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WHAT'S UP? NOT SO MUCH. NETWORKING AND 
COMMUNICATION VIA SOCIAL NETWORK SITES 

Tadej Praprotnik1 

Abstract 
The article presents the phenomena of social network sites as a modern 
and important framework for communication and establishing 
relationships. The article therefore presents some global trends 
characteristic for modern society. One of the major driving forces within 
social network sites is so-called networked individualism. Our society is 
network society, so networking is one of the basic organizational 
principles. The article problematizes communication practices within 
social network sites and presents some explanations. The article 
presents comparison between early text based (anonymous) on-line 
communication (chat-rooms and discussion forums), which were more 
topic-oriented and current networking and communication via social 
network sites, which are more personal–oriented (Me-Centered Society). 
The major shift is from communication toward networking. Networking 
presupposes lots of networked and connected people. This has 
influence toward communication practices; because it is difficult to 
maintain deep and content rich communication with lots of individuals, 
the phatic function of communication is prevailing. Within social network 
sites different types of information are exchanged. The motivation to be 
nice and conflict–avoidant influence upon what kind of information and 
what kind of communication we are looking for. The prevalence of “light” 
information is just one characteristic. As a consequence the article also 
stresses the potential danger in case individuals build their knowledge 
mostly or solely upon information recommended by their Facebook 
friends.  
 
Key words: social network sites, communication, networked 
individualism, Facebook, phatic communion  
 
DOI: http://dx.doi.org/10.12959/issn.1855-0541.IIASS-2018-no3-art1 
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Introduction: Me-centered society 
Nowadays we are living in a world full of networks. Networks became 
important source for establishing connections, to explore new lifestyles, 
to develop skills needed for successful life planning. Networking is our 
main organizational principle. We are constantly connected to each 
other. Manuels Castells briefly summarizes the basic frames of modern 
society in a following manner:  
 
“Our society is a network society; that is, a society constructed around 
personal and organizational networks powered by digital networks and 
communicated by the Internet. And because networks are global and 
know no boundaries, the network society is a global network society. 
This historically specific social structure resulted from the interaction 
between the emerging technological paradigm based on the digital 
revolution and some major socio-cultural changes. A primary dimension 
of these changes is what has been labeled the rise of the Me-centered 
society, or, in sociological terms, the process of individuation, the decline 
of community understood in terms of space, work, family, and ascription 
in general. This is not the end of community, and not the end of place-
based interaction, but there is a shift toward the reconstruction of social 
relationships, including strong cultural and personal ties that could be 
considered a form of community, on the basis of individual interests, 
values, and projects.” (Castells, 2014: 136-137). 
 
In line with these considerations goes another important starting point 
which will be discussed in detail in the article. Namely, we are witnessing 
a kind of transformation from early text based computer-mediated 
communication with the focus on communication (and identity 
experimentation) toward networking of already known individuals. 
Nowadays we search for new interesting people in a quite smaller 
proportion; we do not use internet to find like-minded individuals to form 
community. We do not form communities on the basis of common 
interest or topic (topic based communities). Today we mainly 
communicate and try to establish networks with already known people 
within our already established (physical) network. So at the beginning 
we would like to articulate our main objective and present basic 
questions outlining the article: What is fascinating about social network 
sites?2 What is intriguing moment manifested on these sites? What 

                                                
2There are different words describing or reffering to the same thing. A social networking 
service (also social networking site, SNS or social media) is a web application that 
people use to build social networks or social relations with other people who share 
similar personal or career interests, activities, backgrounds or real-life 
connections.(https://en.wikipedia.org/wiki/Social_networking_service) 
 

https://en.wikipedia.org/wiki/Social_networking_service)


Innovative Issues and Approaches in Social Sciences, Vol. 11, No. 3 

 

 | 7 

types of motivations are put to the front within social network sites? 
What do people actually do within these sites? What types of 
communication acts are typical for social network sites? Do we enlarge 
our networks since we have an effective tool to go beyond our well 
known social territory? Do we explore ourselves by using these 
networks? Have we broadened our symbolic and real world?  
 
Social network sites as extensions of everyday life? 
When considering the impact of digitalization and social media upon 
individual we have to rethink what are basic motivations to participate 
within social media? Are social media completely “new world” enabling 
individuals to explore themselves? Are they effective means for more 
successful circulation of ideas? For widening the possibilities for critical 
thinking? What type of progress we have in mind when we celebrate 
social media? What is their basic revolutionary drive? Do we have too 
optimistic projections upon social media? Or, is it just a tool which we 
have to accept and live with it? For sure, each technology has certain 
kind of influence upon society but the extent of its influence is a result of 
values and motivations of society. Media effects are some kind of 
reflection of a society. We refer here to Raymond Williams’ conception of 
technology and its effects toward society:  
 
“Because he focuses on the issue of intention, he recognizes that 
whatever the original intention to develop a technology might be, 
subsequently other social groups, with different interests or needs, 
adapt, modify or subvert the uses to which any particular technology is 
put. [...] For Williams, the route between need, invention, development, 
and final use or ‘effect’ is not straightforward. He also points out that 
technologies have uses and effects which were unforeseen by their 
conceivers and developers.” (Lister et al, 2009: 86). 
 
So technological opportunities are – theoretically spoken – quite huge, 
but we have to focus our attention toward existing practices within social 
media. Researchers Boyd and Ellisen stress the following conclusions: 
 
“What makes social network sites unique is not that they allow 
individuals to meet strangers, but rather that they enable users to 
articulate and make visible their social networks. This can result in 
connections between individuals that would not otherwise be made, but 
that is often not the goal, and these meetings are frequently between 
‘latent ties’ who share some offline connection. On many of the large 
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SNSs, participants are not necessarily ‘networking’ or looking to meet 
new people; instead, they are primarily communicating with people who 
are already a part of their extended social network” (Boyd, Ellison, 2008: 
211). 
 
Social network sites are not topic centric; what are possible 
consequences? 
The distinctive feature of SNSs is that they are “ego centric” not “topic 
centric”. We would like to add: individuals use social networks as “ego-
centric” communities. Twenty years ago situation was different. Topic 
was the main motivating force in the early days of the internet. 
Individuals in on-line forums and chat-groups usually started online 
conversations with strangers around some common topic or interest. 
Topic was a starting point for building relationship and community. 
Common interests were one of the key argument why individuals felt 
they found their “own” community, often much more “authentic” than real 
communities. They found communities which perfectly fit to their lifestyle 
thinking. Consequently discussions within such on-line forums were very 
vibrant. Additionally, in the early days of text based on-line 
communication we were faced with different communication setting, 
which enables individuals to completely “refashion” themselves. The 
well-known message of that time was: “All they see are your words”. So 
our on-line electronic discourse was the major channel through which we 
were presenting ourselves. Text-based anonymity and the usage of 
nicknames enable masking of identities and transformations of our 
presentations within minute. We would like to stress the character of our 
text based on-line identities: “Internet discourse constitutes the subject 
as the subject fashions him or herself” (Poster, 1997: 222). Text based 
communication enables individuals to present them whatever they want. 
The discourse was the only identity marker which enables masquerade, 
identity switching, pointing to the relevant aspect of individual. 
Anonymous computer-mediated environment was a kind of playground 
for our own exploration.  
 
In line with these practices the central question that emerged from this 
position was: “Who are we when we are online?” It was argued by, for 
instance, Allucquere Roseanne Stone (Stone, 1995: 18-20 in Lister et al, 
2009: 210) that in previous ages identity was in part guaranteed through 
embodiment, the body and identity were coterminous (Lister et al, 2009: 
210). “These constructions of the self in CMC all had a common post-
structuralist history. Within this theoretical framework, identity is seen as 
anything but essential or fixed, on the contrary identity is understood as 
a fluid process in which ‘self’ and environment are constantly interacting. 
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This idea rests upon the proposition that identity is constructed through 
discourse” (Lister, 2009: 210).  
 
But, as we have already seen, that type of identity experimentations are 
a past. Text based and consequently anonymous communication is 
nowadays not popular anymore. The development of new on-line 
platforms, such as social network sites (Facebook) has brought to us 
another frame: transparency of the individuals. People understand their 
Facebook profile as their own brand. On social network sites “the focus 
is not on anonymity but on its opposite – self publication. An SNS affords 
its users the opportunity not only to publish themselves but also, and 
crucially, to publish their network” (Lister, 2009: 209). 
 
“The rise of SNSs indicates a shift in the organization of online 
communities. While websites dedicated to communities of interest still 
exist and prosper, SNSs are primarily organized around people, not 
interests. Early public online communities such as Usenet and public 
discussion forums were structured by topics or according to topical 
hierarchies, but social network sites are structured as personal (or 
‘egocentric’) networks, with the individual at the center of their own 
community” (Boyd, Ellison, 2008: 219). 
 
Because social networks are structured as personal networks, they are 
structured around people. These reconsiderations have had impact upon 
our identity presentations within social networks. Our Facebook identity 
is not some kind of a masquerade, our Facebook identity is sincere, real, 
and transparent. We can say, that our communicative intention within 
Facebook to our FB friends is as follows: “Look, this is my real me, this 
is important for me, therefore I am sharing such information with you”. 
Our social networks are constituted by real offline friends. Fakers are not 
welcomed. This is the main reason for our attitude toward our Facebook 
identity. We cannot fake our Facebook identity, our identity has to be 
consistent. But consistency of our on-line presentations is nevertheless 
problematic. Namely, we would like to question the basic foundations of 
FB identity and problematizes the unquestionable status of our FB 
identity. We would like to paraphrase the already cited question often put 
in the early days of the internet, in the period of anonymous e-
communication. The title of the next chapter of the article is as follows. 
 
Who we are when we are on Facebook?  
At the first sight social network sites (social media) are quite different 
settings than early computer based communication. In the late 20th 
century the main goal was to hide, to mask, to disguise ourselves. 
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“Disembodiment3 (especially anonymity) was – as already mentioned – 
the main attraction. Nowadays we are faced with so-called collaborative 
culture based upon Web 2.0. Accordingly to this new climate we are 
faced with different kind of activities performed by on-line individuals: to 
share, to collaborate, to link, to like (as it is in the case of Facebook4)” 
(Praprotnik, 2014: 138-139). We can say that within social media we turn 
our bodies back to the scene. We usually publish pictures of us, our 
holiday images and so on. For sure, our publications go hand in hand 
with our already established off-line and on-line presentations of 
ourselves. Our image of us, our Facebook identity has constraints again. 
Our communicative acts within Facebook profile must be consistent with 
previous actions and our previous thoughts published on our Facebook 
wall. Why is that so? We have to be aware that in transparent settings 
where we have connections with known people, we have to act and 
communicate in a way that is consistent with our previous actions in 
order to stay “serious” person. Our Facebook visual and verbal 
presentations count as index of our already established Facebook 
persona. The word “count as” turns us to another important process of 
identity formation: indexicality of identity. As Mary Bucholtz and Kira Hall 
put: “the concept of indexicality involves the creation of semiotic links 
between linguistic forms and social meanings. In identity formation, 
indexicality relies heavily on ideological structures, for associations 
between language and identity are rooted in cultural beliefs and values – 
that is, ideologies – about the sorts of speakers who (can or should) 
produce particular sorts of language”. (Bucholtz, Hall, 2005: 593-594). 
 
So the question is to what extent are our Facebook presentations a kind 
of playful interventions to our already constituted identities. When talking 
about identity we have to bear in mind our audience. “As Goffman 
originally argued, individuals construct their identities in reaction to their 
cohorts. To use the language of Web 2.0, individuals construct identities 
relative to their networks” (Pearson, 2009). We are certain that our 
Facebook performances have to be serious and consistent in order to 
count as visual and verbal evidences of our Facebook persona. As we 
have already stressed: to be a faker is not welcomed. But the very fact 
that we have to perform consistent identity presentations turns us back 
to the questions whether our FB identity is a kind of masquerade since 
we have to present our already established FB image. Is there any 
                                                
3 “Disembodiment signifies that a person's online identity is apparently separate from 
their physical presence, a condition associated with two features: textuality and 
anonymity” (Slater, 2003: 536). 
4 The role of popularity in social networking sites such as Facebook is discussed in detail 
in: Scott, Graham G., More Than Friends: Popularity on Facebook and its Role in 
Impression Formation, Journal of Computer-Mediated Communication, 19, 2014, p.358-
372. 
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space for presentation of other aspects of ourselves? Are we “sincere” 
and “spontaneous” in our FB performances? Or do we just have to 
confirm our already established FB persona? By putting these questions 
we would like to stress that we do not have a lot of space for different 
self-presentation and for self-reflection. From this point of view FB profile 
is a little bit conservative environment limiting the scope of different 
identity manifestations. 
 
In line with these considerations we would like to put the following 
question: what does it mean to be “a faker”? Does it mean any kind of 
masquerade, does it mean identity switching? What about playfulness? 
Playfulness is a precondition for self-reflection, isn’t it? We think that 
certain level of playfulness encourage individuals to rethink their already 
established identities. We are living in an era of self-reflection, in a 
period which calls for constant exploration of self.  
 
From the post modernistic perspective, identity should be getting more 
and more unstable, fragmented, and dispersed. Within this situation 
postmodern discourses make the idea of identity problematic and also 
points out that this is a myth or an illusion. One of the solutions lies in 
the increased level of reflexivity. Some people talk about this project of 
reflexivity which includes the preservation of coherent but constantly 
revised biographical narration, which is produced in the context of 
multiple choices (Kellner, 1992: 142-143; Kellner, 1995: 336; Giddens, 
1991: 5). In the early ages of the internet there were predictions that 
virtual environment will engage individuals toward alternative thinking 
about themselves. Internet is offering itself as a counter-balance to the 
a-priori determinations of an individual. Mark Poster says that virtual 
reality makes the types of subjective experiences possible and that 
those experiences could “interrupt” or stop modern types of domination. 
The potential of virtual reality lies in the process itself, which is typical for 
virtual reality and through which the individuals could learn that they 
themselves are also constructed and that they can, in a certain 
environment, reconstruct themselves and the world. So virtual reality 
then functions this way, or to say differently, its functioning (the changing 
of identities) can work towards denaturalization of assumptions about 
“natural” given identities (Cooper, 1997: 103-104). As far as individuals, 
for example on the Internet Relay Chat5, freely change their identities 
when they play different discursive identity games, they can soon find 

                                                
5 Internet Relay Chat (IRC) is an application layer protocol that facilitates communication 
in the form of text. After its golden era during the 1990s and early 2000s IRC has seen a 
significant decline, with users moving to more modern social media platforms.  
Available at: https://en.wikipedia.org/wiki/Internet_Relay_Chat 
 

https://en.wikipedia.org/wiki/Internet_Relay_Chat
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out that identity is a construction that was framed to them by others in 
the “real” world. In the world of virtual reality they can construct it by 
themselves, contrary to what happens in the “real” world (Praprotnik, 
2014: 139-140). Sherry Turkle in her well-known book “Life on the 
screen: Identity in the age of the internet” saw computer-mediated 
communication as emancipator because it allowed people to explore 
their identity in a socially and physically “safe” simulated reality (Turkle, 
1995 in Holmes, 2011: 107).  
 
Textuality as a precondition for identity switching, for masking identities 
and as a kind of a “safe” playground for reinventing our own identities is 
well documented in early researches about on-line identities. Slavoj 
Žižek put some interesting remarks concerning the status of identity in 
anonymous communication. Namely, in anonymous internet 
communication “we are and we are not” at the same time and this 
ambiguousness is one of the attractions of this environment. That is why 
this ambiguousness determines our attitude towards our screen images. 
On one hand we keep the attitude of outer distance so to say a game 
with false images in the sense “I know I am not like this (brave, 
seductive,) but it is nice to forget our real image every now and then and 
to put on a more satisfying mask. This way you can get relaxed better 
and get rid of the burden to be the way that you are and to have to live 
with this and to be responsible for it”. On the other hand we also “are” on 
the internet what we are not or we not dare to be in real life. The internet 
person that people create can be “more me” than my “real life” person 
(my “official” image) as far as it makes those aspects of myself visible 
that I would never have dared admitting in real life. The fact itself that we 
perceive our virtual image purely as a game enables us to get rid of the 
usual obstacles that prevent us from realizing our “dark part” in “real” 
world and to freely show all our libidinous potentials. The charm of 
anonymity is also and above all in the following: We can carry out the 
“masquerade” in virtual world without actually doing it and this way we 
avoid the feeling of anxiety connected with the action in the real world. 
We can do it because we know that we are actually not doing it for real. 
Obstacles and shame are this way pushed aside. We can articulate 
hidden truth about our drives at the exact time when we realize that we 
are only playing a game on the screen. We accept our fantasies as far 
as we “know that they are only a game in virtual reality” (Žižek, 1996: 
115-116). 
 
The question is of course, whether in that case, what we perform in 
cyberspace dreaming is in a way “more real than reality”, i.e. closer to 
the gist of our own personality than the role we play in relationships with 
real partners (Žižek, 2000). We can be more “genuine” and “authentic” 
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on the internet games contacting with a co-player than in real life. 
Because we know that virtual reality is “only a game” we can dare to 
play whatever we do not dare admit in “real” mutual contacts.  
 
What about Facebook identity? Is it serious? Or is it only a well-crafted 
performance of carefully collected photographs which show our best 
version of us. Isn’t that kind of identity even more virtual? When labeling 
our Facebook identity as virtual we are pointing to the fact that it is highly 
intentional and in that sense very crafted. Given the fact that Facebook 
information is to a great extent carefully selected we can say that every 
Facebook profile is also a kind of masquerade, a fake. But we would like 
to add that every type of our performances is a masquerade, deliberately 
crafted for the audience. Even our “spontaneous” performances are to a 
great extent masquerades, because through socialization we have learnt 
scenarios how to behave properly. Do we have any free space or time 
when we are not on the stage? We think that our certain use of digital 
media and constant availability (always on) weakens any space for 
different self-reflection. But the choice is, of course, ours. 
 
Social network sites are “serious”; what does it mean for our 
relationships and communication? 
What kind of communication is typical and welcomed within social 
media? In line with that question we can put another one: what kind of 
identities we are presenting and do we have any space for 
experimentation? Are social network sites friendly and encouraging 
environment for self-reflection? Is networking as an organizational 
principle successful for the development of more complexes, reflective 
and all-encompassing relationships? What are our main communicative 
intentions when communicating through social media? Do we use social 
media to develop interpersonal relationships? As questions indicate, we 
are approaching to questions already addressed to many types of on-
line communication: are social network sites more tasks – oriented, 
topic-oriented or more personal/relationship oriented or something else? 
What kind of relationships are we establishing through social network 
sites? 
 
Social network sites have quite strong off-line foundation. Our social 
media networks reflect our already established relationships. Off-line 
and on-line world are not separated any more. That’s the reason why the 
“game” we are playing via social networks became so serious. For sure, 
we have to be serious, interesting, sincere, transparent, when we 
communicate via Facebook. We have to put another question too: do we 
really want to be always serious, interesting, sincere, and transparent? 
Or to put the problem in another way: is it better to be “nice” and “good” 
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or is it better to be “whole”. What would you prefer? In order to 
investigate these questions we have to look a little bit closer to our on-
line practices and to investigate networking as a dominant mechanism 
which to a certain extent frames our self-presentation and our 
interpersonal relationships.  
 
Networking as a magic word; does networking really produce 
different kind of networks? 
We are connecting to each other all the time. And precisely that 
established frame of permanent connectivity is a part of a problem which 
we would like to present in the forthcoming pages of the article. Our 
permanent connectivity results in certain kind of connections: we have 
connections with lots of people within social network site, but are we 
really connected to people? Quite the contrary; maybe we have even 
smaller amount of deep relationships than ever before and we would like 
to present some explanations. 
Social network sites attract millions of users. Many people, especially 
younger generations have integrated these sites into their daily routine. 
Younger generations do not distinguish on-line and off-line anymore, 
because on-line environment is their “natural” environment. Their social 
network sites structure their everyday life in a sense that their social life 
within social network sites dictates their everyday interactions and daily 
mundane activities. We think it is useful to stress the distinction between 
network and networking. Danah M. Boyd and Nicole B. Ellison made in 
their article a very clear distinction: 
“Networking emphasizes relationship initiation, often between strangers. 
While networking is possible on these sites, it is not the primary practice 
on many of them, nor is it what differentiates them from other forms of 
computer-mediated communication (CMC)” (Boyd, Ellison, 2008: 211). 
As Boyd and Ellison stress: “While their key technological features are 
fairly consistent, the cultures that emerge around SNSs are varied. Most 
sites support the maintenance of pre-existing social networks, but others 
help strangers connect based on shared interests, political views, or 
activities.” (Boyd, Ellison, 2008: 210). So network of already known 
people is the main goal of interaction. Why we are pointing to that 
information? Is there anything wrong with that kind of activity? Not at all. 
With social network sites we got very useful technology which enables 
us to be in touch with our friends, classmates, family members. But what 
about beyond that already known network? What are the possible 
problems when we build our everyday life within the same “old” network? 
We have to mention that those networks have their history; our social 
network profile and our uploaded information are there to stay. Our 
consistency is kind of guarantee for our successful life within social 
network sites. Our Facebook profile, our personal “brand” has to be 
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coherent. When we mention “successful life” we are referring to another 
important question: socialization. Is social networks just new realm for 
training ourselves how to be well-accepted, nice, interactive individuals 
perfectly equipped with culturally constructed values? What kind of 
persona we have to present within social network sites? Or to put the 
problem in another way: given the fact that the most beloved reply in 
Facebook profile is “I like” what kind of activities we are presenting to 
other people? If people want to get back a reply “I like” they will surely 
modify their initial presentation in a way to ensure they will get a 
preferred reply, preferred second part.6 So in network society a focus is 
put on individual and his/her building of network around himself. That’s 
why we are talking about me-centered society. 
 
In the early days of the internet the whole idea around the internet was 
focused around communities and identity formation of the “liberated” 
individuals. “Popular understandings of group identities in CMC ranged 
from the idea of the online community as an antidote to the social 
fragmentation of contemporary life ...[ ] to an idea of online groups as the 
heart of a newly revived public sphere” (for example classical work 
Virtual Community by Howard Rheingold 1993; Lister, 2009: 213). 
Academic inquiry focused around attempting to define the new kinds of 
belonging brought about by online communities (Lister, 2009: 213). This 
type of critical inquiries was driven in part as a reaction to the visionary 
speculations about community and belonging that sprang from particular 
claims arising from the online practices. It was more or less clear that 
on-line life is to a great extent just an extension of off-line life. 
Several researches have proven that virtual communities are quite 
focused to the established off-line contexts, rather than as a kind of 
radical opposition to them. Nancy K. Baym for example stated that 
“many participants in online community seek ways of integrating their 
online and offline experiences. The research I have reviewed and the 
model I have proposed suggest that online groups are often woven into 
the fabric of off-line life rather than set in opposition to it. The evidence 
includes the pervasiveness of off-line contexts in online interaction and 
the movement of online relationships off line” (Baym, 1998: 63 in Lister, 
2009: 194). Helen Kennedy has made quite the same conclusion upon 
women from the East End of London involved in her study: “More 
importantly, it was found that the students showed no sign of wanting to 
hide their gender and ethnicity and so ‘benefit’ from the possibility of 
anonymity that cyberspace offered them. Rather, they made explicit and 
implicit references to their gender and ethnicity in their homepages. 
Many of the Her@students made their ethnicity central to their 
                                                
6https://glossary.sil.org/term/preferred-second-part 
A preferred second part is a second part of an adjacency pair. 

https://glossary.sil.org/term/preferred-second-part
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homepages, just as it is central to their identity” (Kennedy 2006 in Lister, 
2009: 215). 
 
In the early ages of the Internet one of the greatest motivations why 
study and research life online was the specific set of new environment 
parameters, such as virtuality, different status of spatiality, 
disembodiment. Anonymity produces different communication setting, 
enables experimentation. “The dominant definition of online 
communication was radical information freedom, in which participants 
were emancipated from institutional, domestic and other corporeal 
contexts” (Holmes, 2011: 107).  
 
These days of experimentation are a past since the communicative 
intentions why participate in social networks are different. Kate Hopkins 
states that “this type of almost constant communication between users 
has never been available to society in another way, and if anything 
intensifies the requirement for relationship building – we are now in each 
other’s spaces all the time” (Hopkins, 2014: 4). “Social media provide 
outlets for individuals who already have connections external to these 
media. They become users of this media to continue physical 
assemblies in an online environment, but in ways that seek to maximize 
attention. Where offline relationships simply migrate to social media, 
recent studies show that the primary forms of use and gratifications are 
maintaining a connection and an online presence, rather than 
exchanging information that is of any kind of educational, political or 
economic value” (Holmes, 2011: 105-106). 
 
