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CREATIVITY – LIFE IMPERATIVE OF INDIVIDUALS 
AND ORGANIZATIONS 

Rok Ovsenik1, Marija Ovsenik 2 

Abstract 
The only certainty of our time are informational, globalizational and other 
changes. Dynamic of changes is faster than dynamic of responses and 
causes dilemmas on the social and intimate level. Therefore, focus of 
our research was directed into perception of changes needed in the field 
of creativity. Survival of a nation and an organisation depends on the 
creation of the space for creative experiences. Continuous creation of 
novelties and something original becomes immanent need of 
organization, and creativity becomes an entity which, regarding the 
demands of the time, promotes an innovative response as a creative 
approach providing competitive edge and progressive self-changing. 
This kind of response are able to give only concerned/responsive 
employees, who are aware that self-transformation is needed for the 
survival of the nation and organization, and they are defined as reflexive, 
flexible people, who are looking for creative and innovative charge as a 
meaning and mission of their work. Intellectual capital means a key to 
creativity and success. 
 
Key words: creativity, human resources, changes, human capital, 
learning organisation. 
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Introductory reflections  
Man is making progress with a slow elaboration from a bygone era into 
the era of essence and totality of the universe, which is happening within 
him. (Chardin in Mark Germine, 2007) 
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over thousand works. She is socially active and has received many national awards for 
her work. 



Innovative Issues and Approaches in Social Sciences, Vol. 8, No. 2 

 

  | 151  

We live in time which only certainty is characterised by globalisation, 
informational and other changes...It is also characterized by the change 
of work and relationships at work. John Dewey considers that the main 
driving force is a desire to create something completely new, to establish 
you throughout creativity, to create different meaning from variety of 
originality coming out from experiences and contradictions, to escape 
monotony with a renewed vigour to define variety as a challenge. World 
is not necessarily black and white. 
 
We live in the era of creativity. We are directed by knowledge, creative 
energy, which is actualised in information technology, in growing desire 
for transformation of the existing and increasing mobility. Permanent 
creation of new, original, becomes a key need of an individual and an 
organization. It becomes a source of competitive advantage and 
performance; it is a fundamental process in organisations, which 
consider their competitive advantage and progressive self transformation 
as a goal of their success. (Ovsenik, M., Ovsenik, R., Albreht, 2013) 
 
As the dynamic of changes becomes faster than the dynamic of 
responses, this causes dilemmas in the environment, which are at the 
same time social and intimate issue. Moment realises its creativity when 
all human's abilities are aggregated. Within it, there is the ability of 
seeing the future, based on metaphors, without actual physical 
experiences or observations. It demands a high degree of creative 
charge from an individual, who tracks changes and reacts to them. It 
requires continuous personal and professional growth, and requires 
synergic effects achieved throughout the process of team cooperation. It 
requires adjustment to the environment in a new, original, fast way and 
in accordance with changes in the environment. Inadequate response 
means downfall.  
 
Important is the speed of the response. There is no time for reflection. 
This is particularly true for the service – also the tourism industry. 
Response is not based on the routine experience, but on the rational 
assessment of the change and the future. Acceleration syndrome 
increases uncertainty, anxiety and often slips to the rigid thinking. 
However, changes provoke and stimulate enthusiasm, because the 
change is the spice of life. 
 
Man dreams. However, real response to the change means confronting 
the dilemmas: what this new step means for me, for my health, for my 
family, for my abilities. Acceptance of the challenge means adopting 
more innovations, playing multiple roles, confronting more demanding 
reality, considering it as your own goal and completing everything faster. 
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Human resources are exposed to the speed pressures; however, the 
less we are ready for a change, the less we are able to confront it.  
 
