
generated “reality” is accompanied by the “always-already” effect,
likewise referred to above, whereby that which is a result of habit is
shown as an unequivocal sign of nature, which is simultaneously the
moment of self-fulfilling prophecy (Merton, 1968: 477) where a mere
assumption of ideological belief has been turned into actuality. To be
sure, all identities in themselves do not mean a thing, or better, only
have meaning in terms of what we are able to explain by means of a set
of “positive" labels. Any attempt at an apriori determination and
attribution of identity to an individual is unsuitable in the very foundation.
This is precisely the reason why ideological mechanisms frequently
persist or lead to essentialism and mysticism that is to disarm arguments
of this type. As has already been observed, the impossibility of identities
of this kind finds further support also in the very definition of identities
that can only consolidate themselves by incorporating an additional
1

The notion of performativity originated in work of philosopher and linguist John
Langshaw Austin, How to Do Things with Words.
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negation in the sense of A#B, which at the same time reinforces the
conviction that rather than regarding identities themselves as stable and
“fixed” entities it is more appropriate to talk about identification. The truth
of the identities lies therefore mainly in its permanent meandering of
redefining and denying, permanent cutting the decay off the healthy
flesh, and is not a goal, as we would expect, individuals can one day
reach (Praprotnik, 1999: 157).1
Do we still need identity?
Stuart Hall symptomatically titled one of his articles from 1996 with a
question: Who needs identity? (Hall, 1996). Some other people claim
that old fixed identities are a past and that time has come for the
development of new ones. At the same time, this means fragmentation
of a modern individual as a unified subject. Once “fixed” and solid
identities of a certain class, sex, race, ethnicity and such that were
supposed to ensure reliable “location” to the individual are supposed to
get caught in the process of the transformation that at the same time as
well changes the subject itself. The loss of a stable consciousness of the
self is sometimes defined as a de-centring of a subject itself (Hall, 1992:
274-275). On the other hand modern discourse concerning identities
shows the climate of “increased vulnerability” as far as identities are
concerned. Let us put another way: identity could become an
“interesting” or to say “problematic” issue in the circumstances where it
fell into crisis, therefore in circumstances when her “fixed” or “eternal”
character was replaced with constant insecurity. Of course, this does not
mean that identities were once more solid and eternal but it means, as
Charles Taylor states e.g. that in more or less distant past the identity
itself was not always so problematic and unreliable. The recognition of
an identity did not arise as a special problem because it was based on
social categories that were accepted as self-evident by people. The
feeling of the individual’s unchanged position was in fact a part of his
perception of identity (Taylor, 1994: 34-35). The power of the
institutionalized and settled order that once made pressure upon the
individual mainly disappeared in modern societies. In modern times, the
ideological mechanisms that are trying to represent the identity to the
individual are growing bigger, because the recognition of a certain
identity is no longer self-understandably successful.
The process of identification through which we project ourselves
to the field of certain identities has become more open and more
1

This is discussed in detail in: Praprotnik, Ideološki mehanizmi produkcije identitet; Od
identitete k identifikaciji, ISH-Fakulteta za podiplomski humanistični študij; ŠOUŠtudentska založba, Ljubljana, 1999.
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changeable and with it more problematic. This led to the formation of the
so called postmodern subject who is conceptualized as a subject without
fixed, essential or permanent identity. The subject possesses different
identities through time and there are different identities in disagreement
inside of it, pulling each to different side so that the identification of the
individual is constantly changing. If the individual feels that he
possesses the same identity from birth until death this means that he
constructed a large “supply” of narration about himself, because perfect
and coherent identity is a fantasy (Hall, 1992: 277). Of course, this does
not mean that there are “more or less” perfect identities. As we have
already pointed out the individual’s identity does not exist as such. It is
the process of identification that we deal with.
Identification instead of identity: new life style framework
From the post modernistic perspective, identity should be getting more
and more unstable, fragmented, and dispersed. Within this situation
postmodern discourses make the idea of identity problematic and also
points out that this is a myth or an illusion. It is possible of course, that
there are some other “surviving strategies” in existence instead of
“eternal” and stable identity. One of the solutions lies in the increased
level of reflexivity. Some people talk about this project of reflexivity which
includes the preservation of coherent but constantly revised biographical
narration, which is produced in the context of multiple choices (Kellner,
1992: 142-143; Kellner, 1995: 336; Giddens, 1991: 5). We must point
out that identities do not vanish; on the contrary. Individuals constantly
redefine their everyday practices in order to put themselves into one kind
of identity narration. The notion of identity is highly connected with sense
making processes in everyday life. Of special importance is the sensemaking process conducted by individuals; it matters for their own wellbeing and it also matters for the development of interpersonal
relationships. Important aspect of sense-making processes is directly
connected to identity, so individuals constantly try to categorize
ourselves and others in groups and according to these ascribed statuses
constitute relationships, which reflect charachteristics of these statuses.
These groups and identities are not natural but change through time,
space and culture (Praprotnik, 2012a: 76).
Information society and free-floating identities
Free-floating identities also looks very “consumer” orientated, which is
perhaps “in the spirit of the time”. Society nowadays can be
characterized as consumer, media, informational, electronic, high-tech
society. Postmodernism predicts the end of different dilemmas, the end
of stability and with it connected uniqueness, the end of distinctness, the
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anomalies salvation of a centered subject. This does not only mean the
liberation of such dilemmas and “vulnerability” in connection with it, but it
also means the liberation of any other feelings. As Frederic Jameson
continues, this does not mean that cultural products of postmodern era
are simply without feeling, but it means that these feelings are now
simply free-floating, with a tendency that certain euphoria will dominate
over them (Jameson, 1991: 15-16). The consumer society is based on
idea that constant transformation of identities (through consuming)
brings pleasure and is meaningful. In contrast with previous production
orientated capitalism, which emphasized given, and for that reason
limited needs and demands, the main point of consumer capitalism is
that it enables and emphasizes the produced and for that reason in
principle unlimited needs and demands. Precondition for consumerism
are “liberated” individuals (as far as needs, identities and life styles are
concerned).
Experiences show that such constellation causes double uneasiness.
On one hand there is “too much freedom”. Too many things depend on
me. We are forced to make decisions. The basis of this frustration is the
need for the Master that can be formulated this way: I want somebody to
determine the rules in the story and takes responsibility for events
development. Exaggerated freedom can be very frustrating (Žižek, 1996:
126-127). We have learnt from experience that too much freedom can
cause certain uneasy feeling in the individual, because he is no longer at
the “cross-roads” but at the “dead-end”. Namely, every-day life shows an
interesting paradox; too much freedom can be very tiring. The
individuals do not experience this extra freedom as freedom any more.
The situation here is similar to the situation as far as discursive
construction of identity in virtual environment is concerned. There we are
the masters of our own identity and this role is sometimes hard to cope
with.
The fall of the already mentioned role of the Master in modern western
societies exposes, according to Žižek, the subject to radical
ambiguousness as far as his desire is concerned. This happens
because media is constantly bombarding him with demands to choose,
when they address him as a subject who is supposed to know what he
really wants. We could read television commercial for advertising itself
with this on our minds as well. It says: "Advertising – the right to
choose." But on a more basic level the media robs the subject of a
notion about what he wants and accordingly addresses completely
adaptable subject that needs to be told what he wants. The naming of a
choice that needs to be done, itself creates performing need for the
choice object (Žižek, 1996: 130-131).
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The arousal of a desire as such, which is not given and fixed any more
(this is very obvious in advertising and marketing), gave a go to
uncontrolled production of identities. When a desire was “let out of a
bottle” the appearance of completely unpredictable needs and demands,
or to say meanings and identities, increased. This of course, does not
mean that resistance against social representation and a priori
determined individual has increased. It means that growth of different
identities and meanings has to a certain degree also caused the
insecurity of the individual (Ang, 1996: 177-179). Because of this newly
created insecurity he searches for the solution in new positions and
interpretations, in new fictional identities.
At this point the question of “non-problematic” subject itself arises. Is he
still, as Althusser would say, self-evidently caught in an ideological
discourse? Can ideological interpellation “always-already” succeed? Has
postmodern culture, with its slogan about “freedom and arbitrarity" of
identities and subject himself only made possible that an individual with
bigger sense of freedom (freely) accepts his inferiority, so he can
“realize by himself” the procedures and deeds of his own inferiority. The
individuals then “function by themselves”?(Althusser, 1980: 81-82) As
Althusser pointed out, such self-aware and for his actions responsible
subject is urgent. Namely, as such he is capable to oblige with his
“characteristics” and to "consciously" obey the norms.
Virtual identities and shifting activities
The possibilities for the production of “new“ desires undoubtedly lie
hidden in the very nature of the new information and communication
technologies. The basis for constant redefinition of identities lies in
communicative characteristics and contexts of new media; there are
various internet situations from synchronous to asynchronous, text
based to multimedia formats which gave birth to redefinition of individual
identities. These new communication context also give enormous
opportunities concerning – as Erving Goffman would say- the art of
impression management (Goffman, 1959). Another persuasive element
for identity switching and redefining is communicative context of
anonymity, often found in new media forms, for example in a context of
synchronous chat-rooms and asynchronous on-line forums. Facebook
profiles and weblogs are not the case, and we are going to put these
formats aside.
As has been many times stressed the anonymity of the individual
increases the absence of classical social ties. The main character of
computer-mediated communication is supposed to be the so called
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characteristic of social cues filtered out. Non-verbal characteristics that
are typical for physical world are missing, and at the same time this form
of communication consists of less information than the face-to-face
communication. Computer-mediated communication is supposed to be
reduced as far as contextual and visual ties are concerned. The
consequence is that this type of communication is less personal and
adaptable (Parks; Floyd, 1999: 2). Social presence theory claims
something similar. According to it, fewer channels or social codes
available within the internet medium leads to phenomena that users of
the internet medium pay less attention to other participants in the
communication. This way, the individual is more easily “missed” by other
participants. There is one other thing important here too. The classical
visual signs that usually accompany face-to-face communication and
show the social- emotional reactions of the co-speaker, are absent and
this leads to the fact that on-line users become less social sensitive and
sometimes more rude to their co-speaker. They can use very aggressive
language and tend to be more offensive. In the internet slang this is
called flaming.
Anonymity thus has double effect; it reduces the level of social pressure
on the individual. At the same time the level of aggressive or at least
unpleasant communication is sometimes getting higher with the
"liberation" of the individual (Boudourides 1995: 3-4). But the very lack of
social and visual connections is on the other hand the condition for the
growth of user’s own “imagination”. The anonymity is supposed to be a
part of the magic attraction in computer communication. As one of the
participants said, she does not hide her identity because she would be
afraid of contacts with other people, but because anonymity is part of the
magic itself (Baym, 1998: 55). A great fascination for them is the
disclosure of their own fantasies with typing alone. In this sense the
potential possibility itself already fulfills a satisfaction. The very idea, that
you are able to do something but you do not do it gives you more
satisfaction than the act itself. You never go “all the way”, you just repeat
a certain type of the game. You announce all the time but you never go
through with it (Poster, 1998: 191-192).
We have to stress also the newer directions, for example in Facebook
profiles. Anonymity is nowadays not any more the main attraction of new
media. We are faced with kind of reframing of certain activities on-line. In
the late 20th century the main goal was to hide, to mask, to disguise
ourselves. Disembodiment1 (especially anonymity) was – as already
mentioned – the main attraction. Nowadays we are faced with so-called
1

»Disembodiment signifies that a person's online identity is apparently separate from
their physical presence, a condition associated with two features: textuality and
anonymity« (Slater, 2003: 536).