Maintaining a connection: a phatic communion? 
In the Web 2.0 period of social networks we are approaching towards 
“narcissistic identity performance, away from the exchange of 
information and towards the practice of ‘phatic communion’.” (Holmes, 
2011: 105). Vincent Miller similarly summarizes key notions about social 
media as follows: “The point of the social networking profile is blatantly 
to establish (and demonstrate) linkages and connections, rather than 
dialogic communications. Thus, what is seen here is a shift in emphasis 
from blogging technology which encouraged the creation of substantive 
text along with networking, to social networking profiles which 
emphasize networking over substantive text and dialogue of the blog 
further into a realm of new media culture which I refer to as the phatic” 
(Miller, 2008: 393). The term phatic was firstly used by anthropologist 
Bronislaw Malinowski to describe a communicative gesture that does not 
inform or exchange any meaningful information or facts about the world. 
Its purpose is a social one, to express sociability and maintain 
connections or bonds. By phatic communication we are keeping 
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connections “open”. We can see the phatic nature of communication in 
popular sentence which is often said when we say “good bye”: we’ll be in 
touch. So what is the basic characteristic of phatic communion? 
Malinowsky put it as follows: 
 
“There can be no doubt that we have here a new type of linguistic use – 
phatic communion. I am tempted to call it, actuated by the demon of 
terminological invention – a type of speech in which ties of union are 
created by a mere exchange of words. Let us look at it from the special 
point of view with which we are here concerned; let us ask what light it 
borrows on the function or nature of language. Are words in phatic 
communion used primarily to convey meaning, the meaning which is 
symbolically theirs? Certainly not! They fulfill a social function and that is 
their principal aim, but they are neither the result of intellectual reflection, 
nor do they necessarily arouse reflection in the listener. Once again we 
may say that language does not function here as a means of 
transmission of thought” (Malinowski, 1999: 303-304).  
 
Social network sites are tools to extend our already established social 
networks. As David Holmes states in his article “What is 'social' about 
social media?”: “social media are entirely modeled on the analogue of 
face-to-face communication, and the microsociology of everyday life. [ ] 
... social media is overwhelmingly used to extend offline relationships 
rather than establish new ones” (Holmes, 2011: 108). “Thus the most 
attractive forms of online connectivity are based on avoiding accidental 
contact with strangers, and social bonding based upon the electronic 
maintenance of a closed system of personal networks. [ ]...such bonding 
is very low in content and information and consists in an electronic 
version of what might otherwise be called ‘small talk’.” (Holmes, 2011: 
105). Vincent Miller describes such type of communication in a quite the 
same manner: “One can see this type of communicative practice as 
largely motivated less by having something in particular to say (i.e. 
communicating some kind of information), as it is by the obligation or 
encouragement to say 'something' to maintain connections or 
audiences, to let one's network know that one is still ‘there’.” (Miller, 
2010: 393). Frank Vetere, Steve Howard and Martin R. Gibbs even 
introduce the concept of phatic technologies: “Thus phatic technologies 
are those specifically designed to sustain social interactions, rather than 
convey information. Phatic technologies are not concerned with the 
utility of the interaction, the usefulness of the information nor the ease-
of-use of the device – though each of these may contribute to the end 
user experience. Phatic technologies are measured by the degree to 
which they contribute to a feeling of ongoing connectedness” (Vetere, 
Howard, Gibbs, 2005: 1). For sure, these technologies ensure 
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connections and give opportunity to build or maintain relationships, but 
nevertheless these technologies are just technologies. Their capacity to 
be phatic technologies is more or less the consequence of our 
communication practices and a result of our motivations and intentions 
what kind of communication we are looking for.  
 
What we are referring to, when we mention “content”? 
Do self-constructed SNS profiles also mean more reflections upon self-
construction? Are social networking sites with their opportunities of 
permanent connectedness a new encouraging environment for self-
reflection? Do we construct our Facebook profile in a creative ways? As 
we stated, users of social network sites are primarily concerned with 
connection, not with information (content), so self-reflection and 
interaction about who am I and how do You see Me (and so on...) are 
not question and topics much discussed on Facebook profile. The same 
is true for texting via mobile phones. Most modern devices are used in a 
quite the same manner: to connect, just to “say” I am still there. It is 
obvious that what fascinates users of social network sites and users of 
mobile phones (smartphones) is the very act of connecting, being 
connected. But that kind of communication is hard to be about self-
reflection and exploration of me and you and our relationship. For 
example, younger generations prefer sending SMS instead of telephone 
conversation. Typing a message (texting) is not so stressful than 
conversation, so they prefer sending great amount of messages every 
day.  
 
Conversation is different from texting; there are different kinds of norms 
governing conversation. There are also different sets of expectations 
between interlocutors, different sets of rules on how to manage 
conversation. When is it proper to introduce a new topic in conversation, 
how to signal to your interlocutor that there's nothing else to talk about, 
how to transform conversation into closing section with closing 
adjacency pair of “goodbyes”. This has been much discussed within 
ethnomethodology and discursive studies (Schegloff, E.A., Sacks, H., 
1999: 263-274). Conversation is not a predictable practice; we are 
confronted with people and with different sets of expectations, with 
different sets of norms about what kinds of conversation we are looking 
for, etc. We are often confronted with intercultural communication, since 
our cultural background influences our attitudes toward conversation: 
how to express involvement, how to show that we are listening to our 
interlocutor, etc. 
 
These kinds of conversation skills are formed within conversation and 
they are a must for successfully conducting and managing our 
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relationships, which are formed within communication. What about 
texting a message: “When we communicate on our digital devices, we 
learn different habits. As we ramp up the volume and velocity of online 
connections, we start to expect faster answers. To get these, we ask 
one another simpler questions; we dumb down our communications, 
even on the most important matters. [...] And we use conversation with 
others to learn to converse with ourselves. So our flight from 
conversation can mean diminished chances to learn skills of self-
reflection. These days, social media continually asks us what’s ‘on our 
mind’, but we have little motivation to say something truly self-reflective. 
Self-reflection in conversation requires trust. It’s hard to do anything with 
3,000 Facebook friends except connect”. (Turkle, 2012). As Sherry 
Turkle says in her article: “We expect more from technology and less 
from one another and seem increasingly drawn to technologies that 
provide the illusion of companionship without the demands of 
relationship. Always-on/always-on-you devices provide three powerful 
fantasies: that we will always be heard; that we can put our attention 
wherever we want it to be; and that we never have to be alone. Indeed 
our new devices have turned being alone into a problem that can be 
solved. When people are alone, even for a few moments, they fidget and 
reach for a device. Here connection works like a symptom, not a cure, 
and our constant, reflexive impulse to connect shapes a new way of 
being. Think of it as ‘I share, therefore I am.’ We use technology to 
define ourselves by sharing our thoughts and feelings as we’re having 
them. We used to think, ‘I have a feeling; I want to make a call.’ Now our 
impulse is, ‘I want to have a feeling; I need to send a text.’ So, in order to 
feel more, and to feel more like ourselves, we connect. But in our rush to 
connect, we flee from solitude, our ability to be separate and gather 
ourselves. Lacking the capacity for solitude, we turn to other people but 
don’t experience them as they are. It is as though we use them; need 
them as spare parts to support our increasingly fragile selves. We think 
constant connection will make us feel less lonely. The opposite is true. If 
we are unable to be alone, we are far more likely to be lonely. If we don’t 
teach our children to be alone, they will know only how to be lonely” 
(Turkle, 2012).  
 
The tyranny of Facebook profile 
We would like to present additional dimension of profiles of social 
network sites: its permanency. Owner of the profile has to be aware that 
all information will be visible and readable. In that sense Facebook 
profile does not allow their owner to experiment with their identity as 
previous online communities allow (for example Internet Relay Chat). 
Our Facebook profile is our identity so usually users are well aware of 
the risks being too “spontaneous”, without a mask and so on. For sure, 
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we are not saying that Facebook identity is totally fabricated, we just 
want to stress that identity being presented on Facebook is usually quite 
one-dimensional. Facebook identity is constructed and is based upon 
previous information, so our Facebook history to a great extent dictate 
our current choices what kind of information we are going to publish on 
Facebook. In that sense Facebook identity is not very “nomadic” and 
free-floating, it is not a subject of experimentation as in early days of 
computer-mediated communication. “Their participants generally 
assumed that people seek to show the best or idealized versions of 
themselves to their peers, at least on public platforms” (Schroeder, 
2016: 5631). 
 
For sure, we are creators of our Facebook profile, like writer writes a 
book. But our further Facebook presentation must have evidences in 
previous information. We have to stress that Facebook identity has to be 
stable, “real”, not oscillating. Is Facebook profile kind of identity which 
stimulate individual to experimentation, to self-reflection. Or, is it a 
burden? We would like to cite some highlights from interview with Sherry 
Turkle (2012), author of well-known book Alone Together (2011): 
“[Teens] felt that on Facebook their life story followed them through their 
lives in a way that their older brothers and sisters were allowed to start 
fresh when they moved from elementary school to junior high, from 
junior high to high school, and then crucially from high school to college. 
And one said to me, ‘my god, it used to be you that when you went to 
college, you got a chance to start fresh, to be a new person. I bet that 
was great.’ And I think that this sense of the Facebook identity as 
something that follows you all your life is something that many 
adolescents feel is a burden.“ […] 
 
“And I think there's another thing about the Facebook identity and 
adolescence, which is that many adolescents used to play with identity, 
play with multiple identities in adolescence, and that used to kind of be 
their fun, and now there's one identity that counts — it's the Facebook 
identity. And I think many adolescents are also feeling the pressure of 
that. So there are many things about the new technology that's changing 
the nature of adolescence, and I think that the complaints of adolescents 
about the new technology are — it's a long list, even as they're working 
with it” (Turkle, 2012). 
 
Since their introduction, social network sites (SNSs) such as MySpace, 
Facebook, Cyworld7, and Bebo8 have attracted millions of users, many 
                                                
7Cyworld is a South Korean social network service: https://en.wikipedia.org/wiki/Cyworld 
8Bebo was a social networking website launched in 2005: 
https://en.wikipedia.org/wiki/Bebo 

https://en.wikipedia.org/wiki/Cyworld
https://en.wikipedia.org/wiki/Bebo
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of whom have integrated these sites into their daily practices. 
Nevertheless, we can state that social media reaffirms or intensifies 
already established cultural frames and cultural expectations how to be 
a “real” men or women, how to become an interesting person, what kind 
of actions count as interesting. Ralph Schroeder states that the growing 
uses of social media do not erase cultural differences. It is true that 
various uses of social media represent different social norms in different 
countries: men posing with beer and women with wine in England and 
so on. There is a lot of cultural diversity among different countries 
(Schroeder, 2016: 5638). But what is important is the “monotony” or lack 
of variety within specific cultural milieu. We would like to quote just one 
example: “What is equally remarkable among different countries is how 
much homogeneity there is in this diversity. Social media present an 
idealized self and an idealized or desired lifestyle everywhere. Urban 
youth in India and China, for example, perhaps at the other extreme of 
the American tech entrepreneurs and Sweden's powerful elite discussed 
above, express their aspirations on social media just as much as others 
do, although these aspirations may take a different form” (Miller et al, 
2016 in Schroeder, 2016: 5638). We can say that cultural expectations 
are reinforced here, because social media –among other things – enable 
community (or network) building on the basis of the quite the same 
“taste”. Social media are effective tools for prolongation of imagined 
communities9 and a place for gathering and circulation of the individuals 
with the same political or cultural motivation. 
Even Unesco prepared International Symposium on “Representation 
and experiences of living together: an overview”, and within symposium 
a special workshop was organized on the topic “Diversity, tolerance and 
intolerance in social media”. As it is stressed on its web site “the purpose 
of this workshop is to reflect on the ethical, social and political issues 
related to the use of social media and digital platforms, including the role 
they can play in promoting tolerance and diversity.” 
 
The main three questions of a workshop were: 
1) How do we, and particularly young women and men, engage in social 
networks? 
2) Do social media produce homogeneity or diversity? 
3) Is the debate through social networks a source of conflict or 
tolerance?10  

                                                
9 Imagined communities is the title of a well-known book of Benedict Anderson (1983). It 
is also his concept to analyze nationalism. Anderson understood a nation as a socially 
constructed community. The term imagined means that community is imagined by the 
people who perceive (imagine) themselves as part of that group. 
10https://en.unesco.org/events/diversity-tolerance-and-intolerance-social-media 
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At the end we would like to stress another important issue closely 
related to social networks and their phatic function: the potential of social 
media to strengthen well-informed citizen. Do social media enable an 
environment for better information exchange; do social media encourage 
dissemination of information about important political, ecological, 
educational problems? Again, we must stress that technology is not able 
to change us; technology is not able to save us – from ourselves. 
Networking could be an ideal organizational principle for networking of 
information and ideas; instead we are faced with networking of 
individuals. The reason for networking of individuals lies in so-called 
networked individualism where an individual is in the center. That's why 
some label our society as me-centered society, where connections with 
other individuals are major driving force. Connections and networks 
became major “capital” of the individual. So he/she has to develop and 
maintain his own connections in order to preserve “visibility”. Channels 
of communication have to be open all the time. We have to be 
connected all the time. And we have to be nice, trying to avoid conflicts 
and “bad feelings”.  
“Communicative dynamics established with the web 2.0 paradigm shift 
and the development of micro blogging culture and the usage of social 
media and SNS using mobile communication, encouraged users to 
practice in everyday life what we can call here: a phatic display of 
connected presence” (Radovanović, Ragnedda, 2012: 12). Radovanović 
and Ragnedda state that within phatic function we can add a new 
function particularly present on the social networks: conflict avoiding. 
“Therefore, by using phatic function, such as keeping in touch or 
performing light conversations, we are avoiding contrast and conflict, 
and the social and communication tensions are weakening, excluding 
those who would disturb the structure of the social network” 
(Radovanović, Ragnedda, 2012: 12). Social media are – so to speak – 
nice, comfortable, stress –avoiding environment. Such characteristic 
plays an important function when considering what kind of information 
will count as proper and nice. What we are trying to stress? If our social 
networks are “nice” networks, if one of the main principles is to be nice 
and to avoid conflicts, this principle will to a large extent determine the 
type of information we are exchanging within social networks. If 
networks are nice consequently people within networks have to be nice 
too? That means that individuals have to carefully select information in 
order not to “disturb” and “annoy” other people. As a consequence we 
have an impression that the majority of users distribute “light” and not 
too “stressful” information in order to reinforce the impression of nice 
individuals. Their main motivation is to be “in touch” with others and to 
confirm their image of nice people. Within social media everyone is very 
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nice. Therefore we stated that every Facebook profile is also a kind of 
masquerade, carefully crafted upon images and words.  
What are the consequences of such communication behavior for 
everyday life? Everyday life is sometimes difficult and annoying, 
everyday pictures of the so-called real life can be very stressful. 
Domestic and international news are not always nice, but it is important 
to be informed with all different kind of information in order to get a 
picture of the world and to become competent and well-informed 
citizens. But the problem is much more complex. Namely, lots of people 
believe that social media platforms will deliver them all information 
needed to be a well – informed citizen. Jane Buckingham, the founder of 
the Intelligence Group, a market research company, said that “social 
media generation” was comfortable being in constant communication 
with others, so recommendations from friends or text messages from a 
campaign — information that is shared, but not sought — were 
perceived as natural” (Stelter, 2008). Namely, it is quite common that 
people assume something as follows: “If the news is that important it will 
find me”.11 Is that assumption correct? We strongly disagree. In a period 
of traditional media corporations we were “forced” to consume news that 
was selected by media corporation. Nowadays lots of people believe 
they will get important news by their Facebook friends. Zúñiga, Weeks 
and Ardèvol‐Abreu stress that news finds me perception “captures 
people's perceptions that news will simply ‘find’ them without seeking it. 
Importantly, the news‐finds‐me perception does not reflect ambivalence 
toward using news to stay informed—it is not that those who hold this 
perception are necessarily uninterested in what is happening in the 
world—but rather believe that they do not need to actively seek news 
because their other media behaviors and social network provide all the 
news they require to stay informed” (Zúñiga, Weeks and Ardèvol‐Abreu, 
2017: 107). 
 
Our media environment is for sure very diverse. We are well equipped 
with smartphones and other devices which constantly deliver to us 
information. But for fully competent citizen it is important that we know 
what kind of information is relevant for us.  
 

                                                
11Jane Buckingham recalled conducting a focus group where one of her subjects, a 
college student, said, “If the news is that important, it will find me.” (Stelter, Brian, 2008) 
(https://www.nytimes.com/2008/03/27/us/politics/27voters.html). 
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“Citizens today arguably have more opportunities to encounter news and 
political information than ever before. At first glance, the widespread 
availability of news might be considered ideal for producing better‐
informed citizens, especially given that both the volume and breadth of 
news in the media environment promote learning about politics. While 
the abundance of media options may provide citizens more opportunities 
to learn from the news, some scholars argue that this high‐choice media 
environment may instead have negative democratic consequences by 
enhancing political knowledge gaps based on content preferences, 
interest, and usage patterns” (Zúñiga, Weeks and Ardèvol‐Abreu, 2017: 
107). 
If we will simply believe that our Facebook friends will deliver to us 
relevant information we are in a dangerous position to become very pure 
informed and incompetent citizens. The tragedy is even bigger because 
we will think we are well-informed and fully equipped with information. 
The responsibility of the individual for well-being is nowadays not 
smaller. The responsibility is bigger. We are living in a period of 
individualism so our life planning is to a great extent our own project. In 
the era of social media we have to be watch dog by ourselves. But firstly 
we have to be aware what we are watching at!  
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A SIGNALMAN'S STRESS AT WORK  

Milan Bezjak1, Nevenka Podgornik2 

Abstract  
The concern of signalman for safe, regular and settled railway traffic is a 
mission, which hides many traps that prevent the realization of such 
tasks; therefore, strict adherence to instructions, regulations, acts and 
protocols is essential in order for them to carry out the work process, 
which provides the users with a quality service. The signalman faces 
daily many situations that are unpredictable and have often negative 
consequences.  
 
In this paper we identify the presence of stress in the workplace of 
railroad signalman, the consequences arising there from factual 
knowledge of the aid program by the signalmen, and the opinion of 
experts. 
 
Key words: stress at work, railway traffic, consequences, signalman 
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Introduction  
According to the available data regarding stress perception in a 
workplace, Slovenian employees are at the very top of the European 
Union scale. In Slovenia, 45,6% of workers believe that their health is 
compromised because of their work. 37,7% believe that stress is the 
most frequent cause for it, this percentage is the second highest, right 
behind Greece. Most of the blame for this situation can be attributed to 
the economic crisis and globalization, which bring great daily changes in 
the form of pressures and excessive demands at work, employment 
insecurity, weak control and support at work (Lužar Šajt, 2011). 
 
The European Union defines stress at work as an emotional, behavioral, 
cognitive and physical reaction to damaging work sources, work 
environment and work organization. It is a state with a characteristically 
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elevated proportion of excitement and discomfort, frequently followed by 
feelings of inability to face a burdensome situation (Gyllensten and 
Palmer, 2005). 
 
Stress at work is composed by a mixture of pressures, originating in the 
work environment, and the responses that an individual experiences 
(Mesner Andolšek, 2002). An elevated quantity of stress is very 
damaging and it creates physical and psychic disorders among the 
employees, as well as it influences the lowering of the social income 
(Bushara and Parvaiz, 2011). The range of unwanted consequences 
includes also higher expenses for organizations and their work 
productivity, which consequently falls to a lower level. The quality of the 
job performed worsens just as well, there is a lot of absence from work, 
the company’s public image is downgraded and there is a great 
discontent among the employees (Helller and Hindle, 2001). One of the 
most frequent consequences of changes in the organization is the 
company’s need for restructuring. This brings stressful events that 
manifest themselves as a short-term and long-term worsening of the 
employees’ health status, as for them their work represents a financial 
security and social integration, a feeling of utility and control over an 
important part of their life. Creating a balance between the demands and 
work monitoring, an individual’s efforts and rewarding him is extremely 
important, since otherwise a severe imbalance arises, the workplace 
becomes more stressful, which has a sure negative influence on the 
employees’ physical and psychic health state. We can talk about a 
proven correlation between the work position and health, where people 
on lower positions have worse health conditions than people on higher 
positions (Marmot and Wilkinson, 2006). 
 
American experts estimate that stress-related consequences cost 
approximately 40 million working hours worldwide (Kavšek and 
Klemenčič, 2009). The researches of trade union organizations reveal 
that, in most cases, the high level of stress at work is caused by bad 
work conditions, not enough autonomy for the employees and 
employment insecurity. Consequently, the responsibility of all that shifted 
the focus on the employer as well and it is not a burden of the employee 
only (Mesner Andolšek, 2002). The research Eurofound observes that 
by improving the employees’ health, security and wellbeing, the 
productivity in some companies increased for 20%. The company 
reaches the higher level of success, especially with the decrease of work 
absences and a greater satisfaction of the employees (Podjed, 2012).  
 
An extended exposure to stress can lead to a burnout, linked to feelings 
that people experience during a long-term exposure to emotionally 
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burdensome situations. It is composed of emotional burnout, losing 
one’s own personality and a reduced feeling of personal fulfillment 
(Maslach and Leiter, 2002). 
 
Around 3-4 percent of the EU gross domestic product is spent for 
dealing with the consequences of work-related burnouts (Kralj and 
others). The researchers explain that a burnout is a process of self-
exhaustion as a consequence of an employee’s unsuccessful attempt to 
attain the results he needs to improve his self-evaluation and keep a 
positive self-image. Consequently, it is linked to a person’s efforts for 
being successful at work. 
 
The medical absence represents a study object, as its causes and 
consequences stretch to numerous fields. It represents a social, an 
organizational and a legal problem with great economic consequences 
for all that are affected, including employers and employees, as well as 
the economy and the field of compulsory health insurance. The 
phenomenon also connects the population’s health with economic, 
labour, socio-demographic and cultural factors. It is influenced by 
numerous factors of a work and a social environment, and in a lesser 
measure, by the employees’ health condition (Vučković, 2010).  
 
In stress and burnout at a workplace it is necessary to look for the 
occurrence of presentism – a person’s reduced efficiency at work. This 
term is also used to describe the behaviour of employees, who come to 
work despite not feeling well, with an illness or other factors from their 
personal life and, consequently, the do not perform their job with the 
efficiency that they could (Levin Epstein, 2005; Sitter, 2005). 
 
Some studies show that the number of people, who are absent from 
work because of illness, is lower than the number of employees, who 
come to work despite their illness. Presentism does not represent a 
direct danger for the company, since the consequences manifest 
themselves over a long-term period and they slowly affect the 
employees’ health, but gradually it leads to a decrease in productivity 
(Smith, 2005). 
 
Another unwanted phenomenon is fluctuation – the employees’ 
movement, with their departure from the organization and leaving the 
position open to substitutes, it also represents the ratio between the 
departures and the arrivals at the beginning or end of a period (Pučko, 
2001), it reflects the employees’ condition and an inconvenient 
organization climate. 
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It is evaluated that the average level of fluctuation in Slovenia is between 
6 and 0%, which is well above the desired one (1,65%). The 
replacement of a good worker, who left, is an additional and 
unnecessary expense that an employer should take into account. If the 
level of fluctuation in a company is high, the company faces a significant 
increase of expenses that result in the interruption of the work process.  
 
The stressful condition is definitely aggravated by trying to coordinate 
the family and work life. In Slovenia, we have legal possibilities to 
coordinate the two separate lives, but in practice their application has 
different levels of success, since a successful coordination depends on 
the interaction of the national legislation, the employers’ politics and the 
employees’ strategies (Kralj and others, 2011). 
 
The company Slovenske železnice d. o. o. – Slovenian railroads  
The company Slovenske železnice works as a contractual group of the 
Slovenian railway companies, it is composed by the parent company SŽ, 
d.o.o. and the subsidiaries (Slovenske železnice 4/2009). 
 
The company SŽ – Infrastruktura d.o.o., (hereinafter: SŽ – 
Infrastruktura) strives for an increase of the quality of services regarding 
the railway infrastructure maintenance and traffic management. They 
strive towards the personnel’s flexibility and a systematic planning of the 
necessary number of employees with new technologies, the optimization 
of business maintenance processes and the introduction of new 
organizational structures. In doing so, they take into consideration the 
organization and geographic allocation of the staff resources as well. 
They ensure additional education and training, they coordinate the 
country’s investments in the infrastructure, regarding the needs of the 
drivers and the existing infrastructure. 
 
The traffic management (hereinafter: TM) represents one of the 
organization units within the company SŽ – Infrastruktura d.o.o. Its basic 
activity is railway traffic management on public railway infrastructure 
(PRI). It also carries out all specialized activities in accordance with the 
Railway Traffic Law as a compulsory economic public service 
(hereinafter: CEPS). Its responsibilities include train traffic management, 
the preparation and execution of timetables, technologic work processes 
on traffic sites, monitoring the drivers’ work, notifying the security 
authority, the Traffic inspectorate on violations, the driver on violations of 
provisions which regulate security in railway traffic, creating and 
publishing the network program and collecting fees. It executes its work 
uninterruptedly, to the extent, defined by the network schedule, the 
technologic work processes and the opening hours of traffic sites. It is 
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obliged to observe all principles of a relevant, economical and rational 
business (Slovenske železnice 8/2009). 
 