Processes of privatisation process the environment that denies human 
resources. In an environment where the financially strong dominate the 
sphere, where social inequality is in increase and where there are no 
moderators of social interests, human resources, as the carriers of the 
intellectual capital and the only source which provides development, are 
overlooked. In an environment, where at the background scene appear 
struggle for power and position, growth of birocracy and decrease of the 
survival are seen in one fifth of the society, in it crisis of the welfare state 
achieves momentum: the crisis reaches the scope of values, culture, 
identity roots and human creativity. (Ovsenik, M., 2013) 
 
Scientific – conceptual view of the problems and creativity  
For overcoming complexity, uncertainty and confusion, activity and a 
balanced dynamism are crucial. Dynamism, which requires an open 
mind, freshness, vitality and freedom. It demands overcoming of rigid 
thinking and pitfalls of established views. Future is as a tree firmly 
seated in the wind, but it is, however, able to bend during the storm. 
Stability and flexibility are the key components when opening to the 
global environment, when the importance of transnational environments, 
which would preserve the identity of the small nations, is overlooked.  
 
But global systems are destroying social foundation; they are forced by 
the unstoppable flow of globalization processes, which are opening 
opportunities and challenges for human resources with knowledge and 
closing opportunities for all without knowledge. Because we are on the 
threshold of the most uncertain future, the moment requires a creative 
response.  
 
The world today is different from the world yesterday. Awareness and 
observing are the building blocks underpinning the new way of thinking 
about ourselves and the world. The most dangerous trap is to respond to 
the challenges with superficial activities, without looking for the causes. 
Without becoming aware that behind the ecological, economic and 
social calls, there are also calls for resolving internal crisis. Crisis of 
thinking, values, attitudes. We are talking about the limitations within 
ourselves. We are like a leaf which a gale of changes has blown into the 
sea, but it is struggling to remain on the surface. It does not matter what 
we are going to do, it is important our approach to what we are doing. 
Exactly this makes the difference, our inside - relation to self and others. 
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History shows that each time gives birth to the creators, who respond to 
the problems of time differently. They consider a problem from a 
distance. With new, keen eyes. They are ready to do a new step and 
see a new, better world. Therefore, their visions come true. Recognition 
how their contribution improves quality of life gives them a power. They 
join energy and help each other realize their visions. Together they are 
looking for solutions to the political, economic, scientific and 
technological problems of the society undergoing industrialisation. They 
know how to harness creativity in themselves and how to empower 
others. They are led by the creative spirit, which is in all of us. They 
learned how to manage their own future with creativity, which is 
infectious in the environment. Creativity was simply lived, exceeding 
stereotypes, discarding illusion, so that the encountered challenges 
could be tackled overcoming the past. 
 
All cultures in the history were marked by the creative individuals. They 
knew how to make the world friendlier. They realized that the new era 
required a new way of thinking, keen point of view and response. So 
they grabbed the opportunity and realized their vision. 
 
And today? New time requires more; ask for faster, more complex, 
higher quality, excellence. Within only 30 minutes, man can consume 
resources being provided by nature for millions of years; all invented can 
be doubled in just four seconds. (Kaku, 2012) Hard materials are 
disappearing, and the success of tomorrow is based on the use of brain 
substances. The speed of the development, which we are witnessing, 
forces decision: to create a culture of conscious co-existence of all 
creatures or to disable the survival of the future generations. 
 
In the game is a man. Determined by the dimensions of education and 
business, humanity, and how to act humanly. A man is also determined 
by the shift from the material to the spiritual, to the imagination, 
inspiration and creativity. Club of Rome (Meadows, Randers, 1992), 
already in the year 1980 pointed to the limits of existential and 
technological growth. The greatest scientists gathered in Club of Rome 
and already then pointed out that it would have been necessary to 
change attitude towards the environment, to other people and to 
ourselves. That it would have been necessary to focus on the 
substantive issues of the time, in search for the right answers. Even then 
they drew attention to the need for change. If we are to develop 
creativity, we should become aware of the postulates as survival issues. 
 