| 138

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

collaborative culture based upon Web 2.0. Accordingly to this new
climate we are faced with different kind of activities performed by on-line
individuals: to share, to collaborate, to link, to like (as it is in the case of
Facebook1).
One of key and defining elements and activities of new media cultures is
collaboration. This has influence upon transforming key activities and
statuses, specially in the light of individuals: we know the traditional
media category, such as the category »audience«, and subsequently
new media category named »user«. New media technology with its
possibilities shapes and fosters new cultural connections and relations,
previously more or less overlooked. The process of multimedia
production has been presented through a different types of inclusion
promised in the technological forms. We are faced with the transformed
»intimacy« of new media cultures, which presents further evidence of
new and unstable, to a some respect a blurring divisions between public
and private sphere of communication. World Wide Web as a multimedia
form has absorbed many other media. Multimedia production of web
pages and other cultural products has been a major channel for the
democratization of cultural production and a location for the expression
of individuals in a public sphere (Praprotnik, 2012b:7).
Redefinition of identities in virtual world of the internet: examples
and considerations
Internet is offering itself as a counter-balance to the a-priori
determinations of an individual. Mark Poster says that virtual reality
makes the types of subjective experiences possible and that those
experiences could “interrupt” or stop modern types of domination. The
potential of virtual reality lies in the process itself, which is typical for
virtual reality and through which the individuals could learn that they
themselves are also constructed and that they can, in a certain
environment, reconstruct themselves and the world. So virtual reality
then functions this way, or to say differently, her functioning as such (the
changing of identities) can work towards denaturalization of assumptions
about "natural" given identities (Cooper 1997: 103-104). As far as
individuals, for example on the Internet Relay Chat, freely change their
identities when they play different discursive identity games, they can
soon find out that identity is a construction that was framed to them by

1

The role of popularity in social networking sites such as Facebook is discussed in
detail in: Scott, Graham G., More Than Friends: Popularity on Facebook and its Role in
Impression Formation, Journal of Computer-Mediated Communication, 19, 2014, p. 358372.
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others in the “real” world. In the world of virtual reality they can construct
it by themselves, contrary to what happens in the "real" world.
Self-creation and self-presentation are supposed to be the new
forms of constitution of identity. In everyday world we are namely used
to search for identity within the limits of our own environment. We
namely believe that a really harmonic relationship is possible when the
individual constructs its identity from its "foundation". Internet space
launched new thinking because here the individuals started to search for
their identity in a different way. They tend to lean more and more
towards manipulating with the internet environment itself, which they use
as a tool to create their own identity. Internet is really that sort of a tool,
because it does not involve the pre-existence of natural environment.
The individuals themselves make the environment possible and that is
by inventing it (Jones, 1997: 32). Internet so became the label for the
new electronic environment where a lot of people can present their ideas
and establish new reality, which is the summary of different opinions,
ideas, praxes, and ideologies. All of this is presented through
(multimedia) text. The user1 is consequently “drown" into discursive
space where he is being “bombarded” with large quantities of text
constantly produced by numerous users. Because the user is constantly
being encouraged to participate actively in the production of discursive
community, the identity as well as community is being formed on the
basis of discourses that are common to the participants of that virtual
space.
Text as a mask: On the internet no one knows you’re a dog2
“You can be whoever you want to be. You can completely redefine
yourself if you want. You can be the opposite sex. You can be more
talkative. You can be less talkative…you can just be whoever you want,
really…You don’t have to worry about the slots other people put you in
as much. It’s easier to change the way people perceive you, because all
they’ve got is what you show them. They don’t look at your body and
make assumptions. They don’t hear your accent and make assumptions.
All they see are your words.” (Turkle, 1995: 184)

1

Collaborative culture has brought to attention new activities and also new terms, for
example produser and prosumer.
2
Joseph Walther, an expert in the field of research of computer-mediated
communication published, in one of his articles, a caricature with two dogs on it present
in an office next to computer table. One of the dogs is sitting on rotating chair and saying
to the other: "On the internet no one knows you're a dog". The message of this caricature
that is that anyone can participate in the internet environment, is very close to popular
idea of "virtual liberation."
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In different anthropological books, articles, and travel books we can
many times encounter very attractive descriptions of native dances and
customs. In “our” material world we also have different customs or
opportunities when we (can) put on a mask. In this world masks and
costumes in carnival season “liberate” the participants. On the contrary
to every year’s masquerades is the internet world short-lived and a nonmaterial medium, where a typed text and the usage of nicknames
provide a mask.
Men in chat-rooms “disguise” themselves through the usage of
significant (symbolic) linguistic elements into women or vice-versa. The
motivations that launch such behaviour are different. People are, for
example driven by curiosity of how they are going to “feel” as a woman
or as a man. Women often wish to avoid explicitly sexist statements
against themselves. For other, such a masquerade is a form of
experimenting with sexuality. Such experimenting and masquerade
connected with it promotes a higher level of consciousness about
problem of sexes and contributes to longer destabilization of moduses
on the basis of which we construct both sexes in now-a-day world
(Danet, 1998: 129-130).
Some people say that there is always “night” in virtual world. Basic
characteristics such as age and sex are in some internet formats (such
as chat-rooms and forums) also invisible. Anonymity and the very
character of a media as a “playground” have strong behaviour influence.
This enables individuals to behave in a way very different than their
image presentation in every-day world, so they can express beforehand
covered aspects of their personality in a similar way as on a
masquerade. In virtual chat-rooms people can become exactly “what
they want to be” or exactly “how they want other people to see them”.
In anonymous internet communication “we are and we are not” at the
same time and this ambiguousness is one of the attractions of this
environment. That is why this ambiguousness determines our attitude
towards our screen images. On one hand we keep the attitude of outer
distance so to say a game with false images in the sense “I know I am
not like this (brave, seductive,…) but it is nice to forget our real image
every now and then and to put on a more satisfying mask. This way you
can get relaxed better and get rid of the burden to be the way that you
are and to have to live with this and to be responsible for it”. On the
other hand we also “are” on the internet what we are not or we not dare
to be in real life. The internet person that people create can be “more
me” than my “real life” person (my "official" image) as far as it makes
those aspects of myself visible that I would never have dared admitting
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in real life. The fact itself that we percept our virtual image purely as a
game enables us to get rid of the usual obstacles that prevent us from
realizing our “dark part” in “real” world and to freely show all our
libidinous potentials. The charm of anonymity is also and above all in the
following: We can carry out the “masquerade” in virtual world without
actually doing it and this way we avoid the feeling of anxiety connected
with the action in the real world. We can do it because we know that we
are actually not doing it for real. Obstacles and shame are this way
pushed aside. We can articulate hidden truth about our drives at the
exact time when we realize that we are only playing a game on the
screen. We accept our fantasies as far as we “know that they are only a
game in virtual reality” (Žižek, 1996: 115-116).
The question is of course, whether in that case, what we perform in
cyberspace dreaming is in a way “more real than reality”, i.e. closer to
the gist of our own personality than the role we play in relationships with
real partners (Žižek, 2000). We can be more “genuine” and “authentic”
on the internet games contacting with a co-player than in real life.
Because we know that virtual reality is “only a game” we can dare to
play whatever we do not dare admit in “real” mutual contacts.
Conclusion: Social pain or social gain?
“You're sitting in front of a large computer screen.
You click on a little picture of an antenna and a window opens up onto a
chat channel where everybody knows you as Cosmic Charlie.
You size the window and leave the chat channel open on a
corner of your screen.
You click on a picture of a tiny piece of paper and open a document you
are composing.
You click on a picture of a little castle and open an electronic window
into a MUD where you are ZIx, a trigendered witch of the twenty seventh
century.
You click on the Netscape icon and websurf.
Then you cycle for a few hours among your identi-frags. Chat, compose,
MUD, surf, chat, compose, MUD, surf.
You do this all day, every day. For years.” (Rheingold, 2000:1)
Howard Rheingold presents in a metaphorical way the image of modern
internet user. Nowadays we could add Facebook, Instagram and lots of
others online services. His image could be frightening for some people,
for other maybe not. Sherry Turkle says that we understand technology
as something we must accept wholly or reject it without doubt and that is
very typical and symptomatic for our way of thinking. Internet should
make possible for the individual to recognize new aspects of our own
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personalities. The potential of virtual reality actually lies in the very
process of redefinition of identities which is so typical for this reality.
In the case of the Internet, we are faced with a rather different
conception of communication which, according to its specific nature, also
bears impact on the sole approach or attitude towards individual’s
identity and community in which this individual exists. Within an Internet
community the individual is “liberated” of his body and space and
therefore disposes only of multimedia images and words. This is what
enables their imagination to develop within an “empty” discursive space.
However, even in such a space the narration facilitates the formation of
communities, enabling the individuals to perceive themselves as part of
these communities and thus create their own identities. Contrary to
“classical“ communities where every individual has their own, often
predetermined position as well as identity, Internet communities, in
accordance with their intrinsic nature and technological possibilities,
offer an inverse process or perception of community. In such
communities the individuals as their members do not feel as if they
belong to a certain community; instead they more likely feel that a
community belongs to them. Moreover, the perception itself of identity is
not merely a “derivation” of our identification with community, but results
from our understanding of the community identity (Praprotnik, 2003:161).
Virtual space does not constitute any leap into a completely autonomous
subjectivity and virtual liberation. This is why, to a certain extent, this
space does not represent an alternative to the so far existing physical
space, but perhaps some sort of “comfortable” extension of the already
established patterns of modern culture. In relation to the field of virtual
space, we also cannot speak of an all-permeant subject, since
individuals in front of PC screens are inevitably also subjects and
therefore socially constructed entities. Even the wishes and motives of
those individuals that are being fulfilled via the Internet do not bear any
evidence that new, different subjects are being generated. This is
already made clear by just a quick glance through the on-going “traffic”
on the Internet. The reason for this may be found in the well known
definition of the Internet opportunities, according to which our
imagination is our only limitation. From the point of view of the subject,
virtual space does not represent a radical break away from the past.
Individuals and groups thereof project into virtual space very similar
wishes and strategies to those that are being realised in the “real” world
(Praprotnik, 2003: 162).
Let us end with the notion of community which is basic environment for
identity formation. Are virtual communities different than real everyday
communities? Internet communities are supposedly capable of creating
a feeling of genuineness since they incorporate a space where complete
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strangers can meet who share similar interests, needs, and wishes. It is
because of this apparent non-functional connectedness (in virtual space,
contacts are being established between complete strangers), as well as
anonymity that it is made possible for such communities to acquire an
aura of genuine authenticity. One of the core incentives for establishing
these communities is the desire to be connected, i.e. to belong. As soon
as the Internet technology becomes available to a wider audience, the
latter starts to build communities. One of the principal reasons for such a
"systemic" phenomenon appears to be exactly this "hunger" to belong to
a community. This "hunger" is also an expression of individuals’ fear of
empty space or fear of not belonging (Praprotnik, 2003: 162-163). It,
furthermore, demonstrates that the only thing that has actually become
globalized is the space of separate imaginary nations, since certain
individuals favour to become part of a community that interacts in their
own language. These communities differ from one another only with
respect to the “method” of construction, since they can expand via new
medium. Virtual communities are therefore not a novelty – they only
expand differently or, according to Benedict Anderson1, they are
imagined differently. Every virtual world is thus dependent on physical,
social, pre-existing world and the connection between them is
maintained by individuals. The matrix of Internet situations and
meanings consequently represents nothing more but an up-to-date
continuation of the “original” matrix, i.e. the matrix of pre-virtual worlds,
since the individuals in front of PC screens have not, in fact, undergone
any change whatsoever. And this is why virtual culture is still regarded
more as an element or extension of real culture, rather than an absolute
alternative to it.