A signalman – track signalman’s3 stress at work  
The authors of the analyses of the publications regarding the field of 
stress at a workplace, published in Slovenia between 2004 and 2010, 
the psychologists Nataša Sedlar and Tatjana Novak, observe that in 
Slovenia there is an increased interest in stress and its negative effects. 
The analysis included 1415 Slovenian professional and research 
publications gathered through the COBISS system in the last 7 years, 
regarding the topic of the employees’ psychosocial and medical 
workload. It is possible to notice the lack of interest of social studies in 
the traffic field. Traffic, as an entire branch, belongs among the poorly 
researched fields, regarding the work-related stress, it is also possible to 
notice a deficit of qualitative researches regarding this comprehensive 
phenomenon (Sedlar and Novak, 2012). 
Zdravko Lavrič’s quantitative research from 2013 entitled “For a better 
health and the diminution of stress related to the job of signalmen”, 
states the greatest source of stress for a signalman and how the 
employees experience this stress at their workplace. Its purpose was for 
the employer to prepare, based on the received data, an adequate 
educational program, which would raise the employees’ awareness, 
contribute to the employees’ better health and lower the consequences 
linked to stress.  
 
In the previously mentioned research, where 565 men and 62 women 
participated, from a total of 663 signalmen, it was stated that the biggest 
cause of stress in 313, or less than half, of the cases are exceptional 
occurrences. The following case was the fear of exceptional occurrences 
with a number of 152 cases, and a constant attention to traffic with 137 
cases. The signalmen classed the malfunction of signal-safety 
equipment in fourth place (Lavrič, 2014a). 
 
Since the case of exceptional occurrences stands out, we examined 
them in detail and established that, at SŽ since 2014, they are separated 
in: 

 Serious accidents that include train collisions and derailment, 
and cause the death of one or more persons, all serious injuries 
of five or more persons, a great material damage on the 

                                                
3 A signalman is an operator employee, who directly conducts the traffic on a locally 
controlled station and/or maximum two remotely controlled stations.  
A track signalman is an operator employee, who directly conducts the traffic on a track 
or a track section from the centre of traffic control. 
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infrastructure, means of transport or the environment and similar 
accidents, which influence the management and security of the 
railroad.  

 Accidents with damaging consequences, including collisions, 
derailments, accidents on railway crossings, serious damages of 
1 and up to 4 people, material damage ranging from 5.000 to 
2.000.000 EUR, the interruption of the railway traffic for more 
than 2 hours and previously mentioned accidents, where none of 
the previous mentioned consequences occurred and bad injuries 
that contractors and executive railway workers suffered during 
their job in the area of PRI. 

 Accidents, linked to train traffic security, including repetitive 
disturbances, train passage past signals that forbid driving, 
derailments during movements, rear-ended collisions or impact 
during movements, except on train, train departure when not all 
the conditions for departure are met, collisions, rear-ended 
collisions or derailments of motor vehicles, passage of carriages 
over the level crossing without consequences, tearing up of the 
train, preventing a rear-ended collisions or a collision of a train, 
the malfunction of air brakes in a train, a severing of the 
switches, passengers’ injuries on PRI, damages on train signal-
safety (SS), telecommunication (TC), electrical (E) equipment 
and motor vehicles, putting objects on the railway, objects falling 
on the railway, broken tracks or deformation of the rails, 
disasters, fires near the train, the railway line, exceeding the 
prescribed train speed, uninsured or improperly insured railroad, 
suicide, attempted suicide, running over third persons and other 
accidents that influence the security of rail traffic.  

 Other occurrences that do not belong to the category of serious 
accidents, accidents and incidents such as found bodies, injuries 
of unauthorised persons and third persons, running over 
domestic and wild animals.  

 Disturbances are events that do not reach the criterion for a 
serious accident, an accident or incident and do not influence the 
security of railway traffic. We include in this category the 
malfunctions or disturbances in the functioning of SS, TC, E trail 
and other equipment (Slovenske železnice, 12/2014).  

 
Within the research, the signalman evaluated as well their experiencing 
of stress at work with a scale from 1 – the least stressful, to 10 – the 
most stressful, where the majority of 125 participants (19,4%) chose the 
answer 5. 
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The research showed that the experiencing of stress is equally 
distributed along curve in both ways. Similarly, the signalman answered 
also the question of how much stress they experience in facing 
exceptional occurrences at work.  
 
The participants chose the number 5 for their answer 125 times (19,4%). 
The curve slightly leans over the number 5, since stress caused by 
exceptional occurrences is more burdensome. In the data presented, 
392 signalmen answered that they cope with stress by exercising, 
followed by other activities in their leisure time with 248 answers. 337 
respondents said that they have enough information about recognizing, 
controlling and decreasing the sources of stress.  
 
 
 
The execution of a qualitative research  
 
By carrying out our own research we wanted to analyse the present data 
and find out how stressful the job of a rail signalman is. We observed the 
main sources of stress, the signalmen’s dealing with this social 
phenomenon and consequently, we were interested in the prevention 
within this area and especially, in the signalmen’s familiarity with the 
help program, offered by the company Slovenske železnice in dealing 
with emotional distress, their reaction to the mentioned program and the 
profession’s opinion, which carries this program out within the company 
Slovenske železnice.  
 
Based on the critical review of the literature, we developed a main 
research question and other questions that are directly linked to it, as 
also a proper research approach. We posed the main research question, 
which is: “What are the impacts and effects of the working environment 
on the life of signalmen? And the following research questions that 
helped us conduct and orient the research: 
Q1: What are the factors of stress in a signalman’s job? 
Q2: What are the effects of stress that the signalmen face? 
Q3: Is a signalman exposed to a constant stress? 
Q4: How well do the signalmen know the help program? 
Q5: What is the signalmen’s reaction to the help program, offered by 
their employer? 
Q6: What is the reaction of the professional, who assures psychosocial 
help in the program?  
 
 
The method of sampling and the description of a sample  
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We invited six signalmen, two from each PVP, over 40 years-of-age and 
with a minimum of 20-years of experience of working as a signalman, 
and the expert Zdravko Lavrič, a specialist for family therapy, employed 
by the SŽ within the Help program, offered by the employer, where he 
faces on daily bases the mentioned subject.  
 
Research instrument  
We prepared two questionnaires. One was made for the signalmen and 
we divided it in four sets (a signalman’s work environment, his duties 
and consequences, the sources and types of negative consequences, 
prevention), the other one was given to the expert and it contained 
questions about the signalmen’s reactivity to the help program and the 
professional interpretation of the data. Based on the questionnaire, we 
carried out a structured interview with the participants in the research.  
 
The process of the data analysis  
In analyzing all the collected contents and arranging the data in the form 
of transcripts, we used open coding. We broke the answers down to 
concepts by using the comments and the most repetitive or similar 
answers. We arranged them in meaningful categories and processed all 
the questions – units of the transcript, which related to the questions. We 
compared the answers – concepts with each other and combine them 
into categories.  
 
 
The interpretation of the results  
The average age of the signalmen who participated in the research is 47 
years and they have an average of 27,5 years of experience in their field 
of work. With that, we met the parameters we imposed on our research, 
which are an age of 40 years and a minimum of 20 years of working as a 
signalman. All participants are experienced workers, who worked on 
smaller stations before taking their current jobs. The coverage of PVP is 
also realized, since there are two signalmen from each PVP taking part 
in the research. We got close to the data from dr. Lavrič’s research 
regarding the signalmen’s average age (47,5 years) and the years of 
service (26–30), which forms the most numerous category of his 
research. 
 
The signalmen describe their workplace as adequate, satisfying and 
neat. They also emphasize that the work conditions really improved over 
the years, but there are still problems that the job brings. They frequently 
find themselves in the middle of noisy situations (people, telephones), 
which disturbs the peace that the signalmen need in order to carry out 
their job.  
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The spaces are climatized (but they still have problems with cooling the 
spaces because of a great number of monitors and computer 
equipment, which heat the space up even more and therefore, the 
places need to be cooled even during winter – Centre for railway traffic 
management), most of the time the conversations are recorded, the 
spaces are mostly surrounded by sunlight.  
 
Their working time and staff differ from station to station. Therefore, they 
can work a shift alone, there could be two of them covering a shift or 
even three signalmen, often is a turn of 12/24, 12/48 hours. They can 
work 8 hours per day, in the morning, in the afternoon, every second day 
for 12 hours, they can end their shift at night, or the workplace has two 
signalmen until a determined hour and afterwards the job is done by only 
one signalman, who assumes the work and tasks of the worker that just 
finished. Their main task is to direct and organize traffic safely on the 
sections that they are responsible for. In addition, they collaborate with 
other services (freight transport, passenger transport, border authorities, 
etc.), with nearby rail administrations, they inform passengers through 
public address installations, they monitor, organize the work, handle the 
safety-signaling equipment (SSE) of different systems (mechanic, 
electro-mechanic or a combination of the two, electro-relay safety-
signaling equipment, computer of the type TALIS, ILTIS), in their job 
they use various computer systems (Roman – timetables, data entry, 
composition of reports, statements, monitoring of movements), they 
monitor video surveillance (Centre for railway traffic management), in 
key moments they take responsibility and make the necessary decisions 
for ensuring the traffic security in every moment. At work, they switch 
every 4 or 6 hours depending on the working group, especially to 
minimalize the burdens of working with the SSE. They can have the role 
of an installer, external or internal signalman-administrator, which differs 
from station to station. In their job, they warn us about a bad work 
organization as a whole, which was drastically changed by the 
reorganization of society.  
 
Before the reorganization, a signalman was the key person in organizing 
the work — now that has been assigned to workers, who are not 
qualified. So, the signalmen find themselves caught in a dilemma, they 
see the mistakes and they know how to fix them, they also warn about 
them, but this is understood as their own arbitrariness. Consequently, it 
leads to conflicts, a lack of trust, replication of information and work, 
which create chaos, bad services, anxiety and problems, that are being 
operatively solved. The signalmen’s job is demanding, responsible, it 
demands a respectful attitude towards the workplace, total 
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concentration, organization capacities, working in shifts, on days-off, at 
night, it demands a great psychic effort, determination, experience, 
adaptation, especially the application of a hierarchy, but sadly not in the 
same extent as in the past. Consequently, there are disturbances in the 
work process, which create a general dissatisfaction, worse 
relationships, individuals’ aggressiveness, nervousness, anger, 
overload, exhaustion, irritability and the increase of stressful events that 
have a negative influence on all people involved in rail traffic. It is also 
necessary to mention that all signalmen have different limits to which 
they can control a situation, since some people could have a relatively 
higher threshold those others.  
 
The signalmen have different viewpoints of problems they face every 
day, but they all agree that stress at work damages their internal 
balance, which in a long term causes negative consequences (the 
accumulation of problems, errors, unease, over-thinking about work, 
self-doubt, exhaustion, absence from work, involvement in exceptional 
occurrences, a feeling of inability to solve problems, medical conditions, 
problems in personal life, anxiety and extreme stages of stress) that can 
lead to post-traumatic stress disorders and other psychosomatic 
problems. Despite all that, the signalmen say that they know how to live 
with stress, they just need to face it and to know how to overcome it. In 
their field, they say that the greatest source of stress is their work, 
despite the fact that they like it, but it is difficult to exclude its negative 
influence. They say that stress is constantly present, it usually oscillates 
and it increases during rush hours, but they also maintain the possibility 
that some people do not even recognize it. There is also the company’s 
personnel politics, which with the reorganization caused the worsening 
of relationships among new societies to the extent that the mere 
collaboration among them causes stress. As for the exceptional 
occurrences (accidents, rear-ended collisions, derailments, accidents on 
crossings, in guarding work groups, passengers), the signalmen say that 
they represent a shock, especially when they include human lives and a 
massive material damage. They are highly placed on the stress scale. In 
these cases, the signalmen are a part of it, since they need to organize 
the work.  
 
They also add that facing exceptional occurrences in small stations is 
more stressful, because they have to do all by themselves, meaning that 
their decisions carry a greater weight of responsibility than decisions 
made in larger stations, where the number of signalmen per shift is 
larger and they agree on the following measures with coordination. This 
brings more work for the signalmen, a greater burden, more 
responsibilities and with that a greater amount of stress at work. With the 
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reorganizations and the global economic crisis, there is a tendency for 
decreasing the number of signalmen in the company, the absent 
workers are not being replaced, which leads to a different work 
systematization, to a decreasing number of signalmen, because there 
are more of them working the same shift, and additional working 
obligations in merging jobs. There are an increasing number of 
interruptions of work at the stations, especially during the night, 
cancellations and a diminution of workers in shifts.  
 
The modernization of stations and an early retirement of workers, who 
represent a great expense for the employer, contribute to these 
interruptions. Luckily, it is controlled to a certain extent, so the security of 
rail traffic is not jeopardized, but this kind of management could lead to 
that too in time. Because of that, the signalmen are facing intensified 
shifts during unexpected sick leaves and the annual leaves, which bring 
to less rest between shifts, uncontrolled shifts and a greater psychic 
effort. They emphasize filling in for workers at other stations in similar 
situations, which brings additional stress to the signalmen, especially 
because of the specificity of each station and short-term replacements, 
in which the signalmen do not have the time to completely adapt and 
familiarize, and consequently a light adoption of a new role, which differs 
from station to station. The only thing they have in common is the traffic 
work, which also differs from station to station, especially regarding the 
form of traffic security. They say that the employer should take more 
care of this subject, so there would not be these many replacements, 
because they directly jeopardize traffic security, and in the case these 
replacements were urgent, they should last longer. They say that 
relationships at work are average, mostly satisfying. They defend 
constructiveness, honesty and correctness in relationships with their co-
workers, and also their superiors.  
 
The signalmen had a lot to say about the influence of the human factor 
in their work. They estimate that the human factor depends mostly on 
the type of the SSE. They say that the older the type, the more it covers 
the inclusion of the human factor. It is especially present when a 
malfunctioning occurs, where the signalman is the one who takes on 
entirely the task of conducting the traffic and with that the SSE. They 
defend the fact that the bigger the station, the easier is to act and carry 
out further traffic. In these cases, they have to trust blindly their co-
worker on the field, while at smaller stations there is only one signalman 
to solve the problem and with that he takes on all the responsibility for 
carrying out the work during that time, until solving the present 
malfunction or error. In both cases, they explain that following protocols 
and instructions is necessary, but it can happen that there is no 
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mandatory action for a particular situation. The signalmen say that the 
presence of the human factor at work puts them under great pressure, 
which burdens them mentally, especially because the decision has to be 
made in short time. This means being extremely stressed and making 
important decisions under great pressure.  
 
Since the SSE should protect the signalmen, it frequently happens the 
opposite, namely the increasing presence of the human influence in 
managing it. In their work, stress is also caused by their working hours 
(shifts, night work, workdays), inconsistency, unclearness of an 
individual’s roles, overload, extraordinariness, working groups’ security, 
unexpected complications, changes at work, interference with traffic, 
coming to work and taking over the tasks, constant monitoring of traffic 
(constant stress), fear of malfunctions of the SSE and exceptional 
occurrences, experiencing stress effects, the economic and political 
situation, anxiety and factors in a person’s personal life (family issues, 
lack of money, illnesses and a series of medical problems). These 
problems are the reason that there is a help program for the workers, 
offered by the employer and which includes psychosocial help to 
workers with problems at work and in their private lives (alcohol 
dependence, money problems, behavioural problems, the development 
of an illness, mobbing). Its primarily objective is to give psychosocial 
help to workers with emotional problems, warn them about the sources 
of stress in their work environments, relief of the affected, raise 
awareness about the negative consequences of stress, helping 
recognize and overcome stress, control it, health management, 
informing and educating the employees and motivating them to start to 
live in a healthier way in all the areas of their lives. A worker can enroll in 
the help program alone, if he has problems at work or in his private life. 
But it could also be the employer who sends him to the sessions, in case 
he took part in an exceptional occurrence and he does not realize that 
he has problems. The workers take this step very difficultly and for 
different reasons. In the first place, there is the fear of being labeled, “I 
have a file”, and there is also a very important factor, which is the felling 
of admitting powerlessness, weakness, burdening oneself with other 
people (in particular regarding what would the co-workers, friends and 
the family say), and the fear of losing the job, although there is no 
reason for it. Lavrič explains that a person enrolls in the help program 
when the desire to effectively solve the problems has matured within the 
person. He underlines that the employees do not have any problems 
with the employer regarding this. When they realize that they have a 
problem, they can call a publicly disclosed number any time or they can 
arrange by e-mail, the program is anonymous and available in their free 
time or during a sick leave. He also says that he does not report to 
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anyone about the help program, he does not even keep any records, in 
case of possible misuse of the mentioned evidence and information. 
Further on, he explains that he tried to offer a similar type of help for 
workers 10 years ago, but the employer rejected the proposal. He 
permitted it just in 2011, when the health and safety at work law was 
adopted. He then responded and the help program started taking today’s 
form. In the same year, there was a notice on the internet pages 
regarding psychosocial help for workers and where to find all the 
necessary information that the workers need.  
 
The signalman says that they know very little about the help program. 
They received the information regarding the program two years ago, 
during their work formation, before that they did not know almost 
anything about it. They also emphasize that the content is mostly 
unknown to them, what they do know is just an effect of their self-
initiative (psychosocial help to workers in distress and active relief). One 
of the signalmen says that he knows only that the program takes place 
in Ljubljana with a psychiatrist. The signalman say that the employer 
helps just a little, they especially mentioned the free participation at the 
active relief, which now they have to pay themselves, making it less 
accessible. They express a desire and a need to go back to the old 
organization. The signalman also stress that in case of problems they 
firstly rely on themselves, the program represents an alternative only in 
case they fail, but they do not have any need for it at the moment.  
 
Regarding the success of his programme, Lavrič thinks that the 
reactions are positive, because despite the problems the workers are 
facing, they succeed in finding solutions, determine the causes, solve 
the distress and reach a mutual satisfaction, the workers regain their 
self-confidence and motivation to face problems. The signalmen know 
that stress is a problem and that they live with it, but they also realize 
that it is unpleasant and, on a long-term period, it influences their health. 
They also say that over the years the level of stress decreased, 
especially because of the experience they gained during their work and 
in life. They also know that an individual can accumulate feelings, that 
could explode in a moment, and that is why they place great emphasis 
on relaxation and the quality of life. In their free time, they exercise, hang 
out with friends, take excursions, have hobbies, have an interest in 
music, healthy food, they give up smoking, alcohol, and they try 
alternative forms of relaxation (yoga, meditation).  
 
A percentage of workers deals with stress by abusing alcohol and illegal 
psycho-active substances (approximately 5% of men), but there are also 
individuals who try to overcome the problem by increasing their sexual 
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activity. Regarding the solving of conflict situations and sources of 
stress, the signalmen defend conversations. They demand peace and 
order in their jobs, they focus all their attention primarily on traffic safety, 
they remain collect and calm in their work, in order to keep the situation 
under control. They assure with clear and simple instructions that all the 
participants understand their roles and so, they cooperate in solving 
unpleasant situations. In case the arguments and conversation do not 
help enough with regulating the relationships, they invite the superiors 
and the syndicate to solve the problem, but this never happens in 
principle. Talking about their psychophysical preparation, the signalmen 
say that they are not prepared enough, which confirms the fact that 
stress do not influence everybody in the same way and that the 
consequences of stress are not the same for all. A lot depends on the 
individual, how he understands stress, how he reacts to it and what is 
his limit or his threshold of tolerance, where the stress in not yes 
burdensome.  
 
Conclusion  
The qualitative research showed that the impacts and effects of the work 
environment are negative for the signalmen, which, to a larger extent, 
depends on each individual, to what extent is he willing to accept the 
negative influences present in the work environment and how he faces 
the consequences, brought into his life by the influence of the work 
environment. 
 
The main factors of stress at work for the signalmen are exceptional 
occurrences and the fact of facing them, SSE and the fear of its 
malfunctions, the influence of the human factor at work, their work as a 
whole, the lack of signalmen, their replacement at other stations, 
relationships at work and the constant focus on the rail traffic flow. 
At work, the signalmen are constantly facing dissatisfaction, 
nervousness, crumbling of internal balance, aggressiveness, anger, 
overload, anxiety, disturbed sleep rhythm, exhaustion, irritation, self-
doubt, discomfort, health problems (sight problems, hearth diseases, 
psychic problems – posttraumatic stress disorder), absence from work, 
feelings of incapability in solving problems and their accumulation, 
thoughts about work and constantly feeling under pressure.  
 
The research showed that the signalmen are exposed to constant stress 
at work and despite that, they are not familiar enough with the help 
program, offered by the employer to workers with emotional problems. 
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The expert, who offers psychosocial help for the program, has a positive 
opinion, because the workers can successfully find effective solutions, 
despite the problems that they are facing. 
 
Since the consequences of stress impact also the work organization, it is 
necessary, during the next years, to focus all the attention on removing 
the causes, which would mean less stress for the signalmen and 
informing them that stress is a part of life that they could also alleviate by 
themselves. He suggests a healthy life style, as much activity as 
possible, which he describes as relievers, or as a part of the relief from 
stress, and finally the help program, which could help a lot of people to 
alleviate the consequences of stress.  
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PERCEPTION OF THE BEHAVIOUR OF REFUGEES 
CROWD AS PORTRAYED ON TV 

Beno Arnejčič1 

Abstract 
The refugee crisis calls for a deeper social analysis of the behaviour of 
individuals' in crowds within the framework of the new global economic 
crisis, which is still a crisis of individual countries, as well as a global 
crisis of the international community that lacks energy and has no 
strategy on how to equally divide food, water and other energy sources 
between nation states and other communities. Due to the inability of 
countries to ensure safety, individuals drift off into the world and find 
shelter in large groups of refugees, which are really only an illusion of 
that shelter. This article is an analysis of the media reports of the first 
and second wave of refugees from 09/17/2015 until 11/16/2015. I have 
chosen reports on the waves of refugees from news broadcasts on RTV 
Slovenia, Echoes ('Odmevi') and news broadcasts on commercial 
stations TV Planet, Planet Today ('Danes'). The goal of this article is to 
research media perception of individual and collective behaviour within a 
refugee wave in 2015 in Slovenia, and the sensitivity of the media 
towards the position of the individual within this crowd. The Research 
showed that refugees in crowd form spontaneously. The refugee crisis 
produces security risks and threats that create the conditions for the 
collective psychological factors of mass behaviour. Mass media has a 
strong influence on forming the anonymous, yet (after formation) uniform 
structure of the crowd. Individuals want to avoid danger in their life by 
escaping into the crowd. 
 
Key words: crowd psychology, the media, migrants, refugees, refugee 
crowds, collective behaviour.  
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Introduction 
 
Interest in exploring the psychology of the masses and crowds is, in 
general, increasing again today. We are witnessing the re-emergence 
and strengthening of collective behaviour within mass migration. The 
activity of mass migration is used by mass media, particularly those that 
influence our consciousness and behaviour with static and moving 
images (television, internet, cinema, video-technology, video-telephony 
and other forms of multimedia). Social and political protests are 
becoming increasingly more numerous and violent especially in African 
and Arab countries. Media presentations of a variety of crowds and their 
leaders affect our perception and especially our emotions. By guiding 
emotions, they lead and mobilize the masses to make protests in a 
number of African and Arab states. Although interest by public experts in 
the research and investigation of emotions is again growing, social 
sciences devote little attention to the said subject. We still do not 
understand sufficiently well enough the mechanisms that underlie 
emotional immobilisation and mass activity. The media and social 
networks perceive, activate, mobilise and guide the behaviour of mass 
migration.  
 
In the study I have confined myself to an analysis and synthesis of 
perceiving the mass refugees within the two waves of refugees that took 
place in Slovenia during the autumn of 2015. Within this context, I 
became interested in the perception of the behaviour of mass refugees 
on one side, and the behaviour of the individual within the crowd on the 
other, as portrayed by selected Slovenian media during the waves of 
refugees. The media should promote humanity and consciousness of 
people in the social situation at the time of the refugee crisis.  
 
However, there is a need for greater attention to the use of language 
patterns and construct’s, which create the conditions for emotional 
mobilisation and the risky behaviour of the individual in the crowd. The 
aim is media perception of individual and collective behaviour within a 
refugee wave in 2015 in Slovenia, and the sensitivity of the media 
towards the position of the individual within this crowd. I used Sam 
Wright model of time series and level of reality. These are a qualitative 
approach to researching crowds, the purpose of which is to 
systematically show the relationship between the time and length of the 
mass event and its participants.  
 