We note today, due to the lagging of the social development (in the field 
of human relations) behind the technological development, less 
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motivation to preserve the values and social roles. This gives a birth to a 
crisis of legitimacy, disintegration of functions and changes social 
principles in the direction of control and repression. We are already 
witnessing the consequences: state apparatus is losing confidence; a 
question of survival of organization becomes a matter of culture and 
activation of the synergic effects of creative work, as an appropriate 
response to the changes in the environment. 
 
Organizational culture as a social construct, reduces the uncertainty of 
organization, when and if it maintains and improves the image of the 
organization and their individuals. Everyone can far better express their 
own and organizational values, which have far-reaching impact and 
influence on the growth of the organization and pay attention to the 
environment. The concept of growth is being replaced by the notion of 
long-term development. 
 
Field of the tourism industry, which is based on the relational principle, 
must therefore empower the relationship to values and ethics in 
communication with consumers. The growth of the organization and its 
performance can be justified only by the creative, conscious approach to 
the dispersive consumer needs, respecting them and responding to 
them. 
 
If our physical growth stops below two meters, our personal 
development can grow further. There are more and more demands for 
creation of the environment in favour of human resources, environment 
from which they can pump their power and development. From which 
they create relationships based on values and diversity. The best 
solutions bring mutual interactions of individual wisdom. It is about 
understanding of individual, about internal freedom of enabling real 
flexibility and creativity. In a positive organizational culture we are talking 
about new organizational and social identity, which articulates the values 
of organization and consequently, at the level of the nation, emphasizes 
national values. These are the roots of creativity. 
 
About creativity 
A moment realizes its creativity when all human abilities are integrated. 
It hides the ability of seeing the future, based on images without actual 
physical experience or observations. Creativity establishes a link 
between the actual situation and its objectives and orientation towards 
them. It is a set of human abilities, which include vision for the future and 
creative approach to the challenges of time. 
Creative work requires a change in behaviour and values. Equally 
important, as it is intelligence, are emotionality, intuitiveness, imagination 
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and expressiveness. (Ambrož, Ovsenik, R., 2011) Maintenance of 
creativity requires complete dedication to work, broad knowledge, 
excellent learning abilities and ethical integrity. 
 
Different authors differently define concept of creativity: for some it is 
production of new ideas (Musek, Pečjak, 2001: 8), for the others it is a 
constructive form of human behaviour, the process of interaction 
between personality traits of intelligence, emotions, consciousness and 
awareness, unconsciousness and intuition. (Salovey, Mayer, 1994: 44) 
Others argue that creativity is not the domain of intelligence, and that it 
depends on some other characteristics of an individual (Pogačnik 1995: 
81), or, that the creativity is original thinking about issues and events 
around us. (Srića, 1999: 229) Other authors, again, define creativity as a 
mental process of creating new ideas or re-creation of the totality from 
already existing ideas. Edward de Bono (in Vilfan, 2003) argues that the 
human brain is not designed for creativity, but to manage best in known 
positions. There is no creativity without a creative man, of course. Matos 
(1994: 54) gives to a creative man attributes of skills and talents in 
different areas reinforcing original implementation of imagination, 
independence, independence in judgments, opinions and reflections. 
Musek and Pečjak (2001: 11) see creativity as a characteristic of a 
thinking man, which is genetically conditioned. Creative spirit detoxifies 
everything rigid and excessive. Creative man does not describe their 
way as a straight, one-way. It is different, internalized and personal. He 
is also different, consciously controlling inner world in order to cope with 
the outside world. He controls his behaviour. On this path, he has 
signposts to help him better understand his own inner world. He is 
motivated and resolves conflicts constructively. There is no room for 
harmful life patterns. Creative process leads to a new attitude toward 
life, and it means to live for the truth and incites observations and beliefs 
of the past. This requires vigilance, perseverance and courage. To the 
vigilance we add cordiality, to knowledge we add mystery of the 
unknown, and to the desire for simplicity we add adopted uncertainty. 
Technology should be followed by the people who their enthusiastic 
ideas and mysteriousness join with reality. This is about the new level of 
self-understanding, self-confidence and expression of inner dimensions. 
In other words: crisis demands answers that will increase creativity and 
through new organizational relationships foster synergistic effects, which 
are independent source of energy and replace solid materials. 
 