1

Author of well-known monography Imagined communities.
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A PSYCHOTHERAPEUTIC TREATMENT OF
PSYCHOSOMATIC PROBLEMS: PRESENTATION OF
THE CASE
Nevenka Podgornik1
Abstract
We talk about a psychosomatic illness when we are referring to a painful
emotional behavior (headaches and back pains are among the most
typical) where no structural changes on tissue or organs occur. Partner
therapy, which addresses health problems of both spouses, exposes
the connection between a bad condition and a bad relationship. As it will
be possible to see from the presented extracts of the present therapeutic
conversation, their relationship is based mainly on control, criticism,
reproaches, blame, power measurements, failed attempts to exert
control, gaining attention, acceptance and consideration. For many
years now, they have been living in a vicious circle, full of controlling
behaviors and thus losing– each in their own way - control over their
own lives and their marriage.
The presented case is a presentation of the harmful use of the
psychological behaviors of external control in a partner relationship. The
psychotherapeutic process involving the couple shows a way to create
new figures, through which the spouses can appease their basic psychic
needs more successfully and regain control over their lives and their
marriage.
Key words: psychosomatic problems, psychotherapy, counselling,
partner therapy
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Presentation of the case1
Ana and Ivo2 are an older married couple who has been living for many
years in an unsatisfying, even painful relationship. Their marriage does
not reflect the traditional values – to be considered, respected,
appreciated and, of course, loved. The couple lives in a marriage that
differs immensely from the traditional idea of marriage. Their creative
system tries to find a way to restore control in their marriage, but these
attempts throughout the years have been unsuccessful. That is why
they opted for therapy.
Mrs. Ana talked about her creative thoughts – what was she prepared to
do to have her husband all to herself or to be more appreciated and
respected than his husband’s mother. Through her frustrations she tries
to deal with ordinary emotional behaviors, like complaining and being
angry, and she is slowly turning her dissatisfaction into depression.
Their resistance against trying to exert control over one another and
their unsuccessful attempts to control themselves present themselves in
a hurtful way, also with pains 3. Mrs. Ana suffers from severe and
frequent headaches and Mr. Ivo has a drinking and some somatic
problems (he complained a lot because of a lower back pain). Both
spouses are overweight.
Ivo’s drinking is a typical attempt to feel like he escaped the control that
is exerted over at home, but this intoxication is just making him lose
control over his own life.
Part of the first conversation – it was intended as to establish a
connection, a safe therapist-client relationship, to familiarize with the
problems and thus interpret them, to identify the behaviors in their
relationship and for my interpretation of what I saw and heard – is
already giving some insights and the gaining of new beliefs for both
clients.
T: You say it’s time to change your life. What are you thinking about?

1

The recording was prepared in accordance with the therapeutic modality, of which I,
as the author of the article, have a European diploma of psychotherapy, and supervised
by a supervisor of reality psychotherapy.
2
3

The text has been published with the permission of the clients.

Before the conversation both clients assured me that no medical examination had
shown any organic cause for their problems.
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I: We realized that we cannot continue this way. We are not getting any
younger and our life is getting too difficult. I think that we cannot
continue like this, something has to be done.
T: Can you describe what you have in mind when you say that your life
is too difficult? What do you mean by saying that you cannot go on like
this?
I: I cannot talk normally with her anymore. Whatever I say is wrong. She
starts rolling her eyes, or she swings her arm and she tells me to go
somewhere, or she replies curtly. And then the fight starts, because I
can’t stand the way she talks to me. I’d like to talk to her, but it’s
impossible.
A: You don’t want to talk, you want to give orders, so that everything
would be as you say. And if I don’t agree, there’s a fight coming.
I: Then why do you just turn your back and leave? You don’t talk!
A: Because you’re getting on my nerves, I can’t stand you and your
mother anymore. From the moment that I set foot into the household, it’s
been more than thirty years ago, there was never a stake on my plate,
like I’m not part of your family. You know (she turns to me), I’ve had it,
I’m worn down. I can’t do this anymore.
T: I believe that during the years there’s a lot of unpleasantness that
accumulates itself in a marriage and because of that we are unhappy
and we don’t feel good in such a marriage. You two already came to the
conclusion that you don’t want a marriage like that. I’d like to know what
expectations and hopes for your marriage brings you here. Do you want
to preserve your marriage and work on it in order to improve it, or are
you thinking about divorce? What do you want, what are your thoughts
on the subject? Mrs. Ana?
A: I’m not thinking about separation, although it’s hard, I won’t say it
isn’t. We had crisis all the time and we survived them. A separation or a
divorce is not an option, where would I go, I don’t have anything mine
and I have just enough money to survive. But in spite of all that I don’t
want to end the marriage.
T: So it means that you’re prepared to invest in your marriage, to
contribute to its improvement?
A: Yes, even if I don’t exactly know what it means to work on it.
At first I thought it was a too early for a professional point of view, for
explaining the choice theory 1, especially because I haven’t checked yet

1

Choice theory is a new form of psychology which explains that we and we alone
chose everything that we do and our decisions are based on various reasons. This
includes also the dissatisfaction that we feel. We chose all of our activities and thoughts,

| 150

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

if the other spouse wants help too. I could only assume that they came
with a common goal. Despite the hesitations, I thought it was a good
opportunity for me to talk about the possibility of choosing behaviors –
behaviors that build and strengthen a relationship, and behaviors that
are “deadly” for a marriage. I related to what Mrs. Ana said before and
started encouraging.
T: It’s good that you said you are going to work. I believe that each one
of us can chose and control his own behavior, but not the behavior of
others. And that the behaviors we chose are very important for our
relationships. By choosing behaviors like insulting, reproaching,
blackmailing, threating and more, we contribute to the destruction of a
relationship, or in this case a marriage. But on the other hand, with
behaviors like listening, supporting, considering, respecting, accepting,
we strengthen and consolidate the relationship. If your goal is to save
the marriage, then it would be proper to use the kind of behaviors that
improve and strengthen it.
A: I understand, but I don’t know if this can be applied when he comes
home drunk and he despises me and insults me. How can I respect him
then?
T: With difficulty. Maybe it would be better if for start you realized that
you can control only your behavior and not your husband’s too.
A: I know that, because no matter what I do, he always does things his
own way.
T: Good. I suggest we stop there a little. I’d like to ask you too, Sir, what
do you want regarding your marriage.
I: I thought I wouldn’t get my turn today, that she’d do all the talking as
always.
I deliberately ignored his reproaches and by that I wanted to show him
that he cannot control me with that kind of pressuring attempts. I calmly
repeated the question.
T: Do you want help for your marriage?
I: Of course I do, that’s why I’m hereWe don’t need help from others to
pack our things and go our separate ways.
T: Good. What do you think about the idea that you can control only your
own behavior?
and indirectly we also chose our feelings and a good part of our physiology (Glasser
2007a).
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I: To control my own behavior? Does this mean I cannot make her obey
me?
T: Yes, that’s what it means.
I: That’s not true. I can make her obey me.
T: But she alone decides if she’ll obey you. In that moment it’s a better
decision than not obeying, especially if there threatening is involved. But
your wife can choose differently. She chooses her own behaviors, you
cannot choose them for her. Can I make you do something that you
don’t want to?
I: No, you can’t, that’s not possible.
T: That’s correct. And you too can’t control my behavior. That is the
choice theory. It asserts that the only behavior that we can control is our
own.
A: Then why do I have to do everything that he tells me?
T: Do you really have to? Do you really do everything that your husband
tells you to?
A: No, not everything, but most of it.
T: But at the end you are the one who decides whether to do it or not.
A: I’ve never thought about it this way. It seemed to me that I have to,
that it’s not my decision.
T: Yes, these kind of realizations give you back the feeling of control
over your own life, that in fact are we the ones who choose and reach a
decision. But we opt for what seems better at the moment. Our behavior
has always a purpose, we want to attain something with it, maybe even
for someone to leave us alone.
I: I can agree with that. She provokes me, but when I say something,
when I show who the master of the house is, it all goes wrong.
T: If we said that we can control our own behavior, then my behavior
doesn’t depend on someone else’s behavior. Therefore, I don’t need to
behave like someone else does, or as someone else expects. I can
decide otherwise. I have that possibility. And becoming angry is a
behavior and thus I can decide not to choose it.
I: Yes, maybe, I think that’s very difficult. We were taught this way.
T: I agree, in time our behaviors can become part of our habits. At least
the ones with which it seems like we’re gaining something, but in reality,
they’re harmful. We’ll talk more about this later. We have to abandon this
kind of behaviors or replace them with new, more effective ones in order
to feel better.
A: Yes, I’d like to feel better again.
T:Could you pay attention to the kind of behaviors that you choose until
our meeting next week? Would you try to choose more behaviors that
would bring you closer, establish a more solid connection between the
two of you, so that you can feel better in your marriage.
A: So, I’ll take care of my own behavior?
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T: Yes. That’s exactly what it means. And you, Mr. Ivo, try to take care of
your own behavior, use the ones that will get you closer to you goal – to
feel good in your marriage.
I: I agree. Everyone takes care of his own behavior.
T: This means that you won’t reproach, threat or insult one another, that
you’ll be attentive, take each other into consideration, listen to each
other, try to be well disposed to one another. Is that acceptable for you?
A: We’ll try and we’ll see how it goes.
In my first conversation with the clients my goal was not to take sides,
neither hers nor his, but I have to take the side of their marriage. That is
why they came to me. I was very attentive of that, because I was aware
of the fact that otherwise I might “lose” one of them, and that would
impact our further work and their marriage. This is why I was constantly
using the word marriage, so they would realize that we are talking about
a thing, common to both of them, and that it will be the focus of our
future work.
Maybe the agreement regarding their behavior until next meeting is a
little too general, at this moment they certainly do not know what exactly
means for them, in their everyday life. I think that it’s important for them
first to become aware of their choosing of behaviors and to gain the
feeling of deciding (for themselves, not for the other one), so in the
future we will be able to discuss some activities that they could do
together for the sake of their marriage.
During our next meeting I first focused on their choices regarding their
behavior in the past week during which we did not see each other. As
expected, it turns out that the stimulus-response psychology 1 is deeply
rooted in their subconscious and that it is not possible to get rid of it in
such a short period of time, therefore I will repeatedly talk about it and
try to explain it, estimate it, try to make them aware of it in order to make
them really believe that they chose whether to act this way or not and
that choice theory becomes their new belief.

1

The stimulus-response theory (classic S /Stimulus/ and R /Reaction/ behaviorism)
acknowledges only the human behavior as a part of psychology (the connection between
stimuli and reactions), and ignores conscious actions, mentality and everything that
belong in the “black box” (Watson). The period of the “reigning stimulus” (Thurstone v
Musek, 2003: 17) still lasts. The mechanical S-R system is accepted by “almost every
‘scientific’ psychology, but what is more important, /…/ almost everyone believes in
it.” (Glasser, 2007: 39)
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Further on I wanted to know what they still define as good in their
marriage. I’m researching their sources, what is that on which we can
work on, where can we find some possibilities for new and better
choices.
T: Can you both, please, try to think about what are the good parts of
your marriage? What are you satisfied with in your marriage?
I: I don’t know what’s good, but I know there’s lot of bad. The constant
arguing, quarrels, she doesn’t even want to eat anymore, let alone
anything else.
A: Why should I eat with you when you don’t even see me?! You eat
with your mother. I, as your wife, don’t even exist in that house. Your
mother is the important one, not me!
I: It’s not true, you know it’s not true! Where should I put her? She’s my
mom.
A: And I’m your wife, but you are not as attentive to me as you are to
her. You don’t care about me. And she acts like you’re hers.
I: You just think that. I do take care of you, what else am I doing? I take
care of both of you, and the children too.
T: If I may interfere… This, what you were talking about now, is what is
bad in your marriage. Let’s look together at what’s good. Could we say,
Mrs. Ana, that Ivo is an attentive husband, father and also son?
A: Yes, I can say that he’s attentive. He worries a lot when it’s things
look bad for us and there’s not enough money. He does his best, he
often works alone with meat and then he sells salami and sausages so it
would be easier for us.
T: Does this give you a feeling of safety?
A: Yes, it does. I know that without him it would be a lot worse, I don’t
even know how it would be.
T: What else do you appreciate about Ivo?
A: I feel that he’s not a womanizer, I’m not scared of that. He also
doesn’t burden me because of my looks. I’m week-eyed, these thick
glasses, and also my years are showing in other ways. I don’t remember
him ever letting me know that.
I: To me she’s still beautiful and I still want her.
T: It’s very beautiful what you said. Can you tell this to her, to your wife?
I: Of course. Ana, to me you’re still the most beautiful woman and you
know I miss us sleeping together.
A: I have no interest in that anymore.
I: But I do. You didn’t even hear that you’re beautiful to me.
A: I did, what you said is beautiful, but in reality I don’t feel that way, your
behavior towards me doesn’t make me feel that way. There are too
much ugly words.