Theoretical Background 
Refugees move within a certain area like a large organised group. Who 
or what are the internal motivators of this movement, and what are their 
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age numbers, status and even nationality of certain individuals 
connected with the moving crowd? Why have they gone on such a 
precarious journey? How do they make progress with such strong 
internal energy in the shelter of the crowd, and carry on towards their 
goal – the Promised Land? What happens if they do not succeed along 
the path? What happens when they arrive at their Promised Land and 
realise, that although they have reached their destination, their values, 
whether individual or collective, are completely different and even in 
conflict with the values of the population of the promised lands. The 
behaviour of the individual as well as the behaviour of the collective is 
unpredictable. An analysis of collective behaviour of refugees therefore 
demands an in-depth interdisciplinary synthesis by part, in order to 
obtain the whole.  
 
Migration and especially irregural migration are highly debated issues. 
Some individuals leave their countries because political, social, and 
economic structures fail to provide protection. It should be interesting 
analytical question how communities respond to migrants who seek 
protection and security, where migration is perceived as a source of 
insecurity by many in that community (Bilgic, 2013).  
 
Studies on the perception of refugees in the media are interdisciplinary. 
Some focus on representation and identity, which appear in reporting on 
refugees. In particular, the studies dealing with the concepts of legality 
and illegality of migration from Africa to Europe (Baunder, Harald, 2011). 
Studies on the perception of refugee masses show that media are 
perceived in different ways. In some places it is exposed to the role of 
TV as a transnational media. It supports an individual's safety in the 
world of information and risks. This happens on one side of the 
fragmented area and the other in the area by linking social relationships. 
(Geougiu, 2013). One of the main findings of modern theories is that the 
behaviour of mass groups is drawn primarily from individual behaviour. If 
we want to understand and analyse how refugee groups function then, 
apart from their behavioural psychology, we have to make an in-depth 
analysis of the individual in the crowd. Context group forms modern 
behaviour of the crowd (Drury, 2014). Watching television in social 
groups could signify major social changes and the bridge stagnant 
society and the world.  
 
A survey on the perception of the media in an individual was made in the 
context of the observation of samples in the media and how they affect 
the daily lives of individuals in North Korea. In North Korea citizens they 
have a limited and controlled access to the mass media. Watching South 
Korean TV in North Korea is not simply a means of entertainment or 
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escaping from reality, but also a Means of signifying social change (Hun, 
2012). 
 
Regarding the concept of collective behaviour within the context of 
the refugee crisis  
The refugee crisis of global dimensions is ever-increasing and covers a 
range of different research areas. After media mobilisation, refugees 
spontaneously form into a collectively-moving crowd, which scientists in 
the 1970's named 'collective behaviour'. Collective behaviour is a term 
explaining the different forms of behaviour in individuals and large 
migratory groups on a strategically global level. Within the movement 
there are large numbers of people interacting mutually and being 
influenced reciprocally.  
 
 »Collective behaviour refers to a large (it is difficult to define how large) 
number of interacting people, where mutual influence is more important 
than direct contact. Collective behaviour in a broad sense appears as 
panic fleeing, lynching, riots and as a race for gaining (Gahagan, 1978: 
130, 131).” 
 
Collective behaviour within the context of the refugee crisis could be 
defined as a panic escape from life-threatening danger. But we can also 
be seen as an individual's search for new opportunities for new, better 
life. Such refugees defined as economic migrants. Many theorists, 
however, in researching the phenomena of the crowd, set up theoretical 
models referring to Blumer, Bugess and Park. So too did Turner and 
Killian in their work Collective Behaviour (1987). Turner tried to combine 
the approaches of collective behaviour with those of sociology. His 
intention was clear: to report more realistically regarding observed mass 
behaviour. Often, collective behaviour was previously directed at solving 
a particular problem (especially Swanson, who under the influence of 
Park's tradition, hosted a viewing angle of the research of collective 
behaviour by watching the different collective perceptions of problem 
situations, which should lead to different types of collective behaviour) 
(R. E. Park & H. Elsner, Jr., 1972: xxvii).  
 
The interdisciplinary approach to crowd psychology was devised, above-
all, by American and Canadian social psychologists. In contrast to 
European psychology studies, they based their knowledge of behaviour 
of the masses on communicational theoretical approaches. The refugee 
crisis calls for interdisciplinary approach and analysis. Studies examining 
the relationship between migrants, the mass media and a sense of 
belonging and safety of individuals in large and small groups. The aim of 
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study is aimed at finding a way how to manage feelings of belonging 
security and negotiate cultural and political borders (Budarick, 2015). 
 
 
»There was no place for assumptions about instincts, identification, 
splits, alienation and other internal processes and positions in the 
American mentality. The American scientist described what he saw and 
avoided spectacular allegations (Pečjak, 1994: 184).”  
 
American social psychologists Robert E. Park and Ernest W. Burger first 
used the term collective behaviour in 1921. They specifically 
emphasised that collective behaviour is one of the central fields of 
sociological research. The move was intentional. It was also the result of 
the desire to move away from Le Bon and others, and the psychological 
interpretations of mass behaviour. Regarding the phenomena of the 
masses, even the psychology of the masses, a lot has been said but 
little written in comprehensive form. The reason for this being the alleged 
prejudices between social and humanistic sciences. Collective 
psychology or psychology of the masses is an interdisciplinary science 
marked by the typical methodologies of experimental psychology, 
psychiatry and psychoanalysis on the one hand, and social sciences, 
sociology, social and political psychology on the other. That, which is 
written about crowds and moreover about the psychology of the masses, 
has been written in stages. Therefore, it is risky to write a 
comprehensive synthesis reflecting the review of the situation in this 
complex area, which has been dealt with by sociologists, psychologists, 
demographers, economists, politicians, geo-politicians, famous and 
unknown leaders and others.  
 
European researchers are trying to conceptualize collective behavior 
collective behavior and crowd modeling. Using two approaches: mass 
and small group approaches. They note that neither of the two 
approaches can accurately stimulate the collective behaviour. That has 
been found and extensive empirical research on the crowd events. 
Researchers use computer simulation that can enable members of the 
plurality of identification. In the resulting insights from self-categorization 
theory. Through simulations and theory to explain how members of a 
large group share the same group identity (Templeton & Drury & 
Philippides, 2015). Modern theories of collective behaviour and 
psychology of the masses, in addition to exposing the meaning of the 
individual in a group, emphasise the need for a broad strategic view on 
crowds in terms of social circumstances. This will give us a better insight 
into the behaviour of the masses.  
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Current studies show a broader approach to the perception of collective 
behaviour. In order to comprehend collective behaviour it is necessary to 
connect social and cognitive sciences. This is crucial when analysing the 
behaviour of individuals and groups in connection with modern media, 
including social networks. (Drury, 2014) 
 
Individual forms his own opinion on crowd behaviour, based on one’s 
own life experiences or beliefs (even primitive) and the suggestions 
made by reference figures. Even opinions are made by what one sees 
and experiences through moving images, above all through the 
informative, sensational and emotional strength of the message 
portrayed by the media. Contemporary observation of the crowd is more 
focused on the observation of the behaviour of the individual. 
Behavioural samples arising at group level cannot be explained solely in 
terms of descriptions at group level but should be looked at according to 
the patterns of behaviour of the individuals. Each individual responds 
and influences others in his own unique way, resulting in heterogeneous 
composition of the group. It is important to also include relevant 
situational factors, in order to understand the behaviour samples of the 
crowd at any given moment (Drury, 2014: 21). 
 
Refugees, defectors, immigrants, refugee crowd: relationship 
between concepts  
“A Refugee is a person who is outside his/her country of nationality or 
habitual residence, has a well-founded fear of persecution because of 
his/her race, religion, nationality, membership in a particular social group 
or political opinion; and is unable or unwilling to avail himself, herself of 
the protection of the country, or to return there, for fear of persecution 
(Fuhlhage, 2006: 114). 
 
 Migrants are persons that leave their home and country due to poor 
economic standards, hence the name economic migrants. We also know 
emigrants who emigrate abroad due to political reasons and 
persecution.  
 
“Migrant is any person who lives temporarily or permanently in a country 
where he or she was not born and has acquired some significant social 
ties to this country (Unesco, 2016/1).” 
 
These, as well as the others all become immigrants. In public discussion 
and in the media, we often hear the term defectors. Defectors defect 
because they feel threatened and this is why they are often equated with 
refugees in public discourse. In the analysis I followed the use of both 
terms. Refugees, emigrants, migrants and immigrants emerge as a 
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result of mass movement of population. For them we use the term 
migration. Migration or movement we usually define as spatial 
movements of citizens or migrants from an 'out-migration' to an 'in-
migration' area. They therefore indicate the spatial movement of 
population. At the same time there is also migration between individual 
countries and across oceans between different continents. There is a 
tendency to categorize immigrants as economic migrants and evaluated 
as poor migrants who leads them exclusively individual interest. A 
migrant who is neither a refugee nor an asylum seeker may have the 
legal basis for regularised stay in a reception country. All migrants have 
rights which must be respected (Pace & Severance, 2016: 69). 
International migration is a territorial relocation of people between 
nation-states (Unesco, 2016/2).” 
 
Migration is characterised by collective or mass behaviour, formed by a 
crowd. Massive displacement of population can be illegal or legal. Illegal 
migration is an alternative to legal migration in countries with a restrictive 
immigration policy (Malačič, 2000)  
 
The concept of a crowd of refugees deduced from the 
psychological definition of a crowd:  
 “A crowd is a large, spontaneously-formed social formation, whose 
behaviour is impulsive, relatively disorganised and unpredictable. It 
differs from both occasional and temporary social groups of people 
without interaction (e.g. every day traffic jams on roads) as well as at 
social institutions (parties, churches, national institutions, army etc.). A 
crowd is an unconventional conglomeration of people not based on 
specific agreements, rules or norms, who are spontaneous and get 
organised depending on the forthcoming situation (M. Nastran Ule, 
2000: 435).” 
 
A refugee’s crowd is a large, spontaneously-formed social mass with 
unorganised and impulsive behaviour. Pivotal elements of the mass are 
individuals seeking shelter from danger, and the movement of the crowd 
over time and place towards a common goal. An audience is a passive 
form of collective behaviour (Nastran Ule, 2000). Millions of people in 
front of TV screens, watching a sporting, entertainment or political event 
which is thousands of miles away from their living room armchairs, via 
videoconference (combination of internet, TV and video media), or 
crowds that accompany a euphoric football game on a huge screen, 
usually in the core centres of cities around the world.  
 
Collective behaviour surreptitiously invades the private life of individuals, 
in the circle of his own family or intimacy, in the living room of his own 
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home. Study the behavior of the audience watching film notes that 
collectively watching a movie with quiet attention to individual creates 
conditions for joint activity of the audience. These conditions create 
collective attention and focus. This can lead to the formation of the future 
more comprehensive theory and phenomenology of collective 
spectatorship at the movies and in the media (Hanich, 2014). 
 
An individual usually loses his individuality in a crowd. He feels and acts 
in line with mass impulses and mass instincts while his personality 
automatically adapts to the situation and the aggregate nature of the 
crowd. Subconscious emotions of the individual mind come to light at 
that time, such as irritability, suggestibility, elimination of understanding 
and lack of obligation or duty. Current studies on collective behavior 
radically explain behavior in collective activities. In this context, particular 
emphasis on the relationship between emotion, efficiency and different 
activities of collective behavior with an emphasis on normative behavior 
and nonnormative behavior. (Becker & Spears & Christ & Saab & Singh 
& Siddiqui, 2011). The refugee crisis forms the collective behaviour of 
refugees, in particular provoking rioting and encouraging large crowds to 
flee in panic to the countries of Europe. Today, the activities of the 
masses are managed by mass media, particularly those influencing our 
conscious and opinions with static and moving images (television, 
internet, cinema, video technology and other forms of multimedia). 
Social protests are becoming increasingly larger and more violent. 
Methodology 
 
Research Questions  
RQ1: How do selected media perceive the behaviour of the refugee 
crowd when making reports, during the first and second waves of 
refugees in Slovenia in 2015.  
 
RQ 2: How do selected media perceive the individual within the refugee 
crowd, when making their reports? 
 
Method and Data 
Using Wright model2 (1978) of time series and level of reality 22 
television broadcasts of public RTV Slovenia's programme »Echoes« 
(Odmevi) and 22 television broadcasts of commercial Planet TV, were 

                                                
2 The model explains how crowd members create and use forms of nonverbal interactions as 
mechanism for coordinating and conducting collective activities. The following activities are 
involved: (1) Task activities, which are particular to goals or problems or problems of occasion; 
and (2) crowd activities, which are universal to recurrent goals or problems of any situation of 
collective assembly. 
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analysed. These are news programmes which you can watch as a 
publicly accessible source of information on the internet. 
 
I caught these programmes just as the first and second wave of 
refugees in Slovenia was taking place, from 09/17/2015 until 
11/16/2015. I derived the accurate chronology of the events as stated by 
the Slovenian Press Agency (STA). In doing so, I used the method of 
analysis of television and video recording by Sam Wright (1978). 
According to Sam Wright's methods, I analysed six time series in the 
form of refugee crowds in two refugee waves, which were in Slovenia, 
considering the eight different reality rates. This is a qualitative approach 
to researching crowds, the purpose of which is concentrated and 
systematically shows the relationship between the time of the events 
and the duration and participants.  
 
The process of gathering, processing and interpretation of data consist 
of four steps:  
1. Collecting and preparing documentation from publically accessible 
internet sources of individual TV broadcasting stations (RTV, Planet TV).  
2. Elimination of individual video shows according to date criterion and 
the criterion of showing mass events with refugee themes. 
3. Use of the documentation in the field of the subject of research and 
analysis. 
 4. Analysis of the television material based on methodological 
directives. 
 
According to the methods of Sam Wright I used chronological display of 
mass events in refugee waves in autumn 2015 in Slovenia: 
Below, six time series are shown in the formation of the refugee masses 
in two refugee waves, which were in Slovenia, considering the eight 
different levels of reality, as the aforementioned crowd analytic Sam 
Wright recommended. This is a qualitative approach to researching 
crowds, the purpose of which is to systematically show the relationship 
between the time and length of the mass event and its participants. The 
table consists of two columns: the time series of the reality and the 
degree of reality. It is possible to classify the mass event into six time 
series. Each series corresponds to the determined time rate. Each time 
level has its own characteristics, so that we obtain a shrunken, 
systematic and yet efficiently comprehensive information on such a 
demanding and comprehensive mass event.  
 
Table 1: Type of situation reality: From conventional to urgent: Mass 
events in the refugee wave in Slovenia during autumn 2015 
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TIME SERIES 
OF REALITY  

 LEVELS OF REALITY 

1. Important at 
the beginning  

1. Changes in the number of crowds or the ratio of 
members in the crowd  
In the summer of 2015 the media reports about the risk 
that the mass migration might reach Slovenia. On a 
national scale, Slovenia begins preparing for the arrival 
of refugees. The most commonly used metaphor to 
characterise the mass migration is 'wave of refugees'.  
09/17/2015 The first wave of refugee’s hits Slovenia. A 
train arrives at Dobova station from Croatia carrying 
around 200 refugees. This is due to the closure of the 
Hungarian border with Serbia which caused the 
diversion towards Slovenia. The first wave of refugees 
lasts until 21st September 2015. During this period 
3,600 refugees arrive in Slovenia. From this date 
onwards, Croatia begins sending all refugees to 
Slovenia.  
10/16/2015 at midnight, Hungary closes the border with 
Croatia. Refugees are re-routed towards Slovenia.  
10/17/2015: The second wave of refugees hit Slovenia. 
The country is prepared for the arrival with the newly-
opened reception centres. The first is in Šentilj. 
Slovenia determines the key points of entry for refugees 
entering the country: Gruškovje, Petiškovci, Središče ob 
Dravi and one exit point Gornja Radgona. The second 
reception centre is activated in the country. The 
government concludes that in addition to police 
protection, the Slovenian army is to be deployed.  
10/19/2015: Slovenia does not permit the arrival of a 
train from Croatia carrying 1,800 refugees. The crowd 
of refugees first crosses the border on foot along the 
Drava River. More than 100 refugees are caught in the 
rain between the border crossings.  
10/20/2015: Communication between Croatian and 
Slovenian border authorities is interrupted. The first 
illegal and unannounced crossings of state borders 
begin in the area Rigonc, across the River Sotla.  
10/21/2015 The Slovenian National Assembly in 
session decides to endorse the Law on Defence, which 
would give the Army additional powers to protect state 
borders. With the implementation, complications occur 
due to protests by Radio Student. 12,600 refugees 
enter the country in one day, mostly at Šentilj and in the 
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region of Brežice.  
The government talks of erecting fences at state 
borders and asks the EU for assistance in coping with 
the crisis.  
10/23/2015: The number of refugees exceeds 50,000. 
EU promises Slovenia help with 400 police officers. 
10/27/2015: Communication between Croatia and 
Slovenia is re-established. Slovenia introduces a new 
system of accepting refugees in agreement with 
Croatia. Crowds are redirected with trains and buses to 
other border crossings.  
10/29/2015: The number of refugees exceeds 100,000. 
Slovenia accepts refugees in seven reception and 
thirteen accommodation centres with 10,000 beds. 
11/09/2015 The Government adopts a decision to 
install barbed wire fences on the 80 km frontier with 
Croatia. 
11/11/2015 Slovenian armed forces begin installing 
barbed wire on the border with Croatia, which provokes 
tension with the Croatian border authorities.  
11/13/2015. The number of refugees exceeds 200,000. 
The Government assesses that the country has met the 
conditions to define the situation as a crisis.  
11/16/2015 The refugee crisis has dwarfed the massive 
terrorist attack in Paris, which has diverted the attention 
of world media.  
12/21/2015: 346.178 migrants have entered Slovenia 
from 10/16/2015 to 12/21/2015 up to 18.00hrs. The 
daily statistics are around 1000, the maximum in any 
one day being 120,000. 
01/07/2016: 1,700 refugees enter Slovenia in one day, 
the least during the course of the wave of refugees. The 
wave of refugees begins to diminish, due to striking 
ferry workers in Greece, from where most of the 
refugees arrive in Slovenia, via the Balkans.  
January 2016: Daily entries into the country are 
between 1,000 and 4,000 people. Among the migrants 
are mostly Syrians, followed by Afghans, Iraqis, 
Pakistanis and others. Up until 12/15/2015, 127 
persons requested international protection in Slovenia. 
45 applications were solved and 4 were granted.  

2. Initiation 2. Levels in presentation symbols  
Crowds enter Slovenia by train. They are driven to the 
accommodation centres in buses.  
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Dramatic symbolism shows massively long trails of 
refugees on foot, escorted by police on horseback, 
walking towards the reception centres.  
The barbed wire fencing has a strong symbolic 
message. Many older people are reminiscent of such 
fences in concentration camps during the 2nd World 
War. At the same time the fence is a strong 
psychological safety and protective warning, that the 
country can protect its citizens in risk situations such as 
the refugee crisis.  
The barbed wire fence separates and restricts 
movement of the population at the borders. The 
inhabitants protest as the wire divides and does not join 
related communities and it harms both tourisms, the 
economy and endangers wildlife in the area.  
In Slovenian Istria a group of individuals cut off a piece 
of the barbed wire and make a Christmas tree which, as 
a sign of protest, they place in front of the Slovenian 
parliament.  

3. Midfield 3. Rates of mood changes 
10/20/2015 the unsatisfied crowds in the refugee centre 
in Brežice set fire to the marquees. The competent 
services act successfully and safely. Firemen extinguish 
the blaze.  
The public is witness to a dramatic event, where 
refugees cross the icy cold River Sotla, even with 
children. The recordings of the public show shock, fear 
and sympathy. 
10/20/2015. In border surveillance capabilities Slovenia 
includes all police efforts. The police are overwhelmed, 
and the government asks the EU for assistance with 
additional police units.  
Slovenia has a humane treatment of refugees. 
Humanity and kindness are noticed and reported by 
foreign media.  
The Slovenian Army is included in the protection of 
state borders.  

4. Pause 
(interruption) 

4. Relations between the exchange of symbols and 
returns, as well as the mood of the masses, including 
symbols which call for justification of new and old 
campaigns 
The civil initiative of students with civil legal action and 
social pressure prevent the amendment of the Law on 
Defence.  
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The amendment of the Law on Defence and the 
granting of police powers to the military's actions in 
crisis situations are hotly debated in the Slovenian 
parliament. It is known, that the army can be used for 
border protection considering existing legislation.  
 

5. Resolution 5. Symbols and symbolic processes reflect the internal 
state of people  
Internet, above all Facebook, Twitter and similar 
platforms have become the new age trendsetters of 
modern public opinion. 
Individuals along the borders help the refugees with 
food and drink. 
There are more and more volunteers arriving from 
abroad to help the refugees. 
The most symbolism can be inferred from language 
phrases, which reflect the internal state of the individual 
in a crowd of refugees and the audience. (see table 
nr.2) 
 

6. After the 
Resolution  

6. Problems involving the disturbance of original aim of 
the plurality of masses or subgroups of masses 
10/21/2015: Refugees become aggressive in the 
reception centre and set fire to 25 tents;  
Quick intervention by police and firemen saved the lives 
of individuals in the panic-stricken masses.  
The crowd, firstly women and children, were taken 
away by the authorities towards the border with Austria.  
The reason for the incident is the cold felt by 
individuals, the freezing weather and overcrowded 
refugee centres. Due to the rapid intervention, no-one 
in the thousand-strong crowd was injured.  
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 7. Changes and definition of the conditions  
After communication is re-established between Slovene 
and Croatian authorities and after communication 
between Ljubljana, Brussels and Zagreb, monitoring of 
the wave of refugees in both countries en route to 
Austria has become more agreement-controlled and 
coordinated.  
A significant change in the reduction of the wave of 
refugees was caused by striking Greek shipbuilders 
and the adverse weather conditions, which delayed the 
passage of the wave of refugees in Greece.  
Slovenia is handling the wave of refugees in an 
organised and planned manner. Excellent cooperation 
with civil society institutions is seen by media reports.  
 

 8. The processes of adopting collective decisions  
The Slovenian government has asked the EU for 
assistance in the form of police and financial support for 
the maintenance of the wave of refugees.  
Police have been joined by Slovenian armed forces in 
accordance with current legislation which permits the 
use of the military for securing state borders. It is also 
one of the postulates of police-military and civil-military 
relations within a democratic country. In a democratic 
state, the army is dedicated providing external security 
and border safety against threats which come from 
outside national borders, while police protect within the 
state borders. 
Slovenia has accepted a decision to protect movement 
by setting up barbed-wire fences 
11/11/2015 Slovenia begins with wire fencing along the 
border with Croatia. 
11/16/2015 
 

 
Results 
Media perception of the behaviour of the refugee crowd 
I discovered that both the observing TV broadcasters used different 
approaches in their news reports to show the most authentic behaviour 
of the crowd and the position of the individual as part of that crowd. The 
media reported at certain moments vividly and dramatically, about the 
role of the soldiers and police, humanitarian workers, volunteers and all 
who were, in the light of the state and civil society, involved in the events 
of the first and second wave of refugees and ensuring the safety of 
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peace and humanity in these events. (Statements such as: »there is 
great distress; the police are on the verge of capabilities; doctors and 
nurses are pushed to the maximum (Odmevi, 2015).”  
 
Individual refugees generalize in their statements before TV cameras or 
filter their thoughts . Individual in everyday life develop and transform 
their experience, which arises as a result of the impression of interacting 
with other people. It can connect with the theoretical starting point for the 
administration of impressions in social interaction. In connection with 
this, I have taken into consideration the theoretical bases of 
management of impressions in social interaction3. With the help of the 
meta model of language4, I have chosen a better understanding of 
individual statements, so I'm on a new link for the primary experience. In 
this way, I identify or limiting beliefs are based in the real world.  
 
The most characteristic statements-thoughts, which I compiled based on 
observation of 44 clips from both news programmes, are as follows: 
 
Refugee statement Language pattern 
I don't feel anything anymore, I'm just 
confused. 

Distortion: thought-
reading, description of the 
person is not based on 
sensory functions  

It's not safe to stay Generalisation, operator 
inclination options: person 
sees no other choice.  

Life in Afghanistan is dangerous Generalised term. The 
claim that the language 
model contains an 
individual assessment, 
which is true in its own 
picture of the world, 
generalises it, saying that 
this also applies to others. 

                                                
3 Mirjana Nastran Ule (2000) referring to Goffman, defines strategies in the social game. The 
individual asserts the following strategies in the social game: self-modelling, mimicking someone 
else, commissioning, role play and decentralising the subject. (M. N Ule, 2000, 214). For further 
analysis, I chose mimicking someone else as another suitable concept for the observation of the 
behaviour of individuals in crowds. In doing so, I have gone into the language phrases as a result 
of mimicking and neurolinguistic programming tools (Dilts, 1989), (Grindler, Bandler, Judith De 
Lozier, 1980). 
4 Meta model language is, in neurolinguistic programming (NLP), a group of language tools for 
obtaining exact information, which has been lost in the process of communication. Language 
patterns were developed by NLP founders Richard Bandler and John Grinder through research, as 
a result of modelling (Dilts, 1989). 
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They are not all Syrians, they are still 
people. 