Surpassing tracking of changes  
Obviously, technological industrial era is coming to an end; we are on 
the verge of a new era vortex - ere of knowledge and creative 
development. We are talking about creative society, about knowledge 
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and human capital. The dynamics of a new era of knowledge and 
technology which has been developing rapidly in the last three hundred 
years will be exceeded. A new era promises extensiveness and depth of 
development. We are not talking about another revolution (Kaku, 2012). 
We are talking about the fact that human knowledge doubles every ten 
years. If in the past decade, knowledge created more innovation than in 
all of the human history before, the future will be even more intense. 
Information will be doubled every 18 months, the Internet will double its 
abilities every two years. Also, the number of genetic DNA points 
(engrams) doubles every two years. 
 
Industry and lifestyle will change. Blistering changes will not only cover 
technology areas, at the social level they will initiate the birth of new era 
vulnerabilities. We are like children (as Newton three hundred years 
ago); in front of us there is an ocean of infinite scientific opportunities 
giving us potential not only to observe but also to manipulate the 
environment. (Ovsenik, M., 2013) 
 
Rout of the creative process is the life path. To create means to breathe 
in life. Our creativity is reflected in the decision to solve a problem. 
Changing the world, we will create new forms. Our every thought is an 
expression of creativity. Being alive, should mean to be creative, to trust 
your own ideas, to realize their value and implement them. Not only 
relying on rational thoughts. Creativity is also a state of mind. Inspiration 
is based on open thinking. Creative person recognizes that inspiration is 
a result of past events, self-reliance and the ability to realise changes. 
Creativity is a process in which take part both poles of the brain, where 
the creative idea is realised.  
 
The building blocks of a creative company are also creative individuals 
who bring innovative solutions. We are witnessing the milestone era, the 
duration of which is not known. The era of knowledge - from Newton 
onwards – has been focused on observation. A new era will take place 
on efforts of the scientists of the 21st century to use scientific and 
technological knowledge, so that we are not merely passive observers 
but active choreographers of material and intellectual potential. 
Consequently, we are talking about a milestone era. 
 
The route of changes 
Creative resources require 3 T: talent, technology and tolerance. They 
require creative humus. Creative humus requires the creation of 
appropriate organizational climate for creative activity. Creative class 
develops there where there are favourable conditions for the 
development of motivational relationships. In the USA, the creative class 
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makes between 25% and 30% of the workforce, in the developed part of 
Europe, in the Nordic countries, in Ireland 25%. Their development is 
guaranteed. Breakthrough into creative economy, with creative jobs, was 
not successful everywhere: Italy and Portugal, for example, record only 
15% of the creative class. 
 
The developed have a concentration of knowledge. Research and 
development work in the developed environments includes 93% of R & 
D workers, who spend 97.4% of the funds intended for research work, 
and produce 99% of the scientific or technical information. They are 
waging a battle with the knowledge and have the baton of development 
in their hand. We maintain that the information society is a society of the 
educated masses. If it is not, it is sliding into neo-colonialism. 
 
Northern Europe accelerates the development of creative individuals, 
and this is the way how they are attracting foreign experts. Especially in 
the environments which are most affected by the hardship of the crisis, 
where trained and educated individuals are seeking for the survival and 
personal and professional development in other, more developed 
environments. In Slovenia, we are also witnessing brain drain. (Ovsenik, 
M., 2013) 
 
For the expansion of the creative class it is crucial to attract talents, as 
we are witnessing a global, flexible market, an aging population, 
discrepant investment in technical and human resources, revitalization of 
values... 
 