| 154

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

T: And now you have the chance to tell each other what you respect,
admire about the other. Ana?
A: I don’t know, he’s hardworking, I can say that, he does a lot of work
around the house. He and his mother reproach me with laziness and I
don’t know what more can I do! Like everything I do is not enough.
T: Let’s stick with the good. Ivo?
I: Ana is an attentive housewife and a good cook. I have never
complained about that. But this Sunday I made an effort and made roast
meat and potatoes, and when I wanted the three of us to sit at the table,
she started grumbling about the mess I made in the kitchen, the way I
prepared the meal… Just because I didn’t make it her way. She spoiled
everything, I got mad and left.
A: To the bar. To play cards and drink.
I: Yes, to the bar, where I can relax.
T: We all feel better where we are accepted, popular, where no one tries
to control us. And friends at the bar offer us just that. But we remain
unhappy, unsatisfied in our relationships with other people. You told
each other some good qualities, that could maybe help you getting
forward. How could you satisfy your need for understanding, acceptance
in your relationship?
A: I started to think that he feels much better in the bar with his friends.
That’s why he spends there so much time and why he goes there so
often. I never understood what the hell he gets there?!
I: It’s exactly how you said. No one bothers me there.
A: Are you saying that I bother you?
I: That’s how I feel. I’ll be honest. When I’m home I feel like being on
rack, on one side it’s you pulling me and on the other is my mother, and I
just want to please you both.
A: Now I just realized that I have never asked you how you feel. All this
time I’ve been concerning just about my dissatisfaction.
I: I think all three of us are unhappy. I feel like I should promise now that
I’ll never behave like I did until now.
T: It would be good for your relationship to abandon these behaviors,
besides, you don’t need to promise anything to anyone, just to yourself.
I: I think we should continue from where it turned bad the last time –
from choosing these other, better behaviors. What do you say, Ana?
A: We didn’t do very well last time. I agree that we should try again.
T: All right. Maybe this week you can make another step and try to
choose behaviors that could bring you closer, maybe you could use
some behaviors from the past that turned out to be good for you. By
doing this you can pay attention to your feeling, how do you feel when
choosing these new behaviors.
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This text is, above of all, a display of a wide range of harmful behaviors
for a marriage and for the individuals in it. A lot of reproaches, expressed
several times (in order to be heard, taken into consideration), a lot of
resentment, reciprocal blame, laying guilt, etc. In short, there is a lot of
helplessness and unhappiness hidden in all these hurting behaviors, for
which the couple (still) believes that these behaviors will help them
change one another, that the other will realize what is doing wrong and
how to do it right.
With no doubt, Mrs. Ana thinks she’s the victim. Her posture and her
words express her belief that she’s being wronged, that she is a
powerless victim and that others run her life. In her relationship with her
husband and his mother she does not feel accepted, loved, important,
etc., or in the language of choice theory; she does not appease her
basic psychic needs1 in her relationships with close relatives. That is
why she started to develop auto destructive behaviors soon after they
started living together. It was an attempt to appease her needs trying to
change the behaviors of other people. Of course, she could not succeed
because it is impossible to change the behavior of someone else. She
did not develop her behaviors and her beliefs in her relationships with
new people, that is why she is unhappy today, and her unhappiness
manifests itself in various ways, as far as with mental health problems
and pains.
Mr. Ivo took the position of the stronger one in their relationship. He has
his wife and mother troubling themselves around him, which gives him a
feeling of power, importance, worth. At the same time, it is possible to
identify feelings like entrapment, powerlessness, because one side (the
wife or the mother) always remains dissatisfied, because whatever he
1

Glasser (2007a) defines the need for love (acceptance, belonging, cooperation), power
(status, importance), freedom (independence, autonomy, creativity) and entertainment
(learning new things, change and playfulness) as basic and universal psychic needs.
They take place in centers in the newer parts of the brain, particularly in the cerebral
cortex. These needs are being appeased through a person’s activities and while
interacting with other people (Zupančič, 1997: 135) and furthermore, they are vital for a
person, regarding their place in the person’s genetic material (ibid). Glasser (Zupančič,
1997: 135) believes that, in order to live, it is necessary to appease them on a daily
basis, at least to a minimum dose. A successful appeasing of needs expresses itself
through the feeling of contentment, in the realization that we can control the world, and
in the rise of one’s self and positive identity (Glasser, 2007a). Symptomatic behaviors
are attempts of the organism to lower the frustration that arises when the client does not
appease his basic needs and his creative system offers solutions through various
emotional and physiologic behaviors (ibid).
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does, he cannot take into consideration both of them (they are on two
different sides). Moreover, he feels unsuccessful, because in reality he
cannot manage to realize in the best possible way his belief that as the
only man in the family, he has to provide for their financial safety. I think,
these are his distresses and he expresses them through male forms of
dissatisfaction, i.e. alcohol abuse and pains that are acceptable for men
(back, lower back pains) and through that he tries to assure himself
power and control.
I think it was important and also necessary to clearly tell to the couple
what our main goal is –their marriage. We are not working on only one of
them. Even though, if this time they have also tried to win me over “his
or her” side, I persistently sided with their marriage. It seemed the only
reasonable decision.
I would bode well for both spouses and their marriage to experience the
effectiveness of new behaviors, otherwise they will hang onto their old
beliefs about the effectiveness of external control psychology. It does not
help that there is two of them and that the formed alliance, even if it is
“rotten”, represents a risk that they will strongly cling onto old beliefs and
persist in using destructive behaviors. If one or both of them preserve
the external control psychology, there is a great possibility that their
marriage will fail or that they will continue to unhappily live in it.
Further on I plan to explain to the clients the concept of holistic behavior
1 and to show them the connection between their health problems and
their chosen behaviors and beliefs. But before that, I’m interested in their
quality world, what are the images through which they try to appease
their psychic needs. I foresee that it will be necessary to create new
images that will replace the existing ones, which have or will prove
themselves as unattainable, or maybe it will be necessary to create
completely new images that will help them appease their needs more
successfully. I’m also interested into the most important image in their
quality world – their self-image.
T: You say that since you started using fewer forcing behaviors, you
have fewer conflicts. I think that today we should take a look at the
1