Simple deletion of such 
linguistic example, 
deleting, when information 
about a person, object or 
event is released. 

We want a better life in the West. Deletion, unspecific verb: 
we are looking for extra 
information, comparison 
with deletion. Attention is 
part of the experience, 
where comparative 
references are deleted. 

We have survived bombs, now we will die 
from the cold. We have sick children, why 
do we have to walk to the border? We want 
to go to our dream Germany. I am not 
satisfied with the conditions.  

Dissatisfaction with the 
terms is a linguistic 
example of simple 
deletion. Certain 
information is omitted, 
which we can obtain by 
asking questions.  
Typical example of an 
irrational individual in the 
crowd, and an illogical 
question looking at the 
answer.  

It was difficult and painful on the way.  Deleting: comparison: 
attention is only a part of 
experience, where this is 
an obscure reference 
comparison. 

 
In their reports on the refugee waves in Slovenia, reporters of both news 
programmes formed the following linguistic phrases with which they 
influenced the conscious and the emotions of the audience in front of TV 
screens: 
 
Arguments, suggestions, reporters 
- speakers’ thoughts,  

Language samples 

Statements about corridors are 
dangerous, as they promise 
something that should not happen. 

The first part is a generalised 
assessment. Part of the sentence 
contains verbal assessment, which 
is the spokesman's own personal 
generalised perception and does 
not apply to others. In the second 
part of the sentence is a distortion. 
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This is a language sample stacked 
with equivalence and has a strong 
influence on the audience. It occurs 
when the spokesman wrongly 
equates two separate incidents or 
parts of the experience.  

It is difficult to talk about the 
number of refugees, the 
Community is under great 
pressure 

Generalised assessment, the truth 
is in the spokesman's model of the 
world, which is generalised, saying 
that it applies to others.  

The wave of refugees is 
impossible to stop  

Operative inclination is that with 
which the speaker generalises the 
assertion, and states that he sees 
no choice.  

The numbers of refugees are 
dreadful 

Generalised assessment. The 
spokesman has generalised the 
statement as if it applies to others. .  

Conditions are becoming 
unmanageable 

The spokesman’s generalisations, 
which we call operative inclination, 
usually state that there is no other 
choice. With a meta query: »What 
would occur if conditions would 
become manageable« might divert 
attention to the desired results.  

Refugees don't know where they 
are going. 

With such a language sample, the 
spokesman indicates that he sees 
no choice. The sample is called 
possibility operative inclination.  

Let us stop the refugee Tsunami, 
we have uncertain days ahead of 
us 

The language pattern erases 
thoughts. The unspecific verb to 
stop revives the happenings in 
one's sensual perception and 
experience. At the same time the 
metaphor arouses one's memory of 
the destruction and encourages 
uncertainty that can cause fear.  

The river of people is never-
ending  

Unspecific and generalised verb. 
The thought arouses the sensitivity, 
particularly the individual’s visible 
experiences of the events, 
comparing people with that of a 
river.  

We all know who is responsible Generalised assessment, which the 
spokesman generalises as if it 
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applies to others, even though it is 
a personal judgement.  

Fear will be spread among people, 
as the police force cannot cope 
with intolerance.  

The spokesman is unconsciously 
painting parts of his own thoughts. 
This draws attention to part of the 
experience and deletes the 
references for comparison.  

The flow of refugees does not 
cease. 

The spokesman generalises his 
findings and states that there is no 
possibility of choice. Possible 
operative inclination. 

It's a great big mess, and now that 
mess is on our doorstep 

A strong, hypnotically suggestive 
message; a figure of speech that 
includes a comparison. Firstly, 
provoking confusion and after 
transfers that confusion to the 
individuals understanding and uses 
a strong metaphor: our doorstep. At 
the same time analogue labelling is 
used as a strong, unconscious 
message.  

The first refugees are already 
here, while chaos prevails  

A suggestive sentence. The word 
'while' is used in hypnosis as a 
weapon for synthesis – switching 
between different levels of 
perception. Strengthens the feeling 
of insecurity in individuals. The 
phrase is a so-called Milton 
linguistic pattern (hypnotherapeutic 
Milton Erikson), which is used for 
ensuing connection. With this 
suggestion, individuals unwittingly 
accept those connections, which 
are not entirely clear.  

 
Based on the careful analysis of 44 news broadcasts on national and 
commercial Slovenian television, I discovered that journalists and other 
spokesmen reporting on the crowds using linguistic phrases detect and 
influence the audience on how they receive the mass. The individual 
models (Dilts, 1998) establish their own opinion on crowds and 
behaviour on the basis of what they have experienced themselves or 
based on beliefs (even primitive ones) and suggestive reference 
personalities (role models). Even due to that which one sees and 
experiences via moving pictures and through news programmes with 
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sensational and strongly emotional media reports. I have discovered 
some random linguistic phrases, that: 
 

 are used by spokesmen that forward information on activity in the 
wave of refugees  

 are used by individual refugees themselves, who have forwarded 
statements to the audience through selected media. 

 
The analysis of linguistic phrases shows that the individual filters, blurs 
and distorts the message when transmitting to another. It is a completely 
natural neurolinguistic process which occurs every day in interpersonal 
communication, becoming however, even more pronounced when the 
individual is exposed to the media. This means that the interviewee, 
when exposed before a camera to express his/her thoughts, acts as a 
spokesman. I have tried to determine the sensitivity of the media 
towards the behavioural aspect of the crowd and of the individual. I have 
discovered that with the use of certain language phrases and patterns, 
the media create the refugee reality. By repeating certain language 
patterns and linguistic models as a construct, they encourage humanity 
and support of the fate of the people in the refugee crowd (or the 
sensibility of the audience) on the one hand, while on the other they 
delete, distort and filter the information in their reports. 
 
Collective or mass behaviour of refugees in the first and second 
wave is mostly explained by:  
1. The behaviour of the refugee masses, which depends upon the social 
context (Leigh, 2009). The refugee crisis produces security risks and 
threats that create the conditions for the collective psychological factors 
of mass behaviour.  
2. The dynamics and unpredictability of mass movement in the refugee 
crisis. The crowds were often unpredictable. The unprepared state of 
countries and mass groups of migrants prove that crowds in certain 
areas are extremely volatile and dynamic in their inner structures and 
formations, as well as in their actions. Traditionally solid national borders 
were not able to endure their unpredictable strength.  
 
Selected media perception of the individual within the refugee 
crowd 
How the media perceive an individual in a crowd and how to objectively 
show their position, behaviour, distress and emotions, are questions that 
lead me to the analysis.  
 
The behaviour of crowds is created and generated by individuals. Due to 
fear, individuals and their families leave their homes. Danger and 
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insecurity forces people to find shelter in large groups, which means a 
safe yet uncertain environment. Mass behaviour is generated primarily 
through fear in a number of individuals, who want to avoid danger in 
their life by escaping into the crowd.  
 
 Individuals in the group are well informed as they use latest generation 
smartphones. Individuals in a refugee crowd are informed rationally and 
uniformly. The refugee group, made up of several smaller groups, has a 
clear set goal (Germany and other eastern and some Scandinavian 
countries). Analysis of linguistic phrasing has shown that spokesmen 
(reporters, individuals, civil society members, etc.) by using unconscious 
suggestion, form and have a resulting impact on the social situation of 
the refugee crisis. The search for other hidden causes of collective 
behaviour in the refugee crisis demands for a more comprehensive, 
interdisciplinary analysis.  
 
Discussion and Conclusion 
Recent empirical research studies on crowds have shown that group 
behaviour is not always irrational, emotional, destructive, spontaneously 
anonymous or uniform (Leigh, 2009). As the crowd gathers in open 
spaces their behaviour is unpredictable. The current context is also 
connected to social conditions, which define the dynamic behaviour of 
the crowd (Wijermans, 2011). Social conditions are also defined by the 
media, which are a means of transfer of emulation and other forms of 
suggestion. According to Tarde, imitation is a form of suggestion that 
becomes the main mechanism of social life. With this Tarde established 
himself as one of the pioneers of mass communication research. The 
work of a journalist he compares with that of a hypnotist. His motto 
reads: Admire yourself, and the crowd will admire you! (S. Moscovici, 
1997/2: 264, 265). Society is a hypnotic environment, a place of images 
and liberated automatism, bathed in a sea of illusions which has been 
swept over by history. The most dangerous are spontaneously accepted 
ideas, when we act like sleepwalkers (M. Nastran Ule, 2000: 443). The 
crowds of refugees are a typical example of noted research findings. As 
analysis indicates, the refugee masses form spontaneously. A profound 
influence on the design is anonymous, however after formation it 
develops into a uniform structure, which metaphorically changes into a 
moving wave or river, which is directed towards the goal, report mass 
media. The behaviour of the masses depends on how, at any one 
moment, individuals feel, that make up the crowd. Moscovici (1997/1) 
already carefully analysed three classical representatives of psychology 
of crowds: Le Bon, Tarde and Freud. His theory was not developed; 
however, he was deeply worried throughout about the fundamental 
question of how to solve the paradox of crowd psychology, which is as 
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follows: Individuals in crowds often lower their range of intellect. Crowds 
are an explosive structure that one must control methodically. The 
refugee crowd is a typical example of noted research findings. The 
analysis showed that refugee groups form spontaneously. Mass media 
has a strong influence on the anonymous yet (after formation) uniform 
structure of the crowd, which, metaphorically speaking, turns into a 
moving wave or river, and directed towards a target (the input country). 
Analysis of language patterns showed that spokesmen (journalists, 
individuals in the crowd, civil society officials, etc.) form and influence 
the rest of the social situation of the refugee crisis by the use of 
unconscious suggestions when they speak. They do this by forming 
metaphors, which become anchored in the public debate on the crowds.  
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ASSESSMENT OF MARKETING CHALLENGES AND 
OPPORTUNITIES OF BRANDED AGRICULTURAL 
PRODUCTS: THE CASE OF NORTH SHOA ZONE 

Dereje Ajbie1, Matiwos Abi2, Abdela Kossa3 and Yohannes 
Teffera4 

Abstract 
Agricultural commodities play an important role in development. But 
traditional commodity trading, based on exporting produce in bulk at low 
prices, limits the profits margin from these products flows to producers in 
developing countries. Thus, the objective of this study is to assess the 
marketing opportunities and challenges of branded agricultural products 
in selected districts of north Shoa Zone. Qualitative and quantitative 
approaches were used. Measures of central tendency such as mean, 
standard deviation are employed to interpret the data. The study result 
proved that, availability of information about market opportunity, 
inadequacy of benefits obtained from the brand, and packaging practice 
is highest in Minjar and Arerti, while adequacy of market size is better in 
Debre-Sina. Problems and challenges associated with market 
information, warehouse, finance, raw material, expert support, 
infrastructure, and production and selling space were highest in Mahal-
Meda and Debre-Sina, Thus, creating more market linkage 
strengthening the cooperatives is crucial to help the farmer exploit the 
benefit of improved price and marketing.  
 
DOI: http://dx.doi.org/10.12959/issn.1855-0541.IIASS-2018-no3-art4 
 
Key words: Agricultural, product, brand, challenge and opportunity. 
 
Introduction 
Individual farmers face direct competition from other farmers producing 
near perfect substitutes, the production of any individual farm is not 
sufficiently large to satisfy retailers’ demands for consistency of supply 
and quality, and costs of organization are high (Innes, et, al, 2007). 
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Unregulated markets involve a long chain of intermediaries before the 
commodity reaches the final consumer, with the result that the cost of 
the commodity becomes exorbitant (Legese, 2013). That is the reason 
why primary producers of agricultural commodities have been capturing 
less and less of the total value of their products (Docherty, 2012). As a 
result, efficient and organized marketing is essential for the healthy 
growth of any community. Within agricultural products branding seems 
to include identifying a product with various types of labels to 
differentiate products. In considering this it becomes necessary to 
analyze the most general conditions in which branded products might be 
used as a part of a successful marketing strategy. This involves 
understanding both the reasons why consumers might value brands, 
and the conditions under which producers would find it profitable to 
invest in brand development(Pay, White &Zwart, 1996).  
 
Agricultural products value chains in Africa are facing numerous 
challenges, namely: market failures, policy failures and more than often, 
massive capacity problems (Willis, 2010).All farmers have a sales and 
marketing challenge and could benefit from increasing their knowledge 
about marketing functions and how to engage in the marketplace (Carlos 
Ostertag, et al, al). Mostly in their dealings with the market, farmers find 
themselves at a major disadvantage. Many do not well understand the 
market, how it works and why prices fluctuate; they have little or no 
information on market conditions and prices; they are not organized 
collectively; and they have no experience of market negotiation 
(Heinemann, 2002, IFAD, 2003). Lack of a shift from subsistence to 
commercial farming in spite of such comparative advantage may have 
different reasons like high risks, high transaction costs, limited food 
markets, limited insurance options and limited access to credit or 
problem in the value chain(Tegegn, 2013).In terms of branding, 
Commodities are physically simple and easily transported, and with the 
recent expansion of outsourcing in sophisticated retail and industrial 
markets, complicated. Yet many institutions and farmer advocates 
assume that branding is too complex, expensive and risky to serve as a 
development strategy (Docherty, 2012). 
 
In north Shoa zone farmers have limited skills, knowledge and 
information in marketing and branding to compete on markets, have 
limited access to financial capital for investment and are not organized to 
take advantage of opportunities in market chains. Specifically, producers 
in remote rural areas of north Shoa zone have lack of information about 
informal market, consumers demand and preferences, bargaining power 
and nature of price fluctuation, which hinders small scale farmers to 
compete in the market. They also follow poor marketing strategies 
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(Abdalla and Idris, 2016) and there is a poor backward and forward 
market linkage. In addition, there is no packaging and labeling activities 
undertaken for branded products in study area. These problems are 
even more acute for most of the farmers because they typically lack 
skills needed to compete with larger intermediaries. Farmers incur high 
cost and efforts but sell their agricultural branded products at low price. 
Farmers are not benefited from the agricultural branded products. Due to 
this fact, there is limited participation of farmers in the marketing chain. 
In addition, there is lack of organized and strong farmer groups which 
negotiate in the market and inefficient and costly rural market 
infrastructure development and inputs. As a result Farmers have not 
access to updated information of the agricultural product price and 
demand in the market. In addition there is lack of Cooperation between 
farmers and traders as part of a process of development of specific sub-
sector value chains. By taking in to consideration the above problem, 
Therefore by using Qualitative and quantitative approaches the 
researchers aimed to assess market opportunities and entry strategy for 
branded agricultural products in selected districts of north Shoa zone. 
 
Specifically the study tried to identify the marketing opportunities for 
farmers in accessing to the market and be competently branded 
products, the challenges that hinders farmer’s market access and 
competitiveness, the internal weaknesses that limits the products from 
being competent and to suggest the measures to be taken in order to 
implement marketing strategies and linking farmers to the market. A 
successful completion of this study will have a significant role to play in 
shading light on how farmers access to the market and become 
competitive in marketing their branded products. Furthermore, this study 
also does have a paramount importance in providing a better ground for 
government, NGO’s and other responsible bodies, which are keenly 
concerned with this issue, to take it as a basement rock in their further 
strive to implement appropriate basic components. Moreover, the 
researcher also believes that this study can potentially serve as a 
stepping stone for further research in the area. 
 
  



Innovative Issues and Approaches in Social Sciences, Vol. 11, No. 3 

 

 | 70 

Statement of the problem 
Individual farmers face direct competition from other farmers producing 
near perfect substitutes, the production of any individual farm is not 
sufficiently large to satisfy retailers’ demands for consistency of supply 
and quality, and costs of organization are high (Innes, et, al, 2007). 
Unregulated markets involve a long chain of intermediaries before the 
commodity reaches the final consumer, with the result that the cost of 
the commodity becomes exorbitant (Legese, 2013). That is the reason 
why primary producers of agricultural commodities have been capturing 
less and less of the total value of their products (Docherty, 2012). As a 
result, efficient and organized marketing is essential for the healthy 
growth of any community. Within agricultural products branding seems 
to include identifying a product with various types of labels to 
differentiate products. In considering this it becomes necessary to 
analyze the most general conditions in which branded products might be 
used as a part of a successful marketing strategy. This involves 
understanding both the reasons why consumers might value brands, 
and the conditions under which producers would find it profitable to 
invest in brand development(Pay, White &Zwart, 1996).  
 
Agricultural products value chains in Africa are facing numerous 
challenges, namely: market failures, policy failures and more than often, 
massive capacity problems (Willis, 2010).All farmers have a sales and 
marketing challenge and could benefit from increasing their knowledge 
about marketing functions and how to engage in the marketplace (Carlos 
Ostertag, et al, al). Mostly in their dealings with the market, farmers find 
themselves at a major disadvantage. Many do not well understand the 
market, how it works and why prices fluctuate; they have little or no 
information on market conditions and prices; they are not organized 
collectively; and they have no experience of market negotiation 
(Heinemann, 2002, IFAD, 2003). Lack of a shift from subsistence to 
commercial farming in spite of such comparative advantage may have 
different reasons like high risks, high transaction costs, limited food 
markets, limited insurance options and limited access to credit or 
problem in the value chain(Tegegn, 2013).In terms of branding, 
Commodities are physically simple and easily transported, and with the 
recent expansion of outsourcing in sophisticated retail and industrial 
markets, complicated. Yet many institutions and farmer advocates 
assume that branding is too complex, expensive and risky to serve as a 
development strategy (Docherty, 2012). 
 
In north Shoa zone farmers have limited skills, knowledge and 
information in marketing and branding to compete on markets, have 
limited access to financial capital for investment and are not organized to 
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take advantage of opportunities in market chains. Specifically, producers 
in remote rural areas of north Shoa zone have lack of information about 
informal market, consumers demand and preferences, bargaining power 
and nature of price fluctuation, which hinders small scale farmers to 
compete in the market. They also follow poor marketing strategies 
(Abdalla and Idris, 2016) and there is a poor backward and forward 
market linkage. In addition, there is no packaging and labeling activities 
undertaken for branded products in study area. These problems are 
even more acute for most of the farmers because they typically lack 
skills needed to compete with larger intermediaries. Farmers incur high 
cost and efforts but sell their agricultural branded products at low price. 
Farmers are not benefited from the agricultural branded products. Due to 
this fact, there is limited participation of farmers in the marketing chain. 
In addition, there is lack of organized and strong farmer groups which 
negotiate in the market and inefficient and costly rural market 
infrastructure development and inputs. As a result Farmers have not 
access to updated information of the agricultural product price and 
demand in the market. In addition there is lack of Cooperation between 
farmers and traders as part of a process of development of specific sub-
sector value chains. By taking in to consideration the above problem, 
Therefore the researchers aimed to assess market opportunities and 
entry strategy for branded agricultural products in selected districts of 
north Shoa zone. 
 
Research questions 
Based on the above problems stated, the study trays to answer the 
following research questions: 

 What are the existing market opportunities for farmers to fully 
access to the market and to be competent on the market by 
branded agricultural product? 

 What are the challenges that hinder farmers in accessing and 
competing in the market in order to exchange branded 
agricultural product? 

 What are the internal weaknesses that limit the brands from 
being competent?  

 What measures should be taken to properly implement marketing 
mix and linking farmers to the Market for branded 
agricultural products? 

 
Objectives of the study 
General objectives 
The general objective of the study is to assess the marketing 
opportunities and challenges of branded agricultural products in selected 
districts of north Shoa Zone.  
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Specific objectives 
To conduct the study the followings are specific objectives 
To identify the marketing opportunities for farmers in accessing to the 
market and be competently branded products. 
To identify the challenges that hinders farmer’s market access and 
competitiveness. 
To identify internal weaknesses that limits the products from being 
competent.  
To suggest the measures to be taken in order to implement marketing 
strategies and linking farmers to the market. 
 
 
Review of related literatures 
One of the main problems of farmers’ market access capability is how to 
improve their competitiveness. It proves necessary for maintaining 
production incentives, permitting household specialization and enabling 
movement to high-value products and to value-added activities. As a 
result, sustained agricultural growth typically occurs where productivity-
enhancing agricultural technology and favorable market incentives 
converge (Haggblade, et. al, 2010). In spite of the fact that markets are 
crucial in the process of agricultural commercialization, transaction costs 
and other causes of market imperfections could limit the participation of 
farm households in different markets (Sadoulet and de Janvry, 1995 as 
cited in Moti, 2007). This implies that markets could be physically 
available but not accessible to some of the farm households (Tegegn, 
2013).Recent studies have shown that improvement in market access 
increases agricultural productivity, firstly by facilitating specialization and 
exchange transactions in rural areas, and secondly through 
intensification of input use (Kamara, 2004).Participation in well-
functioning commodity markets causes real food prices to drop, which 
increases smallholder farmers’ purchasing power for food (as 
consumers) while enabling them to reallocate their scarce household 
incomes (as producers) to high-value non-food agribusiness sectors and 
non-farm enterprises (Kherallah et al., 2000). On the other hand, the 
theory of comparative cost advantage recognizes that with a divergence 
in natural production conditions & differences in market access, farmers 
will specialize in the production of crops for which they have higher 
comparative advantage & exchange them with those for which their 
comparative advantage is relatively lower (Kamara, 2004). 
 
Improving market infrastructure by providing more and better markets 
and making it easier for farmers to access them is also deemed 
necessary for increasing the level of commercialization, especially in 
developing countries (Shilpi&Umali-Deininger, 2008, cited in Omiti, et al, 
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2009).Farmer organization and collective action are often seen as key 
factors in enhancing farmers’ to enter new markets (Hellin et al, 2006). 
The provision of market and price information is also assist producers 
with farm-gate marketing decisions. However, such information must be 
location-specific, timely and accurate, dynamic, and locally available and 
in a language understood by all of the rural population (IFAD, 2003). In 
addition, the commitment to help small-scale farmers solve their most 
pressing problem of gaining market access is an enormous challenge 
that is best addressed through collaboration and partnerships (VECO, 
2008).As a result, Marketing branded agribusiness products is important 
for several reasons. The benefits of branding include differentiating a 
product to increase consumer perception of its value. Consumer 
confidence in the quality and reliability of a brand can lead to increased 
loyalty and a premium price (ACS, 1990). A brand is the combination of 
a name, words, symbol, or design that identifies the product and a 
company and differentiates it from the competition (Giddens et al., 2002, 
cited in Pujara, 2016). A brand might be licensed to others for revenues 
and to expand recognition of the trademark if the quality of the product 
marketed can be guaranteed to meet certain quality requirements (ACS, 
1990). A brand comprises all that distinguishes one product or service 
from similar competitors — from advertising and packaging to 
provenance and ethics. For basic commodity products, it may seem 
unlikely that consumers will recognize such distinctions, but the task is 
little different from branding many other consumer products (Docherty, 
2012). 
 
Branded items are generally able to earn a higher price for the producer 
and can lead to brand loyalty, which leads to a strong customer base 
and the ability of the producer to better serve the needs of the market 
(Pujara, 2016,). Companies use branding and the consumers' ability to 
identify brands to improve sales in four ways: to market new products, to 
protect market position, to broaden product offerings, and to enter new 
product categories (Cowee, n.d.). In an analysis of “farmer owned 
brands”, the only way to prevent supernormal profits from being eroded 
by expansion and entry is to limit the number of products sold using the 
brand. (Hayes et al. cited in Innes et al. 2007). 
 
Research design and methodology 
Research design 
The Researchers used descriptive type of research design. Qualitative 
and quantitative approaches were used. In order to discover the current 
situation as it exists and to draw valid general conclusion, descriptive 
research design was used. In addition, the study employs explanatory 
study to discover the relationship between variables with an aim of 
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estimating the integrated influence of the factors on accessing market. 
Materials concerning marketing opportunities and marketing entry 
strategy for branded agricultural products were critically examined.  
 
Source of data 
The sources of data were both primary and secondary sources. 
Secondary data was extracted from relevant textbooks, internet, 
journals, agriculture report published documents. Primary data were 
collected from the respondents through personal and key informant 
Interview, Focus Group Discussion (FGD) and Questionnaires. 
 
Sampling Design 
Whole populations are those farmers of north Shoa zone who are close 
to branded products were sampled for the study. Not only farmers but 
also district and zonal experts that their duties and positions are 
concerning marketing activities and agriculture was taken as sample 
respondents for the study in order to get concrete solutions for problems 
raised. The total samples of respondents are 225 respondents that are 
200 farmers that responded to questionnaire, 20 experts that were 
participate on interview, and 5 zonal experts were participate on focus 
group discussion. The study focuses only on branded agricultural 
products. The branded products in this zone are kolo (Termaber 
woreda), sheep (MenziGera, MenziLalo, MenziQea, MenziGishe and 
MenziMama), Teff and Chickpeas (MinjarShonkora), Jirrusengaand 
(MoretenaJirru). As a result, 5 of all were selected purposively. The main 
justification behind selection is the availability of agricultural branded 
products.  
 