We are witnessing the growth of the creative ecosystem. To an open 
environment, with creative and competent people, large organizations 
are introducing advanced technology. Fundamental changes in time are 
associated with subtle changes in lifestyle and work, and shifts in the 
workplace. The direction of development is knowledge. Significant is our 
mindset. It is neither good nor bad. The solution is to be aware of it, and 
to consider that our mental attitude is under the control; thereby we 
select thinking and behaviour. The problem of the future is not seen with 
the eyes of the past. That we are able to, subconsciously thrown 
thoughts, put the essential question: why. Thus, hidden assumptions 
would be revealed, and gained the comprehensive look at the problem, 
and at the same time, discover the deeper beliefs that we hold on. 
Therefore, in the international environments, the greatest scientists 
write: "the key is to remove leaders who control and destroy creative 
energy." (Drucker, 1999) The leaders of the future will create an 
environment in which employees are highly motivated and who will know 
what they are supposed to do. In their work they will be installing their 
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own inner truth and courage. They will understand that the true authority 
lies in a quiet voice of their heart; they will exchange their knowledge 
and vision with others in order to encourage each other, but at the same 
time remaining faithful to their inner voice. In order to successfully 
embark together to a remarkable future time. Creativity is not just a wish; 
it is a demand of the era of knowledge. 
 
In our culture we maintain the myth of wealth, fame, youth - knowledge 
is overlooked. The end will not be happy. A sobering is needed. Only a 
man who is aware of the moment in which he lives, is able the paradigm 
of the relationship to changes flexibly adapt to challenges, which ensure 
growth. Personal and professional growth in a creative society 
represents life imperative to human resources. If you say that life is a 
continuous learning adventure, journey full of surprises and discoveries, 
success means responding to the challenge, accompanied by risks and 
lapses. "Lapses do not count. Anyone who does not make mistakes, 
he/she is an amateur." (Rogers v Ovsenik, 2013) 
 
We need inspiration, new sources of hope; we need to take a run. Even 
an eagle, when it opens its wings for the first time, it risks overthrow. 
Each time when we are entering into a new experience, we take a risk. 
We enter into it with a clear vision based on the creative tracking of the 
ideas, directed towards a goal. Creativity requires courage; it is 
necessary to adopt positive emotions which motivate us and are needed 
to achieve the objective. The greatest wisdom is to win this day 
(Confucius). Even if we are not always understood. G. B. Shaw (2013) 
wrote: "Reasonable man adjusts to the world. Unreasonable tries to 
adjust the world to him. Progress is based on unreasonable, liberal man, 
who is able to identify with their own ego, who is able to fly ...” 
 
Comment about research 
In this study we wanted to present factors which have the greatest 
impact on the creativity of the individual. Tested hypothesis was: 
Personal characteristics that are a potential factor in creativity are 
heavily influenced by personal values, attitudes toward work and 
creative approach to work. 
 
Out of 154 respondents over 18 years of age, 52% were men and 48% 
women. The average level of education was college. Data were 
analyzed by Microsoft Excel - App R, version 3.0.1. To carry out 
statistical analysis, descriptive statistics and Pearson correlation 
coefficient were used, as well as the coefficient of reliability of the 
questionnaire. The impact of one variable on another variable was 
measured by binary logistic regression. 
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With the help of the application of R Commander we checked the 
reliability of the variables in the questionnaire, which was α = 0.94. 
 
We indentified the categories of factors which affected the respondents. 
According to the estimates expressed by the respondents, the data were 
analyzed and strength of the relationships between the factors was 
evaluated, the calculations of correlations showed strong, medium and 
weak relationships. The binary regression analysis was used to verify 
the power to influence of individual categories or impact areas 
associated with creativity of the respondents in each field. 
 
The questionnaire was used to measure how the scope of personal 
characteristics, such as a potential factor in creativity, influence personal 
values, attitudes to work and creative approach to work. As we predicted 
two-way relation and the impact of the first variable to another, we had to 
determine the relationship by Pearson's correlation coefficient. 
 