The concept of a holistic, flexible and creative behavior is the belief that we cannot
separate the mental from the physical. A person’s physical activity, thinking, emotions
and physiological phenomena are represented by four behavior components with which
a person tries to “change the physical world as he experiences it into a world that
closely resembles his quality world.” (Lojk and Lojk, 2011: 314)
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activities that make you both happy and maybe you haven’t done them
in a long time or you haven’t even tried them yet. What do you think?
A: I have a lot of desires but there’s no money to realize them. And
maybe I’ll never be able to.
T: Can you tell me more about your desires?
A: Since I was young, I dreamed about how other parts of the world look
like, how people live elsewhere. But in reality I’ve never gone anywhere,
there’s only work at our home. He never wanted to hear about what I
want. I could only take care of the family and work. That yes, but having
fun no, God no!
I: We have very different desires, you know. I enjoy working, but
everything is difficult for her.
T: I suggest you focus on yourself. What is that make you happy, what
do you want to do?
I: I like to stay home, I don’t mind not going anywhere. Maybe, when the
children were little I wanted to travel, but I dedicated all my time to
building the house. In that period, I also didn’t have time to fish so I gave
it up. Sometimes I still think about it, I think that walking by the river and
fishing calmed me, I felt a special peace, I was alone with myself, I
remember the serenity that I felt.
T: Do you miss those feelings?
I: Yes, I miss them. I’m very nervous and I think that I can calm down
only when I drink.
T: I invite you to think together about the things that you have in
common. We believe that the children moving away from home often
shows the holes that have formed in a marriage. But the time when
children move out is also a chance for the spouses to “come first” once
again and to dedicate themselves to each other.
I: I think that’s what happened in our case. Ana has now become more
annoying and unsatisfied because she can’t turn her attention to our
daughter and son so much.
T: Do you too feel the need for common activities?
I: Yes, I’d like to get close again. Our relationship has lots of holes, but I
think that things calmed down a little, for one there’s less fighting.
T: What are you thinking about, any ideas about where you see the two
of you together?
A: So, as I know us, I’d say that we enjoyed ourselves by watching
movies. I don’t remember when was the last time we watched a good
movie, now we follow politics and social themes. In the past I liked to
have fun, I was relaxed, but I haven’t seen myself like that in a long time.
I: I think it’s a good idea. I’d be very happy to watch a movie.
T: You can watch a movie together, but I don’t know how much would
that help your relationship. We are talking about what’s good for your
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marriage. So, it would be better to find something that connects you,
something personal. What do you say?
A: It’s difficult to say what that would be. I think it’s impossible to go
anywhere, I don’t know who would take care of his mother.
I: Barbara (their oldest daughter) can visit and take care of her, that
shouldn’t be a problem. The only question is where we would go. We
cannot afford anything expensive at the moment.
T: Perhaps you would enjoy some alone time. When was the last time
you were alone?
A: I don’t remember I really don’t. His mother was always there, which
drives me to an even bigger despair.
I: Right now I was thinking about our farm, what if we go up there to take
a look? I think that there is really peaceful and right now everything is
green. Right now I wish I was up there.
A: And what will we be doing there? We’ll work again. I’ll cook and clean
and you’ll work around the house. Like when I’m home.
I: It wouldn’t be like at home. And we don’t need to work. I don’t have
that intention. We can enjoy the nature. We could go for a walk, down to
the stream, you could pick snowdrops, we could lounge, talk. What do
you say?
A: It’s okay with me if we won’t work. But I can really picture you taking
walks and picking flowers (laughs). Can we stay more days?
I: If I say I won’t work, then I won’t work. I will take walks, but you’ll be
the one picking flowers (laughs). We can stay from Friday to Sunday.
A: You mean this weekend?
I: Yes, it’s going to be really nice, weather wise.
A: Agreed, we’re going.
T: Nicely done. I think it’s important that in these three days you don’t
say or do anything that you know would destroy the good climate in your
relationship and that would divide you. I wish you a nice weekend.
These kinds of conciliatory discussions between spouses are a good
sign for their marriage. They try to come to an agreement, to
compromise, say things that would not cause anger and accept (with
humor) their characteristics. With that, the clients showed a real interest
and willingness to save their marriage and that, despite everything, they
both have enough optimistic consideration to continue. I think they
reached a point where they really realize that it’s up to them to change
things and to make it all better, otherwise they risk increasing their
unhappiness and completely destroying the marriage.
The purpose of common activities is to feel once more connected, to see
each other in a different light, outside of everyday life, which they could
not handle for some time. And what is more important, they are alone.
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So the wife will not feel like she comes second in the competition for her
husband’s attention and he will not feel like he’s on a rack between one
and the other constraint. There is a possibility that they will awake old
feelings, remember an old, good quality, but more importantly they will
realize that they can still enjoy things – together and even after all these
years.
Of course, we should not expect that these three days, as beautiful as
they can be, can do miracles for their marriage. But it will certainly be a
good start in the process of improving their relationship. In their
feedback they said that is was “nothing special”, but that they haven’t
had such a nice time in years. They confessed to each other that they
tried to enjoy as much as possible the time spent together and that they
did not “come to any disagreements”. It is also very encouraging for their
marriage that after several years they have been intimate again.
I think it’s important to “revive” the images from their quality world, in the
sense of what kind of a person I want to be, what makes me happy,
what brings me joy, what do I need and how, or in which way I used to
realize that. I understand the “revival” of the images in the quality world
as an awakening of a person, because our thinking and our activities are
in accordance with the created images, so our “personal album” is the
source of our new choices. That is why I think that in the process of
changing our beliefs and choosing new behaviors it’s important for each
person to become aware of the “images” in his “personal album”,
because that is how he can recognize his desires and needs, but also
the ways of how to reach, appease them.
Further on I’m going to present you the discussion in which I introduced
to the couple the Glasser’s “marriage circle” or the “rescue circle”.
T: You surely have noticed that from the beginning I’ve been talking
about your marriage. We’re talking about what’s good for your marriage,
how to preserve it, improve it, all this time we’ve been working on your
marriage and for it. In your experience you sometimes still use the old
controlling behaviors and you still encounter some problems. It’s
important that in these moments you know how to act for the good of
your marriage. In that case you can rely on the solution circle, in which
you enter once you realize that you’re using destructive behaviors, with
which you try to control or to change the other’s behavior. In that case
you can discuss about what can each of you – by taking into
consideration the knowledge that you can control only your own
behavior – do in order to solve the problem.
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I: This means that I invite Ana to step into the circle if I start getting
angry, because of something that isn’t the way I want it? And then we
talk?
T: Yes, in this circle you don’t use destructive behaviors, not even anger,
but other behaviors that are good for your marriage, for example
listening, supporting, connecting, discussing and other behaviors that
will bring you closer.
A: What if none of us mentions the circle, if we continue to argue?
T: You are the one who decide about that. When you have your
marriage before your eyes and the realization that everything you do has
to be for its good, I believe that you won’t even have to use the circle
that often, because you’ll be solving your disagreements before that. But
if you’ll stick to your convictions, to what is important to each of you,
you’ll find yourselves on your old path and your marriage will find itself in
a bad position again.
A: Just like everything really depends only on us.
T: I believe that it actually depends on you. No one can have as much
influence on your marriage as the two of you. Like we established
before, no one can make you unhappy unless you see and feel that
way. There are no reactions to the stimuli, there are just choices.
A: I know, but I’m afraid that I’ll start yelling and insulting him again when
he comes home drunk. His drinking makes me angry. I mean, I get
angry. What can I do in the circle with him if he’s drunk?
T: What all this yelling at him about him being drunk brings you?
A: What does it bring me? It brings me nothing, I just get really angry.
T: I believe that it brings you something, otherwise you wouldn’t yell at
him and insult him. Does it perhaps give you a feeling of power,
supremacy, and control over him?
A: And what can I do with that power if the next day I’m the one who’s
subjected to him again. He’s the householder.
At this point, there was clearly presented an unsatisfied need of power,
control and being heard in the relationship with her husband. I thought it
was important to focus on it.
T: Can you obtain this power in some other way? You realized that the
one you have when your husband is drunk doesn’t last long. Can you
find some other way to regularly appease this need?
A: I’d like to have the final word at least regarding the housekeeping. I
think that lately he wants to take the lead on that too.
T: What does it mean to you to have the final word regarding the
housekeeping, as you say?
A: That I’m the one who knows more about it.
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I: But I do admit that you’re more familiar with the housekeeping. When I
do something little it’s just to show you that I can do something too and
that you don’t need to spend all your time in the kitchen, it’s not because
you’re not a good cook. It’s far from that.
T: Can you see your husband’s “involving” in the house chores in that
way?
A: I can, I never thought that he has good intentions. I thought that he
wants to teach me so I’d see how to do things right.
T: If we go back to the question about the behavior you choose when
your husband comes home drunk. Do you believe that you’ll prevent him
from getting drunk again by attacking and insulting him?
A: No, I don’t believe that anymore. Otherwise he’d have already
stopped, considering that I’ve been attacking him because of that since
we’re together.
T: Now you know why you haven’t had any success, because it’s not in
your power to change his behavior. But you can change yours. Or the
attacking and insulting contribute to the improvement of your marriage?
A: Of course not. What should I do then?
T: What should you do? What kind of possibilities do you see?
A: I can turn around and continue to sleep.
T: What would you achieve with that?
A: I wouldn’t get upset and there would be no fighting.
T: So this is a better choice that the former one.
A: Yes, it’s better. But I’d still want to talk to him in the morning when he
sobers up.
T: That would be reasonable. But without the insulting, criticizing,
reproaching …
A: I’ll try not to use all that, and if I won’t be able to do it, I’ll use the
circle.
T: What do you think about your wife's thoughts, Ivo?
I: I think it’s almost impossible that there would be no screaming and
attacking when I come home. I’ll be very surprised if everything will be
as she just said. I think I’ll be coming home earlier than usual, because
now I know what to expect, so it doesn’t matter to me when I come
home, I’m yelled at anyway. We’ll see.
Further on I stirred the conversation towards the importance of a good
relationship – a successful satisfying of the needs in their relationship by
preventing the use of behaviors that give a person a false feeling of
control over his life.
For Ana and Ivo, the rescue circle or the marriage circle represented a
lifeline in situations where they couldn’t abandon compulsory actions.
Especially in recurrent frustrations, they frequently held on to old
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behaviors and after some time they managed to make new choices,
which is very positive for their marriage.
The clients thought about the connection between their mutual (lack of)
understanding and their health problems. At one of our therapeutic
meetings, they stressed their understanding of the holistic behavior and
the explanation that a psychosomatic illness represents the destruction
of our creative system. In that occasion, they performed a self-estimation
regarding their new choices, the change of the adopted beliefs and their
health problems (physic and mental ones).
A: I remember you saying once that we are the ones that create the bad
feelings and health problems.
T: In a way, yes. It happens as a result of our best attempt to obtain
what we desire, to realize the images we have of ourselves or of others,
that are preserved in our quality world. That’s why we talk about
headaches, pains, depression – by using these, Glasser reminds us that
it’s our choice. And that give us the feeling of control. What’s your
experience?
A: It’s difficult to get used to it, because we always used to say that we
have a headache. I noticed that my head hurts when I’m upset and
angry. Now I understand why. And I have a hard time to understand, as
you say, what the thing that I get with these headaches is.
T: We discussed that our behavior is holistic, that by choosing what we
will do and think, we indirectly influence our feelings and physiology, the
activity of our organism. Deriving from this kind of understanding of the
human behavior, we talked about new choices, therefore about new
activities and the change of beliefs – our consideration about something.
That’s only logical. When people are in distress, we focus on the
symptomatology, because that’s what we feel, it’s more noticeable. Let’s
say our heart is beating faster, our hands shake, we sweat, we feel a
knot in our stomach, in the throat, we blush, etc. That depends on what
our “talents” are. I just want to tell you that occupying ourselves with
physic signs and also with feelings doesn’t help us to feel better. These
are just signals that we’re not feeling well at the moment and that it’s
time to do a self-estimation – about what we think and do.
A: This explanation helps me a lot and it’s very logical. We also talked
about choices all the time. But I don’t understand the fact that we choose
pain.
T: In accordance with the choice theory, we understand the
psychosomatic illness as an indirect creative choice. If we constantly use
something, it tells us that it brings us something that we gain from it.
Often, the illness can give us a certain amount of control over others,
with the purpose of satisfying our needs. It’s typical for people who
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suffer from a psychosomatic illness that they keep inside their anger,
resentment, a controlling emotional behavior that for some unknown
reason they don’t show, because it may not be in accordance with the
beliefs they adopted. One of these labels is: “boys don’t cry” or “if you
get angry, you’re ugly”.
A: I was always told that as a woman, I have to endure. But a man
doesn’t have to?!
T: Probably not, Eva was conceived from Adam’s rib and after that the
poor woman offered him an apple (laugh). I’m saying that numerous
stereotypes originate from Christian traditions and they are embedded
in our thinking, our beliefs, they are the filter of our perception and our
activities are in accordance with our beliefs.
I: What we decide to do and how do we decide to act is very important.
When I think about that I don’t know what’s right anymore. Is it better to
get angry or to repress the anger?
T: By getting angry we just try to control someone else, to make him do
what we want. It’s not that we repress our anger, but it’s about looking at
other’s people behavior in an another way, so we don’t get angry by
thinking or looking at that and we find some other ways to appease our
needs in our relationship towards this person in more successfully. By
improving our relationships and appeasing our physical needs, we don’t
need destructive creativity. And that is the purpose of therapy – to regain
control over your life with new and better choices.
In the therapeutic process I haven’t paid any attention, at least not
directly, to the symptomatology (pains, overeating, alcohol abuse, etc.).
Because in accordance with the choice theory I presumed that the
presented symptoms are caused by an important unsatisfying
relationship (the two spouses came to therapy with the same selfevaluation in mind). Means that the spouses do not appease their basic
physic needs in their relationship, at least not successfully, and they are
victims of the external control psychology or maybe both, or at least one
of them, use it.
I always followed this conviction when the spouses started describing
the symptoms, complaining about their physical problems. Trough
questions, thinking and acting, I “posed” them on the “front wheels” of
their holistic behavior. It seemed that neither of them noticed that, at
least to the point that they stopped talking about their symptoms.
By choosing new behaviors the spouses managed to choose more
connecting and less destructing behaviors at the end of the therapeutic
process. They started to do more common activities, which represented
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a new way of appeasing their psychic needs that have been neglected
for many years.
Conclusion
The presented case includes the clients’ story and the interpretations of
their problems, the therapist’s understanding of his clients’ problems
according to the concepts of the choice theory, a summary of parts of
the discussion that are important for reestablishing the relationship, for
discovering the clients’ quality world, for understanding the clients’
efforts, for making the clients abandon their beliefs of external control
psychology and accept the beliefs of the choice theory. The case study
shows also a recording of the therapist’s internal dialogue and her
professional interventions (she presents to the clients the essence of
the choice theory). The article is also an explicit presentation of
establishing and developing the therapist-client relationship in terms of
a therapeutic way to achieve an objective and it is also a presentation of
improving one’s mental health by discovering and acquiring the choice
theory, which contributes to the person’s autonomy, their independence
from the therapist.
From the present display case it is possible to gather some
characteristic behavioral patterns that have a destructive influence on a
relationship and to a person’s mental and physical health. The clients
put a lot of energy in trying to control others or escaping others’ control.
By doing that, they use a controlling, or other destructive forms of
behavior. It is evident that both clients try to appease their physical
needs in ways that are unsatisfying, or even frustrating and destructive,
which they express with somatization and mental distress. Their bad
physical conditions are connected to their dysfunctional beliefs and
destructive behaviors are tied to gender and social acceptance of
somatization. Both clients have problems establishing and developing
satisfying relationships.
The loss of control over their lives is reflected in the acquiring and/or
exerting control behaviors in a cause-and-effect thinking and acting. In
this kind of situation the clients are confronted with the realization that
they alone, directly or indirectly, choose what they later complain about.
They maintain their position as victims and the orientation towards a
physiological and emotive component of holistic behavior. Before they
attended the therapeutic process the activity component was completely
inactive.
The regaining of the clients’ control over their life was determined by
choosing more effective behaviors and thinking. When the clients
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learned how to remove external control from their lives, they stared to
change their at that time present unsatisfying relationships. Changing
the perception and understanding of their own actions enables them to
appease their basic physical needs in a more effective way and to regain
control over their life. The clients’ key realization is that they can control
and change only their own behavior and not anyone else’s.
The care for a (equilibrated) appeasing of the physical needs considers
the clients’ personal world of values, beliefs, images, ideas, etc.,
consideration of reality and search for solutions, better choices within the
given possibilities (environment). This includes also taking care of
existing relationships.
The base of the whole psychotherapeutic process is represented by the