Using quota sampling from each woreda, 40 respondents were selected. 
Populations are not homogenous within each stratum (branded 
products) and between different strata (branded products). Since all 
respondents are not producing branded products, convenience sampling 
technique is applied to get those farmers producing branded products. 
From each stratum (branded products), 40 respondents was selected 
through convenience sampling technique. Woreda and zonal 
administrator who are their duties and positions are concerning 
marketing and agricultural activities are purposively selected based on 
the judgment of the researchers in order to collect relevant data and to 
be representative of target population. Four officials from each woreda 
(4 respondents * 5 woreda=20) and 5 zonal officials from zonal 
marketing and agricultural offices was selected. In addition, a 
comparison has made between local markets and city markets such as 
Addis Ababa market. 
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Data collection methods 
In order to collect the primary data researchers used survey method. 
Because this method is suitable for gathering descriptive information, 
collect many kind of information, quick and low cost. The method of 
primary data collections are questionnaires, interview and focus group 
discussion. Questionnaire consists of set of questions presented to the 
respondents for answers (Kothari, 1985:37). Those respondents from 
whom data were collected through questionnaires are farmers only. 
Researchers translate questions in to Amharic and distribute to 40 
farmers from each woreda. Through questionnaires data was collected 
from farmers and Totally 200 questionnaires was distributed. Interviews 
another means of collecting detail information. It has advantage of 
avoiding confusion and misunderstanding, helps to collect detail 
information. For the purpose of this study the researcher were conduct 
Personal Interview and key informant interview with total of 20 
respondents. Those respondents are a woreda administrator who’s their 
duties and positions are concerning marketing and agricultural activities. 
Four (4) respondents from each woreda and totally 20 respondents (4 
respondents *5 woreda =20 respondents). Focus Group Discussion 
(FGD) is another technique of collecting detail information. Those 
respondents who provide data through FGD are zonal officials who are 
working in marketing and agricultural bureau. Five respondents were 
purposefully selected in order to get relevant information.  
 
Data processing and analysis 
Data analysis and processing such as editing, classification, tabulation 
and figures are applied. Both quantitative and qualitative data analysis 
were used to analyze the data. For interpretation of data measures of 
central tendency such as mean, and standard deviation are used. After 
data was analyzed, it was also be presented by using tables, figures and 
narrative form. 
 
Validity and reliability 
Sound measurement must meet the tests of validity, reliability and 
practicality (Kothari, 2004), which are used in evaluating a measurement 
tools. Therefore, researchers focus on the relevant information’s 
concerning these tests of sound measurement. In order to ensure 
validity, the questionnaire was sent to pilot study to ensure the 
questionnaire is understandable and acceptable. Also in analyzing 
quantitative data, SPSS windows has used. To measure the reliability 
Cronbach’ alpha test of reliability were also used. 
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Data presentation, analysis and interpretation 
Background of respondents 
The first section of the questionnaire asked about the respondents’ 
profile to identify their gender, age, educational level and experience. 
The results were presented within tables as follows.  
 
Table 1 indicates that most respondents in Mehal Meda, Menijar and 
Areriti are male with 10(83.3%), 19(95%), 37(88.1%) respectively. In 
Debre-sina the whole respondents are female. Regardless of 
respondents’ age, table 4.1 show that most of the respondents are aged 
between 31-35 years old equals to 32.3% and second large group of 
age is between 26-30 and 36-40 which equals to 30 (30.3%). With 
regard to the educational level of the respondents majority of the 
respondents were grade 8 which is equal to 65 (65.7%), and 28(28.3%) 
were grade 10 complete and only 6(6%) have TVET certificate. 
According to Table 1 most of the respondents 59 (59.6%) have 1-3 
years’ work experience in the job.  
Table 1 Respondents demographic profile 
Gender M/MEDA  D/SINA MNIJAR ARERITU TOTAL 

Fre
qu-
enc
y 

Pe
rce
nt 

Fre
qu-
enc
y 

Per
cen
t 

Freq
u-
ency 

Pe
rce
nt 

Fre
qu-
enc
y 

Perc
ent 

Fre
qu-
enc
y 

Perce
nt 

Female  2 16.
7 25 100 1 5 5 11.9 33 33.3 

Male  10 83.
3 0 0 19 95 37 88.1 66 66.7 

Total 12 10
0 25 100 20 10

0 42 100 99 100 

Age (year) 
26-30  6 50 20 80 1 5 3 7.1 30 30.3 
31-35  6 50 3 12 6 30 17 40.5 32 32.3 
36-40  0 0 2 8 10 50 18 42.8 30 30.3 
>40  0 0 0 0 3 15 4 9.5 7 7.1 

Total 12 10
0 25 100 20 10

0 42 100 99 100 

Educational level 
Grade 
8 6 50 17 68 9 45 33 78.6 65 65.7 

10 
Comple
te 

6 50 6 24 8 40 8 19 
28 28.3 

TVET 0 0 2 8 3 15 1 2.4 6 6 
Degree 0 0 0 0 0 0 0 0 0 0 
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Total 12 10
0 25 100 20 10

0 42 100 99 100 

Experience (in year) 

1-3  11 91.
7 9 36 1 5 38 90.5 59 59.6 

4-6  1 8.3 8 32 3 15 3 7.1 15 15.1 
6-10  0 0 7 28 9 45 1 2.4 17 17.2 
>10 
year 0 0 1 4 7 35 0 0 8 8.1 

Total 12 10
0 25 100 20 10

0 42 100 99 100 

Source: Survey 2017 
 
Brand and market opportunity 
The following table indicates market opportunity in the study area.  
Table 2 brand and market opportunity 

Items  
M/MEDA  D/SINA MNIJAR ARERTI JIRU 
Mean Mean Mean Mean Mean 

Information about new 
market opportunity  1.25 3.6 3.95 4.6 3.7 

Enough market size  1.75 3.6 1.95 2.7 3.6 
inadequacy of benefit 
obtained from the brand  3.58 3.8 4.1 4.9 1.8 

Consumer perception for 
the product  3.33 1.92 2.05 2.2 3.3 

Packaging practice  1.91 1.88 3.75 3.9 1.7 
Information about the 
product on the package  3.08 2.0 3.45 2.9 3.2 

In Mehall-Meda information about market opportunity, enough market 
size and packaging practices scores lower mean 1.25, 1.75 and 1.91 
respectively. As the above table reveals, information that the farmers get 
about the availability of market is poor in Mahal-Meda and better in Arerti 
with a mean of 1.25 and 4.6 respectively. This indicates that poor 
government support in providing information about the market to the 
farmers by government sectors especially by trade and industry office in 
Mahal-Meda, while the opposite is true in Arerti. In Arerti the price of teff 
and Shinbera is sometimes posted by trade and industry office. This 
activity is moderately practiced in DebreSina, Jiru and Minjar officials. 
The availability of adequate market size is better in Debre-Sina and Jiru 
while it is not sufficient in Mahal-Meda and Minjar. Even though, the 
members distribute their product by travelling to Tarma-Ber and Dessie 
to expand their market coverage, other merchants sell the same product 
in Mekelle and Addis Ababa. This shows there is good market 
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opportunity but the cooperative members that branded their product are 
not using the existing opportunity by involving themselves in the chain 
instead strive to make sales at their own out late found in D/sina.The 
lowest mean recorded is in Mahal-Meda showing the inadequacy of 
market size that is because of poor infrastructure to travel long distance 
to other markets. 
 
The inadequacy of benefit obtained from the market for branded 
agricultural products is high in all areas. That is because the awareness 
and know how about the brand by the farmers is poor, also the actions 
taken by the government sectors and cooperatives management is 
insufficient. These sectors plays a minimum role is advertising the 
branded product and controlling the informal practice undertaken by 
other traders, especially not taking any action on traders that are using 
the brand name illegally. According to the researchers investigation the 
root cause for all this problems is the misperception of members about 
brand, which majority of them do not give meaning for brand more than 
the certificate they collect from IPO office for registration.  
 
The low consumer’s perception about their product is less than average 
for all products except for MinjarTeff,that is1.92, 2.05, and 2.2 
respectively for Debre-Sina, Minjar, and Arerti. The poor perception in 
Mahal-Medais occurred since any awareness creation was not made by 
government sectors and cooperative/union leaders.. Even if the 
awareness was not made, the farmer’s perception about their product is 
better in the rest of locations.  
 
The use of packaging is better in Minjar and Arerti, since their mean 
shows 3.75 and 3.9 respectively. Bollo-Sillassie cooperative started to 
use their own package for Teff, but it’s not adequate. The packages 
used will be easily copied by other informal traders. That is why they 
faced difficult in controlling illegal trade in the name of branded product. 
The packaging practice for Menz sheep and Debre-SinaKolo is poor 
because Menz Sheep is marketed as cattle, not as a meet to use 
package. 
 
While the package was used for Debre-Sina Kolo is the one that was 
used by anybody without having a quality that makes it different from 
others. As a result it is difficult to differentiate between branded and 
other products.  
 
It’s important to provide some important information about the product 
on the package but currently it’s poorly practiced by the farmers and 
cooperative members. Regarding the challenges associated with writing 
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information about the product on the package, the highest mean is 
recorded in Minjar for teff which is 3.45 and the lowest is recorded in 
Debre-Sina for Kolo.  
 
Problems and challenges 
Table 3 shows the problems and challenges of branded products, 
respondents were asked to rate the statements related to the challenges 
and problems of branded products in the study area, in Mehall-Meda use 
of technology, Products having lower quality than as do have better 
sales, support from government and support from experts score lower 
mean 1.33, 2.4, 2.41 and 2.58 respectively.in Debre-Sina infrastructure 
(X = 2.08) is the main problem; in Minjar availability of a place for 
production and selling, supports from experts, infrastructure and support 
from experts score lower mean 1.8, 2, 2.1 and 2.2; in Areriti availability 
of warehouse, Availability of place for production and selling, Availability 
of raw material and infrastructure score lower mean 2.1, 2.35, 2.4 and 
2.4 respectively. 
Table 3 Problems and Challenges 

Items 
M/MEDA  D/SINA MNIJAR ARERITU JIRU 
Mean Mean Mean Mean Mean 

Information about 
the market  3.9 3.6 3.4 3.1 3.8 

Availability of 
warehouse  3.67 4.24 3.2 2.1 2.5 

Availability of 
finance  3.5 3.8 3.15 3 3 

Availability of raw 
material  4 3.68 2.2 2.4 2.3 

Support from 
experts  2.58 3.32 2 2.8 3 

Support from 
government  2.41 3.76 3.45 3.7 3.5 

Infrastructure  3.08 2.08 2.1 2.4 2.5 
Availability of 
place for 
production and 
selling  

3 4.2 1.8 2.35 2 

Use of technology 1.33 3.76 3.75 3.54 2.4 
Products lower in 
quality than ours 
do have better 
market 

2.4 3.88 4.15 3.5 2.4 
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Source: Survey (2017) 
The mean value of market information insufficiency is ranged from 3.1 in 
Arerti to 3.9 in Mahal-Meda. This reveals that the inadequacy is 
moderate in Arerti and there is inadequacy of information in Mahal-Meda 
and Jiru. This is because of the remoteness of the areas that makes 
difficult to get update information about the market. 
 
The availability of warehouse is poor in Mahal-Meda and Debre-Sina 
while it’s better in Minjar, Jiru and Arerti. The mean value 4.24 in Debre-
Sina shows there is a high shortage of warehouse to store the inputs 
and their outputs. Conversely the mean value 1.7, 2.5 and 2.1 in Minjar 
and Jiru reveals the availability of ware house is good. There is a 
warehouse to store a Teff in Bollo-sillassiekebele and also Kasame 
union have warehouse that is used to store the branded ArertiShinbera 
and other products marketed by the union. 
 
The shortage of finance to search new market occurred highly in Debre-
Sina comparatively, its mean value is 3.8 while, its mean is moderate in 
Minjar, Jiru and Arerti. This is why there is a project called Bio-diversity, 
which supports the producers of Teff cooperative financially, but the fund 
is not adequate to search new market opportunities. As a result we 
concluded that there is moderate availability of funds to search new 
market opportunities. 
 
The problem related with availability of raw material is high in Debre-
Sina and Mahal-Meda with a mean value of 3.68 and 4.0 respectively. In 
Debre-Sina the barley used as an input travels long distance to reach 
the area through middlemen’s that is why the availability of input is a 
problem. On the other hand, the problems associated with input 
availability is lower in Minjar, Jiru and Arerti, because the Union in the 
area reproduces Teff and Shinbera seeds and distribute to the 
producers. As a result the availability of inputs is not a big problem in 
these two locations. 
 
Regarding the challenge related to support from expert, the highest 
mean is recorded in Debre-Sina that is 3.68, while it’s less than 
moderate in the rest of three locations. Even if the participation of 
experts is poor in supporting farmer’s market access, there is a 
participation of agricultural experts in improving the quality of farmer’s 
products. In Debre-Sina, since the inputs are from the middlemen, the 
participation of agricultural experts is not necessary. 
 
The challenge associated with government support is more than 
moderate except in Mahal-Meda. This indicates that the support from 
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government bodies is better in Maha-Meda. The main problem identified 
is that there is no coordination between government sectors rather than 
blaming each other. The responsible government sectors are not 
participated as expected from them. 
 
The inadequacy of place to produce and to sell product is a problem in 
Debre-Sina (X = 4.2), while it is not a concern in other areas. It needs a 
place in which Kolo is prepared for the market and also to sell this 
product. But, the availability of both production and selling space is not 
adequate.  
 
The use of technology is poor in Mahal-Meda and more than moderate 
in the rest of four locations. This is because of the remoteness of the 
area. 
 
The problem of differentiating products quality is highly available in most 
of the areas because, most of the customers buy products that are 
easily accessed and lower in price rather than comparing for quality. 
 
Qualitative data presentation 
Debre-Sina Kollo 
As the information obtained from Yifat Debre-Sina cooperative members 
their strength only on providing better quality product due to high quality 
input and creating link with Debre Berhan University. Even though the 
amount is not enough, they create a market link with Debre Berhan 
University. On the other hand, their marketing activity depends more on 
traditional marketing practice, There is poor market linkage that is only 
with DBU as a result they cannot sell more than ½ kg per day as a 
cooperative except the fragmented effort as a member. This poor 
marketing practice by cooperative members leads to lose their 
opportunity to other informal merchants. There is also a problem 
associated with inputs and equipment’s, including lack of machinery 
which costs 30,000 birr. Even if the quality of barley is good, sometimes 
middlemen have provided the barley that has low quality. They also 
faced lack of capital that needed to expand their business and promote 
their product because they fear to borrow money from financial 
institutions. All this problems lead to very low profit they get a profit of 
about 500 birr from 400kg to 500 kg. 
 
In addition to the above problems, there are challenges that need the 
cooperation of all stakeholders. Other informal traders are using their 
brand to sale their own product. That is why only individuals are 
benefited from the brand, not the cooperative. The cooperative members 
also tend to practice individually. In addition, the processing cost is also 
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high and increasing. Disagreement between members is also a main 
challenge. Finally, the support from woreda and zonal administration is 
very poor. They didn’t try to give any solution for the problems faced by 
the cooperatives. The government body didn’t take any action on 
informal traders who are using the brand given to the cooperatives. ME 
office provides license for anybody that wants to work individually. 
 
Minjar-Teff 
Even though many challenges are identified there is a better practices in 
producing and marketing including the cooperative gives quality seed to 
reproduce that is seed is given to 16 cooperatives in credit, they 
established a market linkage with Kesem union. They are participated in 
different events like trade fairs. For example 128 quintals of teff is sold 
with highest price immediately in Addis Ababa trade fair since they 
produce quality product. Promotion is done (e.g. In Addis Ababa, 
Mekelle, etc.), but it is only about displaying sample. On the other hand, 
understanding about the product is improved after the cooperative is 
established and they get support from biodiversity project to strength 
their capital. They are also working to increase the geographical 
coverage under the cooperative from two to four kebeles. The presence 
of good infrastructure is also another opportunity for the cooperative. 
 
Having the above strength, there are issues in which they performed 
weakly. There is lack of understanding in marketing and unable to get 
skilled human power. Poor follow up of top administrators and 
inadequate consideration by these administrators as their responsibility 
is the main problems identified. Because of poor follow up, sometimes 
teff is mixed with other teff, which reduces the credibility of their product. 
In general, the farmers are not benefited from the branded product 
because, the consideration given for the brand is very poor and there is 
poor performance in awareness creation. The government body didn’t 
take any action on informal traders who are using the brand given to the 
cooperatives and also the union does not take any practical action after 
the product is branded including marketing. 
 
Arerti -shinbura 
Kesame union is a union responsible and has full right on the branded 
Arertishinbera. In 2008 E.C they collected 1212 quintals from farmers. 
Promotion is also done on the seed. Relatively this brand is the list 
practiced in terms of branding as well as marketing activities. The main 
weakness is that no difference was made after the product is branded, 
because there is lack of awareness about brand. They are searching for 
the market after they collected the product from the market, they did not 
find market in advance. There is no established linkage because of poor 
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support from government offices and also poor usage of packaging the 
main challenges include it is difficult for buyers to differentiate our 
product from the other. Other merchants collect from the market by 
increasing the price. 
 
Jirusenga 
Regarding Jiru oxen which is branded as ‘Jirusenga’, Good practice is 
there in advertising through national Medias. The main weaknesses are 
Cooperatives are poorly performing on practicing activities that help to 
find new market and diversifying the market, and also not performing 
well in identifying strategies that help to identify the market. This is 
because, lack of good environment and organized system to modernize 
the oxen fattening activity, till now they are using the traditional one. 
Poor follow up of top administrators and inadequate consideration by 
these administrators as their responsibility. Its known that strong 
cooperatives are perform better in identifying market opportunities and 
strategies, the leaders of cooperatives and government sector did not 
take any action to strength and bring solution for the stated problems. 
The other challenge is, even if it’s tried to advertise through national 
Medias, it needs more activities to involve in investment and related 
practices. 
 
The practice on marketing needs the involvement of various 
stakeholders including government sectors NGO’s and cooperatives, in 
order to diversifying market opportunities, practicing different strategies, 
and strengthening cooperatives and unions that involve in these 
activities. 
 
Menz sheep 
The main strength by this union is that Menz farmers union is taken the 
responsibility to expand the geographical area under the union to all 
Menz districts by cooperating with other stakeholders. The main 
problems associated with this product is, the union does not take any 
practical action after the product is branded including marketing activity. 
The marketing activity depends more on traditional marketing practice 
since the consideration given from stakeholders are very poor. Poor 
follow up of top administrators and inadequate consideration by these 
administrators as their responsibility is also another problem associated 
with the product. The government body didn’t take any action on 
informal traders who are using the brand given to the cooperatives. The 
leaders of cooperatives and government sector also did not take any 
action to strength and bring solution for the stated problems. Even 
though a link is established with meat factories, the weights of the sheep 
become a main challenge. Therefore, conducting research that will 
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improve the quality and weight of the meat with other sheep meats is 
needed. 
 
Opportunities for these branded products  
 
The emphasis given by the government for agricultural sector one of the 
biggest opportunity specially the focus given for agro processing. 
Since the practice of branding agricultural product in our country is a 
new concept to get a better market access. 
Based on the information we got from Ethiopian meat processing and 
exporter association jiru senga is highly demanded in the local market  
 
Summary conclusion and recommendation 
Summary 
By having the findings from the previous chapter, we summarized the 
major findings of the study as follows; 
 
Majority of respondents are male in Mehal-meda, Minijar and Arertithat 
is about 83.3%, 95%, 88.1% respectively, while the whole respondents 
are female in Debre-Sina and most of the respondents were in age 
between 31-35 years old equals. With regard to the educational level of 
the respondent’s majority of them is grade 8, whileabout59.6% of these 
respondents have 1-3 years’ work experience in the job.  
 
The mean value for availability of information about market opportunity, 
inadequacy of benefits obtained from the brand, and packaging practice 
is highest in Minjar and Arerti, while adequacy of market size is better in 
Debre-Sina. 
 
The mean values for the problems and challenges associated with 
market information, warehouse, finance, raw material, expert support, 
infrastructure, and production and selling space were highest in Mahal-
Meda and Debre-Sina, while the mean value of the problems such as 
government support, use of technology, and market benefits from 
product quality were lower in Mahal-Meda. 
 
Regarding the current practice of Yifat Debre-SinaKolo a market linkage 
is created with Debre Berhan University, but their market activity is 
depends more on traditional marketing practice and inadequate working 
space and selling shop is there. There is also a problem associated with 
inputs and equipment’s and lack of capital that needed to expand their 
business and promote their product. 
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There is a better practice in producing and marketing products since the 
cooperative gives quality seed to reproduce, established a market 
linkage with Kesame union and Promotion is done, while there is lack of 
using packaging, poor performance in awareness creation and Poor 
follow up and low consideration by top administrators and cooperative 
management. 
 
Among the practical activities undertaken for Arerti Shinbera promotions 
done, but there is no difference after the product is branded because 
there is lack of awareness about brand, markets were not searched in 
advance, market linkage was not established, and there is poor usage of 
packaging. 
 
The Good practice from Jiru Senga is the advertising done through 
national Medias. On the other hand, cooperatives are poorly practicing in 
finding new market and diversifying the market, and also not performing 
well in identifying strategies that help to identify the market, this is 
because, lack of good environment and organized system to modernize 
the oxen fattening activity, and Poor follow up of top administrators and 
cooperatives.  
 
Regarding the Menz Sheep, Menz farmers union is taken the 
responsibility to expand the geographical area under the union to all 
Menz districts but, the main problems is the union does not take any 
practical action after the product is branded, the marketing activity 
depends more on traditional marketing practice since the consideration 
given from stakeholders are very poor, Poor consideration from 
government bodies and cooperative management.  
 
Conclusions 
Even though it’s not sufficient, cooperatives are started to use their own 
package. There is a participation of agricultural experts in improving the 
quality of farmer’s products and some of the Union in the area reproduce 
seeds and distribute to the producers. Promoting the products is 
somewhat practiced. Currently the unions are planned and taking the 
responsibility to expand the geographical area under the union by 
cooperating with other stakeholders. The main challenges identified are 
Poor government support in providing information about the market and 
creating market linkage, it is difficult for buyers to differentiate our 
product from the other, no coordination between government sectors, 
and cooperative members that branded their product were not used the 
available opportunity, as a result there is inadequacy of benefit obtained 
from the market for branded agricultural products. That is because the 
awareness and know how about the brand by the farmers is poor and 
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also the actions taken by the government sectors and cooperatives 
management is insufficient, especially not taking any action on traders 
that were using the brand name illegally. In addition there is a shortage 
of warehouse to store the inputs and their outputs, shortage of finance to 
search new market, lack of working space, and the technology usage is 
not sufficient. In addition to this the weakness of the string committee to 
perform its activities in a planned way is one challenge for their success. 
 
Recommendations 
Based on the analysis and findings provided we have provided the 
following recommendations; 

 There are challenges that need the cooperation of all 
stakeholders; therefore it will be better if the government sector 
and management of cooperative are worked in merging informal 
traders with the cooperative members and strengthening 
entrepreneurship training that is provided by TVET, saving and 
book keeping by MFI. In addition, backward integration to control 
the supplier’s activity is also very important. 

 The benefits obtained from the branded products is not sufficient, 
as a result creating more market linkage with the help of trade 
and industry office and strengthening the cooperative by 
expanding to other districts were helpful to increase the benefits. 

 The practice on better marketing needs the involvement of 
various stakeholders including government sectors NGO’s and 
cooperatives, in order to diversifying market opportunities, 
practicing different strategies. Therefore the collaboration of 
these sectors is important to alleviate the stated problems. 

 Concerned government bodies must create market linkage for 
the cooperatives  

 There should be strong support for cooperative to join in the 
export market to exploit the opportunities special for jiru senga.  

 The string committee should contribute its part by performing its 
activities in a planned ways. 
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MILLENIALS EMPLOYEE TURNOVER INTENTION IN 
INDONESIA 

Antonio Frian1, Fransiska Mulyani2 

Abstract  
Millennial generation workforce is a new emerging generation and soon 
will become dominant workforce in Indonesia. Sadly, millennial 
generation has high turnover intention in Indonesia. Millennial employee 
turnover intention is a new problem for human resources because 
millennial employee has different characteristic compare to its 
predecessor. Therefore, to resolve millennial employee turnover, the 
analysis for the affecting factors is necessary. Recently, we found other 
factors in general generation such as salary and compensation, 
perceived alternative employment opportunity, employee development 
system, and employee involvement may affect the millennial employee 
turnover intention. In this study, to find out the other factors, we 
conducted a research especially in Indonesia. Data tested by using 
factor analysis and the results of multiple regression analysis indicated 
that millennial employee turnover intention significantly affected by 
perceived alternative employment opportunity and employee 
development system. The implications of these findings are discussed.  
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Introduction  
In current workforces, there are various generations (Baby Boomer, X, 
and millennial) work together in one workplace. Each generation has 
different attitude, characteristic, and different skill, therefore it will be 
challenging for companies to create suitable work environment for 
various generation (Gursoy et. al, 2008). Some studies showed that 
understanding generational difference in workplace will give companies 
chances to develop strategies for motivation, work environment, 
compensation, and new human resources policy, therefore companies 
are able to fulfill each generation needs. (Egri & Ralston, 2014; 
Kupperschmidt, 2000; Lyons et. al, 2005). Companies that could 
understand and value generational difference have higher opportunity in 
business. (Mikitka, 2009). 
 