Binary logistic regression 
To explain the personal characteristics impact categories (dependent 
variable with independent variables v41, V43, v48, v83, v87, V100, 
v105, v123, V125, v127, V130), binary logistic regression was used. The 
dependent variable for personal characteristics was transformed into 
dichotomous and evaluated with 0 or 1, representing 0 (2.4 <) as less 
influential factor, and 1 (2.4>) as a medium influential creativity factor. 
The table shows that these were statistically significant factors: problem 
solving (v41), the perception of problems as challenges rather than 
threats (V43), effectively organized home (v48), concordance of 
personal values and nature of work (v83), the most important value is 
work (v87), positive self-image (V100), a curious nature (v105), striving 
for good work habits (v123), creative approach to work (V125), striving 
for excellence (v127), interpersonal relations in the workplace (V130). 
 
 
  



Innovative Issues and Approaches in Social Sciences, Vol. 8, No. 2 

 

  | 160  

Table 1: Regression analysis - Personal characteristics and effects 

Variables B SE t p 
Confidence interval 95% 
Lower 
limit 

Odds 
ratio 

Upper 
limit 

Constant -24,66 5,04 -4,9 <0,001 1,54  8,15 
v41 0,81 0,45 1,8 0,07 9,61 2,26 5,91 
v43 1,26 0,51 2,46 0,01 1,41 3,54 1,1 
v48 1,11 0,48 2,31 0,02 1,37 3,04 9,42 
v83 1,82 0,59 3,08 0,002 2,21 6,14 2,3 
v87 0,78 0,43 1,82 0,07 1,01 2,19 5,61 
v100 0,97 0,45 2,14 0,03 1,11 2,64 6,95 
v105 0,89 0,39 2,27 0,02 1,18 2,43 5,64 
v123 0,8 0,39 2,06 0,04 1,07 2,23 5,07 
v125 1,31 0,52 2,52 0,01 1,51 3,71 1,22 
v127 0,23 0,4 0,56 0,57 5,74 1,25 2,86 
v130 1,39 0,44 3,15 0,002 1,81 4,02 1,06 
 
The model was tested by Chi-squared test, which showed that the chi-
square was 159.18 (p <0.001), what means that the model was 
adequate. Hosmer and Lemershow test explained 75% of the variance, 
Cox and Snell 64%, and Nagel Kerku explained 86% of the variance. 
Other percentages were not included in the model. Confidence interval 
for all variables was > 1, so we are 95% confident that the level of 
confidence in all the variables was within the interval. By calculating the 
multicolinearity, proper selection of variables was determined and 
checked with the VIF statistics. In our calculation the VIF values were 
1.1 (V100) or the maximum value 1.67 (V125), which proved that they 
were within the limits and properly selected and there would not be a 
problem with multicolinearity. 
 
We found out that the highest presence of the independent variable v83 
(harmony of personal values and the nature of work) was in the 
regression regarding the dependent variable personal characteristics. A 
high regression coefficient had the independent variable V130 
(interpersonal relationships in the workplace) and V125 (creative 
approach to work), indicating that the personal values - especially 
striving for excellence, have the greatest impact on the personal 
characteristics, which are potential factors of creativity. 
 
Pearson's correlation test 
The Pearson's correlation test was used to check connection between 
the areas and the impact on creativity. We assumed that there would be 
a significant correlation between the single influence factors. We found 
out that there was a statistically significant correlation with factors that 
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had a correlation coefficient > 0.50 and we treated it as a strong 
correlation. Coefficients > 0.36 to 0.50 were considered as a medium 
strongly correlated, the coefficients <0.36 were ignored. Factor of 
personal characteristics correlated significantly with factor attitude to 
work, and had a correlation coefficient 0.64 (p <0.001) and factor values, 
with a correlation coefficient 0.51 (p 0.001). 
 