therapist-client relationship. In his relationship with the client, the
therapist follows the value of human dignity, he accepts and respects a
person in his uniqueness and entity and he does not predict or control
his behavior.
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Introductions
Home, warmth and security are the words most often referred to by
young people when talking about family (Ule, Kuhar, 2003). However, a
child may sometimes think differently about the issue and struggle to find
positive things to say when discussing the topic, or simply fall silent. At
other times he might speak in a resounding, ostentatious manner about
family experiences and feelings. Why? What are these children hiding?
What would they like to talk about? In their day-to-day lives, teachers
and social pedagogues are in contact with many people who are dealing
with trauma, in their adolescence or in the adult world, which has
strongly affected or influenced their lives in their childhood, or in their
families. This article aims to offer support to the victims of violence, as
well as teachers and professionals, in order to understand its associated
problems, especially those experienced by the victims of domestic
violence, and to find the best and most appropriate solutions in terms of
providing help.
The family
"The family, as the basic unit in every society, helps to create each
society, just like the society helps to create the family" (Novkovič, 2009:
3). “A family is a system with some kind of internal activity, which is
constantly in reciprocal contact with everything that happens in its
environment..." (Tomori, 1994: 10). "In a narrow sense, a family is
defined as a nuclear family, which consists of two or more people who
live in a joint household and are bonded with each other by marriage,
cohabitation or parental relationship" (Keilman, 2003: 11). The United
Nations defines family as being "composed of at least one adult or group
of people who take care of the children, and is also defined as such in
the legislation or practice of Member States" (United Nations, 1992). In
the second article of the Law on Marriage and Family Relations in RS
(2004), family is defined as follows:
"A family is a community of parents and children which enjoys special
protection since it benefits children". At their patriotic, civic and ethics
classes, seventh grade primary school pupils become acquainted with
the following definition: "A family is a group of individuals who are linked
with each other by blood line, marriage or adoption, and in which the
adults are responsible for raising the children." (Milharčič Hladnik, Peček
Čuk, Devjak, 2004: 20).
In much the same way as there are various definitions of a family, there
are also different typologies. The sociological typologies of families have
investigative and socio-political importance; the same could be said for
statistical typology, which is mostly used for data collection purposes.
The existing typologies explain a great deal more about family structure
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than they do about family life (Rener et al, 2006). The Statistical Office of
the Republic of Slovenia (2002) provides insight into the following family
typologies: "Married couples without children, married couples with
children, mothers with children, fathers with children, unmarried partners
without children, and unmarried partners with children." Haralambos and
Holborn (2001) believe that only two types of family prevail – the nuclear
and the extended. In their view, the nuclear family comprises a married
couple and its underage offspring; the extended family is a larger family
unit, which is divided to include the vertical and horizontal integration of
family members; they add that the nuclear family is universal – the basic
social group from which all other, newly composed and more complex
forms originate. The nuclear family exists in every society and is known
as the family's most functional form.
In the Slovenian environment, Rener (2006) suggests a division between
core families (two parents, one parent and restructured families) and
extended families; however, at the same time, more and more young
people live an extended youth with their parents. This period of time has
been labelled the LAT phase (living apart together). "The LAT phase is
an intermediate phase that lies between family dependence and a
parental family of complete independence. It is characterised by full or
semi-economic dependency on the parents, while at the same time
being socially independent" (Rener, 2006: 18). The nuclear family's
presence has been dominant in western culture for centuries. This is a
result of the influence of the Catholic church, which prohibited polygamy,
extramarital relations, marriage within the family, divorce, re-marriage
and adoption (Greif, 2005) and, as a result, the related forms defined
thereto (Rener, 2006).
The biological system of a family is similar to a life cycle, moving from
one phase to another. Bajzek, Bitenc, Hvalič Touzery, Lokar, Ramovš,
Strniša Tušek (2003: 14) refers to natural cycles such as "birth,
childhood, divorce, old age and death, as well as unnatural,
unpredictable, random and sometimes fatal cycles. These fatal cycles
are the most common causes of crisis in the family." The nine levels of a
life cycle, which transition from the initial period of family formation to
bereavement, is built as a classic cycle on the presumption of a stable
partnership family (Ule and Kuhar, 2003).
Examination of the various family cycles allows for insight into the
various functions that family exercise in a given cycle. The family, an
institution in which social power has fluctuated over time in inverse
proportion to the power of the state, has lost many of its functions.
"Families are no longer bound together by economic reasons; a strong
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country allows an individual who is preserving family bonds to be free of
family ties until this manner suits him for emotional reasons. This type of
individual is, in fact, still not independent." (Pavlović, Korošec, 1997:7)
Pavlović and Korošec add that a family is left with:
reproduction, the emotional and physical care of the children, learning
experiences, thinking and speaking, beginning to become familiar with
how to behave correctly, and the interrelation of the emotional care of
the adults, without which even parents could not take care of children
(ibid).
A family is the basic environment in which the personality of the
individual is shaped and formed. A traumatic family life is a source of the
majority of negative events (Musek and Pečjak, 1997). "Emotional and
behavioural problems are not only a result of a poor relationship
between parents and children, but are also a cause, and further worsen
already fragile emotional bonds between parents and children"
(Krajnčan, 2006: 30). Modern society is "a risky society" (Beck, 2009),
exposed in particular to vibrant external socio-economic impacts, as well
as the challenges within the family unit itself. A family is still a foundation
and reality of social construction. "In it, the events of a family relationship
are decided and processed, which touch the deepest aspects of family
life in general." (Gradišar, 2005: 61). For many some families are a place
of painful traumatic experiences; a place where they cannot find shelter
and true support for their own personal development.
A family and violence
For most, a family is synonymous with a safe and supportive
environment, but family life can also be hostile and dangerous. This
hostility and danger is mostly represented by different forms of violence.
"Violence is the disrespect for another person's personal boundaries"
(Plaz, Veselič, 2002: 123), The Dictionary of Standard Slovene defines
violence as a "frequently occurring relationship towards someone,
typically through the use of force or pressure". There are other types of
violence in the family: physical, verbal, psychological or emotional
violence, sexual, economic, and others. "The perpetrators of these types
of violence are normal people who live among us" (Munc, 2010: 128)
and, although we know that the perpetrator can be of either gender,
"data show that a greater proportion are men than women" (ibid). We
talk mostly about physical and bodily harm, both of which leave the most
victims behind, even in our country; these victims are women and
children, mostly children under the age of seven. The most covert form
of violence is that which is psychological in nature, such as emotional
blackmail, causing fear, etc.
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Children are, by far, the most common victims of psychological violence,
but until recently we did not consider this form of violence to be actual
violence; we know very little about it. The different types of violence that
exist often overlap. The definition of each form of violence is strongly
linked to its social and economic context, and therefore changes
depending on the contextual history and culture.
Among the theories that explore the causes of violent conduct, there are
a number of different approaches, three of the most established of which
are as follows (Sedmak, 2006):
theories which are based on a social-political approach - as a cause of
violence in families they cast light on traditional, patriarchal patterns and
from a gender and age originating inequality of social power;
individualistic theories, which originate from individualistic explanatory
models and psychological interpersonal differences - these include
approaches which link personal, characteristic disturbances, mental
illness, the abuse of alcohol and other substances, as well as other intraindividual processes of violence within the family;
the theories of family dynamics highlight that the cause of violence
stems from the patterns of family interaction, which is generally based
on weak and unsuccessful communication and inappropriate strategies
for solving interpersonal conflicts. The theory derives from the view that
we form our behaviour through what we were exposed to at a young
age.
For a child who faces violence in a family, this violent behaviour is an
ordinary and everyday occurrence, something normal. Plaz, Veselič
(2002) states:
The child is certain that in other families similar things also happen;
therefore the child adapts his behaviour according to the current parent's
mood; he hides what is going on at home because he wants to protect
his parents; he observes his father's attitude and keeps his mother
informed about him: he is careful not to make any mistakes because he
feels guilty about violence in the family; he is afraid what others might
think about him; he believes he is bad and depraved, and that none of
this would have happened if he were not; he is certain that no one would
believe him; he is scared because he is told by his parents that he
should not discuss the situation with anyone. (Plaz, Veselič, 2002: 130).
When violence is inflicted, children often actively intervene. They stand
up for the mother and try to protect her, they come between the father
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and the mother, keep the mother aware of the father's mood, create a
good atmosphere in the family, keep the father happy to prevent him
from being violent. In cases where there is violence in the family, it
clearly comes down to the interaction between and interweaving of two
forms of violence in the family: violence against women and violence
against children.
Men who cause violence are often also sexually, physically and
psychologically violent to their own children. Many tormented women
insist on living with a violent person in the belief that things will improve
(Ackerman, 1995); they search for the causes of violence within
themselves, are economically dependent of their partner, fearful of
further repercussions, are physically and psychologically exhausted,
have less access to information about possible help and are, at the
same time, in a weak position owing to society's tolerance of violence.
The implications of the violence, direct or indirect, manifest themselves
in the victim's physical, emotional and social states, and sometimes we
even do not recognise them as being a result of the violence, and very
often they transfer from childhood to adulthood. (Plaz, 1999).
The consequences for sexually abused children (incest, sexual acts, and
sexual abuse) are particularly traumatic. Not only are there serious
physical consequences, but there are also grave emotional and
behavioural effects, some of which are as follows: a fear of, or
resistance to, being touched, loneliness, depression, aggression, poor
self-esteem, anti-social behaviour, split personalities, and the like
(Vanček, 2002). Those who have survived childhood abuse can deal
with problems such as questions of self-worth, a feeling of ostracism,
rejecting the body, guilt, fear, embarrassment and problems concerning
developing relationships as adults. Victims of sexual violence are often
reluctant to discuss the abuse they have suffered owing to a lack of
trust; because they feel dirty, and/or are ashamed of what had occurred.
However, "those victims who do not reveal the sexual violence they have
suffered feel much bigger implications than those who do talk about it
and go through the recovery phase" (Vanček, 2002: 160).
Violence in the family and help
Slovenian and European legislation imposes a responsibility on state
authorities and other organisations to implement all the procedures and
actions required to ensure protection and help to victims of violence in
the family. The roles of the police, state prosecutor and judiciary, social
work centres, health care organisations (institutional support) and
NGOs, associations and societies (non-institutional aid) should be
structured so that they are all working together to prevent violence and
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offer help. Horvat (2009) avers that it is vital that there is "cooperation in
the formation of policy on violence, professional cooperation in the
prevention of violence, participation in the awareness of the general
public, and co-operation in dealing with individual cases of violence, and
more."
The question is how to help those who shoulder the traumatic
repercussions of violence into their adulthood. A dilemma arises then as
to whether there are enough professionals available within the
institutional forms of assistance that are in place to help victims, and are
the victims ready to cooperate with them at all? NGOs play an important
role in offering assistance to victims of violence, many of whom possess
a certain level of self-awareness of the issue and seek help in dealing
with the after-effects of the violence they have suffered. In addition to all
this, breaking the circle of violence is imperative. Munc (2010:176)
states the following: "information – awareness – help plan – operation."
Of these, "awareness" is the most important.
The research
The problem, the objectives and aim of the research
Childhood is like a field, planted with the seeds of the future. The
vulnerability of childhood and the wounds of youth create the setting for
various emotional traumas. Its influence does not keep still, but instead
grows and expands. Childhood trauma could be caused unintentionally –
as a result of parents' beliefs that their actions are well-intentioned – but
all could have far-reaching consequences. Efforts are made, through this
case study, to warn of the traumatic conditions involved, and the longterm consequences that can be experienced by someone exposed to
various forms of family violence during childhood. However, one of the
key objectives of this research is to help assist individuals and self-help
groups in order to improve the conditions and awareness of
professionals and others who deal with this particular issue.
In order to achieve these aims, the following questions were set:
 Which forms of violence was the case study exposed to during
childhood, from whom, and how did he feel it?
 Was the case study offered help during childhood, what form did
it take, and in which case?
 What consequences did the case study transfer into adulthood?
Describe the case study's feelings?
 Which methods were adopted by the case study in order to cope
with the trauma experienced?
 What forms of help were used by the case study when
attempting to overcome the trauma?
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Research method, workflow and processing data
This research is based on the qualitative research method. As a basis
we used selected notes concerning the life story of the case study,
submitted in the form of personal notes, thoughts and memories, and
letters that were never sent. In this, the written events of the present
coincide with the events of the past. The events noted down and
selected serve as a reminder of certain traumatic conditions, which the
case study reveals only when in late-middle age, a period when he is
consciously dealing with childhood traumas in order to develop further.
Therefore, on the basis of our prior understanding of the problem, we
broadened our findings whilst working through the documents, which
should give us a wider insight into the case study and, through this, a
wider understanding generally.
The data was processed in accordance with the qualitative analysis
procedure. We chose the open coding–inductive approach, where, while
reading them, we added brief terms or sentences to original,
substantively meaningful texts which described the main topics for our
research. We collated the material collected into charts, added codes of
the 1st order to certain parts of the text, which we merged into the codes
of the 2nd order. We gave the same descriptions for things in common –
this also led us to the final aim– to find answers to the research
questions provided. The regulated data followed a justified analysis of
individual answers and then a total analysis of the research. The final
findings of the qualitative research are included in the conclusion,
together with theoretical formulation, in which we set out the path
towards a new, different type of help. Through the qualitative analysis
method, we sought to obtain a rich understanding of the substantive
aspects of the problem, which should also give us direction in the
practical work.
Description of the results and interpretation
Childhood – exposure to violence and forms of violence
The findings pertaining to the work carried out are presented with a
description of the case study. In her notes, she adopted an interesting
narrative method. She began in the present and, through her memories,
returned to childhood, adolescence, and times in between, in which
certain people or events warned her about particular events, in which
she recognised traumas which had shaped and still shape her life,
before returning back to the present. The time of her observation and
identification of her trauma goes back to the last couple of years. She
lives with her partner, with whom she has two children. She sought
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answers as to why she was unable to live a fulfilling relationship with her
partner.
It appears that certain behavioural patterns and ways of reacting,
trapped in her relationship, prevents her from continuing with her
personal growth. The decision made to change her reactions on the
basis of identifying and removing the causes led her to search for the
truth. She no longer wants to bear the burdens of the past. As she says
herself, she simply "wants to be". Despite her good intentions and the
work she has carried out and is still ready to take on, her "healing" has
not yet concluded. In the event she realises that the burden is still too
heavy, she is ready to seek professional help. "Why? So one day she
could truly feel herself and not have to constantly think and look for the
meaning of life." She feels like she is playing two roles in her life. She is
afraid to be who she really is in her everyday life – to be her. "Here, I
constantly deny myself – I deny my abilities, gifts. She is submissive. "To
always obey, listen, please before anyone demands! To read minds! To
do! At any cost!" She is even embarrassed by all her abilities. "Because I
do not accept myself. Again, I am afraid to be hurt...I am afraid someone
will hurt me."
At the same time she is aware that she mostly hurts herself through
such conduct. "I am afraid of the closeness. Because I am afraid of
myself. I am afraid of change." Fear and shame have long confined her
to one position. From the external perspective, she is an extremely
successful woman; she has a successful career and is constantly
developing her knowledge. Despite this she is restless, has an eternal
wish to seek, and often she thinks of running away. Retreat? For what?
Is she against accepting reality? Or is she against herself? She is very
emotional: "there is a little girl hiding inside me, a gentle creature who
wants to hear that someone loves her. Someone to hug and console
her...I miss the small tendernesses I should have experienced in my
childhood ...With this terrifying longing I am walking the world, trapped in
the anticipation of fulfilment."
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In her childhood she lived with her parents – who were also exposed to
various traumatic experiences in their childhoods – and three other
siblings. Beside the memories of a beautiful and pleasant experience,
notes on different forms of aggression are brought to the fore. Not only
are there direct forms of violence inflicted upon her, but also a physical
presence in violent occurrences. The following forms of violence were
the most prevalent:
 verbal violence: screaming, swearing, shouting and threats;
 physical violence: beating, hitting, pushing;
 psychological violence: bullying, destruction of property and
personal belongings, creating a fearful atmosphere, terror, everpresent fear:
 economic