Some countries such as America in 2015 faced generational change in 
workplace. Generation X was the dominant workforce until 2015. 
Millennial generation took over as the dominant workforces in America. 
(Fry, 2018). Workforce generational change made different work 
motivation arise. Generation difference in workplace research result 
showed that generational difference has significant impact toward work 
satisfaction, turnover intention, and organizational commitment 
(Costanza et. al, 2012). Similar researches supported the result in 
generation difference. (Ng & Feld- man, 2010; Parry & Urwin, 2011; 
Twenge, 2010). Millennial generation has been increasing and will 
replace other generation predecessor such as Baby Boomer and 
Generation X. Work environment faces cultural changes and millennial 
generation become uncomfortable with their current workplace, therefore 
it will affect their turnover intention. 
 
Employee turnover research conducted by other researchers to analyze 
factors that affect turnover intention and give recommendation for 
companies system in order to reduce employee turnover. Currently the 
dominant workforce generation in labor market is millennial generation 
and in the near future this generation will become the largest workforce 
in labor market. Indonesia total workforces from all generation are (Gen 
baby boomer, X, millennial) 160,369,900 and the millennial generation is 
39% from total workforces (Badan Pusat Statistik, 2016). Research 
result from Dale Carnegie Indonesia showed that only 25% of millennial 
generation fully engaged with companies, meanwhile 9% millennial 
employee feeling disengaged with their companies and the other 66% 
partially engaged (Dale Carnegie Indonesia, 2016). 60% from millennial 
generation intent to leave the company if they are feeling disengaged. 
Some partially engaged employee soon will turn into disengaged 
employee and finally they will leave the company too, therefore they will 
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affect turnover from company. Companies will face generational 
difference and have to understand their characteristic in order to 
maintain the turnover rate 
 
Millennial generation soon will replace their predecessor and have 
different characteristic. Millennial generation tend to have higher 
turnover rate compare to previous generation because of some factors. 
These factor was researched by Zhang (2016) and there are several 
factors that affect employee turnover such as personal aspect (age, 
gender, education, status, etc.), organizational aspect (Company size, 
salary, promotion, training, individual work attitude, etc.), and social 
economic aspect (transportation, residence, cost of living, health and 
education facility, etc.). These factor are for all generation and not 
specific for millennial generation. Similar research conducted by Saragih 
(2016) show several factors that affect millennial employee turnover 
such as salary, facility, career opportunity, supervision, relationship, 
work, job flexibility, and work location. Factors revealed by Saragih do 
not cover all factors that affect millennial employee turnover in general, 
which may actually affect millennial employee turnover. We will conduct 
the research for other factors in general that may affect millennial 
employee turnover based on this gap. The research objective is to find 
out the other factors that affect millennial employee turnover and able to 
help companies to face millennial generation. What factors that may 
affect millennial employee turnover in Indonesia? This research focuses 
on millennial employee that actively work in Indonesia. 
 
Literature Review 
Generation is a group defined by birth year, age, and incident in their 
lives. (Kupperschmidt, 2000). People in the same generation tend to 
have same characteristic, attitude, and behavior because they grew up 
in the same era (Beldona et. al, 2008). Generational difference in other 
research showed different work attitude arise because of different work 
value and work value affect their work result (Elizur, 1984). Work value 
difference could create different perceived work experience based on 
their own job and affect their involvement in workplace. (Christian et al., 
2011; Kahn, 1990). Perceived work experience affects work meaning 
from each person and it refers to work significance and skills difference 
(Hackman & Oldham, 1976). Work value affects work motivation based 
on work value. Millennial generation had lower work value compared to 
other generations, therefore they tend to have lower work involvement 
(Park & Gursoy, 2012).  
 
Millennial generation or as known as Generation Y is a newest 
generation in workforces and they born in 1980-2000. Millennial 
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generation is different from other generation (Baby Boomer and 
Generation X). Research result from Howe & Straus (2007) proved that 
millennial generation was special, vital, promising for social and future 
development, they also guided by regulation and security devices. 
Millennial generation had self-confident and optimistic characteristic, 
they also team oriented, focused on achievement, always wanted to do 
the best and need to achieve something higher. Millennial generation 
also prideful and assertive compared to other generations (Twenge & 
Campbell, 2001). Similar research showed millennial generation had 
higher locust of control and prideful compared to other generation 
(Trzesniewski & Donnellan, 2010).  
 
Millennial generation grows with economic prosperity, fast technology 
development such as internet, social media, and globalization. Millennial 
generation appreciated freedom and work life balance compared to baby 
boomer (Cennamo & Gardner, 2008; Smolla & Sutton, 2002; Twenge, 
2010). Millennial generation had lower work value and prefer work with 
lots of holiday compared to other generations (Twenge et. al, 2010). 
Other research showed that millennial generation gave better work result 
in meaningful job and could not stand boring work environment 
(Lancaster & Stillman, 2002) 
 
Millennial generation’s different characteristic built different behavior 
such as communication pattern. Millennial generation attempted to build 
positive and open communication constantly, but also collected and 
shared information (Gursoy et. al, 2008; Hill 2002; Howe & Strauss, 
2007; Marston, 2007; Martin, 2005; Zemke et al., 2000). Millennial 
generation workforce is a hard-working, high responsibility, and team 
oriented (Elam, Stratton, & Gibson, 2007; Gloeckler, 2008), but 
millennial generation tends to blame other generation because their lack 
and sensitiveness toward work feedback, and show turnover intention 
(Twenge & Campbell, 2012).  
 
Employee becomes an important issue and challenge that every 
company have to face in globalization era because employee turnover 
affects company productivity. Turnover became a problem because high 
employee replacement cost (Lucas, 2012). The impact caused by 
employee turnover can be financial (training cost, recruitment, etc.) or 
non-financial (low motivation for other employee, bad company image) 
(Boushey & Glynn, 2012), therefore it could reduce companies 
performances. (Staw, 1980). High turnover could evoke several loss in 
short time for individual, companies, and society. (Dalton & Todor, 
1979). Companies’ performance rose if they were able to reduce cost 
from employee replacement, motivationg employee, and also increasing 
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innovation in company (Lee, 2017). Companies should be able to 
maintain turnover rate, therefore it would reduce costs and preserve 
productivity in companies and also kept the talented employee. 
Employee turnover required to replace employee with low productivity 
and replace them with better skills and potentials (Phillips, 1990). 
Turnover rate from each company is different and the highest turnover 
rate is in private sector. Public Sector had lower turnover rate compared 
to private sector (Rankin, 2006). Lower turnover rate was cause by 
turnover intention because there are several more attractive job. 
Turnover could also cause by companies or personal factor, companies 
attempted to replace them with better employee or moved away with 
their couple (Campion, 1991). Employee’s bad relationship with the 
company also affect their turnover intention (Carsten, 1987). Bad 
employee development also becomes factor that support their turnover 
intention. Several research showed that employee turnover rate caused 
by turnover intention (Abdulbaset, 2015; Fernet et. al, 2017; Labrague, 
2018). 
 
Turnover intention is the intent or effort to leave current workplace 
without coercion (Adams & Beehr, 1998). Turnover intention expressed 
employee’s thinking about attempting to leave their current job (Tett & 
Meyer 1993). Several researches showed many factors affect turnover 
intention (Avcı and Küçükusta, 2009; Çarıkçı and Çelikkol, 2009) such 
as company support (Hui et. al, 2007), citizenship behavior (Bellou, 
2008), workplace justice (Choi, 2011), and organizational commitment 
(Boyas et. al, 2012). Turnover intention could create losses for company 
if not anticipated (Şahin, 2011). High Turnover intention would increase 
the frequency to leave current job and give negative impact for 
companies (Demir and Tütüncü, 2010) such as financial cost, other than 
that turnover intention would affect communication between employees 
(Şahin, 2011). Several research used turnover intention as predictor in 
turnover rate (Hom et. al, 1992; Griffeth, 2000; Ajzen, 1991; Holtom, et. 
al, 2008) and showed that individual intention can be seen as actual 
behavior to leave their job (Holtom et. al, 2008). Planned behavior theory 
has been used in many research and workplace attitude (Arnold et. al, 
2006), one of them was in turnover (Van Breukelen et. al, 2004).  
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Hypothesis Development 
Salary and Compensation 
Salary and compensation are payment that received by employee for 
their contribution in company. Employee that received suitable salary 
with their education level tend to stay in their company (Cho & Lewis, 
2011). According to Queiri (2015) research showed that salary and 
compensation didn’t affect Generation Y turnover intention. This result 
was support by Eddy (2010), where millennial generation didn’t expect 
high salary in their workplace. Surprisingly, it was different from Tolbize 
(2008) and Curpall et. al (2005) researches on several generation such 
as baby boomers and Generation X. Their researches result showed 
that low salary will increase turnover intention. This difference showed 
that there are different characteristic between baby boomer & 
Generation X and Millennial generation.  
 
Hypothesis 1: Salary and compensation have negative influence on 
turnover intention in millennial generation  
 
Perceived Alternative Job Employment 
Perceived alternative job employment is workers’ recognition of other job 
replacement for their current job (Price & Mueller, 1986). Worker sees 
an opportunity for job changing in job market; therefore perceived 
alternative job employment arises and affect turnover intention. 
According to Shikiar & Freudenberg (1982) showed positive correlation 
between recruitment rate in labor market towards turnover. Turnover 
intention could arise if there is perceived alternative job employment with 
better job and give out better opportunity (Saeed, 2014). Queiri (2015) 
researched perceived alternative job employment in Malaysia on 
Generation Y. Malaysia services sector development rose and opened 
up new job opportunity, therefore affect turnover intention from 
employee. This research tests perceived alternative job employment 
influence towards turnover intention on millennial generation.  
 
Hypothesis 2: Perceived alternative job employment has positive 
influence on turnover intention in millennial generation. 
 
Employee Development System  
Employee development is an employee enrichment with knowledge & 
skills. According to Rahman & Zekeriya (2013) employee development 
system affect turnover intention and suggest that every company should 
have good employee development system to reduce turnover intention. 
Other research conducted by Eisenberger et. al (2001) & Foong-Ming 
(2008) showed that workers tend to have higher satisfaction and 
motivation if there is employee development system in the company and 
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it reduces turnover intention. This theory supported by Liu et. al (2006) 
that employee development system in form of training or development 
opportunity will affect turnover intention. The absence of employee 
development system makes employee hard to grow and create turnover 
intention. This research tests employee development system influence 
towards turnover intention on millennial generation 
 
Hypothesis 3: Employee development system has negative influence on 
turnover intention in millennial generation 
 
Employee Involvement  
Employee involvement is employee attachment toward his/her job in 
organization (Ashkanasy, Wilderom, & Peterson 2000). According to 
Alfes et. al (2013) showed that involved employee tend to have lower 
turnover intention. Employee with high involvement works as hard as 
possible and fills himself with work thought; therefore the turnover 
intention becomes lower. Other research conducted by Vera, Rixardo J. 
(2001) shown that many cases in employee involvement that had direct 
effect on turnover intention. Similar researches showed the same result 
that employee involvement had positive influence on turnover intention 
(Harter et. al, 2002; Schaufeli & Bakker, 2004; De Lange et. al, 2008). 
 
Hypothesis 4: Employee involvement has positive influence on turnover 
intention in millennial generation. 
 
Figure 1: Research Theoretical Framework 
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Research Methods 
This research was conducted by using quantitative approach with 
questionnaire, therefore the interferences were become minimal and 
there was no manipulated variable in this research. This research setting 
was non-contrived because it was field studies, where the research 
environment was natural (no environment manipulation) and there was 
no interference on sample activities. 
 
Survey was conducted by collecting information through questionnaire. 
Convenience sampling was used in this research. Convenience 
sampling is a non-probability method where the sample easy to access, 
geographical proximity, available for certain time, or willing to participate 
(Dörnyei, Z., 2007). Convenience Sampling assume the target was 
homogeneously (Lawrence et al., 2013). Sample target in this research 
was 200 sample. In this research the unit of analysis was individual 
which is employee in millennial generation. This research was one-shoot 
study which the samples were collected in one period to see the 
phenomenon during research. Research instrument was self-
administrative questionnaire where respondent read and answered the 
question directly. Questionnaire was distributed online. Questionnaire 
development based on previous research conducted by Mulyapradana 
(2011) and Kanungo (1982 
 
Research method used in this research was to see the relationship 
between independent variable (x) and dependent variabel (y). 
Dependent variable in this research was turnover intention and there 
were four independent variables in this research which is salary and 
compensation (x1), perceived alternative job employment (x2), 
employee development system (x3), and employee involvement (x4). 
Dependent dan independent variables were measured by using 5-likert 
scale. The measurement result was analyzed by using multiple 
regression analysis in SPSS 23.  
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Table 1: Variable Definition 
Var. Variable Name Definition 

y Turnover 
Intention 

INTENTION  
[INT] 

Employee intention to quit from 
his/her current job 

x1 Salary and 
compensation 

SALARY  
[SAL] 

Employee perceived on current 
salary and compensation 

x2 
Perceived 
alternative job 
employment 

OTHER 
JOB [OTH] Perceived alternative job availability 

x3 
Employee 
development 
system 

DEVELOP
MENT 
[DEV] 

Employee development system 
provided by the company 

x4 Employee 
involvement 

INVOLVEM
ENT 
[INV] 

Psychological condition that interpret 
other person participation in 
workplace, identifying themselves 
with their current job, and realizing 
work achievement as importance for 
their pride. 

c1 Education level EDUCATIO
N 

Last formal education achieved by 
sample 

c2 Gender GENDER Sample gender 

c3 
Personal 
economic 
condition 

ECONOMI
C 

Salary per month received by 
employee 

c4 Position/Rank POSITION Employee current position/rank 

c5 Organization 
scale 

ORGANIZA
TION 

Organization scale, usually seen by 
it’s number of workforces 

c6 Age AGE Employee age based on birth year 
 
Result 
Validity and Reliability Measurement 
Validity and Reliability test conducted to test the validity and reliability of 
the data. Validity measurement was evaluated using KMO and Bartlett’s 
Test, Communalities, and Component Matrix. Based on authors validity 
test, several instruments are not valid such as DEV2, INV1, INV4, INV7, 
INV8, INV11, INV12, INV18, INV19, INV20, INV21, INV23. The final 
result shows in Table 2. 
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Table 2: Validity Test Result  
Test and 
Construct INT SAL OTH DEV INV 

Component Matrix 
NOTE 

1 2 3 4 

KMO result .654 .882 .625 .816 .821 - - - - valid 
Communalitie
s            

  INT1 .907     .952 - - - valid 

  INT2 .923     .961 - - - vallid 

  INT3 .659     .811 - - - valid 

  SAL1   .702     .772 
-
.325 - - valid 

  SAL2   .922     .732 .621 - - valid 

  SAL3   .862     .891 
-
.261 - - valid 

  SAL4   .852     .890 
-
.246 - - valid 

  SAL5   .661     .778 -.235 - - valid 

  SAL6   .703     .816 -.194 - - valid 

  SAL7   .960     .749 .631 - - valid 

  SAL8   .880     .812 .469 - - valid 

  SAL9   .649     .800 -.100 - - valid 

  SAL10   .927     .943 -.197 - - valid 

  OTH1   .935   .749 -.611 - - valid 

  OTH2   .916   .753 .591 - - valid 

  OTH3   .521   .561 .455 - - valid 

  OTH4   .907   .739 .601 - - valid 

  OTH5   .934   .752 -.607 - - valid 

  OTH6   .505   .599 -.383 - - valid 

  DEV1     .669   .818 - - - valid 

  DEV3     .853   .924 - - - valid 

  DEV4     .852   .923 - - - valid 

  DEV5     .881   .938 - - - valid 

  INV2     .556 .624 -.012 -.354 -.202 valid 

 INV3       .794 .546 .442 -.148 .528 valid 

 INV5       .768 .698 .331 -.294 .291 valid 

 INV6       .718 .714 .213 -.356 .193 valid 

 INV9       .702 .689 -.235 -.396 -.123 valid 

 INV10       .739 .741 -.411 .121 .08 valid 

 INV13       .737 .694 -.296 .227 .343 valid 

 INV14       .728 .769 -.308 .056 -.199 valid 

 INV15       .771 .678 -.534 -.045 -.153 valid 
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Table 2: Validity Test Result (cont’) 
Test and 
Construct INT SAL OTH DEV INV 

Component Matrix 
NOTE 

1 2 3 4 

  INV16     .826 .646 .401 .113 -.485 valid 

  INV17     .760 .624 .425 .113 -.421 valid 

  INV22     .759 .524 -.016 .610 .333 valid 

  INV24         .721 .505 .271 .615 -.177 valid 

 
Reliability evaluated using Cronbach’s alpha. Cronbach’s alpha for each 
instrument are INTENTION = .897; SALARY = .944; OTHER JOB = 
.774; DEVELOPMENT = .919; dan INVOLVEMENT = .876. The 
recommended cut off point for Cronbach’s alpha reliable test is .7 (Hair, 
2010). All the reliability scores are above recommended cut-off point, 
therefore all the remaining instrument are valid and reliable. 
 
Hypothesis Testing 
Hypothesis testing was done by using multiple regression analysis with 
SPSS version 23. In Hypothesis 1 test, the result for SAL (β = +.037; t-
value = .524; p = .601) showed that SAL didn’t have significant influence 
because t-value < 1.96. Hypothesis 4 test showed the same result, the 
INV result (β = +.065; t-value = .468; p = .641) implied that INV also 
didn’t have significant influence. However the test on Hypothesis 2 
(OTH) and Hypotheses 3 (DEV) had the opposite result. The test result 
on OTH (β = +.334; t-value = 3.759; p = .000) and DEV (β = -.227; t-
value = .065; p = .001) showed that both of them have significant 
influence, which means perceived alternative job employment had 
positive influence on turnover intention and also development system 
had negative influence on turnover intention.  
 
Based on the test result, Hypothesis 1 and Hypothesis 4 are not 
supported, meanwhile Hypothesis 2 and Hypothesis 3 are supported. 
Findings in this research showed these variables cover 15.4% from all 
variables that may affect turnover intention (R2 = .154; p = .000), 
meanwhile the other 84.6% affected by other variables that was not 
included in this research. 
 
Discussion 
This research tried to find the factors that affect turnover intention for 
millennial generation in Indonesia by using variables that had not test in 
other research. Authors test 4 variables which is salary and 
compensation, perceived alternative job employment, employee 
development system, and employee involvement. multiple regression 
test showed that salary and compensation and employee involvement 
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didn’t have significant influence on turnover intention. However, 
perceived alternative job employment and employee development 
system had significant influence. In other word, based on these findings 
we can see that millennial generation is looking a job not based on its 
salary & compensation and job involvement. Surprisingly they are 
looking for a job that meet their expectation related to perceived 
alternative job employment and have employee development system.  
 
Perceived alternative job employment had positive influence toward 
turnover intention, which means the higher or bigger the millennial 
employee perception on other job employment, most likely they will 
leave their current job (higher turnover intention). This result supported 
by Chiyifeng & Tay (2010), they showed that turnover intention can 
occur because there are better opportunities in other job, which means 
the other job employment had better quality or could meet the 
expectation from millennial generation (Garner, 2008).  
 
The other variable is employee development system, where employee 
development system had negative influence toward turnover intention in 
millennial generation. This result showed that the better companies’ 
employee development system, turnover intention will become lower. 
Liu, et. al (2006) research showed that employee that didn’t receive 
development, chance for grow, and skill upgrade most likely will quit 
their current job (have high turnover). That is why employee 
development system in companies will have significant influence on 
millennial employee turnover. Millennial generation wanted to feel they 
are precious for the company and hoped the company invest on them, 
also need employee development system (Pricewaterhouse C, 2008). 
Deloitte research (Deloitte, 2016) saw millennial generation that satisfy 
with the grow opportunity and development program will tend to become 
more loyal to the company. Both result from PWC and Deloitte research 
supported this finding, where turnover intention will become lower if 
there is employee development system. Millennial generation saw grow 
opportunity and training program from company as a sign that the 
company values them and willing to invest for them, therefore millennial 
generation will become more loyal and reduce turnover intention. This 
statement also supported by Giancola (Giancola, 2008) which also state 
the most important thing for millennial generation employee is the 
chance for grow and self-development.  
 
As on the Table 3 shows, authors finds that man and woman in 
millennial generation has same turnover intention rate. The other finding 
is the higher education level from the employee will tend to have higher 
turnover intention rate. The older millennial generation (born in 1980-
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1987) has lower turnover intention compared to younger millennial 
generation. The older millennial employee generation has more 
responsibility compared to younger millennial generation. Older 
millennial employee generation tends to responsible for their family. The 
other finding is income, where the high or low income has same turnover 
intention and this also supports hypothesis 1. The other finding is 
organization scale. Big or small organization has same turnover 
intention. 
 
Gender has same perceived alternative job employment and their age 
also affect the perceived alternative job employment, where millennial 
generation in 30-38 years old have lower perceived alternative job 
employment that 20-29 years old millennial generation. The other finding 
is undergraduate millennial employee has higher perceived alternative 
job employment than high school education level. The other findings in 
position, salary, organization scale do not affect perceived alternative job 
employment because the mean value > 3.  
 
The finding in employee development system is the millennial generation 
aging from 30 to 38 years old more care about the development system 
because it will affect their career in the future. Millennial generation with 
income level ≥ IDR 5 mio./month also wants employee development 
system. The other finding is employee in the bigger organization scale 
demand better employee development system. 
 
Table 3: Research Survey Result (n and mean) 

Characteristic n (%) Mean 
INT 

Mean 
OTH 

Mean 
DEV 

Gender Man 55.50 3.41 3.34 3.43 
Woman 45.50 3.42 3.42 3.33 

Age 30-38 years old 15.50 3.00 3.16 3.50 
20-29 years old 84.50 3.10 3.41 3.36 

Education 
Level 

High School 13.00 3.23 3.02 3.38 
Undergraduate 87.00 3.44 3.43 3.38 

Rank/Position Non-Managerial 69.00 3.48 3.36 3.40 
Manajgerial 31.00 3.28 3.41 3.34 

Income Level  < IDR 5 mio./month 32.50 3.55 3.34 3.26 
≥ IDR 5 mio./month 67.50 3.35 3.39 3.44 

Organization 
Scale 

Small (Employee < 1000 
people) 50.50 3.51 3.32 3.29 

Large ( Employee ≥ 1000 
people) 49.50 3.32 3.42 3.47 

Total n = 200 
 
This research result gives important implication for company Human 
Resource (HR) and other researchers especially in Indonesia, where 
perceived other job employment and employee development system 
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have significant influence on turnover intention. Company that ignores 
human resource management development by considering millennial 
generation will have financial impact. The financial impact will become 
bigger in the course of time because millennial generation will become 
dominant generation in all companies especially Indonesia. Human 
resource management development will increase the meet of millennial 
generation expectation toward company, therefore employee welfare 
and productivity increase especially in millennial generation. 
 
Conclusion 
The research result has shown that salary and compensation and 
employee involvement have no significant influence on turnover intention 
in millennial generation. Otherwise the perceived alternative job 
employment and employee development system have showed that both 
of it have significant influence on turnover intention. Perceived 
alternative job employment has positive influence toward turnover 
intention, while employee development system has negative influence 
toward turnover intention.  
 
Perceived alternative job employment occurs if employee sees better job 
in labor market and it makes millennial employee intent to leave their 
current job. This thing occurs because there is other company that will 
give them a better opportunity in their job. Research result has shown 
human resource in company that if there is better job alternative then the 
intention to quit will arise. Otherwise if there are no better jobs then there 
will be no turnover intention. Company can increases millennial 
generation job satisfaction, organizational commitment, reward, and 
other things to ensure the company is the best workplace for millennial 
generation. This things can be done by considering current 
reward/payment, work culture, and other good things from other 
company; therefore the company can surpass other companies as 
suitable workplace for millennial employee.  
 