Table 2: Correlations between personality characteristics and other 
factors 
 Personality characteristics 
Attitude to work 0,64 
Values 0,51 
Creative approach to work 0,48 
Interpersonal relationships at work 0,44 
Self-image 0,41 
Psychophysical state of health 0,40 
Development of career 0,39 
Organisational culture 0,37 
 
Table 2 shows correlations between personality characteristics and 
other factors which affect creativity, displaying the results out of which 
we find correlation (r = 0.51) between values and their impact on 
personal characteristics. Personality characteristics are important 
correlation associated with the attitude to work (r = 0.64) and a creative 
approach to work (r = 0.48). There was also important correlation with a 
factor of self-esteem. Personal values, focus on research and work 
attitude are essential personal characteristics that affect creativity of an 
individual. 
 
Thus, the hypothesis was confirmed, as measuring with binary logistic 
regression, which measures the strength of the impact of the measured 
variables, showed how personal characteristics, as a potential factor in 
creativity, are influenced by personal values, attitudes toward work and 
creative approach to work. It was confirmed that the highest regression 
coefficient (1 82) was attributed to concordance of personal values with 
the nature of work, followed by variable interpersonal relationships in the 
workplace (1.39), and striving for excellence (1.31). 
 
Paradigm of understanding of creativity, as a factor in success and 
survival, has to be changed. A new way of understanding and dealing 
with the importance of creativity will present organization a new 
development path, so as to be able to cope with new development 
challenges throughout the cyclic model. New organizing, new innovative 
approaches to the use of human resources, new communication 
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networks can stimulate innovativity, perception of complex problems, 
and creation of new services and thus achieving of a new value. 
Creativity which promotes synergy, not only within the organization, but 
also with the actors on the global market, triggers consequently stable, 
reliable and proactive way of the functioning of an organisation. The role 
of the individual and their creativity is of the key importance. The aim of 
a modern organization is to create new ideas, to meet the increasing 
demands and needs of users. High quality usage of ideas, as the 
outcome of the innovation potential of an organization, is a strategic 
success factor. 
 
Concluding thoughts 
The results suggest a need for greater awareness and changed attitude 
to the competence of individual. This in not easily accessible in a country 
where only 20% of the people work in the socio-professional sphere 
(funds for education are limited to a minimum). Knowledge is 
overlooked/ignored, and there is no the transfer of knowledge between 
generations yet. Everyday practice is a negative competitiveness at work 
because of the fear of a job loss. Part time education is a cause of the 
loss of jobs in many environments. Not enough trained/educated leaders 
create a negative atmosphere for learning and creativity. Vision is only a 
letter on the piece of paper. 
 
In order to follow the trend of creative development, we need a new 
organization which is changing into direction of the flexible one. We 
need a new language of organizing in the direction of distributed 
leadership able to set up a changing attitude to the routine of everyday 
life, which will recognize the importance of personal values and creative 
potential of the participants, and will be able to build a new 
organizational culture and climate on a new structure, and safe 
environment for the risk of new steps. 
 
 
Williem Bridges (2009) points out that the organization of the future is 
non-permanent organization, which creatively responds to changes with 
knowledge and projects, what apparently means dissolution of 
organization. By term creative organization is meant that it overcomes 
conformity regarding relations and fixations. It allows doubt, create 
necessary atmosphere for creativity to become an imperative of our 
lives. Oriented to the future, it is able to upgrade present values. 
 
 
We live in the era of knowledge, in the age of creativity in which 
organizations must be transformed so that creative people can follow the 
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new priorities of the changes in the market, act beyond the global 
competition, in which management will be able to answer the call of the 
time. With competence, trust, flexibility, with a clear identity, and respect 
for values and creativity as the ultimate creation. We are looking for 
solutions in the form of a simple, original, unique idea. With creativity we 
will be able to break through the maze of inflexibility and follow a clear 
vision. We will be able to escape the tyranny of a reason. The same as 
Salamon, we have also found out that the only thing that counts is 
awareness that we must go forward/continue, and take the risk of new 
routes and have to step on a new path. On the path of a creative life 
which remains a challenge and pressure of the future. 
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