violence: destruction of personal belongings,
disrespecting shared property;
 animal violence: brutal conduct, physical torment, fighting, animal
cruelty;
 sexual violence: sexual abuse.
The creators of violence
Analysis of the text brings us to the most prominent creator of the
violence – the father who, during her childhood, occasionally turned to
alcohol; his son – the girl's brother – also later encountered problems
with alcohol. Alcohol in particular was the most common cause of the
violent behaviour. The father kept the whole family walking on eggshells
with his unpredictable behaviour when drinking. In the case study,
violence is present. The note selected enables us to recognise this:
"What is going to happen again? What mood you are in? How are we
going to talk? Are we going to ask the right question? Oh God, how
much aggression are you bottling up inside yourself? How did you
release it? Through shouting and banging. By arguing with my mother.
There were many arguments during my adolescence."
The aggression is also noticeable in the relationship between the father
and the mother, with the father saying the following to his son in an
argument: "God forbid that I should come back from the war front without
an arm and a leg!" Violent behaviour has been a part of family tradition
for three generations – we could not delve deeper due to the length of
time that had passed. Usually it develops into a physical fight between
the father and the son – already an adult, the son stands up for his
mother and takes the side of others, which the mother supports. The
note gives us an answer concerning the son's physical superiority: "I
saw my father in the morning – with scratches and wounds to his head."
The brother, trapped in the patterns of the violence, continued these in
his own family: "He stepped out of the house, grabbed a rope which we
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used to use to tie the hay loaded cart, and before he had even left you
could hear the mother and wife begging him not to do anything stupid
and to stop with his suicidal threats." However, the brother's aggression
also escalated while working with the animals. "He approached the
horse, took the reins into his hands and started hitting. The horse
trapped under the loaded weight, dug with the hooves in the ground of
the forest path and tried to move the heavy load...but the loaded weight
held it aback. It just did not move. Again the punches fell. The horse
snorted, shook its head, its nostrils flaring wildly; he tried to move
away...the punches continued. The horse stopped... but because he did
not move, the master took the hammer in his hands. With all his strength
he beat the black horse's left hip, causing the skin to redden and crack
open. The blood slowly flowed out of the wound and dripped towards the
horse's hoof. Drops of blood fell to the ground and stuck to the dust as
they fell. I stood only few metres away and begged in tears: "...No!"
These notes familiarise us with various forms of violence; the whole
family finds it increasingly difficult to endure the tragedy of life. Perhaps
this is why the girl was so affected by the memories of being punished
by being locked in a dark stable with the cattle, because "the fear and
terror I felt and carried with me for so long was a terrifying punishment
which was loaded on me...I do not know who opened the door. I can
only see that the door opened and I walked in, blinking eyes, passed the
dog in the yard. I was so terrified. How obediently my legs traipsed
alongside my companion, who opened the door for me. Into the light. To
freedom. The fear went with me.”
Despite everything, the most poignant part of the research is the notes
about sexual abuse: "I slept on the bed between you and my mother.
With my mother. I did not want to sleep on your side of the bed. You
always smelt of alcohol and cigarettes. However, some memories
surfaced regardless. Vivid. Horrible. Painful. Shameful. Never forgotten.
For many years kept inside me. When both you and mother died, I
revealed them to my sisters...I do not know how many times that
happened. I just know it did happen but it SHOULD NOT HAVE
HAPPENED. Were you aware of your actions? I can still see the bed
that should have given me shelter and tranquillity, but instead filled me
with fear and terror."
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Perceptions and feelings of violence
Our case study felt and perceived the violence in various ways, but the
consequences manifested themselves in her emotional, behavioural and
physical states. She exhibited signs of the following: Fear – she
describes the most commonly highlighted perception with words: "...this
fear. It bit into my soul. In every cell of my body...ever present...I am so
afraid...fear left me rooted to the field by the house..." A sense of
helplessness – "I cupped my hands over my ears so as to not be able to
hear...how obediently my legs traipsed alongside the person who
opened the door..." Helplessness is caused by being caught in situations
from which it is impossible to escape. Feeling guilty – "She attributes the
causes of violence to herself as a result of her not being able to say the
right thing"...I caused a lot of trouble to my mother.
A situation solver – she assumes the burden for preventing the violence
"In order to ease the tension I felt, I used all my acting abilities and
calmly accepted the situation. I tried to redirect conversation to other
topics...for the sake of keeping the peace," However, she also doubts
herself, "that I am not good enough...that I did not solve the situation..."
Submissiveness – The result of "being the one to solve situations"
causes her behaviour to become submissive, accepting the feeling of
being a victim. "I accepted all the norms and rules: I learned how to be
good, obedient, hardworking, patient..."
Emotional suppression and disguising events – She tries to hide and
forget the most violent events as well as her own feelings, "in order not
to hurt", to be able to survive easily "that was just one part of my
childhood, the other has long been pushed in oblivion. Today I know
why...the bitterest one I buried deep inside me. In the most hidden
places of my heart. So nobody could ever find them. I even hid them
from myself.”
Creating an internal, parallel world – building it gives her the opportunity
to escape from reality "... I ran. I took shelter in the nearest forest and
talked to myself. I was probably creating my own world..."
Physical perception – When viewing violence, emotional conditions can
cause physical pain, which have stem from stressful situations..."I have
stomach ache... probably due to fear she has experienced. The fear
trapped inside me felt so bad, I was already feeling pain and nausea
when you were on your way home. The whole of my body shook when I
saw you..."
Behavioural consequences – The pattern of this family's interactions is
recognisable even from the violent behaviour exhibited by the brother–
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just like the father, the son is also trying to solve the problem through
violence.
It is possible to summarize from the results that the consequences of the
violence strongly interlink and have helped to create the girl's life. The
environment in which the girl was growing up not only affected her, but
the family as well.
Help and protective factors
During the violence the case study experienced during childhood,
society did not offer the individuals or the family any help; at least there
is no reference to this in the notes. The family resolved violent situations
by itself or they remained a family secret (or perhaps not?); however this
is not possible to observe from the notes. Our note taker does not
mention any help provided by social services to prevent the violence.
However, it was possible to find some protective factors in the notes,
which were of a great help to the note taker.
Nature – life on the outskirts of the village offers her quiet satisfaction
and protection at the same time – "My sister grabbed my hand and we
ran into the protective cloak of the darkness. We took refuge behind the
fence, not far from the house...With nephews we moved away in the
shelter of the blossoming fields."
Cultural society – "Perhaps I was lucky to be enthusiastically intrigued by
the work of the cultural community, a place where I could improve my
gifts. That was a period of time when I temporarily did not live at home.
There I could be me. Me alone." To be actively engaged in the work of
the cultural community proved to be the greatest help. She can literally
live there. To be. For a short time she can even forget about her fear.
Music –she usually refers to music as a protective factor in connection
with activities in the cultural community.
Faith – inner support, which enables her to leave her family environment
for a few hours while attending religious services. "It also accompanies
me throughout my life. Hope and trust. Faith..." is also of great help.
Sister – her older sister occasionally offers her shelter, a different kind of
socialisation. "I had to become an adult almost overnight – because I am
already a grown up and it is good if I leave..." This enables her to move
away from the unbearable social environment. This is probably one of
the best solutions and ways to help.
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Adulthood and the consequences of violence
In adulthood, the person does not recognise for quite some time that her
behaviour is still influenced by the violence experienced in her
childhood. Over the years, distancing herself from home often put her in
situations where she recognises and raises an awareness of tragic
youth. She recognises the consequences which appear in adulthood in
emotional and behavioural areas.
Fear – is still her most frequent silent companion. "Still here, where I live,
I have long been afraid to sleep with my legs uncovered – thinking that
something bad would happen to me, that someone would grab my legs.
Who? I do not know? I even do not know where this fear stems from.
However, I know its roots can be found in my childhood, because I felt
just the same back at home."
Self-acceptance – Very often we come across the author's lack of selfconfidence; herein lies a belief that she is never good enough. "...I deny
my abilities, gifts...because I do not accept myself. Again I am afraid to
be hurt. That is why I built an energy shield around myself - to stop
anyone from hurting me."
Parallel world – Her parallel world, which had already been constructed
in her youth, can be divided into several parts in adulthood. The first is
the world of the stage. "... There on the stage my family should not see
me, because even they do not know who I am. Because only there I am
what I am." She links the second, in which she walks imaginary paths, to
the cognitive dimension. She takes refuge there when she feels that she
is unable to face reality or does not see a way out of the situation. She
withdraws into herself through meditation. "...I thought that I like to wrap
myself up in my own world too often..."..."My real 'me', this childish
cheerfulness, surfaces from time to time. Increasingly frequently. It
knocks, calls, wants to go and live. Not only in the parallel world, which I
had constructed in order to survive in certain way, but also with me
every day." The third, long ignored world is that of her poetry and other
writing. In it she feels complete. This is the world of the heart.
Security – Her current wish, to live in an environment where she would
not feel threatened and could simply just live, is the result of the
childhood violence she suffered. "For many years I have been looking
just for security from my partner. I remember I often lamented to him
about how frightened I felt. With him I feel secure."
Partnership – She recognises the problems in her partnership and
sometimes moves away from it. She writes the following." Do I escape
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into myself because... I am unable to establish a real relationship?" Why
does she not face it head on? Of course, she can justifiably ask herself if
the cause has its basis in the patterns she acquired in her youth.
Subordination – In the house where she moved after the wedding, she
subordinates established norms, which is expected considering the way
of upbringing and patterns in nuclear families. The aim of her life was to
be accepted. "I am well behaved again, obedient, an adaptable
daughter-in-law in the house of my husband, brought up to be well
mannered, so I accept these characteristics – for the sake of keeping the
peace in the house."
Split personality – after all this case has to offer us, it is clear that here
we are also dealing with an example of a split personality. In the material
we often read that she is not in touch with herself in certain situations.
She is not 'ME'. She perceives herself to be "another person, the one I
feel is more realistic and comes out on special occasions". This literally
is the real personality, it really is her, it is her real 'ME', the rest is only a
role play she learned in order to survive.
Physical perceptions – the burdens that man bears and is exposed to
force him through pain, to abandon them if he is able and knows how to
listen to them. We noticed the same in our case. "Weeks ago I tried to
shed the burden, which is trapped in my seventh vertebrae, at an
acupuncture therapy session. Trapped in the body, pierced with the
needles, I had an opportunity to let certain events from the past come to
the surface. Again they returned..."
Suppression of the events and emotions – because the consequences
of the violence are so strong, everything starts to entwine again. We
cannot just put an end to it. It is a vicious circle. She hid and supressed
everything bad that had happened to her deep inside herself, unable to
talk about it during all these years.
Communication – her fear and embarrassment about revealing what had
happened to her have prevented her from talking about it for many
years. "Be quiet!" Even her conscience forbids her. In this way, she
sought to protect her family and herself. The violence she experienced
as a child left traumatic consequences. She did not recognise these as
an adult immediately, but they did eventually surface, probably because
she had moved away from her previous violent environment and
possessed a greater calmness and self-knowledge. These deeply
suppressed feelings hamstrung her personal growth. She became aware
that she needed to put a stop to these established forms of behaviour.
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Dealing with trauma
From the notes of certain events at our disposal for research purposes,
we can see the opportunities, events, people and perceptions that have
enabled the case study to recognise her childhood traumas, and the way
she has dealt with them and become more aware of them, as well as her
attempts to eliminate them.
Awareness – One of the most important factors when dealing with
trauma is being aware of certain events, moments and conditions. "I
have to speak and write down. I have been carrying this load, which is
constantly holding me back, for too long. Recently, I have become aware
of the events that have created my personality." This awareness has had
a crucial influence on my desire to deal with my trauma. Wherever she
refers to her feelings, awareness or events in the notes, she also adds
the importance of the awareness of everything she has experienced or is
experiencing. The triggers for awareness generally are, however,
different.
Encounters with people –At the beginning of the text, the case study
relates to us a story in which the lead role is played by a man, who she
later links to her father after she tries to find out where all these thoughts
of childhood violence come from, "I knew it then – all his gestures, the
shape of his body, the voice, and even his face reminded me of my
father."
Triggering events, situations – she is able to recognise some awareness
of trauma in random situations, events she was involved in. "...Help! A
loud voice calling for help – my ears pricked to the sound of noise and
pleading spoken with huge despair...but at that moment I realised that I
had actually consoled MYSELF, I had consoled my inner girl, who once
went through a similar experience in childhood."
Death – the death of her father, mother and brother shook her terribly.
She needs to deal with the transience of life and her memories at the
same time. "When you died I managed to console myself only with
words. You do not know how it hurt. My soul was full of sadness."
Memories – During the loss and the mourning period, she has a great
opportunity to return to her childhood through memories. She becomes
aware of many events only after one of the perpetrators has long gone.
"See, the memories of those events are the most traumatic for me." The
depth of her inner world enabled her to have a wider insight into the
traumas from her past through different ways of thinking about the
events she had relived in her memories.
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Intuition – With her own awareness of certain findings, with behaviour
from nowhere, she manages to recognise and be aware of any traumatic
event. "On this occasion on the mountain, I felt a strong message which
crept into my thoughts...I suddenly fell quiet, because yet again I had felt
a new message."..."Sometimes I feel a special glow in my heart. This
one is saying to me that this is the right thing!" Through identifying these
intuitive messages, which deepen in you and help make sense of
events, this tangle of traumatic events starts to unfold.
Dreams – In those moments where she is aware of her conditions and
abilities, she also deals with her traumas in her dreams. "Sometimes you
walk into my world through my dreams...then I see you differently. Even
now. But only a few years ago I processed all my difficult times with you
in my dreams." Dreams have also helped her to raise her awareness of
her trauma. Sometimes the sub-conscious works better than the
conscious.
She began to change her life as she dealt with her trauma. Awareness
and acceptance of conditions and events from the past were very
important. The awareness triggers helped her to take certain steps
towards her final aim.
Help
The impacts of traumatic events can leave irreversible consequences
with the person affected. Trauma needs to be dealt with, its causes
found, and left behind. When a man is aware of certain traumas and
takes away their emotional charge, they lose their power. The help to be
provided when dealing with traumatic conditions depends on each
individual separately.
Protective factors from childhood – whatever helped her to survive her
childhood when exposed to violence, it also helps her in adulthood –
nature, faith, music, cultural activities – of these, the latter is the most
prominent.
Self-awareness – The moment she is completely aware of her trauma,
and truly understands how she feels, marks the beginning of the help
and treatment. "No, I have had enough. I no longer want the past to
have any power over me. This is very important. The decision has to
come from her alone,"...I realised that this feeling needs to mature in me
alone; that nobody else apart from me can ensure this.
Partnership – Family – Although doubt concerning the successfulness of
the partnership emerged through the notes, her partner offers her
security and shelter, a place where she can be at peace. We also do not
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see any evidence that her husband would hinder her from making her
numerous retreats to her inner world, parallel activities, walks in the
mountains, meeting various people. She writes: "I am safe."
Literary creation – these activities give her the most meaning in her life.
She is at her strongest here. The world of the written word takes her into
the expanse of the visible and invisible world. Even when reading the
notes we are blown away by the power of her writing, she playfully walks
through worlds where nobody has been allowed to enter for a long time.
"...You know how my songs emerge. The best ones, with soul, come
from depth of recognition." The written word is part of her catharsis.
Dreams – dreams do not only enable her to deal with her trauma, but
also help her as well. Through them she processes many of her
traumatic memories. "...In my dreams I took a knife and, with it,
symbolically cut my mattress; I was killing fear and terror. And with it you
as well. Another time, I hung you on the butchers hook in my dreams. I
felt relieved. And rarely do I feel frightened." We can imagine all the
terror of the action, but at least through this she partly frees herself. It
presents an insight into how badly the abuse had wounded her and how
deeply she had buried it inside her all these years.
Intuition – the power of recognising nonverbal messages and meanings
helps her to identify certain events and traumas. At the same time she
has a special ability to sense energies. "I do not know what I carry in me,
what is given to me, but I know that mental energy is very powerful...My
body can sense a great deal. I do not know why, but I have been
carrying this with me for a long time – too long."
Communication – Regardless of the form of communication used, it
enables release. In our case it is not only verbal communication, but also
non-verbal communication and crying. "Sometimes he only understood
how I felt when I cried." Barriers are created in the body when emotions
are contained, which then lead to psychosomatic disorders. Through
communication she warns of her feelings and recognition of conditions
and accelerates the energy flow.
Therapist – a therapist is not necessarily a professional, but can be a
person who is able to listen. "I had to talk about each and every moment
that had affected me. Thank you, because he listened." It is important
that the person seeking help feels accepted, can trust people, and not
have this trust betrayed.