This research result also suggests that companies have employee 
development system because employee development system will 
reduce turnover intention. Managers and HR managers from company 
have to give development for millennial generation because it will affect 
their career path and also increase their value as competitive employee, 
therefore able to compete with other employee in labor market. Malik et. 
al (2011) research showed that Human resources especially in 
employee development can create good workplace for employee. This 
also apply for millennial employee. Great employee development system 
will increase competitiveness from employee, therefore the company 
productivity will increase. 
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Perceived alternative job employment and employee development 
system must be considered by companies because it will affect turnover 
intention from millennial generation. Millennial generation will become 
dominant workforce and someday will lead the company. Companies 
must develop and adapt the Human Resource Management 
corresponding to millennial generation. If the companies have not 
prepared the Human resource management, therefore turnover intention 
will arise and affect turnover rate. Financial loss will occur within the 
companies. 
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DIFFERENT WAYS OF PRACTICING PRINTMAKING 
TECHNIQUES IN THE FIRST TRIAD OF PRIMARY 

SCHOOL 

Katarina Aman1, Jerneja Herzog2 

Abstract 
Following paper is a part of a bigger research in the field of didactics of 
art education and printmaking in primary school. Paper sums up a part 
of research that deals with feasibility of practising different printmaking 
techniques in the first triad of primary school. During our research we 
carried out lessons of art education with the same art field (printmaking) 
and the same motif (self-portrait). In the first part of the lessons, students 
learned about selected Slovenian printmakers and their works with the 
motif of self-portrait. We highlighted the importance of Slovenian art. 
Through artworks, they learned about printmaking techniques, art terms 
and motif of self-portrait. In the first part of the paper we present 
printmaking in primary school, printmaking techniques and operational 
goals concerning the field of art education, as dictated by the curriculum 
(Učni načrt, 2011). In the second part of the paper we present results of 
the survey in which students had to show preference for either 
printmaking technique or for motif of self-portrait. We also present short 
description of printmaking techniques that we performed in class. 
Results of the research show that, in the first triad, it is possible to 
perform the printmaking techniques that are presented in the curriculum 
and also techniques that are somewhat unknown and unusual, 
experimental. In most cases, students didn't have any problem 
understanding the technical process of making a matrix, understanding 
the print and the principle of mirror image. 
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Introduction 
Fields of art and printmaking are important parts of learning process in 
primary school. During art education, students learn to observe their 
surroundings and to depict what they see. We teach them to evaluate 
artworks they see and try to bring awareness to their value and 
meaning, especially in connection to culture and art history. With the 
help of different art techniques students develop and enhance their 
cognitive and motoric ability. They also strengthen their imagination and 
their own artistic style (Učni načrt, 2011). 
 
With the help of art techniques or rather art education, students develop 
aesthetic sense, cultural awareness and also respect and understanding 
of art, both foreign and domestic (Herzog, Batič & Duh, 2009). Bračun 
Sova and Kemperl write that the primary goals of cultural-art education 
are knowledge and comprehension of art, the meaning of cultural 
heritage and cultural diversity, critical evaluation and one's own 
development of identity through art and creativity (Bračun Sova & 
Kemperl, 2012). 
 
Just like techniques in every other art field, printmaking techniques have 
their own advantages. One of them is the whole process of making a 
print, because when we are preparing a matrix, we cannot know what 
the end result will look like. The results can only be seen after the 
printing, which raises the level of motivation during work. Along with fine 
motoric skills, students also have to show great level of patience, 
persistence and the ability to predict the outcome, all of which helps with 
cognitive development (Karlavaris & Berce-Golob, 1991; Jesih, 1998). 
Along with being able to predict the outcome, students must also be 
resourceful, so that they can turn their (usually irreparable) mistakes into 
the part of the motive. They can also put to use potentially previously 
damaged parts of the matrix surface. 
 
In art education, a lot of time, the field of printmaking is not given enough 
attention. Reasons for that can be found in the curriculum (Učni načrt, 
2011), where there are just few hours assigned to printmaking. Other 
reasons include poorly equipped classrooms, inadequate printmaking 
equipment in primary schools and teachers, who don't possess either 
the knowledge or the experience  in the field of printmaking (Rožman, 
2012; Mugerli, 2015; Batič, Duh & Herzog, 2009). Horvat (2010) agrees, 
noting that printmaking is neglected because of the lack of printmaking 
accessories and the fact that printmaking assignments require a lot of 
time.  
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Contributing to the spread of knowledge and knowledge of printmaking 
is also the innovative project Biennial of Children's Prints – 
encouragement of artistic creativity at school (Šuler, 2007). 
In curriculum (Učni načrt, 2011), less hours are assigned to printmaking 
than to other art fields. 
 
Looking at operational goals (Učni načrt, 2011), we see that while 
students work, they should also learn different terms. For example, in 
the first grade, they have to learn the term »print«. In the second grade 
they learn terms »surface of materials«, »printmaking materials and 
accessories«, »line in printmaking«, »surface in printmaking« and 
»matrix«. 
 
Third grade students have to learn techniques of stencil print and 
monotype and know about terms »line and surface in printmaking«, 
»arranging shapes in printmaking«, they have to learn about printing 
with and without a printing press and learn to differentiate between 
artistic and reproductive printmaking (Učni načrt, 2011). 
 
Primary school teacher has to make sure that techniques are adjusted to 
the age, ability and safety of the students (Duh & Vrlič, 2003). Duh and 
Vrlič mentioned printmaking techniques that are appropriate for the first 
triad of primary school. Those are stencil print, collage, collagraphy, 
different types of monotype, computer graphic, printing with stamps and 
printing with body parts, the latter of which is mostly appropriate for first 
and second grade students (Duh & Vrlič, 2003). 
 
About the research.  
The purpose of the research was to carry out printmaking art education 
lessons in the first triad of primary school. We tried to bring Slovenian art 
closer to students through printmaking assignments. We made sure that 
assignments were as varied as possible, concerning different artistic and 
technical procedures (Aman,2017). Because we followed the principle of 
living and psychological proximity (Duh & Vrlič, 2003), we selected the 
motif of self-portrait. 
 
The goal of the research was mainly in analysing student's attitude to 
printmaking techniques, to the motif of self-portrait and to the Slovenian 
art. Through this kind of research, we wanted to present a successful 
practice of teaching printmaking in primary school. Consequently, we 
also wanted to stimulate pedagogues for printmaking and experimenting 
in the classroom. 
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We based our research on practical research method (Vogrinc, 2008), 
which helped us analyse student's artworks. We used idiographic 
approach to observing students during their creative process. As a 
separate method, we also analysed documents. In this case, documents 
were photos of student's artworks, which we later analysed in the 
procedure of sequential analysis in the framework of objective 
hermeneutics (Peez, 2006). Analysis was based on four criteria 
(authenticity, credibility, communicativeness and representativeness), on 
which we based our analysis. 
 
Students from all nine grades of the Primary School  Miha Pintar Toledo 
Velenje were included in the research. Here we'll present a sample of 
students from first three grades.  
 
Research sample included 15 students from class 1.A, 16 students from 
class 1.B, 23 students from class 2.A, 18 students from class 2.B, 15 
students from class 3.A and 18 students from class 3.B. The whole 
sample included 105 students. 
Data for the analysis was collected with questionnaires, with an 
observational protocol, with which we observed students through the 
whole learning process and with the student's art works. 
 
Questionnaires were adjusted for the age of the students and for the 
possibility that some of them may have trouble with reading. In the first 
question, students had to select gender. In the second question they had 
to decide whether they were more motivated by the motif of self-portrait 
or by the printmaking technique. At the same time, we encouraged them 
to explain their decision descriptively.  In the last question, we 
encouraged them to indicate what problems they had during the 
assignment. 
 
Percentages of preferences for either printmaking techniques or for the 
motif were presented in the tables, along with the number of students. 
We observed students through the whole learning process, from the 
introductory motivation, through the theoretical part of the lesson, to the 
formation and execution of the idea. Within the scope of the observation 
protocol, we tried to determine the attitude of students towards the 
elements of introductory motivation, the motif of self-portrait, presented 
artists and the whole field of printmaking. We were attentive to the level 
of motivation, which we spontaneously tried to increase and strengthen. 
During the practical work, we were observing motivation, 
individualization, problems and visual connections with the artwork, 
presented in the introductory motivation. We also observed students 
during the evaluation. 
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All lessons shared the same structure. We began the lessons with an 
introductory motivation, which was followed by the theoretical stage. In 
both stages, we presented only Slovenian printmaking works with the 
motif of self-portrait and their authors. As a part of the theoretical stage, 
we demonstrated printmaking technique and a printing method. At the 
same time, reproductions of artworks and evaluation criteria, that 
students had to follow, were shown on the board. After that, students 
independently carried out the process of preparing the matrix  or the 
prints. At the end of the lesson, we evaluated their artworks. 
 
For the evaluation, we set the criteria in advance. We explained the 
criteria before the students started making their artworks. Finished 
artworks were evaluated according to the set criteria, which differed from 
one class to another. Criteria common to all classes were clean, 
undamaged and signed print. 
 
Analysis of the observational protocol was combined with the analysis of 
students' artworks. Findings were presented as answers to the research 
questions. 
 
Results 
The results will be presented in groups, for each class separately. 
 
Students of the 1. A and 1. B classes carried out a variation of monotype 
and printing with fingers. 
 
Table 4: Percentage of preferences for printmaking technique and for art 
motif in class 1. A 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

A 53 % (8 students) 46 % (7 students) 0 % 
 
In 1. A class, there were 15 students who performed a technique of 
monotype with colored pens and white printmaking color. After they 
finished their artworks, students filled in questionnaires. With the help of 
questionnaires, we learned that 8 students (53%) were more motivated 
by the printmaking technique than by the motif, which was more 
attractive to 7 students (47%). During verbal evaluation, students said 
that printmaking technique of monotype with colored pens and white 
printmaking color was more attractive because it was interesting, 
unknown, »because the colors were bright«, »because they like 
printing« and »because they like to draw with colored pens«, which was 
also the most common reason. Because of this, we can say that the 
preference for printmaking technique was aided at the same time by the 
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lack of knowledge of the technique performed and by the knowledge and 
popularity of drawing with colored pens. 
 
During the planning of the lesson, we partly derived the variation of 
monotype from the technique of foilgraphics (Cenc, 2007). During the 
two combined lessons, in addition to aforementioned lesson stages, we 
also printed as a part of the practical stage of the lesson. After the 
theoretical stage, students received plates made from artificial mass and 
water-based colored pens. They drew their self-portraits on the surface. 
During this, we warned them about the principle of mirror printing and 
told them that they have to be careful while drawing, especially in regard 
of accidentally putting holes in the plate. 
 
Depicted motifs were covered with a thin layer of white water-based 
printmaking color and hand-pressed onto a drawing paper. During the 
technical execution of the printing, the support and help of the teacher 
was necessary because students rolled the white color repeatedly over 
the surface, thus transferring the color from the colored pens onto the 
printing rollers. Each student tried to apply the printmaking color to the 
matrix, but they more actively participated during the printing, where they 
used their hands and flat bottoms of metallic drinking cups instead of a 
printing press. The results of the assignment were excellent, interesting 
and in lighter, pastel shades.  
 
During the evaluation, students repeatedly pointed out that the 
printmaking technique was interesting, new, that they liked printing and 
drawing with colored pens, as already mentioned. Students have both 
during the course of lesson and during the evaluation demonstrated a 
positive attitude towards fine art, printmaking and the motif of self-
portrait. 
 
They were especially impressed by the artistic and technical approach. 
Students didn't have any major problems preparing the matrix because 
they were already familiar with the use of colored pens, That being said, 
they did have some minor problems trying to apply the printing color to 
the matrix. Most of the printed motifs did not show the need for the 
consideration of mirror printing. In the cases where the use of mirroring 
was necessary, students have successfully taken it into account. 
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Figure 1: Reproductions of student's artworks, class 1. A 
 
Reproductions of artworks show that students followed the given 
evaluation criteria; they have depicted themselves, they have taken into 
account the principle of mirror printing, filled the background and made 
sure that prints were clean and signed. 
Students filled the format, creatively created their own images, and in 
the second and third cases, successfully implemented principle of mirror 
printing, based on their own observation (we observed that their hair part 
is on the correct side). In the third case, the student didn't fully fill the 
format, which in this case, we assessed as an advantage, since the 
additional colored surfaces would visually shut down the artwork due to 
the darker base palette. 
 
Let's take a look at the results from 1. B class.  
 
Table 5: Percentage of preferences for printmaking technique and for art 
motif in class 1. B 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

B 69 % (11 
students) 

31 % (5 students) 0 % 

 
16 students from 1. B class successfully performed printing with fingers. 
They didn't have any problems depicting themselves, even adding items, 
animals and people. Students chose 3 colors (they used poster colors) 
and tried to print their self-portraits with as pure colors as possible. We 
regularly warned them to use different fingers for different colors. For the 
assignment, two combined lessons were needed. Lesson included 
introductory motivation stage, shorter theoretical stage, practical part 
and evaluation. Students were greatly motivated by the printmaking 
technique of printing with fingers. They used yellow, red, blue and/or 
green poster color. Their positive attitude was also apparent during the 
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analysis of the questionnaires. As can be seen in the table, the 
printmaking technique attracted 11 students (69%) while the motif 
attracted only 5 students (31%). During the evaluation, students 
explained that they liked the printmaking technique of printing with 
fingers, because »they could make a mess and it was fun« and that »the 
technique was simple«. 
 
In addition to a positive attitude toward printmaking technique, students 
also showed a positive attitude towards art education lessons and the 
motif of self-portrait. They added that they like to draw themselves and 
motifs associated with them, but they were nevertheless more attracted 
to the printmaking technique. Students didn't have any major problems 
during the practical part of the lesson, although, in rare cases, they 
mixed colors or applied different colors with the same finger, which 
contradicted the evaluation criteria. As previously stated, students were 
given instructions to use only pure colors and that they have to use 
different finger for each color. 
 
In the theoretical part of the lesson, students were shown the process of 
printing with fingers and a self-portrait of one of the authors of this paper 
(Aman, K.), made with the same printmaking technique. Students who 
showed more interest in the shown self-portrait, later put more thought 
into the assignment, tried to depict the shadows and spent more time on 
the assignment. Students carried out the assignment during the two 
combined lessons. Many of them were done before the end of the 
lesson and they made another artwork. The assignment was somewhat 
simpler, because the technique does not require taking into account the 
principle of mirror print, although students learned about it during the 
theoretical part of the lesson.  
 

 
Figure 2: Reproductions of student's artworks, class 1. B 
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We gave students evaluation criteria, were we demanded that they 
depict their self-portraits, use different shapes and varied intensities of 
fingerprints, that they don't smear the colors and that they use one finger 
for each color, so that the colors remain pure, unmixed. We also warned 
them to use the whole format and fill the background, although the latter 
was not meant as a part of an evaluation criteria, but as a guidance for 
work. 
 
The first and the second reproduction meets the evaluation criteria, while 
in third reproduction, student smeared the prints and also slightly mixed 
the colors. This student was also less concerned with different intensities 
of the prints. In all cases, students followed the instruction that the 
background should not remain completely empty. 
 
Second grade students created prints in the printmaking techniques of 
cutting into plates made from artificial mass and in the technique of 
cardboard printing. 
 
Table 6: Percentage of preferences for printmaking technique and for art 
motif in class 2. A 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

A 39 % (9 students) 61 % (14 
students) 

0 % 

. 
In 2. A class, there are a total of 23 students, who successfully made the 
matrix and printed in the printmaking technique of cardboard printing. 
Students were motivated during the practical part of the lesson. They 
didn't have any major problems, although few of them had problems with 
gluing different pieces of cardboard together. During the observation 
protocol, students expressed an apathetic, but not negative attitude, 
towards the motif of self-portrait and a positive attitude towards 
printmaking technique. They were especially motivated during the 
process of printing with a printing press. The assessment made by the 
observational protocol is negated by the results of the questionnaires 
shown in Table 4, which shows that 14 students (61%) preferred the 
motif of self-portrait, while 9 students (39%) preferred the printmaking 
technique. This could possibly be explained by the fact that students, 
just before filling in the questionnaires, saw the prints, final results of 
their work, which could have been particularly motivating for them. 
Students rolled printmaking color on the matrices themselves and then, 
under our supervision, printed them with a printing press. The final 
artworks showed the successful implementation of mirror printing in the 
works in which it was necessary. Not all works needed the 
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implementation of mirror printing, since many students didn't depict any 
words, names or elements such as moles, hair pins or hair partings, 
which would need to be on the correct side. Artworks reflected 
adherence to the evaluation criteria. Criteria included the need for 
depicting a self-portrait, the use of different types of cardboards, which 
had to be glued onto each other, regard for the principle of mirror 
printing and a clean, signed print.  
 

 
Figure 3: Reproductions of student's artworks, class 2. A 
 
The successfully completed and signed prints, made with the technique 
of cardboard printing. Students successfully filled the format, combined 
and glued together different patterns of cardboards, printed the matrices 
themselves and signed the resulting prints. The depicted figures rarely 
required the principle of mirror printing to be taken into account, except 
for the compositional purposes.  
 
Table 7: Percentage of preferences for printmaking technique and for art 
motif in class 2. B 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

B 28% (5 students) 72% (13 students) 0% 
 
 
There were 18 students in 2. B class. They performed the printmaking 
technique of cutting into plates made from artificial mass. In this 
technique, we used aforementioned plates, made from styrofoam like 
material, used for the underlayment of laminate. Using pens, students 
cut into the plates, depicting the motif of self-portrait during playtime. 
They could also use fingers and pen caps to cut shapes into plates. After 
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the matrices were completed, we applied the printmaking color and 
helped students print them with bottoms of metallic drinking cups.  
 
Even during the theoretical stage of the lesson, were students clearly 
more interested in the motif than in the printmaking technique. This was 
also confirmed by the results of the questionnaires. In the table, we can 
see that 13 students (72%) decided that they were more attracted by the 
motif, while 5 students (28%) were more attracted by the printmaking 
technique. Students said that they were interested in the motif of self-
portrait during playtime, which confirms the principle of living and 
psychological proximity, as stated by Duh and Vrlič (Duh & Vrlič, 2003). 
They stated that when choosing the motif, it is necessary to stem from 
the children's environment, therefore choosing motifs that the students 
know and are familiar with. 
 
Students didn't have any major issues during the assignment. They did 
have some minor problems with the implementation of mirror printing 
and during the printing itself. Students applied the printmaking color on 
the matrices themselves and printed them with our help. They were 
highly motivated during the printing.  
 

 
Figure 4: Reproductions of student's artworks, class 2. B 
 
Reproductions shown meet the evaluation criteria. Evaluation criteria 
required students to depict themselves during their playtime, take into 
account the principle of mirror printing, use varied lines and shapes, and 
to produce a clean and signed print. Students successfully depicted their 
self-portraits during playtime, which was clearly recognizable. In all the 
shown reproductions, students placed themselves in the defined space. 
They successfully implemented lines of varied thickness and prints of 
fingers and pen caps. In the first reproduction, we can see the name 
»Leni«, which shows understanding of the principle of mirror printing. 
Students carefully and correctly signed their works. 
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Third grade students successfully created prints in the technique of 
collagraphy and in two variations of monotype. 
Table 8: Percentage of preferences for printmaking technique and for art 
motif in class 3. A 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

A 47 % (7 students) 53 % (8 students) 0 % 
  
15 students from 3. A class printed their self-portraits in the printmaking 
technique of monotype. According to the questionnaires, 7 students 
(47%) were more attracted by the printmaking technique, while 8 
students (53%) preferred the motif of self-portrait. Results of the survey 
were expected, given our own observations, although it should be noted 
that more students have shown interest and enthusiasm while 
performing the variation of monotype where we first applied color to the 
matrix, which we then covered with a paper and then drew on the back 
of the paper. The second variation, the monotype with colored pens, 
didn't particularly excite students until the printing phase. In this variation 
of monotype, students drew their self-portraits with water based colored 
pens, using the plates from artificial mass for base. The drawings were 
then covered with damp paper and printed with hands. Students didn't 
have any major problems with monotype with colored pens. Problems 
occurred with the first variation of monotype. Despite repeated warnings, 
students didn't pay attention to the placement of the plate, which was 
covered with printmaking color, into the format. Problems also occurred 
during drawing; students accidentally leaned onto the paper, causing the 
color from the matrix to imprint on the paper. In rare cases students 
placed the paper on the matrix and then proceeded to slightly flatten it 
with their hands or tried to erase the drawing. Monotype proved to be a 
suitable technique for the third grade, but it demanded a little more 
attention and anticipation from the students. During evaluation phase, 
we saw that they were successful, since most of them correctly 
implemented mirror printing, where it was necessary.  
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Figure 5: Reproductions of student's artworks, class 3. A 
 
The shown reproduction at least partially follow the evaluation criteria; 
The latter demanded that the students depict themselves, fill the whole 
format, take into account the principle of mirror printing and produce a 
clean and signed print.  The first reproduction shows an example of the 
unsuccessfully written inscription (»amoj« instead of »Joma«). Depicted 
boy has a darker spot on the upper part of the face, which could be the 
result of an unwanted pressure or the excessive amount of printmaking 
color on the matrix. First two examples were made using the classic 
monotype technique, while the third one is a variation of monotype with 
colored pens, printed on a moistened paper. In most cases, student 
didn't have any problems signing their prints.  
 
Table 9: Percentage of preferences for printmaking technique and for art 
motif in class 3. B 
Class Preference for 

printmaking 
technique 

Preference for art 
motif 

Undecided 

B 61 % (11 
students) 

33 % (6 students) 6 % (1 student) 

 
18 students from 3. B class printed in the printmaking technique of relief 
collagraphy. The results of the questionnaires show that the printmaking 
technique attracted 11 students (61%), the motif of bust or 'head and 
shoulders' self-portrait attracted 6 students (33%). One of the students 
(6%) either failed to, or chose not to decide.  
 
Students needed two lessons to create the matrices in the printmaking 
technique of relief collagraphy and two additional lessons to print dried 
matrices with the printing press. Students used wood glue in small 
bottles to depict their bust self-portrait. The following week, they applied 
printmaking color to the matrices and printed them with the printing 
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press. According to our observation, students were motivated during all 
stages of the lesson and they were particularly excited during the 
process of printing with a printing press. It is not negligible that students 
were enthusiastic about the topic of the lesson and the field of 
printmaking right from the beginning of the theoretical stage of the 
lesson. 
 
Students didn't have any major problems making the matrices. In some 
cases, the glue spread somewhat over the matrix (they applied the 
excessive amount of glue, either deliberately or by accident), but 
students managed to solve those problems themselves and remove the 
excessive glue with paper napkins.  
 

 
Figure 6: Reproductions of student's artworks, class 3. B 
 
Shown reproductions successfully meet the previously defined 
evaluation criteria. Students had to depict themselves, draw slowly with 
the glue and leave out the details, add lines and surfaces, fill the entire 
format and add objects, animals, people, etc. We also requested the 
they produce a clean and signed print. The first reproduction clearly 
shows the successful implementation of mirror printing (written name, 
»Mirko«). The artworks are also correctly signed, although students had 
some minor problems with the placement of the signature and data, at 
least in the beginning. 
 
Conclusion 
Through the research, we found that there are many unused and also 
not yet discovered variations of printmaking techniques, which can be 
used in primary school. By this, we mean only the art techniques, that 
are not technologically or motorically too demanding and do not require 
chemical preparations that could harm the students in the case of 
improper use. 
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We argue that printmaking is interesting and creative art field for 
students, but it is somewhat neglected (Batič, Duh & Herzog, 2009; 
Aman, 2017; diploma theses by Rožman, 2012; Mugerli, 2015; Horvat, 
2010). Also neglected is the field of Slovenian art and printmaking art, 
which offers exceptional examples for school use, examples that could 
encourage both creativity and a positive attitude towards art and culture 
in students, although this is not the purpose of this article. We have, 
nevertheless, presented several examples of successful art pedagogy 
practice, in which the self-portraits of Slovenian printmaking artists were 
implemented in the learning process and used to lecture about 
printmaking techniques, art motifs and art terms. 
 
Our research showed that there are several printmaking techniques that 
are practicable in primary school and in all of which it is possible to 
create self-portraits. The motif of self-portrait is close to the students in 
the first triad and they have a positive attitude towards it. We also found 
that all the techniques from lower grades are also practicable in higher 
grades, but we need to either increase the complexity of the motif or add 
additional art terms to learn. 
 
Art motif and the field of printmaking were received positively and with 
motivation. We estimate that a majority of them were most attracted by 
the process of printing with a printing press. Students didn't have any 
major problems during work, although they needed assistance or just 
supervision to remind them of the given evaluation criteria or because of 
the improper amount of printing color on the matrix. At the end of the 
assignments, all the works were signed in a way that was presented on 
the board. Some students had difficulties signing their work, in some 
cases due to the underdeveloped writing skills and in other cases due to 
the lack of attention. 
 
At the end of the research, a new set of questions and possibilities for 
further work presented itself. We believe that when it comes to 
implementation of printmaking techniques, there are many possibilities 
for research and improvement. At the same time, we think that 
pedagogues need to learn about the wide field of printmaking (and 
Slovenian art) in order to be able to successfully transfer the knowledge 
to the students. 
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