| 184

Innovative Issues and Approaches in Social Sciences, Vol. 7, No. 3

Study – After becoming more aware of her trauma and countering its
effects, she decides to develop her career. Newly acquired knowledge is
of great help and support in her mission and personal growth. At the
same time, when she is aware of the traumas, the study enables
familiarisation with some additional literature which shows her how to
overcome the problems.
Love – forgiveness – acceptance – To be a man is to know how to
forgive. All forms of help, especially self-help, enrich our case study and
allow her to carry out one of the most human actions of all, forgiveness
and acceptance of her trauma. By loving herself and accepting herself
as a unique person, she is also able to accept those who caused all her
problems. At the same time we could not deny that actions had
occurred, but the point is that the actions have lost their sharpness and
charge. With this they lose their power over the victim. "Now you are
long gone. Sometimes, when I am cold, I wrap myself in a scarf that I
have been saving as a memory of you. I write a song. The view extends
across the valley, back to home. More and more rarely. I prefer to look
into myself, stand in the silence and ask: "Let it be good!" Wherever you
are, I ask you to help, should our thoughts connect after realising my
wish for a hug. I send you my love, because I know you never got
enough of it...And now, when I am talking to you like this, know that I
forgive you! These are only memories. This has happened to us. We do
not know why. I no longer want to carry this burden with me. The past
has no power over me. In my dreams you are beautiful and bright. And I
am very close to learning how to hug the girl inside me and console her.
To love her."
A model which is right for one person can be completely useless with
another, and that is why there are no standard instructions as to how to
act. We can only quote them as an example that has helped someone,
while someone else might choose a different path.
Conclusion
The case study belongs to a group of children who were stigmatised by
family violence. She felt the impact even in middle age. With this, the
results of our analysis confirm the theoretical findings of the individuals
concerned, that a person can suffer the consequences of violence all his
life as they cut into every cell of his body and soul. Tomori (1994) states
that there is no absolutely happy or unhappy family. We can also confirm
in our case that we were dealing with a family that cannot be said to be
happy or unhappy; however we can claim that in this family completely
gave up in some respects. Learned patterns of problem solving,
particularly through the use of violence and aggression, have simply
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continued. In this specific case, we could highlight the author's note
when describing her brother and father, who both exhibit similar
behaviour, which they assumed from family socialization. The girls do
not outwardly display violence, at least not in any specific case, but we
can assume that the violence is hidden. In the case of non-acceptance
of oneself, is this not a case of constant denial of one's needs and hiding
feelings, a case of violence against oneself? In such cases the pain can
be even worse. It is much easier to blame someone else for your
situation, but it is harder to look inside yourself and to recognise yourself
as your own bully.
Violence leaves long-term consequences for the victim. Regardless of
the parents' difficult childhoods, which make them victims too, let us
dedicate some of our thoughts to the children, particularly the case
study. Miller (1992) finds that a child is willing to give up many of his
parts and to push many traumatic experiences in oblivion only to
preserve the feeling that the parents love him and to preserve the love.
The defence mechanisms of shouldering the blame and idealising the
parents also form part of this strategy. If the trauma is not experienced, it
will have to be endured later in life, in a pattern of forced repetition,
which is the basis for the transmission of violence between generations.
Should a child experience the pain of trauma, he also has to have an
adult at his disposal who can offer emotional support and accept the
truth. If this particular person, who should offer support, is the source of
the trauma, it is impossible to overcome this problem. Dealing with
suppressed trauma is equally very painful even later in life and even an
adult (former victim) will not easily manage without a therapist, who will
give this person a feeling that he is unconditionally taking their side in
the often long-term grieving process (Pavlović, Korošec, 1997).
"A human who has experienced psychological trauma as a child – in any
form – becomes accustomed to certain behaviour and responses and
does not stop to question this," states Markham (1999). However, in this
case, a level of personal maturity has been attained, which has enabled
our selected person to recognise and be aware of certain traumatic
conditions. She was only able to deal with the trauma she experienced
in childhood many years after the perpetrators of the violence had
passed away. Self-help is very demanding, and when looking for the
causes of traumatic events we look and also find excuses for the
perpetrator's violence. This might be a trap if we try to solve the problem
alone. Is it possible that the victim is still trying to nurture his inner child,
and at the same time is grieving for long lost childhood? Of course, the
childhood abuse did not enable him to live out his childhood dreams,
fears and traumas caused by the abuse. At the same time, a trap
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appears and leaves our victim unable to move on: In a way he cannot
grow up and deal with the reality of living in the "here and now". The
abuse can serve as an excuse to continue in a dependent state.
Were the perpetrators punished for their violence? Not from a legal
perspective. Who sentences or pardons the perpetrator? The state, the
law, perpetrator himself? After all, it could be said that it is the child (the
victim) who forgives if ready to do so. This is also the case in our study.
In an effort to curtail the current of abuse, our victim sends love to the
perpetrators and symbolically forgives all those who were involved, as
she is certain that she needs to relieve the burden on herself. She is
only able to do so by dealing with her traumas, recognising their causes,
accepting them, but mainly by coming to terms with her past. For even
though she cannot change the past, she can still create her "present".
There are no generalized examples of help and they cannot even be
reliably used to help other victims of abuse. However, the research and
analysis presented here helps raise global awareness on the issue.
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